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yes,  but  the  big  story  is  over  there,  says  ELLIS 

Says  Big  Facts  About  General  European  Conditions  Are  As  Ascertainable  As  Petty  Incidents,  and 
More  Needed — Future  of  Civilization  Is  World’s  Biggest  Story. 


CAM  JONES  once  said  to  a  group  of  By  WILLIAM  T.  ELLIS  lands.  Only  such  traveling  correspond- 

^  nreachers,  “You  sisters  are  dear  old  ents  as  I  have  called  for  would  be 

tm  but  you  ain’t  posted!”  That  quo-  Roy  Martin,  general  manager  of  the  As-  That  the  people  of  Syria  or  Palestine  able  to  gather  the  data  on  this  pertinent 
■  comes  to  mind  as  I  read  the  com-  swiated  Press,  suggests  that  “the  whole  are  openly  calling  for  a  return  of  the  question. 

with  which  a  group  of  distinguished  picture  he  has  in  mind  is  too  vast  for  Turks  to  supplant  the  French  and  the  There  is  no  justification  for  our  com- 

rs  honored  my  recent  article  in  newspaper  columns.  Not  even  the  largest  British  is  at  least  as  interesting  a  fact  as  placent  Americans  living  in  a  fools’  para- 

&  Publisher,  “The  World’s  Big-  papers  could  find  space  for  it.”  The  that  Mustapha  Kemal  Pasha’s  wife  is  dise  concerning  the  state  of  the  Old 

Story  Today.”  largest  news  does  not  always  get  or  need  beautiful,  or  speaks  good  English ;  or  World.  For  instance,  while  visitors,  po- 

^ay  I  nominate  these  eminent  news-  the  largest  space.  Further,  he  comments,  that  the  Gaza  himself  said  the  obvious  litical,  social  and  journalistic,  in  Moscow 

r  men  as  first  members  of  the  com-  “American  newspaper  men  cannot  sue-  and  expected  things  to  a  newspaper  and  Petrograd  are  reporting  the  beautiful 


ion  that  should  be  sent  ranging  over  cessfully  cover  Dr.  Ellis’s  assignment  or  correspondent.  _ ^ 

ide  section  of  the  Old  World,  to  as-  .out  whether  the  present^  order  of  The  generalization  that  Near  or  Middle  who  is  to  tell  the  contrasting  story'of 
in  the  facts  that  tell  whether  the  civilization  is  ‘going  to  smash.’  That  in-  Asia  have  lost  respect  for  and  confidence  the  unrestrained  Cheka  and  its  terror  in 
of  civilization  is  running  in  or  run-  volves  prophecy,  not  news-gathering.”  in  the  European  nation?  is  as  ascertain-  the  Caucasus  and  in  Turkestan ;  and  the 
out?  I  was  not  unmindful  when  I  Julian  S.  Mason,  managing  editor  of  able  a  fact  (though  not  so  easily  so)  steady  inroads  of  sovietism  into  Asiatic 

Ote,  as  the  editor  knows,  of  the  by-  the  New  York  Tribune,  agrees  that  such  as  the  present  permeation  of  Great  nations? 

ts  of  this  foreign  assignment,  in  an  assignment  suggests  prophecy,  rather  Britain  by  Yankee  trade  and  Yankee  Our  papers  went  madly  after  the  Tut- 
the  newspaper  offices  men  who  than  news-gathering._  notions.  _  Ankh-Amen  story  (to  the  delight  of 

ly  taow  world  conditions.  .  t  thought  I  had  cited  enough  detailed  An  Anti-Zionist  speech  by  Zangwill  is  Egyptian  hotel-keepers  and  souvenir-ven- 

the  editors  who  travel  around  do  no  tips  upon  present  world  facts  to  deliver  a  fact  of  news  value,  of  course;  but  is  it  dors,  and  to  the  disgust  of  the  archaeolo- 

than  print  the  substance  of  the  in-  uiy  article  from  any  charge  of  vagueness  as  important  as  the  unrecorded  but  in-  gists  and  historians,  who  know  the  rela- 

1  private  conversations  upon  the  or  speculation.  _  Possibly  there  should  be  dubitable  fact  that  in  Eastern  Europe  and  tive  unim;»rtance  of  the  young  Pharaoh 
of  things  in  general  which  they  a  clearer  definition  of  what  constitutes  Western  Asia  today  there  is  an  ominous  and  the  historical  sterility  of  the  sensa- 

d  hold  with  their  own  correspondents  facts.  I  am  sure  that  every  reader  of  wave  of  anti-Semitism  that  portends  the  tional  “find”),  but  they  are  cold  to  the 

.  the  field,  they  would  be  fulfilling  Editor  &  Publisher  will  agree  with  me  greatest  pogrom  in  all  the  tragic  history  marvel  of  the  success  and  meaning  of 

assignment  suggested  by  the  Editor  that,  for  example,  the  widespread  an-  of  the  Jews?  I  have  substantiated  this  the  present  Egyptian  revolution. 
Publisher  article.  These  very  cor-  tipathy  of  the  French  to  the  British  and  condition  at  the  lips  of  Government  offi-  We  have  Iwd  countless  columns  for 

ents  at  foreign  capitals,  who  are  o*  the  British  to  the  French  is  as  much  cials  in  Washington,  of  leading  American  the  literary  and  motion  picture  drivel. 

_jg  current  and  concrete  facts,  are  *  tact  as  the  knockout  of  Beckett  by  Jews,  of  Asiatic  officials,  of  both  white  “The  Sheik,”  (which  Americans  un¬ 
studying  the  drift  of  things.  My  Carpentier— and  a  deal  more  meaningful  and  red  Russians,  and  of  competent  abashedly  call  “The  Sheekl”)  but  never 


ide  section  of  the  Old  World,  to  as-  find  out  whether  the  present  order  of 
in  the  facts  that  tell  whether  the  civilization  is  ‘going  to  smash.’  That  in- 
of  civilization  is  running  in  or  run-  volves  prophecy,  not  news-gathering.” 


change  that  has  come  over  communism, 


out?  I  was  not  unmindful  when  I 


studying  the  drift  of  things.  My 
experience  is  that  what  they  say  in- 

allv  is  better  worth  knowing  than  _  _  .  _  _ _  _ 

"irtit  they  cable  to  their  papers.  But  it  apparently  impending  collapse  of  thi 

severed  from  prophecy,  world-s  biggest 

'■^OKsi  for  the  roving  commission,  be-  ^TORY  WAITQ  POVCPIMr'  While  all  my  newspaper  training  makes 

MM  of  Uieir  special  qualifications.  ^  i  w  /\l  I O  V  Uvino  me  an  apostle  of  the  facts,  I  think  I  prove 

Three  friendly  criticisms  of  my  cour-  »  AiFRFn  r  hf  inrarr  myself  a  good  toumevman  workman  at 

iBoos  critics  may  be  permitted  me.  First,  -  ^  Au-Ktu  K.  UE  JONUE  - 1  j^y  . 

Am  Herbert  Bayard  Swope  shcwild  ad-  'T'HE  appeal  for  a  thorough  inquiry,  by  Had  the  men  charged  with  gathering  ^  relationship;  and  the 

iMt  anting  cannot  be  done  that  3  roving  expedition  of  the  best  news-  news  for  the  American  press  in  the  '**‘8*®*^  ascertainable  facts.  The  state  ol 
World  or  other  paper  men  we  are  able  to  muster,  into  Rhineland  kept  their  eyes  cars  open  world  today  is  a  matter  of  facts; 

ftfoi— and  I  happm  fo  he  one  of  the  conditions  in  Europe,  made  three  weeks  for  some  time  preceding  the  “coup,”  ^h^  enough  of  the  facts  are  gathered 
2*?  World  at  the  top  o*  ago  in  E^rroa  &  Publisher  by  Dr.  W.  they  should  have  been  able  to  predict,  as  correlated  Md  digested  we  shall  be 

M  li^of  all  newspa^rs  rather  dashes  Ellis  in  his  remarkable  article  “The  did  the  writer,  that  the  separatist  move-  state  with  reasonable  assurance 

■t  My  former  faith  in  Mr.  Swopes  world’s  biggest  story  today,”  has  at-  ment  was  nothing  but  a  “putsch,”  the  whether  avilization  is  collapsing  or  not. 
pnss  pAper  revives,  however,  w^n  he  tracted,  as  was  to  be  expected,  severe  scope  of  which  would  remain  limited  to  .  ^  present,  the  subject  is  left  to  sensa- 
wls  the  roll  of  international  pubhcists  criticism,  criticism  on  the  part  of  some  the  defection  of  a  small  band  of  dissatis-  tional  statesmOT,  like  Lloyd  George;  or 

vbo  have  uready  done  for  the  World  tlK  of  the  leaders  in  American  newspaper-  fied,  not  the  best  elements  at  that,  and  s^^^sational  writers  like  H.  G.  Wells;  or 

•ort  of  thing  for  which  I  pleaded.  All  dom.  that  the  population  of  the  Rhineland  as  sensational  sociologists  or  sensational  re- 

M  th^  men,  however,  were  less  but-  Or.  Ellis  charges  that  the  reading  pub-  a  whole  had  not  the  least  intention  of  hgionists.  Only  very  rarely  do  we  get 


to  all  mankind. 


students  of  world  conditions  in  many  a  line  do  we  prmt  about  the  great  game 

that  is  now  being  played  in  Arabia,  and 


SEVERED  FROM  PROPHECY,  WORLD’S  BIGGEST 
STORY  WAITS  COVERING 


By  DR.  ALFRED  R.  DE  JONGE 


t  A  r  T  LTiiiciMii,  (^ruicisni  on  me  pan  oi  some  ucictiion  01  a  smaii  oana  01  aissaus-  or 

vbo  have  uready  done  for  the  World  tlK  of  the  leaders  in  American  newspaper-  fied,  not  the  best  elements  at  that,  and  s^^^sational  writers  like  H.  G.  Wells;  or 

•ort  of  thing  for  which  I  pleaded.  All  dom.  that  the  population  of  the  Rhineland  as  sensational  sociologists  or  sensational  re- 

M  th«e  men,  however,  were  less  but-  Or.  Ellis  charges  that  the  reading  pub-  a  whole  had  not  the  least  intention  of  hgi^ists.  Only  very  rarely  do  we  get 

wWKd  by  a  wide  array  of  relevant  facts  \\q  of  the  United  States  is  being  served  seceding  from  Germany.  such  a  revealing  scries  of  articles  as 

tonm  equal  number  of  skilled  cor-  half-truths  concerning  the  real  state  of  The  trouble,  in  my  opinion,  is  not,  recently  written  for  the  American 

would  be.  Whm  Mr.  Swope  affairs  in  Europe.  however,  with  the  quality  of  the  news  press  upon  European  economic  conditions 

— well,  I  said  it  first!  To  this  Hertiert  Bayard  Swope,  ex-  gatherers.  It  is  to  be  found  in  the  na-  John  Sinclair — a  perfect  example  of 

til.  n  Ferguson,  vice-president  of  ecutive  editor  of  the  World,  counters  tural  limitations  of  man.  Much  the  same  of  newspaper  work  for  which 

'Oe  Umtra  Press  Associations,  should  that  all  of  the  great  American  news-  as  the  man  on  the  copy  desk  who  sees  ^  plead.  A  column  a  day,  in  every  news- 
■xe  got  down  his  atlas  before  he  nudged  papers  maintain  abroad  groups  of  able  only  a  small  part  of  the  news  of  the  paper,  spared  from  the  sporting  page  or 
■lininy  statemnt  that  “What  is  called  correspondents  who  are  thoroughly  day  is  unable  to  judge  in  the  same  way  the  society  page,  or  the  common  crime 
•  lilr™'-*'***’****’’^  world  is  today  focM  equipped  to  do  the  job,  as  best  it  can  as  is  the  man  through  whose  hands  all  reports,  would  _  suffice  to  acquaint  the 
mjhe  universal  unrest ;  yet  even  the  big  be  done.  of  the  copy  passes,  sp  the  correspondent  PubUc  mind  with  the  outstanding  facts 

2*|i^can  Mws  associations  have  pot  a  In  order  to  determine  whether  Mr.  who  is  stationed  in  some  European  city  that  revwl  the  forces  which  nudee  for 
vSL  *»*'*ij*'  within  its  Swope  is  right  in  this  let  me  point  out  i*  able  to  judge  conditions  only  from  a  construction  or  destruction  of  the  fabric 

He  undertakes,  to  prove  that  here  but  one  of  many  instances  that  have  certain  point  of  view.  Were  Ws  station  of  the  world’s  social  order, 
section  mentioned  by  Mr.  Ellis  come  to  my  knowledge  recently  where  changed  frequently  enough  to  enable  As  to  prophecy,  no  sane  man  is  averse 

u  Wmg  uncovered  is  not  so  deserted  as  the  news  served  the  American  reading  him  to  gain  a  broader  view,  to  lo<^  at  to  that,  if  the  prophet  knows  what  he  is 

y*  Wieves,”  by  citing  the  fact  wblic  has  been  quite  misleading.  On  develc^ments  which  hitherto  he  has  seen  talking  about.  It  is  to  be  hoped  that  some 
U^ed  Press  has  a  staff  man  at  Oct.  22,  the  newspapers  of  the  United  only  in  one  light  from  several  sides,  I  of  the  men  sent  roving  over  the  world 
2®?^'  Surely  Mr.  Ferguson  under-  States  gave  first  place  in  the  news  of  the  dare  say  he  would  be  enabled  to  turn  out  to  find  out  the  big  facts  would  be  turned 
■Bw  full  well  that  Angora,  the  remote  day  to  the  establishment  of  a  Rhine  re-  copy  much  more  in  consonance  with  the  into  prophets  of  the  new  day.  A  good 
“P*hil  of  Turkey,  is  not  withm  public.  Even  the  New  York  Times,  real  facts  than  it  is  now.  Furthermore  niany  persons  feel  that  lack  of  pronhets 
Aratne-speaking  world  at  all.  It  is  which  otherwise  the  writer  considers  per-  it  must  not  be  forgotten  that,  more  or  is  what  mostly  ails  this  sick  world  of 
today  to  cover  China  from  haps  America’s  greatest  daily,  gave  hy  less,  the  correspondent  is  shaping  the  ours.  But  prophets  must  see  before  they 
•tteet  than  it  is  to  cover  the  Arabic-  the  wording  of  its  headlines  and  its  news  he  sends  according  to  the  desires  of  can  say ;  must  hear  before  they  can 
^  world  from  Angora.  I  must  lead  article  the  impression  that  here  was  his  home  office  and  thus  sometimes  deems  herald.  So  potential  prophets  wait  upon 
■jwever,  that  I  recently  heard  in  an  event  of  the  utmost  importance,  that  happenings  not  worth  reporting  that  may  a  knowledge  of  facts.  And  facts  wait 
I  mat  the  U.  P.  was  negotiating  with  the  separatist  movement  had  the  whole-  be  of  intrinsic  value  in  the  way  of  pre-  upon  correspondents  who  can  write  with 
^  wtKMe  beat  should  be  this  ancient  hearted  support  of  the  Rhinelanders  and  senting  a  clear  picture  of  conditions  in  first-hand  knowledge,  with  a  brettd  hori- 


of  trouble  and  of  remedies. 


*®<Tous  message  of  Frederick  the  Reich. 


was  the  beginning,  of  the  breaking  np  of  general. 


{Continued  on  page  6) 


zon  and  with  fearlas  loyahy  the  thing 
as  they  see  it  • 
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Editor  &  Publisher  for  November  10,  1923 


FREE  ENTRY  OF  HIGH  GRADE  PAPER  TO 
U.  S.  SUGGESTED  BY  BECK 


Canadian  Paper 
Embargo  On 
Before 


Official  Also  Proposes  Export  Tax — 
Pulp  Wood  Emphatically  Opposed 
Royal  Commission  at  Ottawa 


'and,  I  am  confident,  would  prove  that 
the  American  public  is  eager  to  remedy 
its  utter  lack  of  knowledge  of  such  coun¬ 
tries  as  China,  for  instance. 

But  even  were  my  conclusions  wrong 
and  did  the  interests  of  the  people  of  the 
United  States  center  on  trivialities,  has 
not  the  American  newspaper,  besides  'be¬ 
ing  a  business  proposition,  a  duty  to  per- 


(By  Telegtafh  to  Edito*  &  Publishei) 


^TTAWA,  Ont..  Xov.  7. — Emphatic 
opposition  to  the  agitation  for  an 
embargo  on  the  export  of  pulp  wood  has 
developed  at  the  local  sitting  of  the 
Royal  Commission  investigating  the  sit¬ 
uation.  A  member  of  the  Federal 
Parliament,  a  member  of  the  Quebec 
legislature,  representative  lumbermen  and 
a  merchant  in  a  wood-producing  district 
have  appeared  to  present  the  case  for 
farmers  and  settlers  who  now  cut  a  cer¬ 
tain  amount  of  wood  annually  and  count 
upon  it  as  one  of  their  crops. 

(  With  the  exception  of  Edward  Beck, 
secretary  of  the  Canadian  Pulp  &  Paper 
Association,  all  witnesses  heard  to  date 
have  declared  that  farmers  and  settlers 
in  their  districts  are  absolutely  opposed 
to  an  emliargo  and  of  the  opinion  that 
they  would  not  receive  as  high  a  price 
for  their  product  if  the  U.  S.  market  were 
closed.  The  bulk  of  the  wood  now  ex¬ 
ported  from  this  district  is  popular,  for 
which  there  is  no  demand  in  Canada. 

Frank  Cahill,  M.  P.,  told  the  com¬ 
missioners  that  the  majority  of  his  con¬ 
stituents  had  appealed  to  him  to  opjKise 
an  embargo.  They  believed  that  it  would 
make  it  impossible  to  attract  fresh  settlers 
to  the  .Abitibi  district  for  they  could  not 
exist  while  clearing  their  land  unless 
they  could  sell  the  wood  cut.  He  be¬ 
lieved  an  embargo  would  result  in  great 
waste  of  w<K>d  that  now  is  a  source  of 
income.  Mills  would  establish  them¬ 
selves  in  Canada  without  coercion  when 
production  costs  became  lower. 

Hector  Authier,  member  of  the  Quebec 


legislature,  said  .Abitibi  settlers  were  now 
getting  an  inadequate  price  of  about  $5 
a  cord  for  rough  wood  and  $10  for  peel¬ 
ed.  They  sell  about  half  their  cut  to 
the  United  States  and  want  the  widest 
possible  market. 

When  the  sitting  opened  Monday  Mr. 
Beck  submitted  a  lengthy  statement  in¬ 
tended  to  show  that  “an  embargo  on  the 
export  of  pulp  wood  from  Canada  offers 
a  prospect  of  a  considerable  improve¬ 
ment  in  forest  conservation  and  is  con¬ 
stitutionally  and  economically  feasible.’’ 

He  contended  that  an  embargo  of  the 
exjxjrt  of  the  raw  product  would  mean 
the  establishment  of  mills  in  Canada  by 
U.  S.  paper  interests.  Canada  now  gets 
some  $10  a  cord  out  of  the  pulpwood  ex¬ 
port,  half  of  which  goes  to  the  railway. 
If  manufacture  were  carried  on  in  the 
iJominion,  instead  of  outside.  Beck 
claimed,  the  value  to  Canada  would  be 
$50  a  cord  instead  of  $10.  He  stated 
while  the  C.  P.  &  P.  A.  supported  the 
principle  of  the  embargo  proposal,  some 
memlK-rs  were  in  favor  of  excepting 
puIpwof>d  prtKluced  by  settlers.  Under 
questioning  by  counsel  for  U.  S.  manu¬ 
facturers,  Beck  .said, 

“I  assume  the  association  would  be 
opposed  to  an  embargo  at  present.” 

Beck  suggested  as  alternative  to  an 
embargo  an  export  tax  or  negotiations 
with  the  U.  S.  to  secure  a  tariff  con¬ 
cession  in  the  .shape  of  free  admission  of 
Canadian  paper  of  other  kinds  than  news¬ 
print,  which  now  bear  a  duty  of  25  per 
cent  and  upward. 


BIG  STORY,  EVEN  THOUGH 
PROPHECY  IS  BARRED 


(Cofitiniu^d  from  page  5) 


That  is  why  I  believe  Dr.  Ellis’s  sug¬ 
gestion  of  a  roving  expedition  of  picked 
newspaper  men,  with  no  definite  assign¬ 
ment,  to  be  an  excellent  one. 

We  send  to  a  big  divorce  trial,  for  in¬ 
stance,  not  only  a  reporter  or  two,  but 
also  feature  writers,  photographers  and,  • 
perchance,  cartoonists ;  we  dispatch  a 
small  army  of  writers  to  big  sports  events 
such  as  the  Dempsey-Firpo  bout,  quoted 
by  Dr.  Ellis.  Why  not  follow  the  lat¬ 
ter’s  plan  and  have  the  expedition  of 
wandering  American  newspaper  men 
which  he  proposes  investigate  this  “big¬ 
gest  story  today”  from  every  possible 
angle. 

A  good  editor  never  takes  a  chance 
of  not  being  thoroughly  covered  on  any 
big  story  and  there  is,  in  my  mind,  just 
a  chance  that  the  amazing  discovery  will 
be  made  that  the  assignment  to  find  out 
whether  European  civili7.ation  is  going  to 
smash  involves  after  all  not,  as  Frederick 
Roy  Martin,  general  manager  of  the  As¬ 
sociated  Press,  believes,  prophecy,  but 
that  the  gathered  facts  will  give  us  a 
rather  clear  idea  whether  such  a  danger 
is  existent  or  not. 

Far  lie  it  from  me,  however,  to  lay  the 
blame  for  the  deficiency  of  our  foreign 
news  entirely  at  the  door  of  the  corre¬ 
spondent.  Just  as  and  perhaps  more  fre¬ 
quently  faulty  handling  of  foreign  news 
matter  in  the  offices  even  of  metropolitan 
dailies  is  responsible  for  the  distorted 
picture  the  reader  gets  of  the  news  of 
the  world.  I  recall  that  not  so  long  ago 
I  resigned  from  a  New  York  afternoon 
paper  because  I  was  unable  to  bear  the 
criticisms  from  outsiders  regarding  the 
way  in  which  we  were  treating  important 
news. 

The  city  editor  who  on  this  particular 
paper  had  the  say,  not  only  over  the  city 
copy,  was  utterly  unfitted  to  be  a  judge 
of  news  as  he  proved  by  asking  me  on 
the  eve  of  the  British  elections  to  which 


form  in  helloing,  just  as  the  theatre  shonli 
do,  school  and  college  in  educatinv^ 
nation?  * 

1  regret  to  have  to  agree  with  IV 
Elhs  that-  the  task  of  develop^  , 
sturdy-briined,  broadminded,  intell^ 
citizenship  is  one,  the  average  .Amer^ 
newspaper  is  at  present  certainly  not^ 
ing  up  to. 


WRITING  AD  FILLERS  STARTED  TINSMAN 
OF  FEDERAL  ON  SUCCESSFUL  CAREER 

_ By  ROSAUE  ARMISTEAD  HIGGINS _ 


A  BIG  man,  with  big  ideas,  a  logi- 
cal  thinker,  with  a  vast  store  of 
information,  and  an  equal  amount  of  en¬ 
thusiasm,  and 


boyish  with  all  of 
his  44  years,  is 
the  impression 
one  receives  in 
meeting  Robert 
Tinsman,  presi¬ 
dent  of  the  Fe<l- 
eral  Advertising 
Agency,  of  New 
York. 

Robert  Tins¬ 
man  was  born  on 
a  farm  in  Blooms¬ 
bury,  N.  J.,  and 
received  his  edu¬ 
cation  at  I.,aFay- 
ette  College,  Eas-. 

ton.  Pa.,  from  which  institution  he  was 
graduated  in  1901.  After  college  he 


RoBEkT  Tinsman 


party  Bonar  Law  belonged,  by  ordering 
the  account  of  the  Chilean  earthquake — 
in  which  thousands  were  supposed  to 
have  lost  their  lives — out  of  the  paper  to 
make  room  for  news,  by  treating  the  set¬ 
tlement  of  the  coal  strike — which  for  a 
long  time  had  furnished  the  lead  story — 
as  news  of  very  little  importance,  worthy 
only  of  a  negligible  place,  and  so  on. 
Still  that  city  editor  is  holding  his  job 
today. 

That  is  only  one  instance.  I  could 
quote  many  others  where  the  fault  lies 
not  with  the  correspondent  but  with  the 
force  taking  care  of  the  foreign  copy 
in  the  home  office.  But  let  us  return  to 
Dr.  Ellis’s  article. 

To  his  charge  that  cheap  crime,  petty 
scandal,  unimportant  personalities  en¬ 
gross  too  much  space  in  the  average 
newspaper  in  the  United  States  and  that 
extensive  accounts  of  such  events  as  the 
Dempsey-Firpo  fight  arc  being  published 
at  the  expense  of  more  interesting  matter 
concerning  conditions  in  foreign  lands, 
Fred  S.  Ferguson,  vice-president  of  the 
United  Press  Associations,  replies :  “I 
fear  Mr.  Ellis  is  confusing  his  opinion 
of  what  newspaper  readers  should  be  in¬ 
terested  in  with  their  actual  interests.” 

This  brings  me  to  the  questions  “Is 
the  reading  public  in  the  United  States 
really  interested  in  an  affair  like  the  men¬ 
tioned  bout  to  the  extent  we  believe,  or 
is  the  interest  in  such  an  event  only  arti¬ 
ficially  nurtured  by  the  exaggerated  im¬ 
portance  it  is  being  given  by  our  news¬ 
papers,”  and  “Do  the  interests  in  general 
of  the  reading  public  lie  where  we  think 
they  do  or  are  we  mistaken  because  we 
have  lost  contact  with  the  desires  of  our 
readers  and  are  substituting  for  what 
they  want  to  read  what  we  think  they 
should  read?” 

1  have  closely  studied  the  last  question 
for  years  and  what  I  have  found  tends 
to  strengthen  the  belief  that  we  have 
lost  contact  with  the  real  interests  of  our 
readers.  In  this  connection  it  might  be 
an  interesting  experiment  if  one  of  our 
great  dailies  would  send  a  roving  cor¬ 
respondent  over  all  countries  of  the 
globe.  The  eagerness  or  apathy  with 
which  the  public  would  follow  such  an 
expedition  would  indeed  be  a  good  test. 


worked  with  the  staff  of  Dr.  Francis  A. 
March  in  the  preparation  of  his  Thesau¬ 
rus  Dictionary  of  the  English  language. 
On  finishing  this  work  he  turned  his  steps 
toward  New  York,  and  became  associa¬ 
ted  with  the  Wall  .Street  Journal,  then, 
as  now,  under  the  control  of  Dow  Jones 
&  Co.  His  first  intention  was  to  earn 
enough  money  to  enable  him  to  study  law, 
which  he  had  chosen  as  the  profession 
which  appealed  to  him  most,  but  Fate 
stepped  in  and  changed  his  course.  Young 
Tinsman  began  writing  advertising  fillers, 
and  so  interested  did  he  become,  that  he 
decided  that  his  future  lay  in  the  field 
of  advertising.  After  a  year  on  the  Wall 
Street  Journal,  he  was  employed  by 
Charles  G.  Phillips,  president  of  the  Dry 
Goods  Economist,  as  assistant  to  the 
service  director,  W.  G.  McCurdy.  His 
second  year  with  the  Economist  led  to  his 
appointment  as  service  director,  in  charge 
of  Plan  and  Copy. 

Four  years  later,  Tinsman  took  charge 
of  the  field  work  of  the  Root  Newspaper 
Association,  with  headquarters  in  Chi¬ 
cago  and  a  branch  in  Cleveland,  operat¬ 
ing  in  the  jobbers’  territory  between  De¬ 
troit  and  Des  Moines,  and  Cincinnati  and 
St.  Paul. 

In  1908,  he  was  active  in  the  organiza¬ 
tion  of  the  Federal  Agency,  and  three 
years  later  became  its  president,  an  office 
he  has  held  continuously  since  that  time. 

Mr.  Tinsman  has  many  interests.  One 
of  the  projects  to  which  he  is  devoting 
much  time  now  is  the  Advanced  Copy 
Course  under  the  auspices  of  the  Educa¬ 
tional  Committee  of  the  Advertising 
Club  of  New  York,  of  which  he  is  one 
of  the  oldest  members.  He  has  written 
eight  lectures  on  the  eight  divisions  of 
the  general  subject  of  “Copy”  and  is  in 
charge  of  the  course,  assisted  by  other 
well  known  advertising  men. 

His  loyalty  to  LaFayette  College,  has 
been  true  and  unswerving,  and  several 
years  ago  he  assisted  in  publicity  for  the 
million  dollar  endowment  fund  for  this 
institution,  and  the  amount  was  over¬ 
subscribed.  He  is  also  one  of  the  trustees 


president  is  an  outstanding  figure  in  ti» 
agency  field  today,  and  has  seen  a  tj# 
change  take  place  in  agency  praetka, 
since  his  own  agency  was  organiiei 
Asked  to  tell  something  of  the  earlf 
agency  days,  particularly  those  of  hi 
own  organization,  Mr.  Tinsman  said: 

“When  the  Federal  Agency  was  bon 
there  were  two  kinds  of  advertisiig 
agencies  worth  while — one  large  ageno 
with  a  great  volume  of  advertising  hand 
ling  accounts  more  or  less  automaticallj. 
and  without  any  very  personal  touch  witl 
its  clients  or  between  its  clients  and  in 
big  men.  In  the  agency  Ixiginnings,  thet 
were  two  kinds,  space  brokers  and  ser¬ 
vice  agencies.  The  space  broker  got  hi 
business  on  a  price  basis;  the  servkt 
agency  on  a  result  basis.  The  spaa 
brokers  gradually  eliminated  thcmselve 
from  serious  consideration.  Then  cant 
the  other  division  of  the  worth  whJt 
service  agencies.  I-arge  agencies  main¬ 
tained  a  relatively  slight  personal  con¬ 
tact  between  their  clients  and  their  big¬ 
gest  men.  And  then,  there  was  the  per¬ 
sonal  agency,  an  individualistic  husine*. 
where  one  big  man  got  it  all  and  tool 
most  of  the  care  of  it.  That  was  aC 
right  for  a  small  business,  but  with  suc¬ 
cess  came  growth,  and  then  the  big  nBu'i 
time  would  be  spread  too  thinly  over  Ik 
client’s  campaign. 

“Federal  saw  its  opportunity  in  be 
tween  these  two  organizations.  Its  nm 
‘Federal’  signified  the  interrupting  idea 
which  was  its  fundamental — not  merely 
an  organization  but  a  federation  of  big 
men  in  the  advertising  business,  each  a 
specialist  and  an  authority  in  his  fklil 
where  he  might  concentrate  his  experi¬ 
ence  and  acquaintance.  Federal’s  firs 
advertising  announcement  expressed  the 
fundamental  principle  of  specialiaed 
service  in  these  words — ‘Put  it  up  to  the 
men  who  know  your  market.’  Fedeni 
also  began  to  use  the  word  ‘merchandh- 
ing’  as  emphatically  as  ‘advertising,’  in 
order  to  emphasize  the  point  that  the 
work  of  merchandising  which  adve^ 
ing  must  do  was  as  important  to  conskk 
as  the  advertising  itself. 

“  ‘Merchandising’  has  since  become  ob 
of  the  weasel  words  in  the  adverti' 
ing  lexicon,  togther  with  ‘service,’  ‘co¬ 
operation’  and  ‘conference,’  but  its  origi¬ 
nal  application  was  a  tremendous  fotc 
in  changing  the  common  conception  S 
advertising  from  an  art  to  a  job.  H* 
Federation  idea  naturally  attracted  to 
itself  a  number  of  well  known  adve^ 
ing  men  to  whom  the  impersonal  idea 
was  an  effective  organization  premise  a 
logical  for  a  big  advertising  agency  busi¬ 
ness  as  for  Standard  Oil  or  United  States 
Steel. 

“E'ederal’s  most  recent  contributiOT 
advanced  advertising  agency  practise  8 
the  ‘interrupting’  idea,  so  styled  to  d^ 
scribe  the  fundamental  differentiarioo  in 
that  advertising  copy  which  memorizM  it¬ 
self  -with  the  reader  and  automatically 
demonstrates  itself  in  the  actual  act  of 
selling.  Federal  claims  that  the  inter¬ 
rupting  idea  is  the  one  thing  necessary  » 


NE 


Oflie 


of  “The  I.aFayett^”  the  college  weekly,  . . 

to  which  he  contributes  an  annual  prize  rnake  an  advertising  appropriation  tnily 
for  the  best  article  on  any  subject  re-  an  investment.  These  tw-in  principles  of 
lating  to  college  life.  ‘federation’  and  the  ‘interrupting  ito 

Fishing  and  golfing  furnish  his  recre-  have  given  the  Federal  Agency  suffici^ 
ation,  as  does  a  farm  at  his  birth-  volume  to  compete  successfully  with  w 
place,  in  Bloomsbury,  N.  J.  He  is  also  larger  agents  in  the  esteem  both  of  w 
president  of  the  _  Bloomsbury  Graphite  advertiser  and  the  publisher,  and  also  o- 
Company,  and  his  business  frequently  sures  the  maintenance  of  continuous  cofr 
takes  him  up  to  that  little  village. 

The  Federal  Advertising  Agency  is 
now  in  its  sixteenth  year,  and  its  posi¬ 
tion  among  the  leaders  of  advanced 
agency  practises  is  well  known.  Its 


surcs  xnc  maimenance  oi  coiuiiiuv™.>  — ^ 
tact  between  its  clients  and  a  membtf  o* 
the  federation  big  enough  in  experi^ 
and  ability  to  be  rank^  as  a  basws* 
associate  of  any  advertiser  in  the  co®- 
try.” 


appes 

specti 

Th 

auspi 

tising 

Regii 

St  reel 
Th 
officii 
Us 
from 
dent 
openi 
after 
A1 
Oub 
presi 
Sissc 
mitte 
Rob 
arm) 
the  1 
W 
pres: 

in  1 

wild 

whk 

orde 

vert; 

.M 
spac 
pleti 
Yor 
0 
rooi 
beei 
con 
be  1 
sect 
T 
of  t 
exh 
ing 
plac 
tkm 
up  i 
talk 
nigl 
stor 
V 
Nei 
by 
and 
une 
Lor 
E 
frie 
of 
tior 
Edi 
An 
63 

1 

wil 

dis| 

art! 

ufa 

adv 

1 

wil 

dry 

dor 

fas 

kee 

sty 


Editor  &  Publisher  for  November  10,  1923 


7 


new  YORK  EXPOSITION  WAITS  FLASH 
FROM  PRESIDENT  COOLIDGE 


essay  contest,  for  students,  the  window 
display  contest,  a  city  advertising  com¬ 
petition,  and  other  similar  events. 

Cla.sses  in  advertising  will  be  con¬ 
ducted  during  the  morning  hours. 

The  list  of  exhrl>itors  at  the  time  of 
Kditor  &  I’lblisiier's  going  to  press, 
were : 


FORMULATE  PROGRAMS 
FOR  LONDON  MEET 


Braffdon,  Lord  &  Nagle. 

Bradley  &  Merrill. 

H.  D.  Beach  Company. 

Brcntano*#. 

A.  II.  Billineslea. 

Bewtex  Products  Corporation. 

Board  cf  Trade  of  New  York  Photo  Engravers. 
CTiri^tian  Science  Monitor. 

('hicago  Tribune. 


Official  Glamor  to  Surround  Premier  of  Advertising  Clubs’ 

Show  in  71st  Regiment  Armory,  Monday,  Nov.  12 — 

100  Advertisers  Represented 

New  York  Council,  American  Association  of 
Addressograph  Company. 

AnvFRTISING  clad  in  its  best  bib  One  of  the  important  features  of  the  . Agenciei. 

and  tucker,  to  use  a  homely  phrase,  exposition  will  be  the  "Minute  Men  of  Am«ion  CorDora.ion. 

nnears  next  week  in  New  York  for  in-  -Advertising,  a  group,  of  sO  advertising  American  Weekly  Magazine. 

^n^tion  before  the  public.  experts,  who  will  meet  the  public,  circu-  Animated  Picture  Products  Company. 

*^i,e  Advertising  Exposition,  under  the  late  among  the  crowd,  and  answer  all  AnracioscoDe  ( orponimn. 
auI^kesoMheNew^orkqty  questions  regard!^  advertising.  The  iJlTS 

tiling  Club  will  be  staged  in  the  71st  Minute  Men  of  Advertising  were  or- 
Deniment  Armory,  Park  avenue  and  34th  ganized  by  Jack  C.  Creaver,  .Advertising 

str«t  commencing  Nov.  12.  Counsellor,  572  East  22nd  street,  Hrook- 

The  premiere  will  be  crammed  with  lyn.  They  will  be  designated  by  badges 

official  glamor.  orange  and  black  ribbon,  the  colors 

“  a  special  Western  Union  wire  of  the  advertising  club. 

from  Washington  to  New  York,  Presi-  Included  anvjng  the  “Minute  Men  of  . _ _ 

dent  Cooli^e  will  flash  the  message  Advertising”  are:  W.  J.  Roberts,  Physi-  Thomas  A.  Cook  &  Sons. 

the  doors  at  3  o’clock  Monday  cal  Culture  .Magazine;  R.  B.  Alexander.  Juna^d  Steamship  Company, 
opening  Uic  U  rmwelt  Piihlichinir  •  I.'  A  ‘  'rtmopolitan  Distributing  Corporation, 

afternoon.  .  ,  ^  Company,  E.  A.  t  »mr*e!l  Ewald  Compan?. 

All  the  members  of  the  Advertising  MacKey,  O  Dets  Service ;  Lincoln  Jones.  Collier  &  Son. 

□ub  have  been  urged  by  H.  H.  Charles,  Consolidated  Cigar  Company ;  James  i Company, 
president  of  the  club  and  Francis  H.  Martin,  foreign  advertising  manager  of  Ki.'i«n  Fr«man  Company. 

Sisson,  chairman  of  the  executive  com-  the  Remington  Typewriter  Company;  Kditor  &  PuausHEa. 

mittee'  to  be  present.  Major  General  Ernest  Eberhardt,  business  manager  of  Thomas  A.  Edison. 

Robert  L  Bullard  will  represent  the  .Advertising  &  Selling;  M.  Oakley,  busi- 

frmy,  and  Rear  Admiral  C.  P.  Plunkett  ness  manager  of  the  Architectural  Rec-  F?inklin  ShSon  Company, 
the  navy.  •  C-  Howe,  business  manager  of.  Charles  C.  GVeen  Advertising  Agency. 

When  Editor  &  Publisher  went  to 
press  the  final  rush  of  preparation  was 
in  progress.  The  armory  presented  a 
wild  scene  of  jumbled  crates  and  tins, 
whkh  Monday  will  be  seen  in  efficient 
orderly  isplay,  characteristic  of  the  ad¬ 
vertising  cult.  .  ,  ,  , 

More  than  100  advertisers  have  bought 
space  on  the  exposition  floor.  A  com¬ 
plete  list  was  not  available  at  the  New 
York  .Advertising  Gub. 

On  the  center  of  the  large  armory  drill 
room  the  “Pillar  of  Advertising”  has 
been  erected.  From  each  of  the  four 
comers  of  the  hall,  broad  avenues  will 
be  marked,  running  diagonally  and  inter- 
.secting  at  the  pillar. 

These  avenues  will  be  lined  with  booths 
of  the  exhibitors,  who  are  guarding  their 
exhibits  with  secrecy,  pending  the  open¬ 
ing  day.  Exhibition  booths  will  also  be 
placed  along  the  walls,  with  the  excep¬ 
tion  of  the  west  end,  which  has  been  fitted 
up  as  a  stage,  from  which  lecturers  will 
talk  on  advertising,  and  upon  which  each 
night,  models  from  leading  department 
stores  will  parade  in  a  Fashion  Revue. 

Virtually  all  the  daily  newspapers  of 
New  York  City  will  be  represented 

by  exhibits,  as  will  the  financial  trade  Drug  Topics ;  Roy  Staunton,  C.  Briandes  Robert  Gair. 
and  technical  press.  The  Chicago  Trib-  &  Co.;  Val  Schmitz,  Highway  Light-  <jraviire .  Service  Corporation, 
line,  tlv*  T  niiiQ  Pnct-DUnatrli  anrl  the  .  t-..: _ r» _ ja.  Louis  Gipbe-Democrat. 


HOW  NAIRN  IS  USING  NEWSPAPER  ADS 
TO  BOOST  UNOLEUM  SALES 

Every  executive  who  is  interested  on  being  posted  on  the 
best  technique  for  making  a  newspaper  advertising  campaign 
successful  will  be  interested  in  the  methods  used  by  the  makers 
of  Naim  Straight-line  Inlaid  Linoleum,  as  outlined  by  Hammond 
Edwartl  Franklin  in  an  article  to  appear  in  an  early  issue  of 
EDITOR  &  PUBLISHER. 

How  the  facts  on  which  to  build  the  campaign  were  tmeov- 
ered,  the  plan  behind  the  sales  work,  how  the  advertising  was 
merchandised  to  the  trade,  how  special  problems  were  handled 
— these  are  but  a  few  points  explained.  Whatever  you  sell,  you 
will  find  this  article  suggestive  and  well  worth  reading. 

Hammond  Edward  Franklin  articles  on  current  phases  of 
natioiial,  sectional  and  local  newspaper  advertising  campaigns 
are  an  exclusive  EDITOR  &  PUBLISHER  feature,  published 
regularly  twice  a  month. 


une,  the  St.  Louis  Post-Dispatch,  and  the  house  Company ;  Irving  A.  Bemdt,  347 
London  Times  have  also  purchased  space.  Madison  avenue ;  Fred  C.  Hume,  Na- 


Editor  &  PuBUSHER  will  greet  its 
friends  in  a  large  booth  near  the  center 
of  the  exhibits.  Visitors  to  the  Exposi¬ 
tion  are  invited  to  make  full  use  of 
Editor  &  Pubusher  facilities  at  the 


M.  Hokner  Harmonica  Companj. 
Holeproof  Hosiery  Company. 

Hearst's  International  Magazine. 
Internati'mal  Mercantile  Marine  Company. 
Lee  &  Nash. 

Lasher  &  Lathrop. 

McGraw'Hill  Company. 

John  Martin's  House. 

Norman  T.  A.  M under. 

Modern  Priscilla. 

New  York  Mail. 

New  York  Evening  Journal. 

New  York  Tribune. 


tional  Publishers  Association;  A.  C. 

Hoffnwn,  business  manager  of  Scientific 
.American ;  and  Zenas  Carter,  White  Mo¬ 
tor  Company. 

Each  night  of  the  exposition  there  will 
^ory  and  at  the  main  office,  Suite  1116,  be  addresses.  The  list  of  speakers  is  an- 
W  Park  Row.  nounced  as  follows: 

pe  allied  mechanics  of  advertising  Monday:  Robert  Frothingham,  New  v„,i, 
will  be  shown  in  operati^,  and  colorful  York;  Charles  J.  Crockett,  Detroit;  Nationa?  Sulrty  cLpany 
displays  will  be  made  by  the  Frank  A.  Black.  Boston ;  Arthur  E^eute,  New  York  Times, 

arts.  Displays  will  also  be  made  by  man-  New  York;  E.  T.  Meredith.  Des  Moines:  5®'*'  American. 

Suwl?'’  Arthur  Brisbane.  N:t*onTl1li«!l!rCompany. 

developed  their  products.  Tuesday:  Louis  Wiley;  E.  St.  Elmo  New  York  Theatre  Program  Company. 
The  League  of  Advertising  Women  Lewis ;  Mrs.  William  T.  Mullally  •  G.  Process  Company, 

will  show  an  efficiency  kitchen  and  laun-  Lynn  Sumner  iranton  Pa  •  Francis  ^'w'V'l'b  &  Company, 

to  demonstrate  what  advertising  has  h"  Sisson  ’  ’  ’ 

tor  women.  There  will  also  be  a  Wednesday :  Charles  W.  Myers,  At-  William  H.  Rankm  Company, 

fashion  parade  to  show  how  advertising  mour  &  Co.,  Chicago ;  H.  J.  Kenner. 
teps  modish  women  apace  with  Better  Business  Bureau,  New  York;  L.  Kulgles  &  Bramani. 
si)ie.  roster,  painted  sign  and  billboard  L.  King,  Goodvear  Tire  &  Rubber  Com-  Street  Railway  Advertising  Company. 

will  alw  have  exhibits.  pany.  Akron;  Hon.  Grover  Whalen;  Irv- 

inPaomru!"*  the  combined  advertis-  ing  T.  Bush,  New  York.  UndCTwo^Jd  Ty^wnter  Comp^iy. 

K  agencies,  arranged  by  the  American  Thursday ;  Christine  Frederick ;  Ho-  John  Wanamaker. 

•tsstxiation  of  Advertising  Agencies,  is  mer  J.  Buckley,  Chicago;  Joseph  Appel;  2-'* 

J»r  wS.„- 

piayea.  Plans  are  now  under  considera-  field.  New  York  Stock  Exchange;  .Al-  C.  L.  F..  Waterman. 

^  L  1*  Atlantic  at  the  fred  W.  McCann. 

of  the  I^ndon  Convention  in  1924.  Friday:  Fred  Presley  of  Harvard:  H. 

floor  space  W.  Dickinson,  New  York:  Miss  Helen 
Wtk  '  A divided  into  six  M.  Hill ;  A.  C.  Fuller.  Fuller  Brush 
whirl,*'-  .*■  triangle  upon  Company,  Hartford ;  Lou  E.  Holland. 

On  th  '*  h  tneasuring  12  x  18  feet.  Saturday :  'William  G.  Mens,  vice- 
titlnn  *  1  ^  functions  of  an  adver-  president.  Central  Trust  Company,  Chi- 

booth  *-^?**2l  drawn.  _  The  six  cago ;  C.  .A.  Carver,  Strasshurg,  O. ; 


John  Howie  Wright. 
Hush-A-Phone  Corporation. 


Za-Rex  Sale  Boomed  By  Ads 


International  Conunittae  CatlMra  i 
New  York,  Nov.  16,  to  DiacuM  De¬ 
partmental  Plans— District 
14  Being  Formed 


The  International  Program  Committee, 
in  charge  of  preparations  for  the  London 
Convention  of  the  Associated  Advertis¬ 
ing  Clubs  of  the  World,  to  be  held  July 
14,  1924,  is  scheduled  to  meet  in  Near 
York,  Nov.  16. 

International  programs  of  the  various 
departmentals  will  be  considered  on  that 
date,  according  to  Harry  Tipper,  Class 
Journal  Company,  committee  chairman. 
Efforts  will  be  made  t»  co-ordinate  the 
convention  programs  of  the  .American 
departments  with  those  of  the  British, 
he  said. 

While  in  many  instances,  the  chairman 
stated,  tentative  programs  have  already 
been  drawn  up,  there  will  be  no  an¬ 
nouncement  of  definite  plans  until  af¬ 
ter  the  meeting  of  the  international  con>- 
mittee. 

Tipper  declared  that  while  he  had  not 
yet  heard  of  the  organization  of  Dis¬ 
trict  14,  comprising  advertising  and 
similar  clubs  of  England,  he  was  of  the 
opinion  he  would  receive  program  infor¬ 
mation  from  London  prior  to  the  Nov.  16 
meeting. 

The  “Thirty  Club”  of  London  is  now 
carrying  on  its  letterhead  the  informa¬ 
tion  that  District  14  is  to  run  the  con¬ 
vention,  it  was  stated  at  the  office  of  the 
.Associated  Advertising  Clubs  of  the 
World,  New  York. 

Organization  of  District  14,  while  not 
yet  complete,  it  was  said,  was  progress¬ 
ing  rapidly.  C.  Harold  Vernon,  president 
of  the  Thirty  Club,  London,  has  been 
named  chairman  of  the  district. 

When  completed.  District  14  will  in¬ 
clude  the  following  British  clubs  and  as¬ 
sociations  : 

Thirty  Club  of  London,  Newspaper 
Proprietors’  Association,  Weekly  News¬ 
paper  and  Periodical  Proprietors’  Asso¬ 
ciation,  Newspaper  Society,  Scottish 
Daily  Newspaper  Society,  British  Asso¬ 
ciation  of  Trade  and  Technical  Journals, 
Association  of  British  Advertising 
Agents,  Association  of  British  .Advertis¬ 
ing  Agents’  Audit  Bureau,  Association 
of  Advertisement  Managers,  Inc.,  Sales 
Managers’  Association,  Inc.,  Society  of 
British  Advertisers,  Aldwych  Club,  Pub¬ 
licity  Club  of  London,  Fleet  Street  Clubv 
United  Billposters’  Associatioo,  British 
Association  of  Display  Men,  Fetferation 
of  Master  Process  Engravers,  Federation 
of  Master  Printers,  Advertising  Club  of 
Ulster,  Irish  Newspaper  Society,  and  the 
Women’s  Advertising  Gub  of  Lon¬ 
don. 

The  International  -Advertising  Com¬ 
mission  of  the  A.  A.  C.  of  W.,  formwly 
the  National  Advertising  Commission, 
consists  of  25  departmentals,  which  do 
not  follow  the  same  divisions  made  in 
England.  The  problem  before  the  Inter¬ 
national  Program  Committee,  therefore, 
is  largely  concerned  with  the  co-ordina¬ 
tion  of  the  two  different  groups.  No 
plans  can  be  made  until  the  British  ex¬ 
pression  is  received. 

The  committee  is  composed  of  the  fot- 
lowing  members:  Harry  Tipper,  chair¬ 
man;  Earl  Pearson,  secretary;  W.  Frank 
McClure,  chairman  of  the  International 
Advertising  Commission,  vice-chairman^, 
representing  the  departmental  programs 
of  the  commission ;  W.  S.  Crawford,  of 
W.  S.  Crawford  Ltd.,  Loudon  advertising 
agency,  vice-chairman,  representing  the 
British  clubs ;  John  H.  Logeman,  Chi¬ 
cago,  vice-chairman,  representing  the  In¬ 
ternational  Exhibit  of  National  Advertis¬ 
ing;  Reuben  H.  Donnelley,  of  the  R.  H. 
D^nelley  Corporation,  Chicago;  Theo¬ 
dore  G.  Morgan,  president  of  the  Asso- 


Over  1,200.000  gallons  of  Za-Rex,  pure  dated  Retail  Advertisers,  Montreal,  Can- 
fruit  syrups  for  making  home  fruit  bev-  ada;  C.  K.  Woodbridge,  president  of  the 
erages,  sold  in  a  small  glass  jug,  were  dis-  Dictaphone  Company,  New  York;  Fred 


5^5  on  the  floor  iTlustrate ’theV^dTl-  IdrCMe  ClarC  as^iatred’itor,'  Pic-  posed  of  this  year,  according  to  an  an-  ^hnston.  Johnston  Printing  Company, 
tunctions,  starting  with  the  prod-  torial  Review;  Paul  T.  Cherington;  E.  nouncement  by  Za-Rex  Food  Products,  Dallas,  Tex. ;  W.  W,  Douglas,  ol  the 
Its  marketing,  planning  an  advertis-  T.  Mehren.  vice-president,  McGraw-Hill  Inc.,  which  used  newspaper  advertising  Bank  of  Italy,  San  ^ancisco,  and  Julius 
ifff  preparing  advertisements.  Company.  extensively  in  launching  the  line  on  the  Klein,  Washington,  D.  C.  _ 

/•i.  *''7*  ^I>*s  of  advertisements,  and  the  During  the  exposHtan,  ssDswncement  market.  A  new  factory  has  been  started  Other  members  are  _to  be  appointed 
Clerical  work  of  — _  ^  _  •  ..  ...  c»...u  Mo.. 


an  agency. 


will  he  made  of  the  prltf  sHwiers  in  the  at  South  Boston.  Mass. 


later,  according  to  Mr.  Pearson. 
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CENTENARY  FETE  FOR  TEXAS  IN  1924 
URGED  ON  lOTH  DISTRICT  AD  CLUBS 


Speaker*’  Bureau  To  Advertise  State  Also  Commended — 
500  Delegates  Cheer  Speech  On  Newspaper’s  Promotion 
Plans — Rogers  of  Houston  Is  President 


{By  Telegraph  to  Editob  &  Puilishei) 


/^OKSICAN'A,  Tex.,  N’ov.  7.— With  the  Centennial  Exposition,  to  be  lield  pre-  owraHon^of  the^VoMl 

'-election  of  Dale  Rogers,  Houston,  ferably  in  1924,  when  Texas  will  be  a  c„mmer«  Rotary, 
president,  and  the  selection  of  Galveston  century  old.  ’  ■  '  - 


as  the  ccftivention  city  for  1924,  the  an 
nual  convention  of  the  Tenth  District  of 
the  Associated  Advertising  Clubs  of  the 
World  closed  here  today.  More  than 
500  delegates  attended.  Art  Millican,  El 
Paso,  was  re-elected  vice-president,  by 
acclamation.  H.  C.  Howard,  Houston, 
was  chosen  secretary-treasurer. 

The  convention  opened  its  business  pro¬ 
gram  Monday,  with  a  number  of  speak¬ 
ers  well  known  in  the  advertising  world. 
E.  W.  Bateman,  recently  of  Fort  Worth, 
but  now  of  Houston,  retiring  president, 
with  Reed  May,  Dallas,  secretary,  pre- 
sidetl.  Included  in  the  list  of  speakers 
were:  Theodore  H.  Price,  and  Carl  Hunt, 
New  York;  President  Lou  E.  Holland, 
Kansas  City;  John  II.  Dewild,  St.  Louis; 
and  Douglas  \’.  Martin,  Jr.,  St.  Louis. 

Probably  the  outstanding  spokesman  of 
the  meeting  was  Mr.  Martin,  of  the  St. 
Louis  Globtt  Dcmfjcrat.  His  subject  was 
“How  a  Newspaper  M.ay  Promote  Its 
Own  Sales  With  .\dvcrtising.’’  Martin 
made  a  numlK'r  of  predictions  during  the 
course  of  his  illustrated  talk,  among  them 
the  following : 

That  insurance  advertising  is  just  in 
its  beginning.  Insurance  companies,  he 
said,  will  come  to  see  that  advertising 
can  be  made  a  great  selling  force  for 
them. 

That  St.  Louis  will  double  its  popu¬ 
lation  within  the  next  decade. 

That  the  “Forty-ninth  State” — the 
name  the  Globe-Democrat  has  given  its 
trade  territory  which  has  a  radius  of 
150  miles  and  includes  slices  from  six 
states — will  some  day  have  a  state  fair 
rivaling  any  state  fair  in  the  country. 
Martin  said  he  hopes  the  Globe-Demo¬ 
crat  would  put  this  on  within  a  few 
years,  that  it  was  his  dream. 
“Advertising  does  not  work  over  night,” 


He  said  that  Houston  was  already  talk¬ 
ing  about  celebrating  the  Battle  of  San 
Jacinto,  which  occurred  in  1836,  in  1936. 

“Many  of  you  will  be  dead  by  that 
time,”  .Mr.  Price  told  the  Houstonites. 
“Why  not  hold  a  Texas  Centennial  Ex- 
IKJsition  in  1924  and  celebrate  the  hun¬ 
dredth  anniversary  of  the  famous  battle 
of  San  Jacinto  by  having  another  ex- 
Ijosition  ? 

“This  Texas  Centennial  Exposition 
would  attract  much  attention  to  this 
great  state.  It  would  be  highly  desirable 
liowevcr,  that  the  exposition  be  not  held 
ill  any  city  now'  in  existence.  The  jeal¬ 
ous  localism  of  Texas  is  your  greatest 
trouble. 

“I  would  put  this  exposition  in  some 
great  unoccupied  place  on  your  big  prai¬ 
ries.”  sail!  Price. 

Mr.  Dewild  made  the  closing  address 
of  the  convention  before  the  Rotary  Club 
luncheon,  Wednesday  noon. 

.\mong  other  things  Mr.  Dewiki  said: 

“It  means  a  whole  lot  to  any  city  to 
toot  its  own  horn.  Tell  your  message 
to  the  whole  world  and  have  a  good 
corps  of  press  agents  to  spread  your 
trade  gospel  and  your  wonderful  com¬ 
mercial  opportunities.” 

Continuing  he  said : 

“The  convention  you  have  had  here  in 
Corsicana  this  week  will  help  you  in¬ 
calculably  and  it  will  be  talked  of  for 
a  long  time  to  come.  These  national 
speakers  who  have  been  so  impressed 
with  the  wealth,  progress  and  spirit  of 
this  section  will  spread  the  story  of  what 
they  have  found  here  wherever  they  go. 
I  will  help  them,  you  may  rest  assured. 
As  for  me  I  can  say  that  this  is  the  livest 
convention  I  have  ever  attended  in  my 
life.” 

“Now  let  me  tnake  this  very  concrete. 


}'our  state  should  organize  speaking  bu¬ 
reaus.  The  South  is  a  little  behind  the 
East  in  this  respect.  Wherever  a  con¬ 
vention  is  held  anywhere  in  the  Middle- 
west  or  the  East,  the  larger  cities  of 
these  sections  have  plenty  of  speakers  on 
hand  and  the  news  publicity  that  is  de¬ 
veloped  around  these  tig^ures  is  of  ines¬ 
timable  benefit  to  the  cities  and  the  firms 
they  represent.  Send  your  speakers  to 
everything  you  can  for  a  thousand  miles 
away.” 

The  Corsicana  .\dvertising  Club  with 
Chamber  of 
and  other  civic 
clubs  were  host  to  the  convention  dele¬ 
gates.  Headquarters  for  business  session 
during  the  three  days  were  at  the  Elks 
Hall.  The  local  Y.  M.  C.  A.  Auditorium 
was  converted  into  a  dining  center,  where 
the  participants  were  the  guests  Monday, 
of  the  local  Advertising  Club,  Tuesday 
by  the  local  Lions  Club  and  Wednesday 
by  the  local  Rotary  Club. 

Sunday  was  open  house  for  the  early 
arriving  delegates.  The  reception  com¬ 
mittee  held  a  golf  tournament  during  the 
day  at  the  Country  Club,  three  miles 
north  of  town.  Monday  night  was  staged 
a  red  dog  stag  smoker  at  the  Elks  Club, 
while  a  siHx'ial  theatre  party  was  held 
for  the  women  delegates  at  the  Palace 
theatre. 


P.  O.  SEEKS  TO  SPEED 
SECOND  CLASS  MaF 


Queatioanaire  InvastigatioB  Baiag 
ticularijr  Directed  Into  HaaC^ 
of  Sintly  Wrapped  Newspapw,.. 
Complaint*  Cau*e  Mot* 


SOUTHERN  DIRECTORS  MEET 


Mr.  Martin  said,  describing  the  two  years  think  practicable  suggestion ; 


of  work  the  St.  Louis  paper  has  put  in 
to  scratch  the  surface  and  make  even  a 
dent. 

“Newspaper  space  alone  cannot  put 
over  an  advertising  campaign,”  Martin 
said,  “nor  can  outdoor  advertising  or 
magazine  advertising.  You  must  dove¬ 
tail  them  all.  One  voice  cannot  carry 
the  burden.” 

The  fact  that  Martin,  a  newspaper  man 
was  thoroughly  in  favor  of  other  forms 
of  recognized  advertising,  added  to  his 
popularity. 

He  illustrated  his  talk  by  passing 
around  broadsides  and  pamphlets  which 
the  Globe-Democrat  is  using  in  its  direct- 
by-mail  work,  and  mentioned  trade  jour¬ 
nals,  other  newspapers  and  billboards 
which  are  also  mediums  for  his  cam¬ 
paign.  in  addition  to  the  space  used  in 
the  Globe-Democrat  itself  to  sell  the 
merits  of  its  own  features,  news  and  ad¬ 
vertising  to  readers  and  advertisers  alike. 

When  order  was  resumed  a  rising  vote 
of  thanks  was  given  to  Martin.  He  was 
also  nominated  as  Governor  of  the  “For¬ 
ty-ninth  State.” 

The  resolutions  committee  was  in¬ 
structed  to  provide  three  resolutions — 
first,  to  have  •  Martin’s  address  printed 
and  sent  to  members  of  the  Tenth  Dis¬ 
trict;  second,  to  send  a  message  of  con¬ 
gratulation  to  the  St.  Louis  Globe-Demo¬ 
crat  on  its  publicity  campaign  and  on 
having  Mr.  Martin  as  director;  third, 
recommending  to  the  International  Pro¬ 
gram  Committee  of  the  A.  A.  C.  W.  that 
Mr.  Martin  be  given  a  place  on  the  pro¬ 
gram  of  the  International  Convention  to 
be  held  next  year  in  London. 

Mr.  Price,  editor  of  Commerce  &  Fi¬ 
nance,  read  his  address  on  ^^hat  Texas 
Has  to  Advertise  and  How  to  Advertise 
It.”  He  amplified  it  with  a  definite  de¬ 
scription  of  his  dream  for  Texas  in  a 


Organize  a  speakers  bureau  to  supply 
programs  for  any  purpose.  Conventions 
and  gatherings  everywhere  are  clamoring 
for  good  speakers  and  your  cities  and 


Tour  of  Sugar  Belt  Will  Precede 
New  Orleans  Conference 

Directors  of  the  Southern  Publishers’ 
.Association  are  completing  arrangements 
for  their  regular  meeting  wliich  will  be 
held  Nov.  17,  18  and  19  in  New  Orleans. 

.\  trip  has  been  provided  for  Saturday 
Nov.  17  through  the  sugar  belt,  in  a 
special  car  to  be  provided  by  the  Illinois 
Central  Railway.  Monday  will  be  de¬ 
voted  to  a  business  meeting. 

A  numlK'r  of  routine  matters  will  be 
brought  up  including  an  advertising 
campaign  of  the  south  through  southern 
pajK-rs.  The  time  and  place  for  the  next 
annual  convention,  and  other  matters  of 
an  executive  nature  will  be  considered. 

The  meeting  is  being  held  in  New 
Orleans  because  it  is  the  home  of  the 
president  A.  G.  Newmyer,  .  Secretary 
Walter  Johnson,  of  Chattanooga  states 
that  there  will  be  virtually  a  100  per  cent 
attendance,  the  only  absentee  being  Clark 
Howell.  Jr.,  .Atlanta  Constitution,  who 
was  married  on  Nov.  3  and  is  absent  on 
a  wedding  trip. 


The  effort  of  the  Post  Office  Dewt 
ment  to  speed  up  the  delivery  of  J-Z 
cla.ss  mail,  particularly  singly  wriBW 
newspapers,  has  resulted  in  the  dispS 
of  questionnaires  to  postmasters, 
means  an  investigation  of  the  prooi 
method  of  handling.  The  order  to  put. 
masters  designed  to  ascertain  the  fj® 
regarding  the  present  situation  with  rtf. 
crence  to  complaints  of  delays  is  as  fat 
lows : 

First  Assistant  Postmaster  General 
Washington,  November  5, 1® 
To  Postmasters: 

This  is  addresse<l  particularly  to  tbos! 
postmasters  in  cities  where  daily  papr 
are  published,  and  also  to  postmastersi 
those  cities  and  towns  where  siig' 
wrappc<l  daily  newspapers  are  receivrfi 
a  considerable  distance  from  the  poic 
of  publication.  This  bulletin  requires  tk 
personal  attention  of  each  ]x)stmasfer 
ter  conferring  freely  with  his  suff,  i 
he  has  any,  and  a  prompt  answer  is  4 
rected. 

Uur  purpose  is  to  secure  from  as  nar 
postmasters  as  have  any  knowledge  t 
tlic  affairs  herein  discussed  a  reports 
to  facts,  and  their  opinion  as  to  conch- 
sions  and  remedies. 

Effort  is  herein  made  to  determine  hn 
extensive  is  the  complaint  that  siiif 
wrapped  daily  newspapers  are  delaj-eds 
the  mails. 

A  specific  illustration  of  such  cos- 
plaint  is  that  a  singly  wrapped  daily  pa;t 
in  the  mails  is  sometimes  delayed  ob 
day,  two  days,  or  perhaps  three  days,  i 
that  the  addressee  receives  two,  three,  zi 
sometimes  four  copies  at  a  time  insto: 
of  receiving  them  on  successive  days. 

If  this  is  true  and  is  very  general,  th 
fact  should  be  established  and  a  remeC; 
sought. 

If  the  newspaper  of  one  day  wait 
somewhere  until  it  is  overtaken  by  i 
newspaper  of  the  succeeding  day,  tb 
third  day,  or  the  fourth  day,  the  questk 
is.  Where  does  it  become  loidged? 

A  few  hours’  delay  might  be  accounts: 
for  in  the  exact  hours  of  mailing  by  Ik 
publishers,  but  this  could  hardly  be  it- 
sponsible  for  two  or  three  success^ 
papers  arriving  in  the  box  of  the  addre- 
see  a  thousand  miles  away  at  the  saoi 
time. 

This  problem  has  been  deemed  of  »C- 
cient  importance  to  warrant  Postmastc 
General  New  in  assigning  to  this  bnitz 
a  committee  of  four  inspectors,  e^ 
on  service,  to  act  under  the  direction  d 
this  bureau  in  determining  the  facts  * 
in  seeking  a  remedy.  This  bulletin  kct 
is  a  part  of  our  general  plan,  and  tk 
evidence  obtained  by  postmasten  « 
which  they  base  their  answers  imst  k 
acquired  through  cooperation  with  tk 
postal  employees  in  the  field  under  m 
bureau  or  any  other  bureau. 

The  Second  Assistant  is  thoroughly  t 
sympathy  with  our  movement  and  > 
aiding  in  it,  and  postmasters  are  expecte: 
to  cooperate  with  railway  mail  employW 
go  to  terminals,  publishers,  and  any  dk 
points  or  places  where  they  can  sects 
information  or  in  anywise  help  to  rf 
down  this  rather  insidious  evil. 

It  may  be  that  rules  and  practice^ 
pouching  and  dispatching  these  sinp 
wrapped  daily  newspapers  are  in  sa* 
way  responsible.  If  you  think  so,  P’* 
us  your  ideas.  \ 

The  questionnaire  closes  with  a 
specific  questions  regarding  the  handW 
of  singly  wrapped  daily  newspap^dt 
sifpied  to  inform  the  Postmaster  Ge^ 
this  mail  is  moved  as  compared 
first  class  mail. 


Pretident  Lon  £.  Holland  (loft)  feto  over  tho  ground  theto  dayt.  Loarlnc  hU  homo  in 
Kanaao  City,  ho  spent  throe  days  last  wook  in  Birmingham,  whoro  tho  Toxu^  Bistriet, 
A.  A.  C.  W.,  met.  Ho  shook  hands  there  with  President  Bernard  A.  Darey  (licht)  of  the 
Birmincham  AdvortUinf  Club  and  other  notables,  then  retnmed  woot.  This  week  ho  onjoyod 
similar  duties  at  tho  10th  District  meeting  in  Corsioana,  Tex. 


Austin  Herald  Now  S  Coltf* 

The  Austin  (Minn.)  Herald  h*s  ^ 
creased  its  size  from  seven  colui*  ■ 
eight. 
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MACKAY  of  TORONTO  ELECTED  HEAD 
OF  DOMINION  ADVERTISERS 

"Avoid  Superlatives,”  Lichtenberg,  Hamilton  Institute,  Tells 
Annual  Convention  of  Canadian  Ad  Men — Exhibit  of  Media 
Featured — G.  W.  Hopkins  Speaks  on  “How  to  Sell” 


Montreal,  discussed  the  outlook  for  Gtn-  the  sooner  this  was  recognized  and  selling 
adian  business  in  1924.  He  predicted  was  placed  on  a  scientilic  basis,  the  better 
good  business  if  Canada  got  immigra-  it  would  be  for  the  salesman, 
tion,  and  his  chief  argument  was  to  show  Officers  elected  at  the  final  session  were 
that  the  Dominion  needed  more  people  as  follows:  President,  W.  M.  MacKay, 
who  would  settle  down  and  develop  tire  Lever  Bros.,  Toronto;  vice-president,  T. 
country’s  resources.  Professor  Bridges  E.  Kelly,  Hoover  Suction  Sweeper,  Ham- 
of  the  University  of  Toronto  then  con-  ilton;  second  vice-president,  G.  L.  Spry, 
tributed  an  address  on  the  psychology  of  Huron  &  Erie  Mortgage  Corporation, 
advertising,  dwelling  on  the  imiwrtance  London;  third  vice-president,  Claude 
Association  of  Canadian  Ad-  mended  that  attention  should  be  given  by  of.  investigating  a  field  before  flooding  it  Sanagan  VVillys-Oyerland  Company,  To- 
an-  advertisers  to  the  question  of  space.  As  with  e.xpensive  advertising.  He  explained  ronto;  fourth  vice-president,  C.  E. 

«.  in  detail  the  uses  of  the  questionnaire  Bourne.  Royal  Bank.  Montreal.  Di- 


T^,5rtU«Ts  ooened  a  three-day  an-  aavertisers  to  tne  question  ot  space. 

m«tinz  at  the  King  Edward  Hotel,  a  result  of  the  increased  sales  tax,  news-  questionnaire  bourne,  Koyal  bank,  Montreal.  Ui- 

Toronto.  W^nesday,  Oct.  31.  and  from  pajKr  production  costs  will  be  going  up 


L.rf«l  nresident  tor  tne  coming  year.  me  euiiiiniiiccs  on  post  onicc,  uircei  '  -  -  . — - -  -  -  ^  , . V- 

The  sessions  on  the  first  two  days  and  mail  and  sales  managers  reported  prog-  would  s^nt  in  Canada  next  year,  O.  C.  horsyth,  John  Forsyth,  Limite^ 
n  th*  morning  of  the  third  were  open  and  ress.  The  first  mentioned  outlined  the  mediums.  ^  ^  Kitchener;  John  Martin,  Massey-Hairis 

were "mark^  by  the  presence  of  a  number  increased  facilities  offered  by  the  post  Speakers  at  the  third  session  included  Company  Toronto;  treasui^r,  J.  L.  Da- 
of  experts  in  various  lines  of  activity  who  office  for  the  circulation  of  advertising  W.  A.VVagner,  credit  manager  of  the  v  id  son,  Canadian  General  Electric  Corn- 
delivered  a  series  of  valuable  addresses  matter,  instancing  the  supplying  of  rural  Palmolive  Company  of  Canada,  who  dealt  P^'ty-  secretary,  Florence  E. 

nn  subiects  of  interest  to  sales  and  ad-  route  distribution  lists  and  the  introduc-  with  credits  and  collections;  and  A.  L.  Clotworthy,  Toronto, 
vertising  managers.  The  final  session  tion  of  meter  machines.  Boyd.  Canadian  manager  of  the  Sheldon  ,  qRD  LE^ERHIJLMF  TO  SPFAIC 

on  the  third  day  was  for  association  At  the  oi^ning  session  of  the  conven-  School  of  Business  Science,  Toronto,  luku  levekhuuml  TO  SPEAK 

mem^rs  only  and  was  devoted  to  the  tion,  following  the  president’s  address  of  whose  theme  was  management.  The  lat-  - 

business  of  the  organization.  welcome,  Bernard  Lichtenberg,  assistant  ter  stressed  the  importance  of  men  being  Will  Addres.  Sphinx  Club  nt  Annual 

A  novelty  introduced  into  this  year’s  director  of  publicity.  Alexander  Hamilton  developed  uniformly  along  lines  of  Dinner,  Nov.  20 

convention  was  an  extensive  series  of  Institute.  New  York,  spoke  on  the  ques-  ability,  reliability,  endurance  and  action. 

exhibits  of  the  different  media  used  in  tion,  “What  can  we  know  about  a  new  At  the  fourth  session,  Bertram  R.  „  Leverhulme,  founder  of  Lever 

advertising.  Instead  of  having  members  advertisement  before  it  is  run?  Trying  Rrooker,  business  manager  of  Marketing  Brothers,  Ltd.,  hngland,  is  to  be  the  guest 
of  the  association  show  samples,  etc.,  of  it  on  the  dog.’’  He  contended  that  adver-  Publishers  Limited,  Toronto,  spoke  of  i?”*Va**  Club  dinner, 

their  advertising  matter,  as  has  been  done  tisers  should  carefully  avoid  the  superla-  the  ne«l  of  new  types  of  preparation  of  Waldorf-Astoria  Hotel,  New  York, 
in  the  past,  invitations  were  extended  tive;  what  the  public  wanted  was  infor-  advertising  copy,  and  A.  H.  Robson,  art  .2”-  . 

to  various  interests  engaged  in  selling  ad-  mation ;  the  cemetery  of  business  failures  director  of  Rous  and  Mann  Limited,  A'^riving  in  New  York  on  the  S.  S. 

vertising  space  or  advertising  service  to  was  crowded  with  extravagant  promises.  Toronto,  explained  the  Munsell  standard-  Majestic  the  morning  of  Nov.  20,  Lord 
display  samples  of  what  they  bad  to  of-  Trying  an  ad  on  the  dog  by  leaving  it  ization  of  color.  Leverhulme  is  to  remain  in  the  metropo- 

fer.  The  result  was  tha*  the  Canadian  to  one’s  organization  was  not  recom-  The  annual  dinner  was  held  on  the  "S  9'"^  .“Y-  of 

Daily  Newspapers’  .Association  had  a  mended.  The  .Alexander  Hamilton  In-  evening  of  Nov.  1.  with  G.  W.  Hopkins,  earliest  Sphinx  Club  members.  The 
fine  exhibit  of  copy  u.sed  in  national  stitute  tested  copy  by  running  it  in  one  vice-president  and  general  sales  manager  founder  of  the  dub,  F.  James  Gibson, 
campaigns  in  the  daily  press;  the  Can-  or  two  papers.  Then  if  the  cost  per  in-  of  the  Columbia  Graphophone  Company,  has  promised  to  be  present. 
adian  Weekly  Newspapers’  Association  quiry  was  average  or  below  they  ran  it  New  York,  as  guest  of  honor.  The  sub-  gre«ing  his  fellow  Sphinx,”  writes 

showed  samples  of  all  the  papers  in  its  elsewhere.  ject  of  his  speech  was  “How  to  Sell  *’•  vV'  Huntsman,  chairman  of  the  din- 

membership;  and  the  Canadian  National  At  the  second  session,  C.  E.  Chase,  More  Goods.”  His  contention  was  that  announcing  the  plans,  “Lord  Lever- 

Newspapers  and  Periodicals  Association  president  of  Chase  Business  Service,  there  was  a  science  of  selling  and  that  holme  promises  to  disclose  to  us  some 


had  an  array  on  hand  of  the  many  publi 
cations  in  its  field.  The  billboard  peo¬ 
ple,  direct  mail  printers,  advertising  nov¬ 
elty  manufacturers,  motion  picture  pro¬ 
ducers,  etc.,  were  represented  in  the  ex¬ 
hibition.  and  the  post  office  showed  its 
facilities  for  reaching  the  public  through 
the  mails. 

These  exhibits  were  not  left  to  speak 


THE  REDUCTION  OF  DISTRIBUTION  COSTS 
TO  ENGAGE  A.  N.  A.  MEET 


DEDUCTION  of  the  cost  of  distri- 
bution  will  be  the  keynote  of  the 


hibits  will  be  given  by  George  S.  Fowler, 
Colgate  &  Co. ;  E.  Earl  Hoover,  the 


of  the  secrets  by  means  of  which  he  has 
raised  Lever  Brothers  Ltd.  to  a  pinnacle 
whereby  its  total  capital  stock  amounts  to 
£48.277.000  sterling,  equivalent  to  $232,- 
000,000,  a  tidy  sum  nowadays.  To  own 
Lux,  Rinso,  Lifebuoy  and  Pears’  Soap 
ought  to  be  comforting.” 


World  Men  Form  Chess  Club 

What  is  intended  to  be  the  nucleus  of 


for  themselves.  In  addition  to  the  atten-  14th  annual  convention  of  the  Association  Hoover  Company,  and  L.  W.  Wheelock, 

dants  who  were  ready  to  answer  the  of  Natural  Advertisers  Inc.,  Nov.  12,  13,  Stephen  F.  Whitman  &  Son.  All  speeches  a  nation-wide  newspaper  chess  organiza- 

questions  of  individuals,  an  opportunity  and  14,  Westchester-Biltmore  Country  will  be  followed  by  discussion.  tion  was  launched  Nov.  5  by  the  forma- 

was  given  at  the  final  open  session  for  Club,  Rye.  N.  Y.,  according  to  John  Sul-  “Radio  Advertising”  will  be  the  sub-  tion  of  The  World  Chess  Club,  composed 

spokesmen  for  each  of  the  different  livan,  secretary  of  the  association,  who  ject  of  the  opening  address  of  the  eve-  of  a  score  or  more  chess  players  in  the 
classes  of  media  to  give  a  selling  talk,  this  week  announced  the  list  of  speakers,  ning  session  Nov.  12,  W.  E.  Harkness,  employ  of  the  New  York  World.  Ned 
explaining  the  advantages  of  his  particu-  Twenty-three  prominent  men  have  been  .American  Telephone  &  Telegraph  Com-  Brown  was  elected  president;  H.  Armand 
lar  method  of  reaching  the  public.  The  named  to  address  the  delegates.  It  is  ex-  pany,  being  the  speaker.  This  subject  Masi,  secretary,  and  Frederick  E. 
addresses  on  this  occasion  wer"  most  in-  pected  250  will  attend.  will  be  demonstrated  during  the  lecture.  Jewell,  treasurer.  A  competitive  tourna- 

forming  and  did  much  to  stimulate  the  P.  L.  Thomson,  Western  Electric  Com-  w.  R.  Bassett,  president.  Miller,  ™ent  will  be  held  by  the  club,  starting 
use  of  the  various  media.  Particularly  pany,  president  of  the  association  will  pre-  Franklin,  Bassett  &  Co.,  starts  the  ses-  ^8  and  continuing  until  each  player 

strong  arguments  were,  of  course,  put  up  side  at  the  meetings.  Election  of  officers  jsjQy  J3  ^  lecture  on  "The  **’311  have  played  three  games  with  each 

on  behalf  of  the  newspaper  press.  wi.I  be  held  Wednesday,  Nov.  14.  Anew  Fundamentals  of  a  Correct  Sales  Policy.”  other  players  entered.  A  gold 

The  meetings  were  presided  over  by  president,  three  vice-presidents  and  four  Other  speakers  Tuesday  and  their  su^  npedal  will  be  awarded  as  first  prize,  a 
the  retiring  president,  H.  S.  Van  Scoyoc,  directors  are  to  be  chosen.  The  three  jectswillbe:  H.  G.  Kenagy,  chief  of  the  silver  medtal  as  second  prize,  and  a 
Canada  Cement  Company,  Montreal,  and  vice-presidents  now  holding  office  are  G.  Sjjgs  Research  Department,'  Proctor  &  t’f.onze  m^l,  third  prize.  The  prize 
the  reports  presented  by  the  secretary,  Lynn  Sumner,  International  Correspond-  riamhle  Cnmnanv  “The  Cost  nf  Distri-  winners  will  constitute  a  team  to  repre- 
Miss  IHorence  Clotworthy,  and  the  treas-  ence  Schools ;  Edward  T.  Hall,  Ralston  i,„.ion  and  Misfit  Salesmen”  •  Prof  Mel-  World  and  will  challenge  teams 

urer,  J.  L.  Davidson,  showed  that  the  Purina  Company ;  and  Ralph  Starr  Butler,  j.  Coj^iand  chief  of  the  Harvard  individual  players  from  other  news- 
OTganizadon  was  in  good  condition,  mem-  United  States  Rubber  Company.  Business  Research,  "Relation  of  New  York  City  to  determine 

pership  holding  its  own  and  finances  be-  During  intervals  ot  counting  ballots,  the  ,  Rps„rrli  to  Markptinir  MpthopU”  •  W  newspaper  chess  championship  of  the 

tng  in  satisfactory  shape.  The  secre-  president’s  and  secretary-treasurer’s  re-  Marketing  W 

tary’s  report  referred  to  the  opening  of  ports  will  be  made.  Secretary  Sullivan’s  U  s  Srtmen?  of  - 

new  offices  in  the  Federal  Building.  To-  report  will  detail  services  rendered  to  °  Be.uty  Slam.  British  PreM 

ronto,  to  the  success  of  the  monthly  member  companies  by  the  headquarters  i  tf,"  u  u  -ru  r-  .  r  ur  ^ 

meetings  held  in  various  centres  trough  office  during  the  past  year,  and  the  present  ftaes,  and  Prof  Daniel  Starch.  Harvard  The  Countess  of  Warwick,  fanmus  sc¬ 
out  the.year.  and  to  the  inerLs^ruse  financial  status  of  the  organization.  Methods  in  Test-  ciety  ^au  y,  has  issued  a  letter  in  Lon^ 

of  the  association’s  data  service  It  also  Hon.  George  E.  Roberts,  vice-president,  mg  Advertisements.  don  to  the  gentlemen  of  the  press, 

mentioned  that  members  were  making  National  City  Bank.  New  York,  who  will  ,^The  annual  dinner  has  been  set  for  warning  them  it  is  useless  to  in^rview 
greater  use  of  the  facilities  provided  for  speak  on  “Present  Economic  Factors  Af-  Tuesday  evening,  with  J.  Butler  Wright,  per  ,s  a  candidate  for  a  Ubor  scat 
circulating  samples  of  advertising  matter  fecting  Business,”  is  scheduled  for  the  Third  Assistant  Secretary  of  State,  m  the  H^se  of  ^mmons  The  press 
among  members  opening  address  of  the  conclave.  B.  L.  M^ashington,  D.  C.,  the  mam  speaker.  England,  her  letter  states,  consists 

The  reports  of  standing  committees  Winchell,  president,  Remineton  Type-  Secretary  Wright’s  subject  will  be  "The  ^  »  tmy  group  of  rich  men,  who  ha« 
were  read  at  the  private  session  That  writer  Company,  will  also  talk  on  Mon-  American  Consular  Service.”  bought  it  up.  Their  ^litics  are  opposed 

on  a^dvertising  agen’S  dav^  morning^.  Besides  election  of  officers  on  the  last  to  ^ours.  and  any  statement  ^ 


between  the  .Advertising  Agents’  Asso-  president.  Columbia  Graphophone  Com-  .American  Lady  Corset  Company,  “Better 

^l^tion  3rHj  _ J*.  T~v  •«  vr  r\w*  ^jsturA^n  ^otirsnol  A#It/ArttCArQ 


Througlrout  the  three-day  convention 
A.  held  at  the 


the  Canadian  Daily  News-  pany,  is  to  address  the  delegates  on  “Sell-  Relations  Between  National  Advertisers  of  the  D.  M.  A. 
papers  Association  which  prevented  free  ing  Advertising  Plans  to  Salesmen.”  and  Retailers”;  A.  J.  Reiss,  Acme  White  Coliseum.  St.  Louis,  Oct.  24  and  26,  the 
action  on  the  part  of  the  advertiser  in  Later  the  same  day,  Harry  R.  Wellman,  Lead  and  Color  Works,  “Helping  the  makers  of  the  Linotype  staged  a  coin- 
dealing  with  the  newspapers.  It  was  felt  professor  of  marketing,  Dartmouth  Col-  Dealer  to  Help  Himself” ;  and  talks  on  prehensive  showing  of  Linotype  typog- 
fhat  there  should  be  freedom  to  deal  with  lege,  will  talk,  the  subject  of  his  speech  exhibits  by  E.  E.  Conyheare.  Armstrong  raphy.  Booth  No.  6  was  given  over 
the  question  of  commissions  as  the  ad-  being  announced  as  “With  Brains.  Sir,  Cork  Company;  J.  C  McQuiston.  West-  to  displays  of  “helps  to  advertising  men* 
▼ertiser  saw  fit.  With  Brains.”  He  will  be  followed  by  inghouse  Electric  &  Manufacturing  Com-  in  the  form  of  specimens  of  Linotype 

The  committee  on  circulation  and  rates,  Paul  H.  Nvstrom,  director.  Retail  Re-  pany ;  O.  C.  Harn.  National  Lead  Com-  faces  and  copies  of  The  Linotype  Rulle- 
through  its  chairman,  Gaude  R.  Sana-  search  Association,  on  "The  Dealer  and  pany,  and  P.  B.  Zimmerman,  National  tin  supplemented  with  the  Layout  Kit 
8>n,  Willyi-Overland  of  Canada,  recom-  the  National  Advertiser.”  Talks  on  ex-  Lamp  Works.  and  the  Manual  of  Linotype  Typography. 
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DON  MARQUIS  BACK  HOME  FROM  PARIS 
SERIOUS,  TIRED,  SAD 

Does  He  Miss  His  Aperitif? — Why  Ask? — Warns  English 
Against  American  Bone  Collectors — Wants 
to  Produce  Serious  Play 


By  PHILIP  SCHUYLER 


Donald  r.  f.  marquis,  humor¬ 
ist,  philosopher,  poet,  and  newspaper 
“colyumist.”  is  back  home  in  the  United 
States  after  two  months  in  Paris  and 
two  weeks  in  London,  rather  tired,  sol¬ 
emn,  and  inclined  to  be  serious. 

“VVe  liked  it,”  was  his  brief  comment 
on  the  European  adventure,  which  Archie, 
Mehitabel,  the  cat.  Aunt  Prudence 
lleckleberry,  and  the  Old  Soak  seemed 
to  enjoy  so  hugely. 

“I  had  to  work  all  the  time  and  didn't 
see  much,”  he  added. 

“But  it  tasted  well.” 

Don  Marquis  smoked  his  short  pipe, 
while  talking  about  his  trip  abroad,  his 
newspaper  work,  and  aspirations.  He 
seemed  solemn,  impressive,  dignified,  al¬ 
most  sad. 

Does  he  miss  his  aperitif? 

“Why  ask?”  Don  smiled  and  changed 
the  subject. 

“Stepped  into  a  controversy  in  Lon¬ 
don,”  he  remarked.  “You  read  about  it 
here  ?” 

The  attempt  on  the  part  of  Oglethorpe 
College  to  get  hold  of  the  bones  of  James 
Oglethorpe  and  take  them  back  to  Geor¬ 
gia  was  the  controversy  into  which  Don 
stuck  his  American  foot. 

While  in  London  he  took  occasion  to 
write  a  “solemn  warning”  to  the  English 
people  against  .American  bone  collectors. 
It  was  printed  in  the  Sunday  Chronicle. 
Oct.  21. 

“I  know  my  countrymen,”  Don  wrote. 
And  he  should;  he  has  been  an  .Ameri¬ 
can  newspaper  man  for  more  than  20 
years. 

“This  thing  is  going  to  become  a  rich 
man's  sport  in  America.  Yachting,  rac¬ 
ing,  supporting  opera  houses,  endowing 
universities,  reforming  the  world  .  .  . 
all  these  things  are  growing  a  little  stale. 

“I  can  hear,  in  fancy,  even  now,  the 
sweet  young  daughters  of  rich  men  chat¬ 
tering  over  the  tea  and  cigarettes  about 
the  new  Knight  Templar,  whom  papa’s 
agents  shipped  from  York  last  week — 
Positively  a  perfect  love  of  a  skeleton, 
my  dears ;  he  will  be  unveiled  next 
Thursday  afternoon,  and  I  want  you  all 
to  come.  ; 

“The  University  of  Chicago  is  exten¬ 
sively  patronized  by  Mr.  John  D.  Rocke¬ 
feller,  the  oil  magnate,  who  gives  it  a 
million  every  now  and  then  as  one  gives 
a  threepenny  tip  to  a  cabman  in  London ; 
Mr.  Rockefeller  collects  eminent  educa¬ 
tors  as  one  collects  brass  door  knobs,  or 
old  pipe  stoppers,  and  it  is  reported  that 
in  the  Chapel  of  the  Chicago  L’niversity 
the  students  chant  a  version  of  the  Dox- 
ology  which  goes :  ‘Praise  John  from 
whom  oil  blessings  flow.’  ” 

The  .American  humorist  felt  called 
upon  to  apologize  for  his  grave-yard¬ 
hunting  countrymen  and  tried  to  make  it 
all  right  with  the  irate  Britishers.  He 
wrote : 

“Would  it  do  if  my  own  bones  were 
sent  over  to  England,  when  I  die,  to  be 
interred  in  Westminster  .Abbey  in  pay¬ 
ment  for  the  English  dead  taken  away? 
I  make  the  offer  out  of  a  sense  of  jus¬ 
tice,  and  out  of  an  affection  for  the 
English  people.” 

Don  did  look  tired.  He  did  seem  too 
inclined  to  be  serious.  Writing  about  his 
bones  going  to  Westminster  Abbey,  and 
all  that  sort  of  rot. 

Has  Don  Marquis  met  with  disappoint¬ 
ment  ? 

“T  would  like  to  spend  all  my  time 
writing  plays,”  he  confided  to  the  writer. 

“Please  do.”  is  the  answer  anyone 
would  give  who  has  seen  the.  Marquis 
stage  success,  “The  Old  Soak.” 

“I  want  to  write  serious  plays,”  his 
deep  voice  drawled,  and  Don  Marquis' 
eyes  turned  toward  the  window  and 
looked  betond  the  rooftops  from  the  sev¬ 
enth  floor  of  the  building  of  the  New 
York  Tribune. 


“Yes,  I  have  written  another  play.  It 
has  been  turned  down  by  several  pro¬ 
ducers. 

"It  is  called  the  ‘Dark  Hours.’  It  is 
a  serious  play.  I  think  it  is  good.” 

The  subject  was  changed. 

Don  Marquis  is  a  writer  who  has  con¬ 
tinued  to  be  just  a  plain  newspaper  man. 
His  poems  have  been  called  beautiful. 
Much  praise  has  been  paid  to  his  short 
stories. 

“Newspaper  work  helps  and  hurts  a 
man  who  wants  to  be  a  real  author,”  he 
said. 

“It  gives  him  fluency,  but  it  makes  him 
careless. 

“I  find  it  harder  to  write  really  good 
English  today,  than  I  used  to.” 

Alarquis  started  his  newspaper  career 
on  country  weeklies  of  Illinois.  His  first 


who  is  making  arrangements  for  the 
meeting  locally. 

Chancellor  Charles  \V.  Flint  of  Syra¬ 
cuse  University  will  be  on  the  speakers’ 
program  Monday  night  when  the  sessions 
will  open  with  a  banquet.  Frank  E. 
Gannett  of  Rochester,  president,  will  pre¬ 
side.  Other  speakers  will  be  George 
Matthew  .Adams ;  Samuel  Williams,  of 
the  New  York  World,  who  will  repre¬ 
sent  the  publishers  of  New  York  City; 
Ross  Kellogg,  director  of  the  Empire 
State  School  of  Printing  at  Ithaca,  and 
Frank  Wood  of  Rochester,  president  of 
the  advertising  departmental  of  the  asso¬ 
ciation. 

The  business  sessions  of  the  meeting 
will  be  held  Tuesday  morning  and  after¬ 
noon,  when  subjects  of  interest  to  the 
publishers  will  be  discussed. 


Engineers  to  Discuss  Forestry 

Timber  conservation  will  be  one  of  the 
important  topics  of  discussion  before  the 
annual  meeting  of  the  American  Society 
of  Mechanical  Engineers,  commencing 
Dec.  3,  New  York.  More  than  2,000  are 
expected  to  attend.  The  forest  products 
session  will  hear  John  W.  Blodgett,  presi¬ 
dent,  National  Lumber  Manufacturers’ 
.Association,  on  “Reforestation  and  Tim¬ 
ber  Conservation.” 


Europe  tasted  well  to  Clem  Haw¬ 
ley’s  scorched  palate,  but  The  Boss 
came  back  with  a  secret  srief — the 
producers  won’t  let  him  write  a  seri¬ 
ous  play. 


real  newspaper  job,  he  says,  was  with 
the  Washin^on  (D.  C.)  Times  in  1901. 
He  has  worked  as  copy  reader  on  the 
Philadelphia  North  American,  the  At¬ 
lanta  News,  and  Atlanta  Journal. 

When  he  was  connected  with  the  At¬ 
lanta  Journal  he  became  acquainted  with 
Joel  Chandler  Harris,  creator  of  “Uncle 
Remus,”  and  when  Harris  started  his 
“Uncle  Remus  Magazine”  Marquies  was 
appointed  to  the  post  of  assistant  editor 
on  it. 

Coming  to  New  York,  he  worked  first 
for  the  Sunday  Tribune.  Then  for  a 
short  time  he  held  a  position  on  the 
L’nited  Press,  later  going  to  the  New 
York  .American,  as  a  reporter.  He  next 
took  a  position  as  re-write  man  on  the 
Brooklyn  Eagle.  Finally  he  came  to  the 
New  A’ork  Sun. 

On  the  Sun  he  was  first  a  copy  reader. 
He  commenced  writing  editorials  and 
editorial  paragraphs.  For  a  while  he 
conducted  without  signature  a  column 
under  the  caption  “Notes  and  Comments.” 
Then  came  his  signed  column.  “The  Sun 
Dial.” 

Now  he  writes  “The  lantern”  for  the 
New  A’ork  Tribune. 


Quebec  Leaae  Demands  Exploitation 

In  offering  for  lease  the  timber  limits 
of  the  Manicouagan  River,  in  the  province 
of  Quebec,  the  Canadian  government  has 
tied  to  the  lease  conditions  which  will 
involve  the  spending  by  the  lessee  of  from 
five  to  ten  million  dollars  on  the  ex¬ 
ploitation  of  the  property,  including  the 
erection  of  a  mill  within  five  years  which 
shall  have  at  the  outset  a  capacity  of  200 
tons  of  pulp  and  100  tons  of  paper,  to  be 
increased  within  seven  years  to  200  tons 
of  each.  The  lease  is  to  be  auctioned  at 
the  end  of  this  month. 


Birmingham  News  Car  Show 

The  annual  Closed  Car  Show  of  the 
Birmingham  (Ala.)  News  will  be  held 
Dec.  10,  11  and  12,  it  has  been  announced. 
.A  new  feature  of  this  event  will  be  the 
Fashion  Show  when  merchants  of  the 
city  will  exhibit  the  newest  styles  in 
motoring  costumes  for  men,  women  and 
children.  Julien  Schwarz,  automotive 
editor  for  the  News,  will  have  charge  of 
the  show.  Practically  all  of  the  automo¬ 
bile  dealers  of  the  city  have  announced 
tlu’ir  intention  of  placing  exhibits. 


N.  Y.  PUBLISHERS’  FALL  MEET 


Flint  to  Address  State  Association  at 
Syracuse,  Nov.  19 

The  New  York  State  Publishers’  As¬ 
sociation  will  hold  its  fall  meeting  Mon¬ 
day  and  Tuesday,  Nov.  19  and  20,  in 
Hotel  Onondaga.  Syracuse.  Many  pub¬ 
lishers  from  all  parts  of  the  State  are  ex¬ 
pected  tef  attend,  according  to  Jerome  D. 
Bamum  of  the  Syracuse  Post-Standard. 


Provo  Herald  Now  Morning 

The  Provo  (Utah)  Herald  has  decided 
to  publish  a  morning  edition.  The  man¬ 
agement.  in  explaining  the  cliange.  said 
“it  has  been  learned  by  two  years’  ex¬ 
perience  that  it  is  well  nigh  impossible 
to  deliver  an  afternoon  daily  on  the  rural 
routes  of  Utah,  out  of  Provo  and  other 
cities  of  the  county.”  The  price  of  the 
paper  has  been  reduced  to  $2  a  year. 


CRESSEY  QUITS  BOSTON 
FOR  CHICAGO 

Will  Organize  Production  Company  for 
Heart!  Papers  There — E.  D.  Shaw 
Made  Chief  of  Boston 
Organization 


Kendall  B.  Cressey,  prominent  news 
paper  executive,  brought  his  work  a 
Boston,  where  he  has  effected  radical 
new  departures  in  the  management  of  the 
local  Hearst  papers,  to  a  close  this  week 
and  left  for  Chicago,  where  he  will  bes® 
at  once  the  work  of  organizing  a  pro<L. 
tion  company  which  will  handle  the  Qii- 
cago  Hearst  interests  on  the  lines  which 
have  worked  out  successfully  in  the  Hub 

Edgar  D.  Shaw,  who  has  been  pubi 
hsher  of  the  Boston  .Advertiser  and  for 
several  weeks  acting  publisher  of  the 
Boston  American,  has  been  named  to 
succeed  Cressey  as  manager  and  treas¬ 
urer  of  the  Boston  Production  Company 
which  controls  and  manages  all  Hearst 
interests  here. 

Barrett  Andrews,  at  one  time  with 
Vogue  and  more  recently  in  New  York 
agency  work,  this  week  became  publisher 
of  the  Boston  .American. 

Just  before  leaving  Boston  early  this 
week.  Cressey  was  presented  with  a  gdd 
watch,  chain  and  penknife,  inscribed 
“From  your  co-workers  in  remembrance 
of  your  association  w'ith  the  Boston  Pro¬ 
duction  Company,  November,  1®," 
The  presentation  speech  was  made  by 
Norman  McPhail,  superintendent  of  the 
composing  division.  Mr.  Cressey,  in 
sponding,  recalled  the  days  when  he 
entered  the  newspaper  field  by  selling 
Iiapers  on  the  streets  of  Detroit  and  im¬ 
plied  how  he  learned  the  lesson  of  the 
importance  of  having  papers  out  on  time 
to  avoid  lost  sales. 

Miss  Lillian  Clarke,  secretary  to  Mr, 
Cressey,  was  presented  with  a  traveling 
bag.  Superintendents,  foremen,  auditors, 
accountants  and  other  employes  were 
present. 

The  plan  which  Mr.  Cressey  in¬ 
augurated  at  Boston,  and  which  was  d^ 
.pribed  in  detail  a  number  of  weeks  ago 
in  EniTp  &  Pi  blisher,  enabled  substan¬ 
tial  savings  to  be  made  in  operation  cost 
and  increased  the  working  efficiency  of 
the  Boston  .Advertiser  and  American. 
The  production  company  also  managed 
the  considerable  amount  of  Hearst  real 
estate. 

At  Chicago  a  production  company  l< 
to  be  formed  which  will  co-ordinate  the 
management  of  the  Chicago  Evening 
.American  and  the  daily  and  Sunday 
Herald-Examiner.  It  is  possible,  in  view 
of  the  success  of  the  plan  at  Boston,  the 
production  company  idea  will  be  extend¬ 
ed  to  other  cities  besides  Chicago. 


Forestry  Expert  Dies 

John  Davey,  aged  73,  known  as  the 
father  of  tree  surgery  in  the  United 
States,  died  at  Akron,  O.,  Nov.  8  after 
two  days’  illness.  Mr.  Davey,  who  war 
credited  with  originating  the  practice  of 
tree  surgery  in  this  country,  also  was  a 
leader  in  forestry  conservation  and  an 
author  of  books  on  plant  life.  He  was 
the  father  of  Representative  M.  L.  Davey. 
of  the  Fourtenth  Ohio  district. 


Dupuy  Plans  News  Service 

Senator  Paul  Dupuy,  owner  of  tte 
Petit  Parisien.  visiting  newspapers  o 
Chicago  Nov.  8,  announced  that  he  wonn 
organize  a  news  gathering  service  m 
France  along  lines  similar  to  the  Asso¬ 
ciated  Press,  when  he  returns  to  Pans- 


Coloroto  Ad  Offices  Announced 

The  new  advertising  offices  _  of  ^ 
Coloroto  Magazine  to  be  establish^  ^ 
the  Chicago  Tribune  next  April  w>Ij. 
on  the  11th  floor  of  the  Tribune  buildin?- 


Omaha  News  Holds  Baby  Contest 

The  Omaha  Daily  News  is  search^ 
for  the  healthiest  baby  in  Nebraska  a» 
Council  Bluffs.  la.,  between  the  ages  ot 
six  months  and  254  years. 


Bi^Yank 
Shirts  Sold 
InBWeeks 


Advertisinil  Published  Only 
In  The  Detroit  News 


Big  yank  shirts  advertised  in  a 
whole-hearted  way  through  the  one 
medium  that  covers  the  field  thoroughly — 
The  Detroit  News — went  over  in  an  as¬ 
tounding  fashion.  In  three  weeks,  8,000 
dozen  (96,000  shirts)  were  sold  by  the 
Detroit  distributors,  Edson,  Moore  &  Com¬ 
pany,  one  of  the  largest  wholesale  dry  goods 
concerns  in  the  Central  West,  and  which 
resulted  in  a  33%  increase  over  any  similar 
period. 

Asked  for  the  reasons  back  of  this  notable 
success,  Vice-President  Frederick  Stock- 
well,  of  Edson,  Moore  &  Co.,  said:  “Big 


Yank  comfort.  Big  Yank  masculinity,  and 
Big  Yank  durability,  reinforced  by  the 
proper  selling  organization  and  indorsed  by 
a  substantial  advertising  campaign  in  The 
Detroit  News,  did  the  job.” 

This  campaign  is  convincing  evidence  of 
what  can  be  accomplished  when  proper 
merchandising  is  aided  by  Detroit  News 
advertising. 

It  is  possible  through  the  columns  of 
The  Detroit  News  to  sell  all  Detroit  more 
economically  than  any  other  city  anywhere 
approximating  Detroit’s  size.  One  paper 
covers  Detroit  and  suburbs — it’s  The  News. 


Gmtest  Circulation  Dailif  and  Sunday  In  Michigan 
Covers  TheWhoIe  Field  AndCovers  It  Thoroughly 

The  Detroit  News 
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MAKE  ADVERTISING  OF  COMMONPLACE 
PRODUCTS  TEEM  WITH  INTEREST 


All 


Commodities  Can  Be  Exploited  from  Three  Angles, 
Realistic,  Romantic,  Idealistic,  Gardner  Says — Study 
Will  Reveal  Which  Type  Fits 


By  R.  GILBERT  GARDNER 


Tj^HETHER  classed  as  a  necessity, 
”  specialty  or  luxury,  every  prod¬ 
uct  is  susceptible  of  being  advertised  in 
an  interesting  way.  Even  the  most 
commonplace  products  can  be  clothed 
with  the  mantle  of  romance — invested 
with  an  interest  that  enchains  the  atten¬ 
tion  of  readers.  Some  products  are  more 
susceptible  of  such  treatment  than  others, 
but  the  more  difficult  one  frequently  hides 
the  most  interesting  possibilities. 

Most  articles  to  be  marketed  have  a 
number  of  diflferent  ways  of  being  adver¬ 
tised.  The  one  that  first  comes  to  mind 
is  usually  the  most  common  and  the  least 
valuable.  Sometimes  it  requires  a  long, 
hard  search,  much  investigation  and  re¬ 
search  to  uncover  the  story  that  will  grip 
the  interest,  but  it  is  there. 

An  advertisement  for  a  product,  like 
a  fictional  tale,  can  be  handled  from  at 
least  three  different  angles— the  realistic, 
the  romantic  and  the  idealistic.  The 
idealistic  is,  of  course,  the  commonplace; 
a  bare  recital  of  the  facts.  The  romantic 
envelopes  the  article  in  an  atmosphere  of 
romance,  like  the  advertising  for  Palm 
Olive  Soap  or  Elgin  Watches.  The  ideal¬ 
istic  characterizes  many  present  day  ads. 
It  pictures  an  optimistic  condition 
brought  about  by  the  product,  for  in¬ 
stance  the  “after  using”  effects  of  some 
patent  medicines,  the  cheerful  grins  and 
supreme  content  on  the  faces  of  an  en¬ 
tire  family  about  to  be  regaled  with  pork 
and  beans ;  the  beatific  smile  with  which 
the  lady  of  the  house  greets  the  un¬ 
heralded  salesman  who  has  come  to  get 
her  money,  the  tropical  warmth  that  goes 
in  freezing  weather  to  the  far  corners  of 
a  big  house  from  the  pipeless  heater, 
and  so  on.  Most  advertisements  are  not 
purely  one  or  another  of  these  styles  but 
may  combine  two  or  more  of  them,  with 
one  style  predominating. 

In  order  to  show  the  varying  degrees 
of  interest  that  may  be  thrown  around 
a  product  by  the  use  of  these  three  modes 
of  presentation,  suppose  we  take  an  im¬ 
aginary  article  and  write  it  up  three 
ways,  not  forgetting  to  suggest  appro¬ 
priate  illustrations.  Let  us  imagine  the 
product  is  figs — imported  from  Turkey, 
and  advertised  to  the  people  of  this  coun¬ 
try  by  the  importer  and  wholesaler.  We 
will  call  them  Royal  Damascus  Figs. 
The  copy  from  the  standpoint  of  real¬ 
ism  : 


Illustration :  Simple  cut  of  pack- 
c'te,  with  a  number  of  figs  on  a 
•  ish  in  foreground,  in  natural 
colors. 

GOOD  FIGS 


Royal  Damascus  Figs  are  im¬ 
ported  from  the  finest  fig  growing 
sections  of  Southern  Turkey  — 
where  fig  growing  has  been  done 
for  centuries.  They  are  rich, 
moist,  and  have  a  flavor  of  sur¬ 
passing  delicacy.  No  other  figs 
taste  just  as  good. 

Cured  exactly  right  to  retain 
every  bit  of  their  tasty,  nutritious 
goodness.  Now  at  your  grocer's. 
Look  for  the  package  with  the 
gold  band  and  ibe  name,  ROYAL 
DAMASCUS. 


(Illustration:  Industrial  scene  of 
ancient  Damascus  showing  Phoe¬ 
nician  traders  bartering  in  the 
city’s  market-place.  Typical  at¬ 
mosphere  of  antiquity.  Figs  being 
brought  in  on  caravans;  some  in 
evidence  in  market-place.  Big 
cut  of  package  prominent  in  fore¬ 
ground. 


TWO  THOUSAND  AND  SIX 
HUNDRED  YEARS  AGO! 


Ancient  Damascus — city  of  ro¬ 
mance  and  industry — and  Byzan¬ 
tium  to  the  North — what  tales 
these  marts  of  antiquity  might 
unfold ! 

Six  centuries  before  the  Chris¬ 
tian  Era,  figs  of  wonderful  good¬ 
ness  were  grown  and  marketed  in 
this  region  by  those  mighty  trad¬ 
ers — the  Phoenicians.  Today  the 
descendants  of  this  enterprising 
people  still  raise  figs  of  the  same 
prehistoric  richness  and  flavor. 

You  can  gel  them  at  your  gro- 
cer's — Royal  Damascus  Figs,  in  tin 
packages  with  the  gold  band.  No 
other  figs  are  just  like  them. 
Cured  exactly  right,  with  all  their 
inviting  moisture  and  flavor  re¬ 
tained.  Ask  for  Royal  Damascus 
Figs,  and  treat  yourself  to  a  sur¬ 
prise. 


This  advertisement  is  idealistic  because  expenditure  of  approximately 
it  pictures  a  condition  that  is  optimistic  the  general  bunding  coutraa  a 
and  pleasing.  Yet  it  is  such  as  would  awarded  to  j.  L.  Crouse,  of  Greenslto 
appeal  to  the  imagination  of  a  business  Contracts  awarded  appioximate  JliSJji 
man,  and  induce  him  in  many  instances  1  he  main  plans  were  drawn  by 
to  try  the  figs.  Whether  or  not  it  is  Barton,  Greensboro  architect.  The^ 
questionable  policy  to  picture  a  condition  agement  also  had  the  assistance  of  Sj. 
that  may  be  too  idealistic  to  be  true  to  uel  P.  Weston,  newspaper  engineers 
life,  the  example  is  given  to  show  how  New  York. 

interest  can  be  lent  to  the  advertising  The  building  will  face  on  Davie  str» 
by  the  style  of  treatment.  As  previously  and  will  extend  eastward  along  (iasu 
stated,  many  ads  are  seen  in  current  pe-  street.  Over  ail  it  will  be  50  x  174 
riodicals  that  are  more  or  less  idealistic,  and  will  contain  30,000  square  feet 
for  to  picture  the  real  feelings  and  emo-  floor  space. 

tions  of  the  average  person  would  not  There  will  be  three  stories  and  a  taj^l 
give  the  necessary  interest  and  punch  to  ment.  Because  of  the  slope  of  j 
the  copy.  Though  most  smiles  in  adver-  ground  the  basement  will  oe  about  i 
tising  are  made  to  order,  a  smile  has  a  per  cent  above  ground.  The  third  sto- 
mighty  attractive  quality.  The  most  of  will^not  ^xtend  the  entire  length  of  i 
us  had  rather  see  a  smile  than  a  frown. 

Hence  the  photographer’s  injunction  to 
‘‘look  pleasant,  please,”  and  hence  also 
the  spirit  of  idealism  in  advertisements. 

If  your  advertising  doesn’t  get  the  re¬ 
sults  that  it  should,  study  your  product 


building,  but  will  run  back  from  Dan 
street  85  feet. 


The  base  will  be  of  granite  and  n 
front  wall  of  red  rough-faced  brick, 
terra  cotta  trimmings.  The  Gaston 
wall  will  also  be  of  red  rough-iat;' 


again,  and  see  if  your  meth^  of  presen-  brick.  A  metal  and  glass  marquise  ill 
- -  - 1  c —  e.xtend  out  over  the  main  entrance  ® 


tation  cannot  be  improved.  See  if  you 
cannot  introduce  some  feature  or  fact 
that  will  make  the  article  teem  with 
interest. 


Bedtime  Stories  in  Book  Fona 


NEW  PLANT  IN  GREENSBORO 


Contract  Let  By  Daily  Newt  for  Build¬ 
ing  To  Be  Ready  August  1,  1924 

Contract  was  let  this  week  and  work 
will  begin  immediately  on  the  new  home 
of  the  (jreensboro  (X.  C.)  Daily  News 
at  the  corner  of  North  Davie  and  East 
Gaston  streets.  It  is  scheduled  to  be 
completed  by  .August  1.  1924.  The  new 
building  and  new  press  will  represent  an 


Mary  Graham  Bonner,  whose  synds 
ed  “Daddy's  Evening  Fairy  Talt' 
pears  in  more  than  3,0(X)  newspaiiers  e. 
week  via  the  \Vcstern  Newspaper  L'rv 


has  just  published  her  fifth  volumt  9 
tales  for  little  folk.  It  is  called  '  H 
Bedtime  Stories”  and  contains  a 


and  timely  story  for  every  night  in 
year.  It  is  published  by  the  Frtle 
•A.  Stokes  Co.  The  author  has  u- 
more  than  4,000  one-column  child- 
stories  and  also  reviews  childrens’  & 
for  the  International  Book  Review. 


By  reason  of  the  historical  atmosphere 
of  this  advertisement,  the  product  is  in¬ 
vested  with  exceptional  interest.  Every¬ 
body  is  interested  in  scenes  of  antiquity, 
because  everyone  is  curious  to  know  what 
the  world  and  its  people  were  like  away 
back  in  the  ages.  If  a  semblance  of  a 
true  representation  can  be  given,  even 
in  an  advertisement,  folks  will  stop,  read, 
and  let  their  imaginations  run  free  for 
a  space.  Link  such  an  advertisement 
closely  with  the  product,  and  the  name 
of  the  product  will  linger,  and  probably 
some  salient  fact  connected  with  it.  The 
fascination  of  the  historical  is  amply 
proven  by  the  way  Griffith’s  masterpieces 
of  the  film  world  sweep  people  from  their 
feet.  There  is  no  question  about  it — 
romance  historical,  and  in  lesser  degree, 
modern,  has  a  gripping  appeal. 

Now  let's  give  the  ad  another  garb — 
the  garb  of  idealism: 


Not  a  bad  advertisement  perhaps,  for 
it  adheres  to  the  facts  with  strict  fidelity, 
but  it  is  so  commonplace  that  among 
fellow  advertisements  it  would  not  be 
very  striking.  There  is  nothing  about  it 
to  appeal  to  the  imagination,  or  to  the 
love  of  being  entertained — nothing  to  im¬ 
press  itself  on  the  memory.  Now  to  in¬ 
ject  a  little  romance  into  it.  Here  it  is 
romanticized : 


Illustration:  A  business  man  in 
his  office.  In  background  a  clock 
indicating  noon.  Cln  desk  is  an 
opened  package  of  Damascus  Figs, 
from  which  man  is  eating  with  a 
satisfied  smile.  No  other  eats  in 
sight 


JUST  RIGHT  FOR  THE  MID¬ 
DAY  SNACK 


Ah!  Something  new,  delicious 
and  satisfying  for  the  busy  busi¬ 
ness  man  at  noon — Royal  Damas¬ 
cus  Figs.  They  appeal  to  light 
eaters  because  they  satisfy  hunger 
and  please  the  palate.  They  per¬ 
mit  you  to  remain  at  your  desk 
when  yon  feel  yon  haven't  the 
time  to  eat  away  from  it. 

Royal  Damascus  Figs  make  a 
satisfactory  lunch.  Get  a  package 
at  any  grocer’s  or  fruit  store  to¬ 
day.  You’ll  say  that  you've  found 
the  ideal  lunch  material.  Remem¬ 
ber  the  name — Royal  Damascus. 


This  famous  new  common¬ 
wealth  will  be  the  theme  of  an 
interesting  and  instructive  ex¬ 
hibit  at  the 


Advertising  Exposition 
November  12  to  17 
71st  Regiment  Armory 


Park  Avenue  and  34th  Street 


NEff'  YORK  CITY 


Visit  Booth  43 


(iltolieWieraocrdt 
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Buffalo  the  Wonder  City  of  America 


A  Market  Magnet  for 
Electrical  Sales! 


WHERE  cheap  electrical  cur¬ 
rent  rates,  made  possible  by 
Niagara  Falls  power,  bring 
unusually  high  consumption.  Buf¬ 
falo’s  unequalled  low  average  rate  for 
electricity  (4^  cents  per  kilowatt 
hour)  has  placed  Buffalo  among  the 
five  highest  cities  in  per  capita  con¬ 
sumption. 

Approximately  85%  of  all  Buffalo 
residences  are  wired  for  electricity. 

3500  Buffalo  homes  use  electric  cur¬ 
rent  exclusively  for  all  cooking,  lighting, 
and  appliances  such  as  electric  irons, 
vacuum  cleaners,  washing  machines, 
heaters,  etc.  The  average  monthly 
bill  of  3000  of  these  homes  was  only 
$5.94  in  1922. 

It  is  estimated  that  altogether,  Buffalo 
uses  7500  electric  ranges,  over  20,000 
washing  machines,  25,000  vacuum 
cleaners,  45,000  electric  irons,  and 
50,000  electric  heaters.  Far  from  being 
oversold,  the  market  has  just  ripened 
to  the  point  where  electrical  appliance 
selling  is  made  easy  when  combined 
with  judicious  newspaper  advertising. 


Niagara  Falls,  the  source  of  unl'mited 
power.  25  miles  from  Buffalo 


All  you  need  is  the  pulling  power  of 
one  Buffalo  newspaper — The  Buffalo 
Evening  News.  The  Buffalo  Evening 
News  reaches  four  out  of  every  five 
English  speaking  families  in  the  city, 
actually  83%,  as  determined  by  a  re¬ 
cent  canvass. 

No  more  complete  domination  of  such 
a  fertile  field  for  electrical  sales  can  be 
had  in  the  United  States. 

A.  B.  C,  Publishers  Statement 
Sept.  30,  1923,  Net  Paid  Circulation 
119,754 


Hydro-Electric  Power  Plant  of  the 
Niagara  Falls  Power  Company  which 
creates  abundant,  dependable,  cheap 
electricity  for  Buffalo  homes. 


Cover  the  Buffalo  Market  with  the 

Buffalo  Evening  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

KELLY-SMITH  COMPANY,  National  Representatives 
Marbridge  Bldg.,  New  York,  N.  Y. 

Lytton  Bldg.,  Chicago,  Ill. 
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AGED  ENGLISH  NEWSPAPERS  REVEAL  Things  a  journalist  aids 


ADVERTISING  AS  IT  USED  TO  BE 

First  Bit  of  Copy  Appeared  In  “London  Occurrences”  Pub¬ 
lished  1647 — Want  Ad  Types  Were  Followed  By 
Proprietary  Medicine  and  Store  Items 

By  AUBREY  FULLERTON 


in  general.  Velvets  for  Spencers  and  u  t  n  u  j-n 

pelisses  from  7s.  per  yard  upwards;  yard  Arnold  Tell.  Medill  StudenU  A»dJ 
wide  Silk  Handkerchiefs,  4s.  each;  of  Famous  Father 

Gloves,  Is.  per  pair  upwards. ,  J.  Betts  ^  ^ic  sketch  of  Sir  Edwin 
invites  the  Ladies  and  Public  in  genera  English  poet  and  journalist 

'  ^  ‘o  a  large  aiidience  Nov  .T 

“  >1?  PO'y^'-  Medill  School  of  Journalisni  at' 

them  the  above  goods  at  such  prices  as  B  j,;  thio;,. 

Will  secure  him_  a  decided  preference.  ^  W,.  a,.„„,h  t„iH  k  .r : 


■‘Sofa  Reds,  Chair  Beds  and  Tables,  all  ;  anecdotes  concerning  his  fate“3 
upon  an  entire  new  construction,  the  su-  f  4^  ™.rc  wac  a  ■  i’  1 


Mr.  Arnold  told  a  number  of  i 


The  first  newspaper  advertising  in  Place  in  any  public  offices  for  a  steady,  jicriority,  elegance  and  convenience  of  inurnatiiem  and  a 

the  English  language  appeared  in  active  young  man,  about  28.  In  the  which  is  generally  allowed,  as  well  as  nnli'tics  nn«.*^in  ^ 

“Perfect  Occurrences,”  London,  in  1647.  Excise  Office,  Custom  House,  or  Vic-  their  remarkable  portability  and  convent-  cerned  Benjamin  Disraeli  ' 

Henry  Walker,  the  publisher  who  was  tualling  Office.”  ence  in  taking  down  and  fixing  up.”  irraduaterl  from  Oxford  I v  ' 

responsible  for  the  innovation,  thus  earned  “One  Hundred  Pounds  will  be  given  None  of  this  oldtime  advertising  had  gjj.  Edwin  wersityi 

himself  the  distinction  of  Daddy  of  all  to  any  person  who  can  procure  the  adver-  anything  of  the  mechanical  genius  shown  ..it •  .  ... 

the  .\d-Meii.  tiser  any  Permanent  Place  under  Gov-  in  mixlern  newspaper  display  style.  It  “And  h  ***  •  ' 

It  is  worth  noting  that  publicity  for  ernment  where  much  writing  is  not  re-  was  all  set  in  solid  want  ad  style,  with  reached  vniir«  Arnold  ? 

local  business  followed  soon  after  the  quired.  .\ny  other  situation  will  not  possibly  a  heading  and  a  signature  in  ..  ^  ’  ’  'stome:-) 

beginning  of  publicity  for  local  news,  be  objected  to  that  will  bring  in  £100  separate  lines,  and  the  effect  was  neces-  Twenty  six  years  later  D.’ 
Though  new^paiKT  publishing  beRan  in  pvr  annum.”  .  warily  heavy.  But  no  doubt  it  served  its  minister  of  England  and  S- 

England  m  1622,  it  was  not  until  1641  ‘Five  Hundred  Guineas  will  be  given  day  and  place  and  paved  the  way  for  the  of  the  London  Dailv  Td 

that  the  domestic  news  of  England  was  to  any  lady  or  gentleman  who  can  pro-  art-work  that  has  come  after  it.  eauan  ' 

given  a  place  in  the  public  prints  along  cure  the  advertiser  a  Permanent  Situa-  -  drift  of 

with  the  news  of  continental  Europe,  tion,  of  proportionate  value,  m  the  Ex-  press  of  Berlin  an  under  serretailrC 

Six  years  later  some  advertising  was  in-  chequer  or  any  other  office  under  Gov-  New  York  Men  Start  Weekly  ^  sealed  envelooe  to  Arnold**?;.!^ 

troduccxl.  ernment  where  not  more  than  three  Arthur  D.  La  Hines  and  Sanford  Jar-  mes^L?  that  iMs 

Even  at  that  there  was  a  lack  of  re-  hours  daily  attendance  is  required.  newspaper  men,  belief  that  he  is  the  only  mank- 

tail  store  advertising  until  the  early  part  The  advertising  of  medicines  and  pro-  established  the  Freeport  Times,  a  world  to  write  the  speech  from 

of  the  last  century.  Auction  sales,  pnetar>  pr^arations  began  early  in  t  e  newspaper  published  at  Freeport,  throne.  .Arnold  opens  the  letter  and - 

houses  to  rent  and  sell,  a^  the  genera  history'  of  English  newspapers  Sir  Dr  j  j/  formerly  on  the  a  single  sheet  of  note  paper  ^ 

run  of  what  would  now  be  called  want  .John  Hill  s  Genuine  Pectoral  Balsam  of  ^yall  Street  staff  of  the  New  York  Globe,  message: 

ads  were  always  in  evidence  in  the  old  Honey  had  been  on  the  marke  for  thirty  consolidation  with  tlK-  Sun!  “Dear  Arnold,  wave  to  me  from.J 

I^wdon  paper.s,  but  the  tradesmen  of  the  years  when,  m  1793,  the  following  ap-  p^  p^^  Reaconsfield.”  f 


17th  and  18th  centuries  did  not  have  peared  in  print: 


the  bargain  sale  idea.  ,  ,  ^  ^  me  nn-  Chicago,  Kansas  City,  St.  Louis  and  New  Victoria’s  following  speech  from* 

Some  reprint  copies  _  of  the  l^ndon  mediate  relief  and  gradual  cure  of  Orleans.  larrell  is  a  renorter  on  the  throne.  s  t-v  on, 


“This  elegant  medicine  for  the  im- 


worked  on  newspapers  in  New  York,  That  evening  Arnold  wrote  r.- 


,  ■,  f  •  c-  1  c-  c  T-u  .  *  Orleans.  larrell  is  a  reporter  on  the  throne. 

Times,  dated  1/93  to  17^,  arc  of  quite  Coughs  Colds  Sore  Throats,  etc.  .  .  .  Tribune  and  will  continue  his  “And  that.”  commented  Julian  .L- 

as  much  interest  from  the  standpoint  of  It  contains  all  the  healing  softening,  ,p^.^^.  ^.pj,^  ^jpp  ,  jpe  new  paper,  in  closing  the  story,  “that’s  joumalk 

a  marketing  as  of  a  news  service.  The  and  soothing  qualities  of  that  salubrious  ‘  ^  j  ‘dausc 

Times  was  apparently  then,  as  now’,  a  extract  of  flowers  called  honey  and  the  ^:iiiiiiiii:iiiiiiii;;iiiiniiiiinininiiniiiHininiin^^ 

favorite  resort  for  people  who  had  lost  essential  part  of  the  richest  balsams.  It  1  |Hiiiiiiiiiniiii!iiii:uiriiiMiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiii'iiiiiiiii;iiiiiiiii:iiiiiHn:iiiiiiiiiiiiiiin:iiiiniiiiiiiiii:iiiiiMiiinuiiiiniin;!iii:iiniiniiiiiiimnaa^ 

things,  or  who  had  some  personal  diffi-  is  as  restorative  as  asses’  milk  and  never  j  | 

culties  of  one  sort  or  another,  or  who  disagrees  with  the  .stomach.  .  .  .  .\  com-  |  | 

had  something  to  sell,  and  they  made  mon  cold  yields  to  the  benign  influence  |  | 

known  their  wants  and  troubles' with  a  of  this  medicine  in  a  few  hours,  and  |  j 

pleasant  frankness  and  an  evident  confi-  when  resorted  to  before  the  lungs  are  |  |  _  _  _ 

deuce  that  printer’s  ink  would  bring  re-  ulcerated  all  danger  of  consumption  is  f  §  g  ^ A  f  TV  T  T~'  T  /^T  T'T^ 

suits.  certainly  prevented.  Such  are  the  faint  §  1  ■  f  J  /  \/  /\/  l-i  I  I  I  i  I  I  I 


New  York  Tribune  and  will  continue  his  “.Xnd  that,”  commented  Julian  .\r. 


^:iiiiiiiii:iiiiiiii;:iiiiniiiiinininiiniiiHiniiiiiiii:iiiiniiiiuiiiiiiiiiii::iiiiiiiiiiiiii;i  . 

§  SHiiiiiiiiiiiiiii!iiii:iiiriiii.iiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiii'iiiiiiiii;iiiiiiiii:iiiiiHn:iiiiiiiiiiiiiiiii:iiiiniiiiiiiiii:iiiiiiiiiiiiuiiiiiiiin;!iii:iiniiniiiiiM 


known  their  wants  and  troubles  with  a 
pleasant  frankness  and  an  evident  confi¬ 
dence  that  printer’s  ink  would  bring  re¬ 
sults. 


“I  assure  you.  with  the  strictest  ver-  outlines  of  the  merits  of  Sir  John  Hill’s 
acity,”  appeals  a  lady  in  the  vicinity  of  Balsam  of  Honey,  a  preparation  of  most 
Tottenham  Court  road  to  a  gentleman  exalted  efficacy,  the  result  of  long  re- 
who  had  assisted  her,  “that  your  last  searches  into  nature  by  the  Linnaeus  of 
absence  from  me  has  rendered  me  so  I’ritain,  a  man  who  dedicated  his  life  to 
unhappy  that  it  has  occasioned  my  being  botany  and  justly  sought  the  true  means 


very  ill.  etc.” 

.\nd  surely  this  has  a  touch  of  up-to- 


of  health  in  the  vegetable  kingdom.” 
Other  medicines  advertised  at  alxiut 


dateness,  despite  the  vears  that  have  that  time  and  for  several  years  after  were 
passed:  “Wanted  immediately,  £2,000.”  “Hr.  James’s  .\naleptic  Pills,  for  health 
Miss  Rutter,  of  Morden,  kept  and  ad-  and  longevity”;  “.Spilsbury’s  .\ntiscorbu- 
vertised  a  boarding  school  for  voting  tic  Drops,”  which  had  worked  some  won- 
ladies,  whom  she  carefully  instructed  in  derful  cures;  and  “Dr.  Steers’  Opodel- 
a  grammatical  knowledge  of  the  English  diK,”  for  rheumatism,  sprains,  chilblains, 

aiul  French  languages  and  in  the  various  and  such  jike. 

branches  of  useful  and  ornamental  needle-  .  By  1805  the  idea  of  store  merchandis- 
work.  "iR  "''th  the  aid  of  printer’s  ink  had 

“Miss  Rutter  begs  leave  to  observe  caught  on,  and  some  of  the  London  trad- 
that  from  her  vicinity  to  Morden  House  ffs  sought  pubjic  patronage  for  their 
Academy  her  pupils  will  derive  many  wares  in  ways  like  the.se; 
very  considerable  advantages ;  and  as  “Irish  Linens,  French  Cambrics,  etc., 
writing  and  arithmetic  are  indispensably  particularly  cheap.  Several  boxes  of 

necessary  in  domestic  economy,  she  Lrench  cambrics  at  50s.  the  piece  up- 

wishes  it  to  be  understood  that  they  are  wards.  Sheetings  of  every  _  description 
daily  taught  by  Mr.  Rutter  with  all  that  '‘-■ry  cheap.  Stout  India  calico,  full  ell 
attention  their  importance  demands.  The  wide,  at  12d.  and  14d.  per  yard.” 
above  mentioned  branches  of  education,  very  extensive  assortment  of  |  I 

together  with  the  use  of  the  globes,  are 

taught  on  reasonable  terms.  Drawing,  r— ^ 
music,  and  dancing  by  able  masters,  on  t.  i  ^  ^ 

the  usual  terms.”  Th  ^  month  of  Oc- 

There  was  a  fair  amount  of  theatrical  1’  tober  1923  The  Balti- 
advertising  in  those  days.  The  King’s  _  ’ 

Theatre  announced  a  bill  of  Italian  op-  more  Sun,  (morning  and 

era  at  the  beginning  of  1793.  the  seats  evening)  carried 

for  which  sold  at  10s.  and  (id.  in  the  pit 

and  5s.  in  the  gallery.  A  il  A  A  A  F* 

“Gentlemen  are  most  respectfully  in-  II 

formed  that  they  cannot  lie  admitted  ^  *4ll2V 

either  into  the  Boxes  or  the  Pit  unless 

thev  are  in  afternoon  dress.  The  No-  ^  r  ^  .  , 

bility  are  intreated  to  give  directions  to  agate  lines  of  jiaid  advertis- 

their  servants  to  set  down  and  take  up  ing,  an  increase  of  388,551 

at  the  Theatre  with  their  horses’  heads  ^ 

toward  Pall  Mall.  The  Door  in  Market-  hues  over  October,  1  )__. 
lane  for  chairs  only."  i-  • 

People  wanted  comfortable  and  remu-  Everything  in  Baltimore 

nerative  employment  a  century  and  a  Revolves  Around 

quarter  ago  and  in  some  ca.ses  advertised 
their  willingness  to  pay  handsomely  for  x  u  ir 

it.  The  Times  had  several  announce-  I  H  E  SUN 

ments  of  this  kind :  u  •  . 

‘‘Twenty  pounds  will  be  given  to  any  Morning  Evening  Snnday 
lady  or  gentleman  who  can  procure  a  _ 


F(  )R  the  month  of  Oc¬ 
tober,  1923,  The  Balti¬ 
more  Sun,  (morning  and 
evening)  carried 

2,469,935 

agate  lines  of  paid  advertis¬ 
ing,  an  increase  of  388,551 
lines  over  October.  1922. 

Everything  in  Baltimore 
Revolves  Around 


Morning  Evening 


Connecticut 

CAN  BE 

COVERED 

SUCCESSFULLY 

ONLY 

BY 

ADVERTISING 


NEW  HAVEN  REGISTER 


Paid  Circulation  Daily  and  Sunday 

over  37,000  copies  per  issue 

A  circulation  greater  than  the  next  two 
New  Haven  papers  combined 

JULIUS  MATHEWS  SPECIAL  AGENCY 


,  sttuiiirimiilllllUlIU! 


'"IlllllHllililllilllllll 
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Westchester  County^s  Richest  Buying  Section  of 
125,000  People  is  now  covered  by  the 


TWIN  CITY  DAIUES 


MOUNT  VERNON 

NEW  ROCHELLE 

NEW  YORK 

NEW  YORK 

THE  DAILY  ARGUS 

THE  STANDARD-STAR 

Circulation  Over  16,000  Daily 

The  Largest  Newspaper  Circulation  in 
Westchester  County  under  One  Ownership 

This  area  includes  Mount  Vernon,  The  Pelhams,  Tuckahoe, 
Bronxville,  New  Rochelle,  Larchmont  and  Mamaroneck. 

2  completely  equipped  Newspaper  Plants — one  in  Mount  Vernon 
and  one  in  New  Rochelle.  2  Presses — 24  and  40  pages.  22  Type¬ 
setting  machines.  Newspaper  Delivery  and  Carrier  service  in  each 
city  and  its  suburbs.  Full  news  service,  both  local  and  general,  in 
each  city. 

WESTCHESTER'S  GREATEST  ADVERTISING  MEDIUMS 

During  October,  the  Daily  Argus  carried  over  three- 
quarters  of  a  million  lines. 

During  October,  the  Standard-Star  carried  448,000 
Lines. 

Total  for  both  papers  1,224,000  Lines 

Westchester  Newspapers,  Inc. 

Foreign  Representative,  GEORGE  B.  DAVID  &  CO, 

New  York,  110  East  42nd  St.  Chicago,  1411  Hartford  Ave. 


MOUNT  VERNON,  N.  Y. 
NEW  ROCHELLE,  N.  Y. 


THE  DAILY  ARGUS 
THE  STANDARD-STAR 
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LUCKY  STRIKE  DRIVE 
CAUSES  MILD  HAVOC 

Stands  Raided  and  Coupons  Clipped 
from  Papers  Before  Reaching 
Buyers,  is  Report  on  the 
New  York  Campaign 

The  Lucky  Strike  cigarette  coupon 
advertisement  campaign  which  ran  full 
page  copy  in  Newr  York  newspapers  Oct. 
30  and  31,  created  mild  havoc  in  circu¬ 
lation  departments  of  certain  metropoli-  . 
tan  dailies,  it  was  learned  this  week.  By 
others  the  campaign  was  defended. 

Before  its  appearance  the  plan,  em¬ 
bodied  in  the  copy,  caused  a  stir  among 
business  managers,  who  first  thought 
best  to  refuse  the  space,  but  later,  with 
alterations  all  excepting  the  New  York 
Times  accepted  the  copy. 

The  advertising  appeal  presented  was 
that  Lucky  Strike  cigarettes  were  to  be 
offered  Oct.  30  and  31  “tax  free” — that 
is.  the  American  Tobacco  Company  would 
pay  the  government  revenue  tax  of  six 
cents,  permitting  the  public  to  purchase 
regular  fifteen  cent  packages  for  nine 
cents,  provided  a  coupon  affixed  to  the 
newspaper  copy  was  clipped  and  offered 
in  part  payment. 

Business  managers  agreed  not  to  in¬ 
crease  their  circulation  on  the  two  days, 
and  further  attempted  to  place  inspectors 
on  important  stands  to  prevent  raiding. 

It  is  understood,  however,  in  the  latter 
case  they  were  in  a  sense  unsuccessful. 

One  circulator  pointed  out  the  impos¬ 
sibility  of  guarding  the  5,000  stands  in 
New  York  City. 

Information  secured  by  Editor  &  Pub¬ 
lisher  was  to  the  effect  many  of  the 
coupons  were  clipped  before  they  reached 
the  stands  or  the  readers,  causing  con¬ 
siderable  complaint. 

The  “flare-back,”  in  the  opinion  of  a 
prominent  circulation  manager,  “proved 
to  be  that  it  was  possible  for  jwople  to 
buy  the  papers  in  large  quantities  from 
stands  and  stores,  thereby  depriving  reg¬ 
ular  readers  of  their  newspapers.” 

The  New  York  Times,  which  refused 
to  run  the  advertisement  at  all.  con¬ 
tinued  to  condemn  it. 

Edwin  S.  Friendly,  business  manager 
of  the  New  York  Sun-Globe  and  Her¬ 
ald.  however,  declared  it  was  run  with 
practically  no  abuse  as  far  as  the  Sun. 
the  Herald,  and  the  Telegram  were  con¬ 
cerned. 

PUBLISHERS  BOOST  IOWA 

Peace  and  Prosperity  Reigns,  Eastern 
Ad  Men  Hear 

A  message  of  peace  and  prosperity  of 
Iowa  was  conveyed  to  representatives  of 
nearly  30  eastern  advertising  agencies  at 
a  meeting  in  Des  Moines  of  the  daily 
press  session  of  the  Iowa  Press  Associ¬ 
ation,  held  recently. 

The  publishers  dispelled  the  impres¬ 
sion  that  people  of  the  Mississippi  valley 
were  on  the  verge  of  bankruptcy  by  tak¬ 
ing  the  visitors  on  an  automobile  tour  of 
central  Iowa. 

Frank  D.  Throop,  publisher  of  the 
Davenport  (la.)  Democrat-Leader,  in  a 
speech  quoted  figures  from  a  reliable 


source  giving  detailed  information  re¬ 
garding  the  Iowa  financial  situation.  He 
said  that  deposits  in  Iowa  banks  which 
are  members  of  the  federal  reserve  sys¬ 
tem,  were,  on  June  20,  1921,  $345,000,000. 
and  on  June  20,  1923,  $421,000,000.  or  an 
increase  of  $76,000,000.  This  increase, 
he  said,  was  made  during  the  period 
when  Iowa  was  supposed  to  have  been 
in  the  m  dst  of  a  financial  depression. 
Mr.  Throop  also  said  that  Iowa  banks 
had  borrowed  from  the  Federal  Reserve 
Bank  of  Chicago  in  December,  1922.  the 
sum  of  $98,(X)0,(XX)  and  that  on  .^pril  1, 
1923,  this  had  been  cut  down  to  $14,- 
0(X),()(X)  or  a  reduction  of  $84,000,0(X). 


AD  MEN  PLAN  COAST  JAUNT 

Portland,  Me.,  Men  to  Duplicate  Recent 
C.  of  C.  Trip 

The  Portland,  Me.,  Ad  Club  is  to 
sponsor  a  coast-to-coast  trip  of  approx¬ 
imately  9,000  miles  next  February,  to  be 
run  much  after  the  fashion  of  the  re¬ 
cently  completed  three  weeks’  trip  to 
Portland,  Ore.,  and  San  Francisco,  con¬ 
ducted  by  the  Maine  State  Chamber  of 
Commerce. 

The  tentative  plans  were  made  public, 
following  a  vote  of  the  club  to  under¬ 
take  the  enterprise.  It  will  be  in  charge 
of  Philip  W.  Blake,  who  managed  the 
first  trip. 

The  special  train  will  cross  the  conti¬ 
nent  by  the  southern  route,  taking  in 
sections  of  Mexico,  and  New  Orleans  in 
Mardi  Gras  time.  On  the  return  a  stop¬ 
over  will  be  made  at  Washington.  The 
party  will  start  about  the  middle  of 
February. 

It  will  differ  from  the  previous  trip  in 
that,  it  will  be  open  to  any  person  in 
New  England  who  desires  to  sign  up. 

Portland  newspaper  men  who  made 
the  previous  trip  included.  Col.  Fred.  N. 
Dow,  publisher  of  the  Evening  Express 
and  Sunday  Telegram,  Daniel  W.  Hoegg, 
Jr.,  associate  editor  of  the  Express,  and 
Lieut.  Donald  B.  McGrew,  Sunday  ed¬ 
itor  of  the  Portland  Press  Herald. 


Gen.  Haller  Addresses  Ad  Meet 

The  joint  Pre-Armistice  Meeting  of 
the  Newspaper  Representatives'  Associa¬ 
tion  in  conjunction  with  the  Advertising 
Men’s  Post  of  the  American  Legion,  the 
Advertising  Council  of  the  Association  of 
Commerce,  and  other  advertising  organi¬ 
zations,  was  held  Nov.  8.  in  Chicago. 
The  guest  of  honor  was  General  Joseph 
Haller,  Commanding  General  of  the 
’  Polish  Armies,  and  the  principal  speaker 
was  Judge  Kenesaw  Mountain  Landis. 


Libel  Suit  Stirs  England 

Lord  Alfred  Douglas,  brother  of  the 
Marquis  of  Queensbury,  was  arrested  in 
London,  Nov.  6,  charged  with  criminal 
libel  against  Winston  Churchill.  The 
trial  is  expected  to  be  one  of  the  most 
sensational  libel  suits  England  has  heard 
in  many  years.  The  alleged  libel  includes 
the  statement  that  Churchill  had  received 
a  sum  of  money  from  the  late  Sir  Earnest 
Cassel,  millionaire  publisher,  after  is¬ 
suing  a  false  official  communique  on  the 
battle  of  Jutland. 


FOREIGN  ADVER’nSING  URGED 

Department  of  Commerce  States  Ez> 

change  No  Bar  to  European  Sales 

The  current  issue  of  Commerce  Re¬ 
ports,  published  by  the  Department  of 
Commerce,  advises  American  manufac¬ 
turers  to  advertise  abroad.  Depreciated 
exchange  is  not  a  bar  to  sales  in  Europe, 
it  states. 

Lack  of  advertising,  it  is  asserted,  is 
the  cause  of  more  difficulty  to  manufac¬ 
turers  of  standard  American  products 
than  any  other  one  thing.  Outside  of 
Germany,  there  is  no  opportunity  for 
such  extensive  advertising  as  is  con¬ 
ducted  in  this  country,  and  while  the 
American  public  has  been  educated  to 
purchase  quality  goods  ^  trademark, 
rather  than  price,  the  European  has 
learned  little  of  that  method.  The  rea¬ 
son  for  this  lies  in  the  fact  the  Eu¬ 
ropean  countries  have  fewer  great  news¬ 
papers  and  magazines  than  the  United 
States,  and.  consequently,  an  advertising 
campaign  does  not  reach  the  consumer  in 
Europe  with  the  effectiveness  that  its 
message  reaches  the  .\merican  public. 

NEWS  PHOTOGRAPHERS  MEET 

New  York  Men  to  Protest  Police  Pats 
Infringement 

Plans  were  discussed  at  a  dinner  meet¬ 
ing  of  the  News  Photographers’  Asso¬ 
ciation  of  New  York,  Nov.  2,  for  ex¬ 
tension  of  the  organization  into  interna¬ 
tional  fields,  to  take  in  news  photogra¬ 
phers  of  Great  Britain,  Canada,  France 
and  Germany  and  South  -American  coun¬ 


tries  where  news  photography  i$ 
to  the  fore.  ™ 

Frank  MerU,  United  News  Pictura 
chairman  of  the  dinner  commiteee  ^ 
sided  in  the  absence  of  John  Hemne 
president.  It  was  decided  to  lay  before 
Police  Commissioner  Enright  some  prar. 
tices  of  commercial  photographers  wbl 
have  operated  within  police  lines  oa 
police  passes  as  news  photographeri 
The  association  is  endeavoring  to  keep 
the  illegitimate  news  picture  takers  frw 
within  police  lines. 

“.Many  photographers  get  police  line 
passes  and  take  pictures  in  parades  and 
at  functions,  collect  money  from  persons 
for  them,  and  in  that  way  create  the  im- 
pression  that  news  photographers  art 
grafters,”  declared  Martin  J.  McEvil^ 
of  the  Brooklyn  Standard  Union.  A 
committee  consisting  of  William  Zerbe, 
New  York  Tribune;  Martin  J.  McEvil^ 
and  Frank  Merta  was  appointed  to  cofr 
fer  with  Commissioner  Enright. 

Frank  E.  Campbell,  business  man  and 
Rotarian,  addressed  the  members,  em¬ 
phasizing  they  were  custom  makers  who 
made  millions  think  at  the  breakfast 
table.  Stories  of  old  time  picture  gather¬ 
ing  experiences  were  related  by  Hu^ 
O’Neill,  of  the  World,  who  has  seen 
forty  years  of  service;  William  War- 
neckc.  World,  who  rounds  out  25  yean 
this  month  as  a  news  pictureman.  and 
Frank  Ryberg,  of  the  News. 

Completes  SO-Year  Span 

The  Marshall  (Mo.)  Democrat-News 
recently  celebrated  its  golden  anniversaiy 
by  printing  a  big  special  edition,  and  pur¬ 
chasing  for  itself,  as  a  “birthday  present’ 
a  new  linotype. 


Oami/r0J^\^uN$ 


The  British  Whig,  Kingston, 
Ontario,  is  the  new  paper  this 
week. 


Same  Rates 


Furnished  full  page  matrices,  black  alone,  black 
,  .  and  red,  and  black  and  three  colors;  or,  as 

i _  part  of  a  printed  comic  section. 

HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 


local —  national — classified 

The  Boston  Evening  Transcript,  at 
the  same  cost  to  itself,  performs  for 
the  local  advertiser  and  the  na¬ 
tional  advertiser  precisely  the  same 
service. 

As  a  corollary — a  perfectly  obvi¬ 
ous  one  to  the  Transcript — it 
charges  the  same  rate  to  each  ad¬ 
vertiser  whether  local  or  national. 

Effective  January  1 ,  1 924,  this 
uniformity  of  rate  will  be  extended 
to  classified  advertising. 

Simply  one  more  reason  for  choosing  the 


Highest  Ratio  of  Buyers  to  Readers 
National  Advertising  Representatives 

CHARLES  H.  EDDY  CO.  R.  J.  BIDWELL  ^ 

Boston  New  York  Chicago  San  Francisco  LotAaga* 


Editor  &  Publi ther 


First  in  the  Greatest 
Market 

The  metrop>oIitan  district  of  New  York  (50  miles  radius)  is  the  greatest  as  well 
as  the  richest  buying  market  in  the  world.  The  national  markets  of  many 
countries  have  less  purchasing  power  than  the  9,000,000  inhabitants  of  New 
York  and  its  suburbs  who  constitute  one-twelfth  of  the  population  of  the  United 
States — a  larger  number  of  people  than  the  population  of  Canada. 


To  address  the  people  of  the  New  York 
metropolitan  district  is  like  sending  a  message 
to  all  the  residents  of  Chicago.  Philadelphia, 
Detroit,  St.  Louis,  Boston,  Los  Angeles, 
San  Francisco,  Buffalo  and  New  Orleans. 

Only  one  state  approaches  the  metropolitan 
district  of  New  York  in  population — 
Pennsylvania — and  that  falls  200,000  short. 


No  advertising  plan  is  complete  until  it 
covers  the  great  New  York  market. 

After  any  product  or  article  is  established 
in  the  metropolitan  district  of  New  York, 
the  inhabitants  of  which  have  an  annual 
income  of  $7,836,000,000,  it  can  be  suc¬ 
cessfully  sold  anywhere  else  In  the  country. 


In  this  populous  district,  possesed  of  unusual  wealth  and  buying  power.  The  New 
York  Times  is  read  by  the  largest  group  of  intelligent  and  responsive  persons,  exer¬ 
cising  a  strong  influence  in  homes  where  quality  has  first  consideration. 


The  New  Y ork  Times  published  1 9,78 1 ,4 1 0 
agate  lines  of  advertising  in  ten  months  of 
this  year,  5,093,802  lines  in  excess  of  the 
second  New  York  newspaper  and  more  than 
the  combined  volume  of  the  two  New  York 
newspapers  popularly  classed  with  The  Times 
as  to  quality  of  circulation. 

The  average  net  paid  circulation  of  The 
New  York  Times,  daily  and  Sunday  edi¬ 
tions,  is  more  than  330,000.  The  sale  of 
the  Sunday  edition  is  In  excess  of  330,000 
copies.  The  Times  is  distributed  to  its 
readers  in  more  than  8,000  cities,  towns 


and  communities  throughout  the  United  States. 

In  ten  months  of  this  year  The  New  York 
Times  published  4,618,998  agate  lines  of 
National  Advertising,  1,904,424  lines 
more  than  the  next  New  York  newspaper 
and  34. 1  per  cent  of  the  total  carried  during 
the  same  period  by  all  six  New  York  morn¬ 
ing  newspapers. 

Advertisements  offered  for  publication  in 
The  New  York  Times  are  subject  to  censor¬ 
ship,  thus  guarding  against  false  or  mislead¬ 
ing  announcements. 


More  than  eight  hundred  national  advertisers  of  various  products  are  represented  in 
The  New  York  Times.  Nearly  two  hundred  use  The  Times  exclusively  among  New 
York  newspapers.  No  other  New  York  newspaper  publishes  the  announcements 
of  so  many  national  advertisers. 

The  New  York  Times  offers  to  advertisers  an  unequaled  service  as  a  daily  news¬ 
paper.  In  its  Sunday  edition  it  affords  the  advantages  of  magetzine  and  pictorieJ 
publications,  enabling  advertisers  to  reach  selected  buying  groups  in  every  important 
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NOTED  FRENCH  EDITOR 
VISITS  PHILADELPHIA 


Senator  Dupuy  of  Le  Petit  Parisien 
is  Amazed  at  Style  and 
Volume  of  American 
Advertising 


“A  man  is  never  finished  learning  the 
newspaper  business,"  Senator  Paul  Du¬ 
puy,  owner  and  editor  of  Le  Petit  Par¬ 
isien,  said  when  he  visited  Philadelphia, 
Xov.  6,  and  incidentally,  the  newspapers. 
He  was  a  guest  at  luncheon  of  promi¬ 
nent  advertising  men. 

"In  every  pliase,  there  is  always  some¬ 
thing  new  to  learn,”  he  added,  speaking 
in  his  slow  and  distinct  manner.  “I  have 
found  this  to  be  true,  again  and  again, 
in  every  different  department.  I  think, 
too,  that  the  newspaper  business  changes 
and  progresses  faster  than  any  other  pro¬ 
fession  or  trade.” 

Senator  Dupuy  referred  to  his  visit  in 
the  United  States  20  years  ago,  saying 
that  he  studied  improved  machinery  of 
production  at  that  time. 

“I  introduced  new  mechanical  methods 
in  my  country,  but  when  we  had  caught 
up  with  you  we  found  you  were  ahead 
in  other  respects,”  he  added.  “The  one 
thing  you  .American  newspapers  e.xcel  in 
is  your  advertising.  There  is  nothing 
in  the  world  which  can  equal  the  style 
and  the  volume.  I  am  hoping  that  Phil¬ 
adelphia  and  other  cities  will  give  rne 
things  which  I  can  take  home  to  Paris 
and  use  in  my  own  paper.  I  have  found 
many  things  already — I  am  amazed!” 

.According  to  Senator  Dupuv,  France 
is  more  than  20  years  behind  the  United 
States  in  advertising  progress. 

“We  will  progress,  however,  as  you 
have  progressed,”  he  said. 

Among  those  who  accompanied  Sen¬ 
ator  Dupuy  to  Philadelphia  were_  N. 
Gendron,  M.  Genton,  Henri  D_e  Weindel 
and  .\ndre  Aghion,  all  associated  with 
him  in  publishing  the  Excelsior  and  Le 
Petit  Parisien. 

Sladame  Dupuy  did  not  accompany  her 
husband  to  Philadelphia.  His  trip  was 
strictly  business  and  he  visited  some  of 
the  larger  advertising  firms,  the  maga¬ 
zines  and  newspapers  here. 

“France  has  one  advantage  over  you 
.^mericans,”  he  concluded  with  a  parting 
shot.  “The  French  papers  have  mod¬ 
eration.  They  are  not  so  blatant — so 
sensational.” 


Havre,  which  first  appeared  under  the 
title  of  Havre  de  Grace  Commerce  Mari¬ 
time,  in  1750.  The  Journal  de  Rouen 
takes  third  place.  It  saw  the  light  in 
1762  under  the  name  of  Annonces,  No¬ 
tices  et  Avis  Divers  de  la  Haute  et 
Basse  Normandie  (Announcements.  No¬ 
tices  and  Divers  Information  of  Upper 
and  Lower  Normandy).  It  took  its  pres¬ 
ent  less  cumbersome  title  as  long  ago  as 
1791. 


PARIS  TRIAL  SAVORS  OF  U.  S. 


Testimony  in  English  Refreshes  Ameri¬ 
can  Correspondents 


By  G.  Laxgelaan. 

(Paris  Editor,  Editor  &  Pcblisurr) 

The  examination  and  cross-examination 
of  witnesses  in  the  Belle  Ferronniere 
picture  case  brought  to  Paris  the  atmos¬ 
phere  of  the  courts  at  home.  Newspaper 
correspondents  had  to  follow  counsel  and 
expert  witnesses  through  the  whole  field 
of  Italian  art.  They  renewed  ac¬ 
quaintance  with  Pollaiuolo,  Ghirlandaio, 
Verrocchio,  Ghiberti  and  other  masters 
of  past  ages,  and  listened  patiently  while 
experts  described  how  they  painted. 
Italian,  American,  French  and  British 
experts  passed  before  them,  giving  their 
reasons  why  they  considered  the  picture 
in  possession  of  Mrs.  Hahn  a  copy  and 
not  an  original  Leonardo  da  Vinci,  while 
the  searching  questions  of  counsel  for 
Mrs.  Hahn  sought  to  shake  their  evi¬ 
dence. 

From  higher  art  and  the  “sixth  sense” 
of  experts,  tone  and  color,  method  and 
style  in  painting,  the  evidence  came  down 
to  pigments  and  their  composition,  and 
after  examining  cracks  in  the  picture,  the 
newspaper  men  wondered  when  the  last 
expert  witness  began  to  expound  on  the 
chemistry  of  pigments,  whether  they 
might  not  have  to  lick  samples  of  the 
paint.  After  conferences  with  French 
ministers  and  others,  attendance  at  French 
ceremonies  and  listening  to  lengthy 
speeches  in  French,  it  was  a  pleasure  to 
listen  to  someone  talking  real  .American, 
and  the  passages  of  arms  between  coun¬ 
sel  enlivened  the  exacting  sittings. 


PARIS  SEEKS  NOVEL  MAKE-UPS 


Dupuy  Prai*e«  Eagle  Plant 

Senator  Paul  Dupuy,  publisher  af  tlw 
Petit  Parisien.  and  members  of  his  edi¬ 
torial.  advertising,  and  mechanical  staff, 
visited  the  plant  of  the  Brooklyn  Eagle. 
Nov.  2,  and  following  a  tour  of  inspec¬ 
tion  declared  that  when  the  new  addition 
is  readv  for  occupation  the  efficiency  will 
be  as  great  as  he  has  seen  anywhere. 
The  Senator  visited  the  Eagle  20  years 
ago  and  was  impres.sed  with  the  tremen¬ 
dous  strides  taken  in  newspaper  produc¬ 
tion  since  then. 


Oldest  French  Newspaper 

-According  to  L’Opinion,  a  French 


weekly  journal,  the  oldest  newspaper  m 
France  is  the  Journal  du  Loiret,  founded 
in  1742.  Next  comes  the  Journal  du 


nrrERiTFE 


Stendardized  and  interchanceable  typesetting  machines 
for  all  composition,  from  5-point  text  up  to  full  width 
36-point  bold,  and  60-point  bold  condensed,  on  slugs  up  to 
42  ems  wide.  Ste  otur  full  page  ntxt  wetk. 


Herald  and  Chicago  Tribune  print  a 
weather  report  on  one  side  of  the  title, 
so  that  visitors  can  see  what  sort  of  a 
day  they  are  going  to  have,  and  the  rate 
of  exchange  on  the  other,  so  that  they 
can  see  how  much  fun  they  will  be  able 
to  get  out  of  a  dollar. 


SCHOOL  FOR  PRINTERS 


Cleveland  Pressmen’s  Union  Aim  % 
Develop  Better  Mechanics 


Eastham  Pushes  Libel  Suit 


An  amended  complaint  to  the  damage 
suit  instituted  against  tin*  Portland  (Ore.) 
Telegram,  Robert  S.  Farrel,  Frank  A. 
Seufert,  Frank  M.  Warren  and  Carl  D. 
Shoemaker  several  months  ago,  has  been 
filed  by  O.  W.  Eastham,  a  Portland 
lawyer,  the  complainant.  Eastham  is 
asking  $35.(XX)  for  damage  to  his  reputa¬ 
tion  and  $25,000  exemplary  damages.  The 
case  is  based  on  an  article  printed  in  the 
Telegram,  June  24,  1922,  purporting, 
Eastham  declares,  to  “expose  a  big  graft 
plot”  in  connection  with  defeating  a  pro¬ 
posed  law  aimed  at  salmon  packers. 


South  Carolina  A.  P.  Members  Meet 

The  South  Carolina  members  of  the 
-Associated  Press  held  their  quarterly 
meeting  at  Spartansburg  the  past  week. 
Following  luncheon  at  the  Franklin  Ho¬ 
tel,  U.  R.  McCall  of  Atlanta,  superin¬ 
tendent,  Southern  division.  Associated 
Press ;  A.  D.  Hale  Southern  division 
traffic  chief,  of  Atlanta,  and  A.  F.  Little¬ 
john,  correspondent  of  the  Columbia 
bureau,  led  discussion  on  the  service. 


Tlie  Cleveland  Printing  Trades  Fa. 
cation  School,  which  open^  iu^- 
term  Oct.  6,  has  for  its  purpose 
to  the  printing  and  publishing  ind-s^ 
Ix-tter  trained  mechanics.  • 

The  school  was  started  Jan  1 
and  now  has  140  students.  It  is’  nn^ 
the  supervision  of  the  Cleveland  Prinfe 
Pressmen’s  Union.  U.  F.  Gavan  is 
man  of  the  body  which  directs  the  schoc’ 
while  P.  J.  O’Donnell,  president  of  tie 
Cleveland  pressmen’s  organization  is 
retary. 

Gavan  is  chief  instructor  and  !» 
under  him  eight  journeymen  who  an 
regularly  employed.  The  school  sessix^ 
are  held  at  night. 

-About  $5,000  worth  of  equipment  h« 
been  installed  including  a  Mi^e  ve 
tical  job  press  and  a  Miller  automat 
feeder.  The  presses  are  of  the  Ute 
type  and  were  donated  by  the  manuhe 
turers  to  the  school.  A  monthly  tnitio: 
of  $1.00  is  charged  students.  To  daj 
the  school  has  cost  the  pressmen  not 
ing.  Cleveland  paper  supply  home 
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have  provided  all  the  paper,  mk  as 
other  material  used  in  the  classrooms  as 
shop. 


Duffy  Invents  Linotype  Lock 

Thomas  Duffy,  of  the  Northwest 


School  of  Printing  at  Spokane.  Wash., 
has  invented  a  linotype  lock  which  pre¬ 
vents  metal  being  cast  until  the  machine 
is  ready  for  operation.  He  will  manu¬ 
facture  it  in  Spokane  on  a  small  scale. 


Newspaper  Ads  Rout  Oil  Faken 

The  National  Vigilance  Committee,  k 
using  newspaper  advertising  space,  ft 
to  route  questionable  oil  promoters  s 
tlx'  Southern  California  fields,  adjaca 
to  Los  Angeles  and  Long  Beach.  .\Fej. 
eral  Grand  Jury,  now  sitting  at  Los  Jb 
geles.  is  expected  to  bring  in  from  20 1 
30  indictments. 


Black  Type  Discarded  for  Red  and 
Blue  in  Titles 


Novelty  in  make-up  is  being  sought  by 
French  newspapers.  LeMatin  and  Le 
Petit  Journal  have  long  since  discarded 
black  type  for  red  in  their  titles.  The 
Information  has  just  changed  to  a  title  in 
blue.  In  many  cases  the  treatment  of  the 
title  itself  has  undergone  change. 

The  Petit  Parisien  was  the  first  to 
break  away  from  the  plain  title,  appear¬ 
ing  some  years  back  with  an  ornamental 
title  figure,  a  winged  Eastern  Hemisphere, 
behind  the  name  of  the  paper.  L’Oeuvre 
was  one  of  the  first  new’spapers  to  utilize 
the  space  next  to  the  title  in  a  new  way, 
generally  setting  there  a  telling  sentence 
or  two  of  an  epigrammatic  nature. 

Le  Journal  often  gives  up  both  “ears” 
to  a  couple  of  comic  pictures.  Le  Matin 
prints  the  day’s  weather  on  one  side  of 
the  title  and  a  useful  household  hint  on 
the  other — care  of  the  baby,  how  to  make 
a  dainty  dish,  etc. 

The  Paris  editions  of  the  New’  York 


Oh 

In  P/ 


17,530,854  Lines 


Tile  Columbus  Dispatch  Advertisings  Record 
for  the  First  TEN  Months  of  1923. 


The  Dispatch  exceeded  the  next  Ohio  newspaper  bv  over 
1,700,000  lines. 

The  Dispatch  exceeded  the  other  Columbus  newspapen 
COMBINED  by  2,823,196  lines. 

Net  Paid  Circulation  87,561 

*Largeat  in  Central  Ohio 


AFHDAVIT 


Consulate  General  of  the  L'nited  States  of  America  }  cc 

City  of  BERLIN’,  Empire  of  Germany  j 

I,  Walter  CLAUS,  manufacturer,  of  Thalheim,  Saxony,  Germany,  being  duly  sworn,  declare  as 
follows  r 

The  newspaper  dry  mats  which  The  Flexideal  Co.,  Inc..  15  William  Street,  Xew  York  City,  sell 
in  the  United  States  of  America  under  the  trade  name  “FLEXIDEAL  MATS"  are  absolutely  identical 
in  quality  with  the  dry  mats  which  1  manufacture  here  in  Germany  and  sell  throughout  Europe  under 
the  trade  name  "IDE.XL  DRY  MATS.’’ 

These  “IDE.AL  DRY  M.\TS’’  have  been  on  the  market  all  over  Europe  for  many  years. 
Among  over  800  customers  (partial  list  attached  to  this  document)  my  ‘TDE.^L  DRY  M.^TS’’  are 
in  use  by  the  following  leading  newspapers  and  publishers  in: 


The  Manchester  Guardian 


ENGLAND 


The  Daily  Mail 


In  addition  there  are  alx)Ut  1(K)  other  newspapers  using  my  dry  mats. 

FRANCEt 

Le  Matin,  Paris  Le  Petit  Parisien 

Le  Journal,  Paris  L’Information 

Le  Temps,  Paris  Le  Gaulois 

GERMANY 

Deutsche  Allgemeine  Zeitung  Der  Tag 

Berliner  Tagehlatt  Berliner  Zeitung  am  Mittag 

Berliner  Lokal  .Xnzeiger  Vossische  Zeitung 

HOLLAND 

.Mg.  Handelsblad,  Amsterdam  De  MaaSbode,  Rotterdam 

SWEDEN 

Swenska  Dagligt  .\1Iehanda,  Stockholm  Nay  Dagligt.  Stockholm 

•  Stockholms  Tidningen,  Stockholm 

DENMARK 

Politiken  Fe: 

AUSTRIA 

“Reichspost,”  Wien  Wiener  Journal,  Wien 

CZECHO-SLOVAKIA 

Narodni  Politika,  Prag  Tribuna,  Prag 


.Mg.  Handelsblad,  Amsterdam 


L’Oeuvre 
Le  Figaro 
La  Liberte 


Hamburger  Fremdenblatt 
Xeueste  Xachrichten 
Morgenpost 

Xieuwe  Rotterdamsche  Courant 
-Aftonbladet,  Stockholm 


Ferslewske  Blade 

J.  X.  Vernay,  W’ien 


Xarodni  Politika,  Prag  Tribuna,  Prag  Graha  Knihtiskarna,  Prag 

(Signed)  W’alter  Claus. 

Sworn  to  and  subscribed  before  me  this  4th  day  of  .\ugust.  1923. 

(Signed)  C.  L.  Turrill. 

C.  L.  Turrill, 

(Official  Seal)  V’ice-Consul  of  the  United  States  of  .America 

American  Consulate  General  at  Berlin,  Germany. 

Berlin,  Germany. 


REPUTATION  I  PERFORMANCE 

We  fully  appreciate  that  advertising  will  help  “put  over”  the  first  sale  but  that  only 
continued  performance  will  get  the  business  regularly.  Or  to  paraphrase  it,  “Reputation 
through  performance  alone  means  repetition  of  orders!” 

The  fifty  years  of  experience  in  back  of  Flexideal  and  Maxitypte  Dry  Mats  means 
INHERENT  QUALITY  which  in  turn  assures  DEPENDABLE  R^ULTS  day  in  and 
day  out  the  year  round. 

Apropos  reputation,  the  extract  from  the  affidavit  reproduced  above  speaks  for 
itself. 

Quality  will  tell  I  That  is  why  we  confidently  offer  you  samples  gratis  so  that  you 
can  make  your  own  trials.  You  will  then  know  why  American  publishers  and  stereotyp¬ 
ers,  even  as  their  European  fellow  craftsmen,  use  Flexideals  and  Maxitypes  (or  their 
equivalents)  exclusively. 

Why  not  try  it  now? 

“Maxitypes”  made  specially  for  Duplex  tubular  casting  boxes. 

“Flexideals”  for  all  other  standard  equipment. 

Stocks  carried  at  Bush  Terminal,  Brooklyn,  N.  Y.,  and  also  at  Chicago,  Ill. 

The  FLEXIDEAL  COMPANY,  Inc. 


Sole  U.  S.  and  Canadian  Distributors 


TRADE  MARK 

FlEXlDEAl 

DUrtATS 


REG.U.S.PAT.OFF. 


15  WILLIAM  STREET 


‘SERVICE* 


NEW  YORK 


‘QUALITY** 


Editor  &  Publisht’r 


for  November  10,  1923 


UR  OVN  Voi5!£> 

■or  Letters 


By  JAMES  MELVIN  LEE 


U*  \V.  HOWE  ill  his  Monthly  prints 
this  observation ; 

<Kir  great  nee<l  is  m«»re  great  reiHtrters,  and 
fewer  great  e<!itoria]  writers.  The  newspapers 
are  the  coining  great  ftn-ce,  and  the  fair,  in¬ 
telligent  reporters  the  coming  men.  Fair  re 
poit>  of  events  are  the  great  sermons. 

Nor  does  Mr.  Howe  stop  here  in  his 
comment  about  editorial  writers.  In 
another  column  he  offers  this  suggestion ; 

If  newspai^er  writers  wish  to  ohlifne  me,  they 
will  quit  using  this  expresshn:  **it  is  a  sad 
commentary  on  our  civilisation  that  this  con 
dition  exis’s.” 

«  #  « 

CEVERAL  OF  THE  BOOKS  which 
have  been  reviewed  in  this  depart¬ 
ment  were  also  recently  reviewed  in  the 
Nation  by  Oswald  Ciarrison  Villard, 
who  was  for  many  years  president  of  the 
New  York  Evening  Post. 

Mr.  Villard  finds  much  to  criticise  in 
several  of  the  volumes.  He  regrets,  for 
example,  that  Lucy  Maynard  Salmon,  in 
“The  Newspaper  and  the  Historian” 
(Oxford  University  Press),  does  not 
give  a  clear-cut  contrast  of  the  value  to 
the  historian  of  the  press  of  1923  com¬ 
pared  with  that  of  1858.  To  Mr.  Vil¬ 
lard  there  is  little  comparison— “so  supe¬ 
rior  was  the  reporting  of  the  earlier  jour¬ 
nalists  to  that  of  today.” 

In  his  comment  about  “The  Young 
Man  and  Journalism,”  by  (Chester  S. 
Lord  (Macmillan  Company).  Mr.  \M1- 
lard  says: 

**Mr.  Ix>rd  either  fails  to  appreciate  what  this 
degradation  means  to  the  press  of  the  world, 
or  he  glories  in  its  shame.  That  the  free  press 
of  the  world  should  have  been  so  prostituted 
ought  to  cause  every  newspaper  man  to  hang 
his  head,  for  never  in  the  history  of  journalism 
has  it  been  so  debased.  At  no  other  period 
has  it  printed  such  a  mass  of  lies  as  during 
and  since  the  war,  with  the  result  that  it  has 
lost  prestige  and  standing  with  the  masses,  who 
no  longer  have  any  faith  whatever  in  the 
statements  of  the  conventional  daily." 

Mr.  Villard  believes  that  “The  Com¬ 
munity  Newspaper,”  by  Emerson  P.  Har¬ 
ris  and  Florence  Harris  Hooke  (D.  Ap¬ 
pleton  &  Co.),  has  been  constructed  to 
aid,  inform,  and  instruct  newspaper  Bab¬ 
bitts.  He  adds: 

"But  nowhere  do  we  hnd  any  intimation  that 
the  press  might  and  should  be  a  reforming 
agency;  that  it  has  an  ethical  duty  to  the 
community;  that  its  chief  function  is  to  lead, 
and  to  lead  toward  the  new  and  progressive  and 
the  better.  A  newspaper  may  print  reams  ,of 
trustworthy  news  about  the  Chamber  of  Com 
merce  and  the  First  Presbyterian  Church  and 
the  Elks  Club,  and  yet  have  almost  no  justifica¬ 
tion  for  existence.  Any  conception  of  a  news¬ 
paper  which  makes  of  it  merely  a  local  organ 
for  the  booming  of  local  interest,  is  neither 
stimulating  nor  elevating." 

Mr.  Villard  does,  however,  find  “The 
Country  Newspaper,”  by  Millard  Van 
Marter  Atwood  (A.  C.  McClurg  &  Co.), 
more  attractive.  This  volume,  full  as  it 
is  of  valuable  suggestions,  has  very  littli 
criticism.  Mr.  Villard’s  own  view  re¬ 
garding  the  country  weekly  follows : 

“The  rural  editor  must,  however,  realize  that 
the  old  type  of  paper  is  outworn,  that  there 
must  he  greater  service  to  the  community  in 
the  best  sense  and  a  much  wider  range  of  in 
terest,  and  far  greater  intelligence  displayed 
in  the  editing.  The  rural  public  is  eacer  for 
good  papers,  and  there  are  plenty  of  ex.imples 
where  they  have  responded  to  an  intellectual 
stimulus.  But  there  must  be  real  leade-ship 
and  not  merely  ‘his  master’s  voice,’  the  editor’s 
master  being  far  too  often  the  dispenser  of 
political  office  or  of  printing  latronage.’’ 

Mr.  Villard’s  views  are  interesting 
whether  one  agrees  with  him  or  not.  In 
all  of  his  criticism  of  the  press,  he  has 
never  shown  that  readers  want  a  different 
type  of  journalism  than  that  found  to¬ 
day.  He  has  never  proved  that  the  faults 
which  he  enumerates  are  not  the  faults 
of  the  reader  rather  than  of  the  editor. 
He  has  never  successfully  challenged  the 
assertion  that  every  newspaper  editor 
stands  ready  to  give  his  readers  a  better 
newspaper  than  they  will  support. 

Publishing  a  newspaper  and  printing 
an  aeivertisement  are  alike  in  this  respect : 
if  neither  the  paper  nor  the  advertise¬ 
ment  will  be  read,  it  is  useless  to  print 
either  ene.  In  some  respects  the  reader 


who  puts  his  two  cents  on  the  news-  , 
stand  is  voting  for  the  kind  of  paper  he  . 
wants,  just  as  much  as  when  he  puts  his 
-K  on  the  ballot  he  expresses  his  choice  ] 
for  the  man  he  wants  to  see  in  public 
office.  .Ml  of  us  have  our  opinions  of  the 
kind  of  newspaiier  we  want,  but  in  a 
democracy  a  decision  of  the  majority 
must  prevail.  .\ny  advancement  must 
come  through  the  reform  of  the  voter. 

♦  »  ♦ 

CO  FAR  AS  1  KNOW,  the  late  ; 

Charles  Emory  Smith  of  the  Phila¬ 
delphia  Press,  never  wrote  a  book  on  the  ' 
freedom  of  the  press  as  was  intimated  in  i 
a  letter  from  a  correspondent.  Mr. 
Smith,  at  the  time  of  the  press  contro¬ 
versy  with  Governor  Pennypacker  of 
Pennsylvania,  did  publish  in  his  news- 
jiaper  a  thought-provoking  editorial  on 
“The  Freedom  of  the  Press.”  It  was 
based  upon  the  (jovernor’s  message  to 
the  Pennsylvania  Senate  about  Bill  No. 
690,  which  was  drawn  to  regulate  the 
press  in  that  commonwealth.  The  edi¬ 
torial,  the  message,  and  a  remarkable 
cartoon  entitled  “The  Gag  and  the  Gaunt¬ 
let.”  did  appear  in  book  form  through 
the  courtesy  of  a  personal  friend  of  Mr. 
Smith.  The  book  is  now  out  of  print, 
but  may  be  frequently  obtained  from 
<1ealers  in  second-hand  books. 

♦  ♦  ♦ 

ly/flSSOURI  editors,  like  the  other 
inhabitants  of  that  state,  like  to 
be  shown.  The  school  of  journalism  at 
the  state  university  turns  out  students 
who  show'  the  effects  of  practical  instruc¬ 
tion.  More  than  that,  the  school  pub¬ 
lishes  a  very  valuable  series  of  pamphlets 
on  journalism  which  show  the  Missouri 
editors  how  to  edit  and  make  their 
papers. 

The  latest  addition  to  this  journalism 
series  is  “News  and  the  Newspaper,” 
compiled  from  the  addresses  by  editors 
and  writers  who  spoke  at  the  fourteenth 
annual  journalism  week  held  at  the  Uni¬ 
versity  of  Mis.souri.  “News  and  the 
Newspaper”  answers  the  question  of 
what  news  to  print,  both  from  the  pub¬ 
lishers’  and  the  readers’  point  of  view. 

It  points  out  some  neglected  news  fields 
and  prints  interesting  information  about 
news  not  only  in  our  capitals  but  also 
in  other  lands.  It  finds  space  for  a 
worth  while  chat  about  the  making  of  the 
cartoon.  For  the  publishers  of  the  small 
city  dailies,  it  contains  much  practical 
advice  on  such  subjects  as  the  editorial, 
the  make-up,  and  the  obligation  of  the 
publisher  to  advertisers. 

Clwrchcs  [a  femme — a  chapter  on  wo¬ 
men  in  journalism,  records  the  oppor¬ 
tunities  in  journalism  for  women  and 
emphasizes  the  importance  of  advertis¬ 
ing  as  a  career  for  women.  Reporters 
who  want  to  write  short  stories  will  be 
interested  in  the  chapter  on  the  writing 
of  fiction.  A  glimpse  of  the  journalism 
of  the  future  will  he  found  in  the  con¬ 
cluding  pages. 

Newspaper  publishers  may  secure  a 
copy  of  this  pamphlet  by  dropping  a  line 
to  Walter  Williams,  Dean  of  the  School 
of  Journalism,  University  of  Missouri, 


Pittsburgh  Press 

A  Scrippt'Howard  Newspaper 
Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
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Columbia,  Missouri.  (.)n  the  inside  back 
cover  will  be  found  a  list  of  other  jour¬ 
nalism  pamphlets  published  by  the  school 
and  sent  free  to  newspapers  upon  appli¬ 
cation. 

*  »  * 

^"kNE  treatise  on  publicity  which  can 
safely  be  endorsed  is  “Newspaper 
Publicity  for  the  Public  Schools”  by 
Rollo  George  Reynolds,  Director  of  the 
Bureau  of  Educational  Service  of  Teach¬ 
ers  College,  Columbia  University.  The 
scope  of  the  survey  made  by  Director 
Reynolds  may  be  indicated  by  the  fol¬ 
lowing  headings : 

•  The  Amount  and  Character  of  School  News 
Kt»und  in  the  Daily  Newspaper. 

School  New’s  From  the  Editor’s  Viewpoint. 

School  News  From  the  Superintendent’s 
Viewpoint. 

School  News  From  the  Reader’s  Viewpoint. 

.\  I'rogram  for  School  Information  Service. 

The  set  of  rules  and  suggestions  for 
preparation  of  school  news  will  unques¬ 
tionably  have  the  O.  K.  of  all  news¬ 
paper  editors.  If  followed,  more  school 
news  will  get  into  print.  Practical  sug¬ 
gestions  are  given  for  the  collection  of 
schools  news,  and  the  delivery  of  copy 
to  the  newspapers.  From  the  reports  of 
200  superintendents  of  schools  sugges¬ 
tions  were  compiled  on  how  to  avoid 
the  charge  of  partiality  in  giving  out 
items  to  the  press. 

The  chapter  on  a  program  for  school 
information  service  will  appeal  both  to 
superintendents  and  to  editors.  Illustra¬ 
tions  are  drawn  from  many  sources. 
Mention  may  be  made  of  those  from 
The  Citizen  of  Tucson,  .Arizona;  The 
Times  of  .\kron,  Ohio;  The  Eagle  of 
Witchita,  Kansas ;  The  Review  of  De¬ 
catur,  Illinois;  The  Register  of  Dcs 


Moines,  Iowa;  The  Times  of 
Washington,  etc. 

Many  superintendents  believe  thjt  4 
school  budget  should  contain  an  ajifc 
priation  for  publicity.  Suggestio^ 
offered  as  to  the  best  ways  to  spend  T 
fund  in  paid  advertising.  Another  nJ 
od  indicated  is  the  use  of  space  dc^ 
by  local  merchants. 

Director  Reynolds,  in  making  this  a 
tensive  survey  of  the  relations  bet»a. 
the  school  and  the  press  has  rendered 
very  distinct  service  not  only  the  ca» 
of  education  but  also  to  that  of  jourmi 
ism.  Various  tables  indicate  how  a 
haustive  have  been  his  researches. 

♦  ♦  ♦ 

AT  a  time  when  combined  newspapev 
are  attracting  public  attention,  1  ga, 
be  pardoned  for  noting  a  ‘‘combined 
book,  “American  Nights  Entertaining 
by  Grant  Overton.  It  bears  the  joint  m 
print  of  D.  Appleton  &  Co.,  George  H 
Doran  Company,  Doubleday,  Page  &  Ci 
and  Charles  Scribner’s  Sons. 

I  rather  like  the  frankness  of  this  st» 
ment  on  the  jacket: 

Thi..  book  has  been  published  frankly 
vertisinp  and  is  sold  considerably  below  mg, 
farturinit  cost. 

No  charge  of  exaggeration  ought  toh 
brought  if  I  should  say  that  “.^meria 
Nights  Entertainment”  is  the  most  k 
portant  book  of  the  year  for  literr 
editors.  It  is  filled  to  the  brim  and  n» 
ning  over  with  interesting  chats  abn 
fire-side  entertainers.  For  the  lay  reads 
the  book  is  an  excellent  guide  to  somei 
the  best  things  that  may  be  found  in  tk 
world  of  books.  Portraits  of  Gah 
worthy,  Conrad,  Tarkington,  WTiarta 
etc.,  are  added  by  way  of  good  measw 


Prepare  for  the 
Holiday  Rush 

November  and  December  are  big 
advertising  months.  By  acting  quickly 
you  can  increase  your  share  of  this  good 
business. 

With  the  Ludlow  system  at  work  in  your 
composing  room  you  are  ready  for  all  dis¬ 
play  type  requirements  regardless  of  the 
unusual  demands  on  your  equipment. 

You  can  produce  last-minute  page  ads  and  also 
those  considered  as  run-of-the-hook  copy,  in  rec¬ 
ord  time.  You  can  set  feature  heads,  or  any  kind 
of  display  composition  in  any  quantity,  or  in  any 
size  from  6  to  60  point  without  machine  changes. 
You  can  set  light  romans  or  bold  Cheltenhams, 
Lining  Gothics  or  beautiful  Caslon  Italics,  in  which 
the  letters  have  the  full  kerning  effect  without  hav¬ 
ing  any  kerns  to  break  off. 

As  the  Ludlow  system  of  display  composition 
meets  the  requirements  of  such  great  dailies  as 
Chicago  Daily  News  and  the  Philadelphia  Even¬ 
ing  Br.lletin,  surely  it  will  meet  yours,  whether 
your  plant  is  large  or  small. 


The  time  to  Uo  after  itooil  business  is  when  that  business 
is  withm  ••each— not  after  it  has  I'one  by. 

We  can  help,  if  you  act  quickly. 

Ludlow  Typograph  Company 
2032  Clybourn  Avenue,  Chicago 

Eastern  OInce:  World  RuiMiiig,  New  York  City 


Editor  &  Publisher  for  !S  ove  mb  er  10.  1923 


MILWAUKEE  — FIRST  CITY  IN  DIVERSIFIED  INDUSTRY 


Another  Service  Innovation 

—  originated  by  The  Milwaul^ee  Journal — 


HROUGH  sheer  weight  as  a  mer¬ 
chandising  and  selling  power  this  news¬ 
paper  has  for  many  years  enjoyed  a  re¬ 
markable  dealer  influence — not  only  in  its  lo¬ 
cal  market  but  in  every  secondary  buying 
center  for  the  3,000,000  people  in  Wisconsin 
and  Upper  Michigan. 

And  now,  this  already  strong  dealer  in¬ 
fluence  is  being  intensified  by  a  new  type  of 
service,  never  before  of¬ 
fered  by  any  newspaper 
to  our  knowledge.  The 
plan  of  action  briefly 
described  below  has  for 
its  purpose  the  better¬ 
ment  of  the  merchandis- 
i  n  g  and  advertising 
practice  of  retailers  and 
wholesalers  throughout 
The  Milwaukee  Journal 
territory.  Any  such  im¬ 
provement  should  bring 
material  benefit  to  na¬ 
tional  advertisers  in  the 
way  of  increased  sales  at 
lower  cost. 

The  Merchandising 
Counsellor  of  The  Mil¬ 
waukee  Journal,  a  recog¬ 
nized  authority  with  wide  experience  in 
wholesale  and  retail  selling,  is  conducting  a 
series  of  institute  meetings  devoted  to  Mer¬ 
chandising  and  Advertising  problems,  in  the 
principal  cities  and  towns  of  Wisconsin — the 
secondary  buying  centers  of  The  Journal’s 
great  market. 

These  meetings,  held  in  cooperation  with 
the  leading  local  newspapers  and  the  commer¬ 
cial  clubs  in  each  community,  are  attended  by 
dealers  and  distributors  and  their  employees 
handling  practically  every  line  of  merchandise. 
The  program  is  a  practical  discussion  of  the 


problems  confronting  these  men  and  the  ap¬ 
plication  of  the  underlying  principles  of  mar¬ 
keting  to  their  business.  Among  other  things 
the  selling-power  of  newspaper  advertising 
and  the  advantages  of  cooperation  with  manu¬ 
facturers  who  advertise  their  products  in  this 
market  are  clearly  demonstrated. 

During  the  first  series  of  six  meetings,  which 
cover  a  six  weeks  period  in  each  town,  the  lo¬ 
cal  retail  and  wholesale 
establishments  are  vis¬ 
ited  by  The  Journal’s 
Merchandising  Counsel¬ 
lor  on  request,  sellin'^ 
problems  are  surveyed 
at  first  hand  and  ad  vie  p 
is  offered.  This  ex¬ 
cellent  service  is  con¬ 
tinued  by  correspond¬ 
ence  and  the  influence 
for  better  merchandis¬ 
ing  is  thus  maintained 
A  powerful  bond  of 
goodwill  for  newspaper 
advertised  products  is 
established. 

This  service  has  been  tried 
and  proven.  It  is  being  ac¬ 
claimed  enthusiastically  and 
accepted  unanimously  by  the  merchants  in  the  cities 
listed  below  which  arc  on  the  1923  schedule: 

Population  1923  Population  1923 

Milwaukee . 539,449  Sheboygan . 32,597 

Racine . 64,393  Beloit  . 23,503 

Madison . 42,519  .Appleton . 20,566 

Oshkosh . 33,197  Janesville . 19,879 

Green  Bay . 33,100  Neenah . . .  7,171 

Applications  for  service  in  1924  are  already  in  from 
many  other  cities  and  tovms.  Positions  on  the 
schedule  will  be  assigned  January  first. 

Write  for  details  as  to  how  the  tremendous  power 
of  dealer  influence  generated  by  this  new  service  may 
be  turned  in  favor  of  your  product,  to  help  you  sell 
more  goods  at  lower  cost. 


Complete 
Service  to 
Advertisers — 


WISCONSIN— FIRST  STATE  IN  VALUE  OF  DAIRY  PRODUCTS 


Editor  &  Publisher  j  or  November  10,  1923 
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®  HA  Where  The  West  Begtns  incidentally  indeed,  so  that  the  visi-  weekly  published  in  eastern  Canada”™ 

By  HARRY  R.  DRUMMOND  tors  will  have  nothiiiR  particular  to  do  ceiyed  a  sentence  of  two  years  in  ^ 

all  day  except  to  spend  their  money  in  penitentiary  at  Dorchester,  N.  B.  Kq. 
'pROMIXENT  literary  authorities  Omaha  as  a  retail  market,  no  retail  mar-  the  stores.  3,  for  seditious  libel.  ’’  ‘  ' 

of  Omaha,  Xeb.,  are  agreed  that  ket  exists  without  something  to  sustain  Does  it  work?  Excellently!  McLachlan  was  accused  of  disW 

Arthur  Chapman  is  the  regular  accred-  it  and,  without  further  preamble,  we  will  There  are  five  big  department  stores  statements  in  speech  and  WTiting. 

ited  Poet  Laureate  of  Omaha,  said  title  plunge  into  some  facts  and  fibres  re-  in  Omaha.  Brandies  is  the  largest.  Bur-  was  convicted  by  a  jury,  after  a  chaiw! 
having  been  earned  by  penning  that  im-  garding  industries  and  surrounding  terri-  gess  Xash  second,  Hayden’s  third,  Kil-  in  venue  was  refused  him.  For  ma! 
mortal  description  of  Omaha,  so  well  tory — facts  and  figures  which  have  a  dis-  Patrick’s  fourth  and  Thompson-Belden  years,  Mc^chlan  was  an  officer  in  tt 
known  as  "That’s  Where  The  West  Be-  tinct  bearing  on  retail  Omaha.  fifth  in  volume  of  sales.  Kilpatrick’s  is,  United  Mine  Workers  for  the  eastor 

gins.”  The  1922  figures  are  used  herein,  and  perhaps  the  “classiest”  with  Burgess  Nash  Canada  district,  but  was  deposed  recentli 

Under  pressure  some  of  them  will  ad-  1923  has  beaten  1922,  month  by  month  second.  Collectively  they  approximate  bjr  order  of  President  John  L.  Lewis  (rf 
mit  that  Chapman  was  working  in  Den-  so  far,  making  the  figures  used  rather  $25,000,000  in  sales  annually.  Lidianapolrs,  Ind.,  on  the  ground  of  l)^ 

Ver  when  he  wrote  it,  and,  perhaps  he  conservative.  All  in  all  there  are  between  2,900  and  ing  an  advocate  of  communism.  He  mads 

iiever  was  in  Omaha,  but — well,  how  Omaha  is  the  third  live  stock  market  3,000  stores  of  various  sorts  in  Omaha  no  secret  of  being  an  exponent  of  com- 
co«W  he  mean  any  other  place?  in  the  United  States,  with  a  record  of  and  retail  sales  run  to  $125,000,000  a  year,  munism.  Indications  are  that  the  sen- 

Seventy  years  ago  Omaha  was  a  wild  7,125,291  beasties  of  various  breeds.  The  Nebraska  Clothing  Company,  hand-  tence  will  be  a  forerunner  of  renewed 

and  wooly  trading  camp  on  the  west  bank  Packing  house  products  turned  out  by  ling  men’s  and  women’s  ready-to-wear  ti  ouble  in  the  coal  fields  and  steel  mail 
of  the  Missouri  River,  peopled  with  a  Omaha  sold  for  $154,924,060.  Grain  re-  goods,  does  some  $3,000,000  and  there  are  of  eastern  Canada.  However,  the  mia. 
few  traders,  a  heavy  sprinkling  of  In-  ceipts  were  76,475,600  bushels.  Omaha  a  number  of  splendid  specialty  shops,  i^ter  of  justice  will  be  asked  to  suspenj 

dians  and  a  smattering  of  white  folks —  is  the  leading  city  of  the  United  States  Omaha  people  buy  goods  that  have  pep.  the  sentence,  on  the  ground  it  was  totaDi 

mostly  of  the  then  sterner  sex.  It  was  in  the  production  of  pig  lead.  The  smelter  They  are  regular  “up-to-daters,”  and  fol-  improper,  and  will  lead  to  sabotage  and 
-  “u..”  In  rrinro  uroi.c  tVisn  nnA  outout  totaled  $29  ,590,610.  low  fashinn’«  trpnH  without  a  tniirmiir  disorder.  Others  eouallv  a<  oniu.  .. 


which  the  whole  wide  world  is  invited.  LABOR  EDITOR  SENTENCED 

and  to  which  a  big  part  of  the  Inland  - - 

Empire  heretofore  mentioned,  goes.  J.  B.  McLachlan  Charged  with  Swlai 

Festivities  are  conducted,  for  the  most  •  •  .  —  , 

part,  after  store  hours — princii>ally,  of  '  *"*da 

course,  so  that  the  working  people  of  J.  B.  McLachlan,  formerly  manairin 
Omaha  may  participate,  and  incidentally,  editor  of  the  Labor  Herald,  a 


a  “he”  town  in  more  ways  than  one.  output  totaled  $29,590,610.  low  fashion’s  trend  without  a  murmur,  disorder.  Others  equally  as  guilty  ai 

Seventy  years  have  wrought  some  de-  Being  the  largest  butter  producing  cen-  Zip.  jazz  and  snap  get  action  in  Omaha.  McLachlan  have  escaped  entirely,  it  g 

cided  changes  in  Omaha.  The  percentage  ter  in  the  world,  Omaha’s  output  was  The  retail  shopping  district— that  is  declared. 

of  Indian  population  has  dwindled  mate-  35,000,000  pounds,  and  this,  together  with  where  the  big  concentrated  trading  is  - 

rially  there  being  none  left,  while  white  the  cheese  produced  by  the  same  dairies,  done,  includes  Douglas  street,  14th  to  AUTHORS  AND  EDITORS  FROUf 


folks,  men  and  women,  have  spread  sold  for  $17,720,565, 


18th,  4  blocks;  Sixteenth  street.  Dodge 


AUTHORS  AND  EDITORS  FROUC 


Omaha  into  a  city  of  considerably  more  These  are  big  figures  and  they  cover  street  to  Jones  street,  6  blocks;  Fif- 


than  200.000.  merely  the  high  spots.  Other  less  pre-  teenth  street  for  3  blocks,  Harney  street  ^***’**  Hold*  Annual  Dinn«r  ia  N«« 

These  figures  may  be  questioned,  as  the  tentious  lines  of  industry  are  listed  as  for  2  blocks,  which,  with  the  side  streets  York  Novembar  1 

government  census  gave  Omaha  a  mere  follows :  automobiles,  trucks  and  acces-  and  cross  streets  make  about  30  blocks.  Publishers  editors  author.  _ _ _ 

191.601,  but  good  citizens  explain  that  sories  $20.679,980 ;  flour  and  mill  products.  As  a  retail  market.  Omaha,  Neb.,  is—  ijterarv  aeents  rathered  fnr’th^  ’“1 

this  census  was  conducted  by  a  corps  of  $11,177,160;  foundry  and  metal  products,  well  it  is  a  market  all  right.  Don’t  for-  dinner^of  the  AuAors’  Leamieof 

political  employees  who  were  simply  lazy,  $3,985,090;  coffee,  tea  and  spices,  $5,856,-  get  that.  Tthe  ^Vldorf  Hota  &Ynrl 

^  did  not  do  a  thorough  job.  550;  furniture  and  bedding,  $2,245,500;  And  another  thing— Omaha  has  been  More  than  500  were  nresmt^  ^’ 

The  late  government  estimate,  as  of  machinery  and  equipment  $3,343,100.  done  out  of  36.162  people  by  the  Mis-  ‘  lokimr  a^nnts  nf  • 

1923,  however,  gives  Omaha  204,382  peo-  There  are  450  factories  in  all,  and  they  souri  River,  which  separates  it  from  one  ^-inted  in  the  metrn^htan  JZ 

pie.  Omaha  builds  about  1000  homes  employ  23.000  men  and  women,  and  have  of  its  most  promising  suburbs,  namely  In  °  ** 

annually.  a  pay  roll  of  $25,000,000  annually.  Council  Bluffs,  la.,  which  bears  the  same  newspaper  pron«. 

Notwithstanding  these  circumstances.  These  figures  given  here  total  $249,631,-  relative  position  to  Omaha  that  Jersey  reoresented  Ptofessi® 

Omaha,  with  all  the  modesty  of  Mayor  565,  and  do  not  include  the  value  of  the  City  does  to  New  York,  commercially  auction!  a.  “Wh^dn 

Hylan  of  New  York,  or  J.  Ham  Lewis,  live  stock  or  grain  handled  during  the  speaking.  Sors"  ”  “Wh!  dn  nnhlf  k 

of  Chicago  and  points  west,  arises  on  its  year.  - -  sSdr>”  ’  ^d 

hind  legs,  so  to  speak,  to  tell  the  world  During  1922  the  wholesalers  and  job-  REMMEL  MADE  EDITOR  stramdi-  nlavwH^t.^”  “ d 

that  Omaha,  NeC  is  the  Commercial  of  Omaha  did  a  business  of  $434,-  - 

Capital  of  the  greatest  Inland  Empire  in  000  343.  Succeed.  J.  A.  Greene  On  Fort  Wayne  chfwren  ?”  and  *“VVh 

the  land  If  that  were  all  it  would  be  enough,  ri  d  ^  m  i  children?  ,  and  Why  do  newspaper 

Se\^ty-six  per  cent  of  Omaha’s  popu-  but.  while  that  covers  industrial  Omaha  ^  New.-Senbnel  If art.n 


Publishers,  editors,  authors,  actors  airf 
if a  S;  'L.  ^t^er^  for  the  annai 


REMMEL  MADE  EDITOR  suicide?”,  “Why  do  actors  want  to 

_  strangle  play wrigbts  ? ”,  "Why  do  literan 

e„ _ ,  I  A  r  rk  IT  ur  agents  often  kill  their  parents  and  thtr 

Succeed.  J.  A.  Greene  On  Fort  Wayne  children?”,  and  “Why  do  newspaper 
(Ind.)  New.-Sentinel  editors  go  insane?” 


“Because  they  persist  in  seeking  ik 


seventy-six  per  cent  OI  ennanas  pupu-  wmana  D _ I 

lation  is  native  bom  white.  Five  and  pretty  thoroughly,  bordering  upon  the  Arthur  K.  Remmel,  of  the  Fort  Wayne  ^  Martin,  general  ma^ 

one  half  per  cent  is  negro  and  18-4/10  city,  within  a  fifty-mile  radius,  and  con-  (Ind.)  News-Sentinel,  has  been  made 

per  cent  have  answered  the  call  of  the  nected  with  Omaha  by  10  steam  railroad  editor  following  the  recent  death  of  Jesse  ‘‘"s''^cr  the  last  question  on  the  list  witi 

wild  and  gone  to  Omaha  from  foreign  trunk  lines,  22  steam  railroad  branch  A.  Greene,  for  many  years  president  of  tne  remark : 

lines,  2  electric  interurban  electric  lines,  the  News  Publishing  Company,  and  for  o^ause  they  persist  in  seeking  ik 
Czecho- Slovakia,  Germany,  Poland,  15  bus  lines  and  13  national  and  state  19  years  editor  of  the  paper.  truth. 

Russia,  Sweden  and  Italy,  in  the  order  highways,  there  are  54  towns  and  29,330  Remmel  served  as  acting  editor  since  - 

named.’  have  contributed  most  heavily  to  farms,  populated  by  some  300.000  people  illness  caused  Greene’s  retirement  six  Oregonian  SponMr*  Spelling  CoM 

Omaha’s  foreign  population,  21,527  in  all.  who  look  upon  Omaha  as  “down  town  months  ago. 

Figuring  Council  Bluffs  as  part  of  where  the  stores  are.”  Herbert  R.  Miller  becomes  city  editor.  The  Portland  (Ore.)  Or^oniai  i 

Omaha,  the  metropolitan  population,  ac-  the  west,  for  a  distance  of  some  and  Robert  L.  ^ard,  assistant  city  conducting  a  city-wide  spelling  nald 


cording  to  the  1920  census,  is  227,763,  and  350  miles,  there  is  no  cross  counter  com 


The  .Associated  Press  member-  among  the  public  schools  of  that  dty. 


of  course  lot*  and  lots  of  Council  Bluffs  mercial  current,  with  the  exception  of  ship  held  by  Mr.  Greene  has  been  trans-  The  larger  schools  have  formed  a  5|ieil- 
citizens  were  missed  by  the  census  enu-  Lincoln.  Not  until  one  encounters  Den-  ferred  to  Oscar  G.  Foellinger,  general  ing  league  of  192  teams,  represtnw 
merators.  'cr  territory  is  there  any  opposition  for  manager  of  the  company.  the  four  upper  grammar  grades.  Tk* 


merators.  'cr  territory  is  there  any  opposition  for  manager  of  the  company.  the  four  upper  grammar  grades.  Tk* 

TTicre  are  some  44,5(X)  families  in  Omaha  retailers  to  worry  about.  -  teams  will  participate  in  a  tounaaa 

Omaha.  21.028  of  them  owning  the  homes  This  is  a  trading  territory,  a  retail  Na*liTille  Has  All-Religious  Paper  the  Oregonian  will  award  bamrs 

in  which  they  live.  This  being  48.4  per  trading  territory  if  you  please,  as  ex-  ,  .  to  the  district  winners  and  city  winno! 

cent,  makes  Omaha  fourth  in  percentage  tensive  in  mileage  as  the  entire  width  of  uiurcn  unronicic  an  aii-rciig-  in  each  grade  and  finally  to  the  chaa 

of  home  owners  among  the  large  cities  the  state  of  Pennsylvania  from  Philadel-  9ns  weekly  newspaper  has  been  launched  pionship  team  that  wins  out  over  J 
of  the  country.  phia  to  Pittsburgh.  Some  territory!  Nash'^lle,  Tenn.,  the  first  issue  ap-  others.  At  the  same  time  each  of  Ik 

With  the  passing  of  time,  Omaha  has  Within  the  50-mile  radius  are  200,000  Pfarmg  Oct.  20.  It  is  an  eight  page,  schools  will  name  its  best  indiiidiil 
grown,  of  course,  but  do  not  get  any  idea  "liles  of  telephone  wires  and  118,000  tele-  ®'8ht  newsf«^r  and  will  M  is-  speller  and  watches  will  be  presenttdto 

that  Omaha  has  settletl  down.  Omaha  phones.  The  per  capita  ownership  of  ?*,  the  nine  best.  The  smaller  schools  ti 

has  not  settled  down,  nor  are  there  any  automobiles  in  this  territory  is  4.9.  ^ronicie  is  All  tne  Wews  01  All  tne  have  a  tournament  of  their  own. 

indications  of  any  such  process  being  '  Having  written  all  around  our  sub-  t^urches,  and  its  editorial  and  business  - 


indications  of  any  such  process  being  - »  . —  - -  —  - —  .  «  •  j  /  n  tt  -n 

under  way.  Omaha  is  still  wild  and  ject— retail  Omaha— let  us  now  turn  to  ‘s  u  v^ 

wooly— and  in  a  big  way,  too.  a  diagnosis  of  what  Omaha  merchants  do  n  ’  j  J''- 

Downtown  Omaha  is  not  pretty.  It  is  with  their  opportunities.  editor;  Phil  L  Reilly,  advertising  man- 


^ronicle  IS  All  the  News  of  All_  the  have  a  tournament  of  their  own. 
Churches,  and  its  editorial  and  business  _ 


Chicago  Trib  Cafeteria  Ce.1 


Downtown  Omaha  is  not  pretty.  It  is  with  their  opportunities.  editor;  Phil  L  Reilly,  advertising  man-  Employes  who  have  eaten  at  the  O 

a  mixed  up  panorama  of  the  trading  post  First  a  few  kind  words  regarding  Ak-  G.  W.  Clingham,  circulation  man-  ^ago  Tribune  cafeteria  on  St.  Clair  st«! 

Omaha  of  yester  year  and  the  truly  met-  Saj-Ben.  _  _  ager.  apparently  have  got  their  money’s  woA 

ropolitan  Omaha  of  the  years  to  come.  This  because  .\k-Sar-Ben  is  function-  It  has  cost  the  company  just  about  $11® 

Big  buildings,  sky  scrapers  aplenty,  ing  down  on  the  street  under  our  win-  Spokane  Bureau  Nabs  Ad  Man  a  month  to  provide  the  people  in  tk 
but  sandwiched  in  between  are  many  old  dow  and  Rome,  in  its  palmy  days  never  ^  plant  a  restaurant  where  they  may  k 

timers,  even  a  few  frame  stores  with  out-howled  Ak-Sar-Ben.  Business  Bureau  of  the  SnoWane  Wash  ‘^*®**'  surroundings.  r» 

false  fronts,  so  common  in  the  cow  coun-  Ak-Sar-Ben,  which  is  Nebraska  spelled  »  .  .  tj  a  ijanson  ^s  arrested  in  Waters,  of  the  Medill  Council,  whk^ 

try  in  the  frontier  davs.  backward,  is  the  all  firedest  smoothest  handling  the  lunchroom  job,  shows  ate 

The  new  buildings  are  pretentious.  Big,  functioning  boosting  organization  m  the  .  •  ,  ^  havine  s^  advertisinir  con  company  of  $6,078.61  for  the  fii* 

elegantly  api^inted  truly  metropolitan  in  counter-  It  «  com^s^  of  business^n  Spokane  Chelan  and  Okfnogan 

every  wav,  built  by  men  of  vision  and  and  hired  men  of  Omaha.  It  has  a  Den  ^.r,i,nties  for  an  Auto  Tourist  Guide  the  period  was  $45,024. 

faith  in  the  future  of  their  city.  where,  for  a  stated  sum  of  money  a  man  - 


every  way,  built  by  men  of  vision  and  and  hired  men  of  Omaha.  It  has  a  Den 
faith  in  the  future  of  their  city.  where,  for  a  stated  sum  of  money  a  man 

One  is  sorely  tempted  to  write  reminis-  may  become  a  candidate  by  name,  a  vic- 
cently  of  Omaha— of  the  old  gold  rush  tim  in  fact  and  a  cripple,  perhaps— but 
days,  when  Omaha  was  the  veritable  bor-  where  he  knows,  without  being  told,  that, 
der  of  dvilization — and  one  is  equally  in-  after  initiation,  henceforth  and  forever 


which,  it  is  alleged,  never  was  published. 

Corbett  of  London,  to  N.  Y.  Time* 


Adler  Dines  Rural  Staff 

Thirty  out-of-town  correspondent!  fe 


der  of  dvilization — and  one  is  equally  in-  after  initiation,  henceforth  and  forever  Howard  Corliett.  formerly  manager  of  the  Davenport  (la.)  Times  were 
dined  to  write  more  or  less  glowangly  more  he  will  have  no  inclination  to  refer  the  London  Times,  has  been  made  assis-  at  a  luncheon,  Oct.  27,  at  the  1^ 

of  an  assured  future  for  Omaha,  but  this  to  hell  in  a  light  or  frivolous  manner.  tant  rotogravure  editor  of  the  New  York  Blackhawk.  E.  P.  Adler, 

story  is  supposed  to  deal  with  Omaha  as  it  Thousands  are  initiated  annually  and  Times,  succeeding  V.  \V.  Talley,  who  presided  and  gave  a  brief  talk. 

is- not  as  it  was,  or  as  it  will  be.  the  earnings  are  used  to  stage  a  party  in  has  been  appointed  rotogravure  editor  of  ment  of  the  country  news  service  wa!» 


•WEile,  primarily,  this  story  deals  with  the  fall,  a  wild  party,  if  you  please,  to  the  New  York  Herald. 


principal  topic. 
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novel  IDEIA  BROUGHT 

rural  news  gratis 

Ewry  Country  School  Pupil  Made  a 
Corretpondent  Through  Teacher 
Co-operation — Circulation 
Gains  Noted 


By  Anton  M.  Pfiffner 

Editors  and  newspaper  managers  in 
every  section  of  the  United  States  need 
not  be  told  that  the  greatest  builder  of 
mail  circulation  in  rural  communities  is 
"country  correspondence.” 

Ml  kinds  of  fun  is  poked  at  the  news- 
naoers  that  print  a  two  line  article  in¬ 
forming  the  public  that  “John  Jones  is 
painting  his  bam  red,”  but  the  publisher 
after  circulation  knows  that  that  item 
pleases  "John  Jones”  and  is  read  with  in¬ 
terest  by  all  the  farmers  in  “John 
Jones’ "  I  neighborhood. 

A  well  organized  correspondence  sys¬ 
tem  can  be  arranged  easily  and  with  slight 
cost  to  any  newspaper,  if  the  proposition 
is  handled  carefully. 

There  is  a  daily  newspaper,  printed  in 
a  Wisconsin  city  of  12,000  inhabitants, 
with  a  circulation  above  3,700  which  has 
nearly  lOO  correspondents  located  in  every 
comer  of  the  county  in  which  it  circulates. 
It  has  practically  every  family  in  the  city 
of  publication  as  a  reader,  and  its  rural 
circubtion  is  growing  by  leaps  and 
bounds.  And  the  most  interesting  feature 
about  the  corps  of  correspondents— to  the 
managing  editor — is  the  fact  that  not  one 
cent  of  salary  is  paid  to  any  of  them.  The 
only  cost  is  the  supplying  of  the  paper 
and  stamped  and  addressed  envelopes  to 
the  correspondents.  They  supply  the 
news.  Two  and  three  columns  of  live, 
readable  rural  and  village  news  is  car¬ 
ried  by  this  paper  daily. 

How,  we  can  hear  weary  publishers 
ask,  in  the  world  can  this  be  done  ?  Easily. 
This  newspaper  has  a  corps  of  reporters 
bigger  than  any  other  newspaper  in  the 
'world,  perhaps,  for  every  school  child  in 
nearly  every  rural  school  in  the  county 


of  30,000  people  is  a  gatherer  of  news, 
really  a  reporter,  for  he  has  opportunity 
not  only  to  find  the  news,  but  to  write  it. 

The  county  superintendent  of  schools 
in  that  particular  county,  a  progressive 
and  up-to-date  young  woman,  wanted  a 
daily  newsfiaper,  preferably  the  county 
scat  daily,  in  every  district  school  in  her 
county.  She  had  appealed  to  district 
boards  of  education,  in  many  cases,  in 
vain.  Some  few  districts  had  subscribed 
to  the  county  seat  daily. 

Her  problems  came  to  the  attention  of 
the  publishers  of  the  county  daily.  The 
opportunity  was  grasped.  'The  paper  ap¬ 
proached  the  superintendent  with  this 
plan:  “We  will  place  a  copy  of  our  paper 
in  each  rural  school  in  the  county,  free 
of  charge,”  said  the  paper  to  the  school 
head,  “if  each  rural  school,  in  turn,  will 
supply  us  with  a  news  letter  each  week 
containing  the  items  of  interest  in  the 
district.  We  will  also  supply  stamps  and 
envelopes.”  The  idea  was  approved  by 
the  superintendent.  She  realized  that  the 
pupils  in  the  upper  grades  of  the  rural 
schools  could  get  no  better  training  in 
language  and  grammar  than  could  be 
gained  in  writing  of  actual  happenings. 

As  luckily  happened,  a  county  conven¬ 
tion  of  rural  teachers,  held  each  fall  in 
this  locality,  was  set  for  a  few  weeks 
ahead.  The  superintendent  agreed  to  al¬ 
low  a  representative  of  the  paper  talk 
to  the  teachers  and  promised  to  give  her 
moral  support  to  the  plan. 

A  short  explanatory  article  on  the  pa¬ 
per’s  proposition,  with  a  detachable  blank 
on  which  teachers  were  asked  to  write 
their  names,  the  name  of  the  school  dis¬ 
trict  and  address,  provided  they  wished 
to  have  their  schools  become  correspon¬ 
dents  of  the  newspaper  and  receive  a 
daily  copy  of  if  was  printed  and  circu¬ 
lated  at  the  meeting.  The  newspaper 
representative  further  explained  the  plan, 
gave  a  little  talk  on  its  benefits  to  the 
schools  and  finally  asked  the  teachers  to 
sign  up.  Only  rural  school  teachers 
were  asked  to  come  in,  for  the  paper  had 
correspondents  in  the  villages. 

Probably  90  per  cent  of  the  teachers 
signed  and  their  addresses  and  those  of 


80  rural  schools  went  on  the  mailing  list 
of  the  paper.  A  correspondents’  style 
book  was  gotten  up  and  mailed  to  each 
school,  with  a  batch  of  stamped  en¬ 
velopes. 

The  paper  finds  that  the  news  idea  was 
gathered  quickly  by  the  teachers  and  pu¬ 
pils  and  letters  came  in  immediately.  'The 
schools  do  not  send  the  letters  on  any  one 
day  in  the  week,  and  so  the  news  comes 
without  fluctuation.  As  it  is  all  material 
that  can  be  set  on  the  linotypes  after 
“30”  in  the  afternoon,  it  does  not  clutter 
up  copy  hooks  nor  prevent  “must  stuff” 
from  being  set. 

In  the  middle  of  September  this 
paper’s  circulation  was  about  3,100.  In 
January  it  had  passed  3,700,  in  spite  of 
the  fact  that  the  principal  crop  in  that 
section  was  a  failure  for  the  third  suc¬ 
cessive  season,  and  farmers  were  with 
little  cash.  And  subscriptions  continue 
to  come  in  at  the  rate  of  from  one  to 
a  dozen  a  day,  from  rural  sections. 

The  news  is  written  by  the  pupils 
under  the  supervision  of  the  teachers. 
In  most  cases  it  is  better  than  that  of 
the  village  correspondents,  for  it  is  more 
legibly  and  clearly  written.  Personals, 
real  personals,  not  the  kind  that  say 
“Henry  Smith’s  family  took  supper  with 
the  Jenkins  Sunday,”  are  plentiful.  The 
pupils  soon  found  out  that  visits  of  fami¬ 
lies  within  the  district  were  not  news. 
They  were  told  so  in  the  style  book. 

In  order  to  make  it  more  attractive, 
the  stuff  is  closely  edited.  Standing 
heads  such  as  “News  from  Shady  Cor¬ 
ners”  or  “Pumpkinville  Personals”  are 
tabooed.  Instead,  the  most  interesting 
item  in  the  letter  is  started  off,  with  a 
date  line,  using  the  name  of  the  school 
district  and  town  as:  “Fleming  District, 
Amherst,  Jan.  4. — ”  Then  follows  the  item, 
and  it  is  given  a  breezy  heading.  These 
stories  are  followed  by  personals  and 
less  interesting  news.  With  good  heads 
these  stories  are  carried  on  a  coimtry 
news  page,  and  the  material  is  found 
to  interest  not  only  country  people  but 
city  readers  as  well. 

The  schools  do  not  grow  lax  in  their 
duty,  for  the  greatest  critics  of  their 


work  are  the  residents  in  the  districts. 
The  people  whose  district  school  fails 
to  send  in  the  usual  news  letter  see  to 
it  that  the  teacher  hears  of  her  failure 
and  she  is  spurred  to  new  energies.  Rural 
entertainments  and  events  of  all  kinds 
are  featured,  and  each  news  letter  con¬ 
tains  rafts  of  the  most  interesting  news 
of  all  to  the  small  town  paper — names. 

The  teachers  like  the  plan,  and  the 
county  superintendent  is  highly  pleased 
with  it.  Farmers  read  the  county  page 
religiously  and  they  are  coming  in  with 
the  subscriptions. 

The  schmls,  of  course,  close  during 
summer  months,  but  in  this  section  most 
of  them  open  the  first  of  August  to  al¬ 
low  a  “potato  digging  vacation”  in  Sep- 
teml^r,  so  the  news  will  come  in  with¬ 
out  interruption  for  probably  all  but  two 
months  of  the  year,  June  and  July.  Dur¬ 
ing  those  months  the  gap  can  be  bridged 
by  Ailing  in  with  the  writings  of  the 
regular  correspondents. 

The  paper  of  which  we  write  had  built 
up  its  circulation  in  the  city  to  the  point 
where  it  could  go  no  farther.  It  had 
started  a  campaign  for  rural  subscribers 
that  was  meeting  with  fair  success.  When 
the  school  correspondence  plan  was  in 
full  operation,  the  publishers  learned,  to 
their  joy,  that  country  news  handled  in 
a  newspapery  way,  brightly  edited  and 
well  head^  is  what  rural  r^ulers  want  in 
a  county  paper.  That  is  what  is  being 
given  them,  and  a  held  of  circulation  that 
is  almost  unbounded  is  opened. 

What  was  done  in  that  city  can  be 
done  most  anywhere.  The  fact  that 
Henry  Smith  is  dig^ng  potatoes  may  be 
scoff^_  at  by  big  city  “humorists”  as  a 
news  item,  but  it  is  vital  news  to  the 
farmer.  Henry,  for  all  we  know,  may 
be  doing  a  startling  thing.  His  action 
may  be  agriculturally  scandalous  I 


Burke  Beck  in  New  York 

John  Burke,  for  many  years  a  New 
York  Herald  executive  under  James 
Gordon  Bennett,  has  become  late  nigdit 
managing  editor  of  the  New  York 
American.  In  recent  months  he  has  been 
in  London  for  Universal  Service. 


Omaha— 

And  its  predominant  newspaper 

e  World-Herald 

The  latest  government  estimate  of  the  popula¬ 
tion  of  Council  Bluffs  is  39,237  and  the  number 
of  families  is  9,570 — Note  the  circulation  table 
below  and  you  readily  see  the  reason  for 
World-Herald  predominance. 


The  World-Herald  Circulation  for  October,  1923,  as  Compared  With  the  Last  Month  o1  1922 


October,  1923  .. . . 
December,  1922  . . 

Omaha 

...47,521 

...39,155 

Council 

Bluff* 

3,604 

2,874 

Suburban 

14,115 

10,857 

Country 

34,882 

27,966 

Total 

Daily 

.100,122 

80,852 

Total 

Sunday 

97,911 

80,715 

Increases  .... 

...  8,366 

730 

3,258 

6,916 

19,270 

17,196 

The  World-Herald’s  paid  circulation  in  Omaha  is  60%  greater  than 
the  paid  Omaha  circulation  of  any  other  paper,  daily  and  Sunday. 


^  World-Herald 


The  government  estimate  of  the  number  of 
families  in  Omaha  is  figured  on  the  basis  of 
4.3  persons  to  a  family.  A  recent  government 
estimate  of  population  gives  Om^a  204,382 
or  47,530  families. 


O’Mara  &  Ormsbee,  Inc.,  National  Representatives 


New  York  —  Chicago  —  San  Francisco 
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UNIQUE  SLOGAN  AD  CAMPAIGN  BOOSTS 
“HELP  WANTED”  LINEAGE 


N.  Gundersen  Conceives  and  Executes  Drive  for  New  York 
Telegram,  Raising  Classification  from  Zero  to  9,000 
Lines  in  Few  Weeks — Convincing  Copy  Used 


'T’HE  NEW  YORK  Telegram  is  today 
conducting  a  unique  classihed  adver¬ 
tising  promotion  campaign  intended  to 
boost  the  “Help 


Wanted’’  lineage 
of  that  news¬ 
paper. 

Gilbert  N.  Gun¬ 
dersen,  manager 
of  classified  ad¬ 
vertising,  c  o  n  - 
ceived  and  is 
now  executing 
the  plan,  which, 
having  started 
some  weeks  ago, 
is  now  continu¬ 
ing  with  remark- 
G.  N.  Gundoisen  able  results  al¬ 
ready  shown,  and 
permanently  manifested. 

Before  the  drive  was  launched,  the 
Telegram,  although  conspicuous  in  the 
New  York  field  as  a  classified  advertising 
medium  never  carried  “Help  Wanted’’ 

insertions.  As  much  as  a  half  page  on 

one  day  has  since  appeared,  and  to  date 
the  newspaper  has  run  a  total  of  2,000 


No  reference  is  made  in  the  copy  to 
other  newspapers. 

No  reference  is  made  to  circulation. 

The  classifieel  page  of  the  newspaper 
is  likened  to  a  high  class  community. 

The  arguments  are  built  on  quality  and 
the  slogan  adoptexl :  “The  Right  Sort  of 
People  Respond.” 

Before  putting  the  campaign  in  opera¬ 
tion.  Gundersen  made  tests,  inserting 
“Help  Wanted”  advertisements  in  the 
Telegram  and  all  other  New  York  news¬ 
papers.  Then  he  analyzed  the  answers. 
He  found,  he  claims,  that  the  average 
number  who  answered  who  could  be 
hired,  was  greater  from  replies  to  his 
own  newspaper  than  from  any  other. 

This  point  led  to  conception  of  the 
slogan  “The  Right  Sort  of  People  Re¬ 
spond.”  It  was  made  the  keynote,  the 
interrupting  idea  about  which  all  the 
copy  appeal  was  written. 

Mailing  lists  were  then  prepared  of  all 
the  leading  employers  of  every  line  in 
New  York  City  and  surrounding  suburbs. 
The  list  totaled  more  than  10.000. 

First  a  very  formal  and  dignified  an¬ 
nouncement  was  sent  out  in  a  plain  en- 


•J  —  50 

\%\A\\l  B  i//. 


The  Sunshine  of 

Your  Printed  Appeal! 


Result  Ads  in  Tli<^  Evening  Telegram  carry  your  niessage  to  New  York's 
nrinv  of  workers.' 


Like  the  sun’s  rays,  they 'focus  .'iftentiort  upon  your  Help  Wanted  needs  as 
'.•uuiouneed  in  The  Evening  Telegram,  scarehing  out  those  whose  services 
your  business  requires. 


'riic  great  value  of  Help  Wanted  announcements  in  The  Evening  Telegram 
is  their  power  to  secure  desired  quality  of  response  for  advertisers  in  search 
Ilf  lilgli  grade  services. 


•i  O' 


T^lcphcne  your  ad  to  Cortlandt  '8000^» 
or  leave  it  with  one  of  our  seven  offices 
or  GOO  conveniently  located  agents. 


®l)c  Cbening  ^Celcgram 


New  York’s  Evening  Classified  Medium. 


People  Respond.’  Announcements  ap¬ 
pear  daily  m  the  Evening  Telegram — 
New  York’s  Evening  Classified  Medium.” 

The  announcement  was  followed  up  by 
a  letter,  explaining  the  drive  in  detail, 
and  informing  the  employer  that  a  rep¬ 
resentative  of  the  newspaper  would  calL 
Every  week  a  letter  was  sent  out.  At 
the  same  time,  advertising  agencies  and 
newspaper  representatives  were  not  neg¬ 
lected.  They  were  similarly  circular¬ 
ized.  The  letterheads  all  carried  a  cut 
of  a  man  standing  at  a  telephone,  gpving 
the  impression  of  how  easy  it  is  to  phone 
in  wants.  One  illustration  used  on  a 
letter-head  was  of  a  typical  home-like 
community,  with  cozy  houses,  tree  shel¬ 
tered.  The  appeal  was  phrased : 

“It’s  a  good  neighborhood — the  Eve¬ 
ning  Telegram  Help  Wanted  Section. 
The  best  employers  rub  shoulders  on  the 
high-grade  classified  pages  of  the  Eve¬ 
ning  Telegram.” 

While  the  direct  mail  drive  was  in 
progress,  a  conspicuous  advertisement 
was  run  daily  in  the  newspaper.  The  copy 
was  not  of  the  competitive  type.  It  was 
always  brief  and  to  the  point.  In 
straight-forward  fashion  the  story  was 
told. 

Always,  the  keynote  slogan  was  used 
as  a  basis. 

One  advertisement  was  headed:  “De¬ 
pendable  People  .Answer  Telegram  Help 
Wanted  Ads.” 

This  lead  was  further  enlarged  upon 
in  the  following  manner : 

“The  dependable  sort  of  people — the 
kind  every  employer  desires — answers  the 
Help  Wanted  advertisements  in  the  Eve¬ 
ning  Telegram. 

“.And  it’s  easy  to  understand  why.  The 
high  character  of  its  classified  columns 
attracts  competent  persons  who  read  the 
announcements  appearing  in  them. 

“The  satisfactory  nature  of  the  re¬ 
sponse  to  Help  Wanted  Advertisements 
in  the  Evening  Telegram  makes  it  the 
advisable  medium  to  employ.” 

A  feature  of  the  Telegram’s  campaign 


was  a  take-off  on  “The  Inquiring 
porter”  run  daily  in  a  box  on  paw  i 
carrying  the  comments  of  clients 
had  successfully  used  the  classified  col¬ 
umns. 


Before  the  campajgn  started  and  even 
week  since  the  outside  representativesoi 
the  newspaper,  the  telephone  organizauan. 
and  the  branch  office  managers  have  ^ 
kept  supplied  with  the  data  sent  out  and 
quizzed  on  the  arguments  contained  b 
them,  so  they  could  use  them  effective^ 
in  their  own  personal  efforts  at  selling  tin 
idea. 

Gundersen,  who  executed  the  drive,  g 
a  charter  member  of  the  Association  of 
Newspaper  Classified  Managers.  He  was 
secretary  and  treasurer  for  four  yean 
and  is  now  vice-president. 

He  started  his  newspaper  career  a 
Fargo,  North  Dakota,  and  has  been  on 
newspapers  in  Missoula,  Mont,  Little' 
Rock,  Ark.,  and  for  seven  years  with  the 
St.  Paul  Dispatch.  Before  coming  to  the 
Telegram  he  was  two  years  with  the 
Munsey  organization  in  Baltimore. 


Newspaper  Ads  Sell  Used  Csus 


Automobile  dealers  employing  adver¬ 
tising  in  newspapers  in  the  sale  of  used 
cars  sold  three  times  as  many  automo¬ 
biles  and  for  higher  average  prices  thao 
did  dealers  who  did  not  use  advertisiig. 
How  it  was  done  will  be  a  feature  of  thi 
program  scheduled  for  the  nronthly  get- 
together  meeting  of  the  Newark,  N.  J, 
Automobile  Trade  .Association,  Novem¬ 
ber  19. 


Amarillo,  Tex.,  Has  New  Daily 

.A  new  afternoon  newspaper,  the 
Amarillo  (Tex.)  Post,  published  by  J.  E 
and  J.  L.  Nunn,  owners  of  the  News,  a 
morning  daily  in  that  city,  appeared  oo 
Nov.  1.  The  Post  carries  the  Assoditod 
Press  and  the  International  News  leased 
wire  service.  A  combination  advertisBg 
and  subscription  rate  has  been  adopted. 


A  World  Record 
Established 


The  St.  Louis  Post-Dispatch  of  Fri¬ 
day,  October  26,  with  SIXTY-FOUR 
PAGES,  goes  down  in  history  as  the 
Biggest  Regular  Single  Run  Daily  Eldition 
ever  produced  by  any  newspaper  in  the 
world. 


Thus  world  leadership  comes  again 
to  St.  Louis,  and  to  this  city  is  accorded  the 
distinction  of  being  the  home  of  the  first 
daily  newspaper  to  issue,  without  special 
edition  features  of  any  kind,  64  pages  of 
News,  Features  and  Advertising. 


ST.  LOUIS 


POST-DISPATCH 


First  in  the  world 


Strikinv  copy  In  one  to  four  oolnmni  wide  hni  been  one  line  of  attack  In  the  New  York 
Evening  Telerram'i  self -conducted  campai^  for  help  wanted  advertising.  The  above  speci¬ 
men  was  lb6  lines  on  four  columns. 


individual  help  wanted  ads,  with  a  total  velope  of  high-grade  quality.  The  an- 
lineage  of  more  than  9,000— and  in  a  coni-  nouncement  simply  stated : 


Eastern  Advertisinc  Ofllca: 
WorM  Buildhw,  New  York 
Detrait  Office: 
Ford  Bulldtaix 
San  Frandeco  Office: 

S2I  Haarat  BuOdinc 


Western  Advertbiax  Office: 

Mailers  BuildinB,  Chicago 
Kansas  City  Office: 

Graphic  Arte  BuUdliig 

Los  Angeles  Office: 
Title  Insuranoa  Bldg. 


paratively  short  time. 


“A’our  attention 


invited  to  the 


Seattle  Office: 


Features  of  the  campaign  branding  it  Evening  Telegram’s  Employment  Adver- 


Securities  Bldg. 


as  unique  are: 


tising  Campaign.  ‘The  Right  Sort  of 
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a 


must  you  lose  money  releasing  your 

PICTORIAL  SUPPLEMENT? 

Let  us  show  you  how  your  photo-engraving  department  and  pressmen  can  produce  your  own  high  grade 

ROTOGRAVURE  siSlen^ts 


QUICKEST  TIME 

SO  YOU  CAN 


SIMPLEST  OPERATION 


LOWEST  COST 


-give  your  local  and  national  advertisers  late  closing  date, 

-print  the  latest  news  pictures  while  they  are  news, 

-control  the  policy  of  your  supplements,  same  as  the  rest  of  your  paper, 
■save  time  and  money  in  handling, 

-secure  real  “Rotogravure.” 

The  Best  Printed 
Supplements  Are  Rotogravure 


REFERENCES 

Boaton  Herald— 

Mr.  Preston. 

Atlanta  Joumal — 

Mr.  John  Brice. 

Los  Anseles  Times— 

Mr.  J.  Baum. 

New  York  Timos— 

Mr.  Hart. 

New  Orleans  Times-Picayuac — 

Mr.  Conrad. 

Brown  St  Bigelow,  St.  Paul— 

Mr.  Kristofek. 

Ckieato  Rotaprint  Ca.— 

Mr.  .Mfred  Geiger. 

Refsastciner  Colortype  Co.,  Chlrag 
Mr.  Resensteiner. 

Rotoprint  Gravure  Co.,  New  York- 

Mr.  John  Zaugg. 

La  PresM,  Montrwd — 

Mr.  Lionais. 


WARNING: 

Only  those  supplements  printed  with 
genuine  ROTOGRAVURE  machinery 
may  be  jailed 

ROTOGRAVURE 

The  following  trade  marks  identify 
genuine  ROTOGRAVURE: 

Printed  Matter: 


OUR  MACHINES,  OCCUPYING 
SMALL  SPACE,  PRINT: 

4-,  8-,  16-pages,  standard  size, 

8-,  16-,  32-pages  tabloid  size  at  great  speed. 

PHONE 

THE  BIDART  MACHINERY  CORPORATION,  513-525  W.  26th  St.,  New  York,  N.Y. 

BUILDERS  OF  COMPLETE  ROTOGRAVURE  EQUIPMENT 


Ink:  Machinery: 

THAOC  MARR  IMAOt 

mo.  y.  •  ^AT  opv  w  * 


WRITE 


WIRE 
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a 

-  Member  Associated  Press 

« 

a 

a 

a 

a 

Member  A.  B,  C  ^ 

S 

i  Do  You  Like  to  Be  | 

i  in  Good 

1 

Company  ?  I 

1  Here  are  just  a  few  of  the  important  National  I 

1  Advertisers  using  space  regularly  in  The  || 

1  Christian  Science  Monitor:  | 

Swift  &  Company 

Armand  Cold  Cream  i 

^  Pepsodent 

Powder 

B  Nucoa 

Aunt  Jemima’s  Pancake 

g  Naiad  Dress  Linings 

Flour 

S  Lea  &  Perrins’  Sauce 

Carbona  E 

B  Merode  Underwear 

Vital  Vacuum  Cleaner  j 

S  Novo  Engine  Company 

Riddle  Lighting  Fitments 

B  Morse  Chocolates 

Sanitas  Wall  Covering 

«  [ 

Banks  and  Investment  Houses  || 

^  Dillon  Read  &  Company 

Illinois  Trust  &  Savings  e 

J  New  York 

Bank,  Chicago  g 

ra  Old  Colony  Trust  Co. 

Union  Trust  Company  g 

J  Boston 

Cleveland  @ 

S  -Alexander  Brown  &  Sons 

Kidder,  Peabody  &  Co.  K 

g  Baltimore 

Boston  H 

S  Lee,  Higginson  &  Co. 

The  Heilman  Bank  ^ 

H  Boston 

Los  Angeles  H 

i  Automobile 

Manufacturers  i 

^  The  Willys-Overland  Co. 

Reo  Motor  Car  Company  S 

§  White  Company 

Ford  Motor  Company  g 

1  Railways,  Steamship  Lines,  Tours  ’  | 

1  Cunard  Anchor  Lines 

Union  Pacific  g 

g  Holland  America  Line 

Rock  Island  | 

H  French  Line 

Wabash  Railway  g 

1  Los  Angeles  Steamship 

Santa  Fe  Lines  § 

IS  Co. 

Chicago,  Milwaukee  &  St.  § 

M  United  States  Shipping 

Paul  Ry.  Co.  S 

1  Board 

International  Mercantile  g 

g  United  Fruit  Company 

Marine  | 

1  Thomas  Cook  &  Sons 

Raymond  &  Whitcomb  i 
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CLAIMS  SPACE  BASIS 
CAUSES  MAIL  DELAY 


Merchant*’  Aisociation  Say*  Pre*ent 
Method  of  Fixing  Railroad*’  Pay 
i*  Hard  on  Publi*her* — Re¬ 
port  Explain*  Sy*tem 


The  “space  basis’’  for  determining  the 
pay  of  railroads  for  mail  transportation 
was  held  responsible  for  serious  delays 
and  uncertain  deliveries  of  newspapers 
and  magazines  in  a  report  prepared  by 
the  Merchants’  Association,  New  York, 
for  a  committee  investigating  mail  serv¬ 
ice  in  connection  with  the  Chamber  of 
Commerce  of  the  United  States. 

The  report,  made  public  this  week,  de¬ 
clares  the  Post  Office  Department’s 
handling  of  second  class  mail  has  made 
it  “increasingly  difficult  and  to  a  large 
extent  impracticable”  for  publishers  of 
newspapers  and  magazines  to  distribute 
their  products  in  a  manner  satisfactory 
to  their  patrons  or  themselves. 

Prior  to  Nov.  1,  1916,  it  explained,  the 
roads  were  compensated  on  the  basis  of 
weight  carried  per  mile,  per  annum. 

The  space  basis  was  started  in  1916 
at  the  request  of  the  Post  Office  Depart¬ 
ment,  which  insisted  the  roads  had  been 
overpaid  $10,000,000  a  year,  the  report 
continues.  But  instead  of  obtaining  any 
advantage,  it  was  found  the  Government 
“would  be  required  to  meet  a  greatly  in¬ 
creased  expenditure  if  it  maintained  the 
same  service  as  was  provided  under  the 
weight  basis.” 

To  save  such  extra  expense  the  depart¬ 
ment  reverted  to  the  “distributing  Post 
Office  system”  of  75  years  ago  and  es¬ 
tablished  terminal  railway  Post  Offices 
at  various  places  throughout  the  country, 
where  the  mails  are  now  distributed  in 
part  and  forwarded  in  storage  cars  for 
rehandling  and  reforwarding  “until  final¬ 
ly  delivered  at  destination  with  much  un¬ 
certainty,  delay  and  irregularity.” 

Distribution  of  mails  by  postal  clerks 
in  mail  cars  en  route  was  withdrawn 


wholly  or  in  part  on  many  trains,  the  rt. 
port  says.  While  there  has  beoi  a  rZ 
duction  of  more  than  25  per  cent  of  thf 
mail  trains  operated  under  the  weiSj 
basis  and  a  reduction  of  more  than  2 
per  cent  in  the  annual  miles  of  railwar 
Post  Office  service,  the  annual  cost  of 
mail  transportation  increased  from  Sfi2 
244,677  to  $91,366,000  between  Novi' 
1916,  and  June  30,  1922,  the  report  stated! 


PROTECTIVE  BUREAU  MEE-R 


Laud*  Chicago  Paper*  for  Refuiia| 
Fraudulent  Stock  Ad* 

Chicago  newspapers  have  saved  citi. 
zens  of  the  city  millions  of  dollars  during 
the  past  few  years  by  rejecting  adver¬ 
tisements  of  fraudulent  securities,  ac¬ 
cording  to  Benjamin  F.  Taylor,  a  director 
of  the  Advertisers’  and  Investors’  Pro¬ 
tective  Bureau,  Inc.,  who  spoke  at  that 
group’s  annual  meeting  in  Chicago. 

“During  two  and  one-half  years  of  the 
bureau’s  existence  advertising  copy  (fc. 
scribing  more  than  $13,000,0(W  worth  of 
oil,  mining  and  other  questionable  securi¬ 
ties  has  been  turned  down  by  Chicago 
newspapers,”  Mr.  Taylor  said. 

“There  is  no  question  that  these  news¬ 
papers  have  the  cleanest  financial  pages 
in  the  United  States.  The  public  should 
have  a  high  appreciation  of  their  care  ia 
protecting  the  savings  of  their  readers.” 

Judson  F.  Stone  was  elected  president  f 
of  the  association  for  the  coming  year.  ^ 
Other  officers  named  were:  kobert 
Stevenson,  Jr.,  vice-president;  Frank  F. 
Winans,  treasurer;  Howard  Van  s! 
Tracy,  secretary,  and  A.  G.  Davis,  as¬ 
sistant  secretary  and  manager. 


Quebec  Chronicle  Reeche*  75tk  Ymt  I 

In  commemoration  of  the  75th  anai-  i 
versary  of  its  existetKe  as  the  Quebec  • 
Chronicle,  that  paper  issued  a  special  ' 
anniversary  number  on  Oct.  29.  The  pa-  \ 
per  is  a  lineal  descendant  of  the  Queba  i 
Gazette,  which  was  founded  in  1764  and 
for  some  50  years  enjoyed  official  statns 
as  a  government  newspaper. 


ANOTHER  NEW  PEAK  RISES  IN  NEW  YORK 
WITH  OCTOBER  ADVERTISING 


^CTOBER  advertising  set  a  new  peak 
for  New  York  newspapers,  fifteen 
papers  listing  a  total  of  16,466,140  agate 
lines.  The  highest  previous  total,  which 
included  two  papers  not  contributing  to 
the  present  record,  was  16,105,000  agate 


lines,  made  last  October.  Despite  five 
Sundays  in  1922  against  four  in  1923i 
the  total  gain  of  this  October  over 
last  was  595,178  agate  lines,  or  about  3J 
per  cent.  The  figures,  compiled  by  tin 
New  York  Evening  Post  Statistical  Ik- 
partment,  follow : 


, - Pages - , 

1923  1922 

Percentage 
of  total 
space 

192.4 

1922 

Gain 

Urn 

1,304 

1,270 

American . 

..  8.5 

1,408,092 

§1,093,872 

314,220 

1,182 

1,278 

Brooklyn  Eagle. , . . 

..  9.4 

1,555,462 

1,502,974 

52,488 

. 

634 

570 

Brooklyn  Times... 

..  2.9 

461,164 

326,040 

135,124 

. % 

1,268 

1,080 

•Evcninif  Journal.. 

..  9.5 

1,567,228 

1,187,118 

380,110 

658 

536 

*£veninR  Mail . 

..  4.8 

798,620 

579,432 

219,188 

. 

554 

510 

•Evening  Post . 

..  2.5 

407,250 

346,740 

60,510 

. 

636 

606 

Evening  Telegram. 

..  4.6 

752,064 

639,008 

119,056 

726 

730 

608 

1,154 

•Evening  World... 

..  5.3 

870,004 

834,958 

753,302 

1,240,434 

35,046 

1,022 

Herald  . 

..  6.5 

1,066,654 

166,028 

i'73,iii 

1,088 

912 

News  (Tabloid) . . . 

..  3.0 

495,346 

329,318 

‘V,#.’ 

664 

714 

Standard  Union... 

..  4.7 

782,918 

792,610 

270,026 

863 

704 

•Sun  and  Globe... 

..  7.5 

1,231,822 

3961,796 

Ssi 

1,618 

1,708 

Times  . 

..  14.8 

2,4.48,942 

2,504,096 

17,710 

1,040 

1,040 

Tribune  . 

..  5.9 

970,456 

952,746 

iViiei 

1,254 

1,416 

World  . 

. .  10.0 

1,654,118 

1,826,518 

14,510 

14,836 

Totals . 

16,466,140 

15,870,962 

595,178 
Net  Gain 

. 

•No  Sunday  edition. 

§50,490  line*  American  weekly  not  included. 
tSun  and  Globe  combined,  June  4,  1923. 


American  . 

Brooklyn  Eagle. . . 
Brooklyn  Times.. 
Evening  Journal.. 
Evening  Mail .... 
Evening  Post .... 
Evening  Telegram 
Evening  World... 

Globe  . 

Ilerald  . 

News  (Tabloid).. 
Standard  Union.. 
Sun  &  Globe. . . . 

Times  . 

Tribune  . 

World 

Totals . 


1923 

1,408,092 

1,555,462 

461,164 

1,567,228 

798,629 

407,250 

758,064 

870,004 


1,066,654 

495,346 

782,918 

1,231,822 

2,438,942 

970,456 

1,654,118 


1922 

1,093,872 

1,502,974 

326,040 

1,187,118 

579,433 

346,740 

639,008 

834,958 

753,302 

1,240,4.14 

329,.1.18 

792,610 

961,796 

2,504,096 

952,746 

1,826,518 


1921 

1,056,762 

1,409,590 

336,808 

1,081,276 

590,152 

411.884 
601,478 
854,040 
718,454 

1,167,942 

324.884 
657,726 
789,506 

2,154,542 

940,708 

1,405,766 


1920 

1,031,432 

1,277,986 

382,564 

1,028,202 

607,106 

533,542 

623,894 

947,318 

765,398 

1,285,416 

209,570 

787,566 

870,724 

2,234,254 

1,033,188 

1,682,738 


1919 

1,103,590 

1,166,432 

t...... 

1,085,464 

582,890 

432,783 

852,996 

979,192 

981,850 

854,692 

■  VVusso 

985,036 

2,084,150 

886.774 

1,692,936 


1918 

810,446 

821,327 

t . 

748,435 

.477,208 

362,248 

726,670 

579,158 

624,960 

663,226 


1917 
905.«j 
875, 9» 

7I0.7« 

524751 

3403d 

738377 

581,® 

678,15. 


16,466,140  15,870,963  14,501,518  15,.m898  14,430,335  10,127,512 


10,lH>o 


tFigures  not  recorded. 
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The 

PONY  AUTOPLATE  MACHINE 

with  Cooler 

may  be  purchased  under  the  following 

TEN  PLANS 


00  $5,300  in  cash  with  order 
O  5,400  in  cash  before  shipment 
A  5,500  in  cash  upon  receipt  of  machine 

B  1,000  in  cash  upon  receipt  of  machine,  and  balance  in  3  monthly  payments  of  $1,500.  each. 


c 

1,000  “  “  “ 

ii  ii  ii 

ii 

“  “  6 

(( 

“  750. 

D 

1,000  “  “  “ 

a  u  « 

ii 

ii  ii  ^  ii 

ii 

“  500. 

E 

1,000  “  “  “ 

ii  ((  a 

ii 

“  “  12 

ii 

“  375. 

F 

1,000  “  “  “ 

ii 

“  “  15 

ii 

“  300. 

G 

1,000  “  “  “ 

a  ii  a 

ii 

“  “  18 

ii 

“  250. 

H 

1,000  “  “  “ 

ii  ii  ii 

ii 

“  “  20 

ii 

“  225. 

With  interest  @  6%  per  annum  upon  deferred  payments. 


Your  purchase  plan  need  not  be  selected,  unless  it  be  OO  or  O,  until  the 

machine  reaches  you. 


n 


The  PONY  AUTOPLATE  is  a  compact  and  fully  motorized  machine,  which  is 
shipped  as  a  unit  and  may  be  set  up  and  put  instantly  to  work  by  your  stereotyper.  It  casts, 
shapes,  shaves,  trims,  and  cools  the  plate,  delivering  it  dry,  and  ready  for  press. 

As  the  AUTOPLATE  inventions  are  thus  brought  within  the  reach  of  every  budget, 
the  one  or  two  press  newspaper  plant  may  now  have  as  thoroughly  efficient  a  foundry  as 
has  the  metropolitan  daily,  which  everywhere  depends  upon  the  AUTOPLATE  machine 
for  its  printing  plates. 

Write  for  particulars. 


Wood  Newspaper  Machinery  Corporation 

501  Fifth  Avenue,  New  York  City 
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“TIE-UF’  COPY  DRAWS 
FOREIGN  ACCOUNTS 

Stren(tliens  Manufacturer’s  Message 
To  Local  Market  By  Answering 
The  Reader  Question:  “Where 
Can  1  Get  It?” 


By  T.  J.  Young 

(Herchandisinf;  Department,  Philadelphia  Public 
Lcilger) 

Are  newspaper  publishers  cashing  in 
on  “tie-up”  advertising  possibilities  on 
national  accounts  to  the  full? 

True,  many  wide-awake  advertising 
managers  have  given  considerable 'atten¬ 
tion  to  this  field,  yet  more  of  their  breth¬ 
ren  have  either  ignored  its  possibilities 
or  have  not  analyzed  them. 

The  sellers  of  newspaper  space  are 
continuously  driving  home,  in  a  tangible 
manner,  too,  the  power  of  the  newspaper 
to  deliver  sales  action  almost  overnight  at 
low  cost ;  the  attitude  of  the  dealers  to 
the  products  advertised  in  their  local 
newspapers  and  the  co-operation  the 
newspapers  have  to  offer.  I  believe,  how¬ 
ever,  that  considerable  more  business  is 
coming  from  the  national  field  into  those 
newspapers  which  are  equipped  to  go 
out  after  tie-up  copy  from  local  outlets. 

Tie-up  advertising  is  applicable  to 
various  types  of  national  advertising,  as 
a  careful  survey  pf  the  field  will  show 
to  any  advertising  manager  who  will  give 
it  a  half-hour’s  study.  Many  manufac¬ 
turers  and  agencies  are  today  placing 
business  only  with  newspapers  that  show 
them  that  they  will  go  after  tie-up  copy 
in  the  local  fields.  Others,  not  specifi¬ 
cally  requesting  it,  are  quick  to  appreci¬ 
ate  its  value  when  it  is  secured.  Tie- 
up  advertising  strengthens  the  manufac¬ 
turer’s  message  to  the  local  market  be¬ 
cause  it  adds  that  local  touch  which 
means  much  and  gives  prompt  answer  to 
the  interested  reader’s  mental  query, 
‘‘Where  can  I  get  it?” 

Have  you  ever  noticed  Victor,  Colum¬ 
bia,  Sonora  and  Brunswick  dealers  tie- 
up  to  the  house’s  advertising  in  local 
newspapers?  Scan  a  few  of  your  ex¬ 
changes  and  mark  how  the  local  retail¬ 
ers  in  many  cities  tie-up  on  “American 
Beauty”  electric  irons,  that  is  if  the  deal¬ 
ers  in  your  town  are  not  doing  it.  The 
same  goes  for  “Hotpoint,”  “Universal” 
and  other  household  electrical  appliances. 
McFaddin  &  Co.  makers  of  “Emeralite” 
Lamps  don’t  overlook  its  possibilities  and 
George  W.  Rowell,  advertising  manager 
of  the  Heywood-Wakefield  Company 
could  quickly  convince  a  lot  of  manufac¬ 
turers  and  newspaper  advertising  man¬ 
agers  of  its  worth. 

Make  note  during  the  approaching 
Christmas  season  of  the  dealer  tie-up 
copy  on  the  local  newspaper  advertising 
of  such  well-known  mechanical  and  elec¬ 
tric  toy  manufacturers  as  A.  C.  Gilbert 
&  Co..  Ives  Manufacturing  Company,  and 
Lionel  Corporation. 

Tie-uj)  advertising  is  done  to  a  heavy 
extent  in  the  automobile  tire  field  and, 
to  some  extent,  on  auto  specialties.  The 
automotive  accessory  field  offers  splendid 
opportunities.  Pick  up  a  copy  of  a  good 
automobile  trade  journal  and  check  off 
some  of  the  accessories  that  look  good 
to  you  as  a  car  owner  and  figure  the 
increased  sales  you  think  you  could  pro¬ 
duce  if  that  manufacturer  would  use  local 
newspapers  and  you  lined  up  some  of  the 
better  accessory  dealers  to  tie-up. 

An  outstanding  example  of  the  value 
of  tie-up  advertising  may  be  gained  by 
a  glance  on  the  newspaper  page  carrying 
“Educator”  shoe  advertising.  In  several 
sections  of  the  country  the  Rice  &  Hut¬ 
chins  wholesale  distributors  get  out  a 
letter  to  the  “Educator”  dealers  within 
their  territory  urging  them  to  tie-up  to 
the  national  copy  in  the  local  newspapers 
and  gave  the  dates  on  which  copy  is 
scheduled.  'The  dealer  list  is  turned 
over  to  the  newspapers  which  are  to  carry 
the  advertising. 

The  National  Coffee  Trade  Publicity 
Committee,  through  their  agency,  asked 
newspapers  scheduled  for  their  advertis¬ 
ing  to  try  and  have  local  coffee  roasters 
and  siKh  national  advertisers  as  may  be 


placing  advertising  with  them  to  tie  up 
with  the  association  copy  on  the  same 
page. 

We  could  cite  a  lot  more  real  instances 
of  the  value  of  the  tie-up  to  all  con¬ 
cerned.  These  few  examples  suffice  to 
sliow  the  opportunities  for  increased  line¬ 
age  and  increased  revenue.  Increased 
lineage  and  revenue  are  not  confined  to 
what  may  be  actually  secured  on  the  tie- 
up,  but  are  through  the  assurance  of  a 
renewal  of  the  national  copy  later,  a  re¬ 
newal  that  has  been  earned  by  the  effort 
expended  to  make  the  previous  schedule 
pull  stronger. 

Many  newspapers  are  now  putting  at 
least  one  man  to  work  exclusively  on 
tie-up  advertising,  usually  a  young  chap 
with  some  knowledge  of  the  national 
field  and  an  understanding  of  the  rela¬ 
tion  of  the  dealer  to  the  branded  product. 
.•\  live  young  fellow  of  this  type  is  more 
than  self-supporting  and  should  show  a 
profit  in  good-will  which,  while  not  show¬ 
ing  on  his  weekly  reports,  will  be  evi¬ 
dent  in  the  increased  business  coming  in 
from  the  national  field. 


PLAIN  DEALER  AIDS  EMPLOYEES 


Inaugurates  Loan  System  for  Home 
Building  Purposes 

The  Cleveland  Plain  Dealer,  which 
more  than  a  year  ago  joined  with  its  em¬ 
ployees’  mutual  benefit  association,  in  pro¬ 
viding  for  life  insurance  for  association 
members  at  25  cents  a  month,  has  gone 
another  step  forward.  An  arrangement 
has  been  made  whereby  the  Plain  Dealer 
Publishing  Company  will  aid  employees 
in  financing  the  purchase  of  homes.  Of 
course  an  employee  seeking  the  co-opera¬ 
tion  of  the  new’spaper,  must  first  show  his 
ability  to  be  a  saver.  The  plan  has  al¬ 
ready  enabled  several  employees  to  pur¬ 
chase  homes. 

Explaining  the  paper’s  position,  general 
manager  George  M.  Rogers  said: 

“First  of  all,  the  employee  must  have 
some  money  of  his  own  to  put  into  a 
home  as  evidence  that  he  is  an  accumula- 


MAT 

SERVICE 

7  or  8  Coiooms  —  20  "  or  2 1 " 

COMIC  PAGES 

1.  SLIM  JIM— an  all-action  Kid 

Comic.  4-3-2  colors  or  black 
only. 

2.  KELLY  KIDS— a  funny-fam¬ 

ily  Action  Comic.  4-3-2 
colors  or  black  only. 

3.  THE  VAN  LOONS— a  real 

“Home  Life”  Comic.  4-3-2 
colors  or  black  only. 

4.  TERRY  AND  TACKS  — 

Laughable  antics  of  a  kid 
and  his  Parrot  Pal.  4-3-2 
colors  or  black  only. 

FILLER  PAGES 

1.  Fashion  Chat — Home  Craft 

Page 

2.  Children’s  Page 

3.  Movie  Page 

4.  Magazine  Pages  (A)  (B) 

5.  Housewifely  Wisdom  Page 

6.  Fiction  Page 

7.  Black  and  White  Page  (com¬ 

ic  strips,  singles,  etc.) 


7  or  8  columns,  20"  or  21" 


Write  for  Proofs 
and  Prices — Today 

The  World  Color  PriotiDg  Co. 

Eat.  UN  R.  S.  Grabfe,  Pra^ 

St.  Louis,  Mo. 


tor.  The  company  will  help  him  to  ob¬ 
tain  a  first  mortgage  at  his  bank  and  the 
Plain  Dealer  will  then  finance  the  second 
mortgage.” 

.\pplication  is  first  made  to  the  produc¬ 
tion  board  composed  of  heads  of  the 
mechanical  departments,  through  Robert 
Ashby,  superintendent  of  employment.  If 
the  loan  is  considered  safe,  the  application 
goes  to  the  Plain  Dealer’s  directors,  and, 
if  the  application  is  approved,  the  neces¬ 
sary  mortgage  note,  insurance  policies, 
etc.,  are  drawn,  and  a  check  given  the 
applicant  to  be  repaid  in  quarterly  in¬ 
stallments,  including  interest  at  6  per 
cent. 


ACTOR  USES  HEADUNES 


They  Are  Sure-Fire  Laugh*,  Say*  Harry 
Steppe,' Vaudevillian 

Harry  Steppe,  vaudeville  actor,  re¬ 
cently  showing  at  Omaha,  uses  the  gen¬ 
eral  run  of  newspaper  humor  in  his  lines. 
“The  source  of  popular  stage  humor  is 
the  newspaper  and  the  surest  way  to  cre¬ 
ate  a  laugh  is  to  exploit  matters  of  popu¬ 
lar  interest,”  said  Steppe.  “I  read  news¬ 
papers  constantly  and  I  find  an  endless 
stream  of  humor  and  its  ever  present 
companion,  pathos. 

“A  man  comes  home  tired  from  his 
work,  sits  down  and  glances  at  the  head¬ 
lines.  His  imagination  is  caught  with 
an  article:  ‘3000  Cases  Cotifiscated  off 
the  Jersey  Coast.’  He  forgets  all  about 
the  article  and  dresses ;  goes  to  the  thea¬ 
ter.  Twenty  minutes  later  I  come  out 
and  make  a  humorous  remark  anent  ‘3,000 
Cases  Confiscated  off  the  Jersey  Coast.’ 
Immediately  the  man  bursts  into  a  laugh.” 


SARETT  ADVISES  WRITERS 


Tell*  Medill  School  Student*  Tk(*» 
Way*  to  Succe** 

There  are  three  ways  for  a  writer  to 
transform  an  avalanche  of  rejection  slips 
into  a  blizzard  of  acceptances,  accordimt 
to  Lew  Sarett,  professor,  poet  and 
voyageur,  who  spoke  before  the  Medill 
School  of  Journalism. 

They  are:  1.  Write  what  the  public 
wants.  2.  Write  what  it  doesn’t  want. 
3.  Write  what  you  want. 

“As  for  number  one,”  Prof.  Sarett 
said,  “do  you  want  it  ?  Then  write  about 
the  things  it  is  thinking  most  alx)ut— sex, 
something  to  eat,  and  self.  Write  for  h. 
It’s  a  big  public  and  it  pays,  but  when 
you  die— you’ll  be  dead.  All  the  stuff 
you’ve  written  won’t  be  worth  the  pow¬ 
der  to  blow  it  up. 

“As  for  number  two,  the  reward? 
You’ll  be  numbered  among  the  ‘sophisti¬ 
cates.’  You’ll  be  cousin — maybe  only 
second  cousin — to  George  Bernard  Shaw. 
At  the  end  of  the  chapter  you  won’t  have 
much  money,  but  you’ll  have  dynamited 
out  a  lot  of  smugness. 

“Public  number  three,  is  a  real  peo¬ 
ple.  Cut  away  from  superstition  and 
tradition — all  the  kinds.  Still,  again,  yon 
will  not  die  rich,  but  when  you  die  you 
will  leave  to  other  writers  a  certain 
tradition  of  integrity  of  the  soul.” 


Wheeler  Won’t  Drop  Syndicate 

John  X.  Wheeler,  who  has  been  an¬ 
nounced  as  editor  of  the  Chicago  Trib¬ 
une’s  Coloroto  W'eekly,  will  also  continue 
as  directing  head  of  the  Bell  Syndicate. 


Put  Qreemboro 
y/^tiere  itbelonfls- 
in  the  50,000  class 


Get  rid  of  the  notion  that  it  is  an  overgrown  village  of  19,861,  the 
population  figures  accorded  it  in  1920.  Put  it  in  the  50.000 
population  class — and  rank  it  with  the  South’s  best  in  progressive 
leadership,  aggressive  enterprise  and  industrial  opportunity.  Follow 
this  series  of  advertisements  and  know  WHY. 


On  March  15,  1923,  Greensboro’s  antiquated  boundary  lines  were 
extended  from  the  narrow  restrictions  of  four  square  miles  to  include 
the  thickly  populated  suburbs  that  had  been  cut  off  by  an  imaginary 
line.  In  the  new  area  of  16.9  square  miles,  a  NEW  OFFICIAL  U.  S. 
CENSUS  COUNT,  announced  on  April  29,  1923,  showed  a  population 
of  43,525. 

This  increase  is  not,  by  any  means,  the  result  solely  of  extended 
limits.  Authentic  records  for  the  past  six  months  show  that  an  aver¬ 
age  of  two  families  daily  is  being  added  to  Greensboro’s  population— 
a  rapid  growth  that  is  not  abnormal  when  conditions  here  are 
understood. 

In  1930,  Greensboro  was  the  center  of  a  SO-mile  radius  that  counted  a  populatioo 
of  531,000  people,  U.  S.  Census  hepires.  Today,  conservatives  estimate  the  populatioo 
in  this,  “The  Best  of  Circles,”  at  upwards  of  600,000.  And,  for  many  reasons  that 
will  be  set  forth  in  this  series,  this  wonderfully  rich  region— with  Greensboro  as  its 
Industrial  Capital,  its  natural  distributing  and, marketing  center— offers  the  greatest 
possibilities  for  market  development  of  any  like  territory  in  the  South. 

THE  GREENSBORO  DAILY  NEWS  IS  THE  DOMINA'TING 
NEWSPAPER  IN  THIS  WEALTHY  TERRITORY. 


The  Only 
A.  B.  C. 
Newspaper 
in 

Greensboro 


ijou  canmi  cover  Up  South  wilhoul}(orUi  Carolina; 
^  and  you  cannot  cover  ihforlh  Carolina  without  tk 

GREENSBORO  DAILY  NEWS 


Average  Net  Paid  Circulation  for  Six  Months  Ending  Oct.  I,  1923 
DAILY  SUNDAY 

21,530  Rkvuuintatives  29,^ 
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Set  it  on  the  Linotype — T he  Manual  Shows  How 


SAN  FRANCISCO 


CANADIAN  LINOTYPE  LIMITED.  TORONTO 


CHICAGO 


NEW  ORLEANS 


Agencies  in  the  Principal  Cities  of  the  World 


Boeder:  Mitrit  Slides,  j  point  No.  406:  5  point  Not.  241  jnd  40O.  6  point  No.  i  37, 


The  Single  Keyboard  Model  14 

has  many  features  of  construction  that  make  it  particularly  adaptable  to  book 
and  job  work  which  requires  a  variety  of  faces  and  sizes: 

Three  Magazines  and  a  Wide  Auxiliary. 

All  Operated  from  One  Power-Driven  Keyl^ard. 

Any  Magazine  Changed  in  a  Few  Seconds. 

All  Magazine  Handling  from  Front  of  Machine. 

Split  Magazines  in  Any  or  All  Three  Positions. 

All  Magazines  Changeable  Without  Disturbing  Auxiliary. 

Sold  as  a  One-,  T wo-,  or  Three-Magazine  Machine. 

MERGENTHALER  LINOTYPE  COMPANY 


29  Ryerson  Street,  Brooklyn,  N.  Y. 


The  Manual  of  Linotype 
Typography  is  a  272  page  book 
made  up  largely  of  carefully  classi¬ 
fied  specimens  with  complete  speci¬ 
fications  and  critical  comment.  It 
is  designed  to  serve  as  a  source  of 
inspiration  to  anyone  engaged  in 
planning  printing  and  as  a  guide 
to  the  correct  composition  of  any 
job  that  comes  into  the  shop. 


Compoted  tntirtly  on  tht  LINOTYPE  in  Btntdictine 


30 


Editor  &  Publisher  for  November  10,  1923 


“ON-TO-BRITAIN”  MOVEMENT  SPEEDED 
AT  YORKSHIRE  PUBLISHERS’  BANQUET 

Record  Gathering  of  Business  Men  in  Heart  of  British  Woolen 
District  Under  Aegis  of  Yorkshire  Observer  Spreads 
Enthusiasm  for  1924  Meet 


By  HERBERT  C.  RIDOUT 

(.London  Editor,  Editor  &  Publisher) 

A  MERICANS  need  not  feel  that  they  were  not  merely  creating  numerous 
their  interests  next  year  at  the  desires,  but  that  they  were  contributing 
Advertising  Convention  in  Great  Britain  to  the  happiness  and  well-l)eing  of  the 
will  be  centered  solely  upon  London,  if  human  race,  by  developing  resources 
the  banquet  held  in  Bedford  on  Wednes-  which  were  wihin  the  compass  of  ordi- 
(lay,  Oct.  24,  can  be  taken  as  an  indica-  nary  men  and  women  that  encouraged 
tion  of  the  enthusiasm  to  be  awakened  productivity  and  effort  and  honest  toil, 
throughout  the  whole  of  the  country.  and  which  weaved  society  into  one  com- 
The  banquet  was  arranged  by  H.  C.  by  bringing  in  all  those 

Derwent,  general  manager  of  the  Brad-  different  threads  of  individual  capacity, 
ford  Daily  Telegraph,  and  Yorkshire  Ob-  ^^ach  in  his  own  way  contributing  his 
server,  who  was  a  delegate  at  Atlantic  share  to  the  common  stock. 

City  in  June  last,  and  it  was  the  largest  He  wanted  the  English  people  to  be- 

thing  of  its  kind  yet  done  outside  of  their  international  relation- 

London.  ships  great  advertisers  of  the  great  good 

In  addition  to  a  hundred  or  more  of  ‘hey  believed  in  and  cherished.  (Ap- 
Yorkshire  business  men  including  the  plause.) 

Bishop  of  Bradford,  J.  T.  Carr,  care  Ad-  “Don’t  let  us  be  afraid,”  said  Sir 
vertising  Service ;  S.  B.  Clarkson  and  W.  Arthur,  “of  speaking  well  of  what  we 
Jowett,  Jowett  Motor  Company;  J.  R.  wish  to  prosper.  Don’t  let  us  be  afraid 
Qayton,  Leeds  Advertising  Agency ;  A.  oi  witnessing  to  our  faith.” 

Collinson,  Collinson’s  Advertising  Bradford  had  a  magnificent  reputation 
Agency;  F.  W.  Crabtree,  Yorkshire  hi  the  world,  because  Bradford  had  con- 

Evening  News;  Raymond  Derwent,  Not-  centrated  its  untiring  efforts  on  produc- 
tingham  Daily  Journal,  etc. ;  G.  L.  Flem-  "ig  one  of  the  finest  goods  that  could  be 
ing,  American  Vice-Consul ;  Arthur  made. 

Grime.  Yorkshire  Post;  Edward  Haley,  “I  don’t  think  it  makes  quite  enough 
Messrs.  Joshua  Marshall  &  Co.,  Ltd.,  of  it,”  he  remarked,  "and  I  hope  it  will 
piano  merchants;  Stuart  A.  Hirst,  C.  E.  make  more  fuss,  and  1  hope  every  part 
Fulford  Medical  Preparations;  A.  Long-  of  the  community  that  has  a  specially 
bottom.  Standard  Motor  Company;  Sir  good  article  will  not  brag  about  it,  but 
Harold  Mackintosh,  Mackintosh’s  Toffee;  declare  its  faith  in  it,  and  say  1  have  pro- 
Ernest  Morison,  Morison’s  Hull;  Arthur  duced  something  valuable  to  the  world; 
S.  Porter.  Liverpool;  Rayner  Roberts,  let  them  stand  up  and  take  notice  of  me ; 
Batley  News;  F.  Shoesmith,  Fairy  Dyes,  I  am  proud  of  what  1  have  done  and  I 
Glasgow;  G.  E.  Stembridge,  Sheftield  have  made  some  contribution  to  the 
Daily  Telegraph;  J.  Courtman  Stock,  world’s  good"  by  doing  it.”  (Applause.) 
Couitman  Stock  .Xdvertising  Service.  John  Cheshire,  replying  to  the  toast 
Mr.  Derwent  had  arranged  for  the  follow-  of  “The  Advertising  Qubs  of  the 
ing  visitors  from  London ;  John  Cheshire,  World,”  delivered  a  few  thoughts  on 
S.  W.  Crawford,  H.  Rea  F'itch,  IfniTOR  the  International  .Advertising  Convention 
&  Publisher,  Thos.  McDougall,  Gordon  to  be  held  at  the  British  Empire  Exhibi- 
Ralston.  S.  Bernard  Smith.  tion,  Wembley,  between  July  14  and  19 

Sir  James  Hill,  chairman  of  directors  next, 
of  the  Bradford  Newspaper  Company,  Mr.  Cheshire  went  on  to  describe  the 
Ltd.,  presided.  simply  wonderful  reception  the  delegates 

Sir  .Arthur  Marshall  projio.sed  “The  had  in  .America.  They  were  received  by 
Advertising  Gubs  of  the  World.”  He  the  late  President  (it  was  touching  to 
made  some  entertaining  allusions  to  the  think  that  that  kindly  man  had  now 
visit  of  the  British  advertising  men  passed  over,  said  Mr.  Cheshire)  they 
in  -America,  and  declared  that  he  thought  were  given  the  freedom  of  New  York, 
he  could  already  see  in  English  adver-  motor  cars  and  stenographers  were 
tisements  some  “pep” ;  the  “big  noise”  placed  at  their  disposal,  they  were  feted 
had  apparently  arrived.  (Hear,  hear.)  at  dinners  and  theatres,  and  altogether 
Certainly  in  the  record  of  the  visit  there  had  such  a  marvellous,  and  strenuous, 
were  words  in  the  headings  that  he  had  time  as  they  on  this  side  of  the  .Atlantic 
never  heard  in  his  life.  (laughter.)  could  scarcely  hope  to  emulate.  But 
From  a  psychological  point  of  view  they  would  try  to  observe  the  best  stand¬ 
advertising  was  one  of  the  most  inter-  ards  of  British  hospitality,  and  he 
esting  phenomena  in  modern  life.  .An  thought  that,  after  all,  this  was  what 
amount  of  understanding  was  displayed  Americans  would  appreciate, 
by  those  engaged  in  it  which  almost  The  Thirty  Oub  of  London  felt  that 
passed  credulity.  In  the  old  days  peo-  the  carrying  through  of  the  convention 
pie  found  adventure  by  going  into  the  next  year  was  one  of  the  biggest  jobs 
far  parts  of  the  earth  in  quest  of  great  ever  attempted  in  the  country  by  adver- 
things.  Now  people  had  to  look  for  the  tising  interests,  iffid  in  order  to  do  it. 
satisfaction  of  the  spirit  of  adventure  in  they  had  secured  the  co-operation  of 
another  direction.  They  found  it  still  in  every  society,  association  and  club  repre- 
the  world  of  commerce  which  still,  as  we  senting  advertising  and  newspaper  inter- 
know  it  today,  presents  to  the  adventur-  csts.  and  they  were  seeking  the  addi- 

ous  heart  its  opportunities.  Men  put  tional  assistance  of  the  various  Chambers 

their  fortunes  to  the  test ;  some  sue-  of  Commerce  and  business  interests  gen- 

ceeded.  some  failed.  .And  they  had  erally.  Most  organizations  had  delegated 

found  the  wonderful  effect  which  could  three  of  their  memlicrs  to  form  one  big 
be  achieved  by  the  intelligent  use  of  ad-  general  committee  for  the  purpose  of 
vertisements.  What  struck  him  as  a  conduct  and  control.  From  this  big  corn- 
miracle  was  the  multiplicity  of  things  mittee  was  formed  an  executive  council 
which  advertisers  persuaded  the  public  to  control  sub-committees  dealing  with 
were  absolutely  necessary.  the  various  interests. 

But  civilization  was  continually  dis-  The  result  of  the  convention  would  be, 
covering  new  needs  and  the  satisfaction  he  hoped,  that  advertising  in  this  coun- 
of  them.  And  one  thing  was  true  of  try  would  gradually  take  a  definite  shape 
advertising ;  the  cleverest  advertisers  and  in  the  way  of  forming  a  sound  basis,  by 
the  cleverest  publicity  could  not  deceive  organizing  itself  in  such  a  way  that  the 
the  British  public  or  any  other  public,  profession  would  in  course  of  time.  Ik 
They  had  to  have  something  good,  carried  to  a  very  much  higher  plane,  in 
(Hear,  hear.)  In  the  long  run  they  had  addition  to  which  it  would  be  the  object 
to  be  truthful  It  was  as  well  that  we  of  all  organized  interests  to  secure  more 
English  people  were  the  first  commer-  pubUc  confidence  and_  to  encourage  the 
cial  people  to  recognize  that  honesty  slogan  of  the  Advertising  Clubs  of  the 
was  the  best  policy.  World.  “Truth  in  Advertising.”  It  was 

Let  them  make  up  their  minds  that  an  excellent  slogan.  He  was  sorry  for 


the  man  who  handled  an  article  in  which  not  true  that  in  this  country  we  were 
he  bad  no  confidence.  He  was  confident  long  way  behind  .America  in  advertisiJ 
that  any  mis-statements  would  eventu-  We  used  to  be  20  or  10  years  ago  u 
ally  come  home  to  roost.  we  had  caught  up  to  .America  and  tW 

.At  the  convention  in  London  it  would  was  now  very  little  between  the  t, 
be  the  aim  of  the  organizers  to  promote  countries.  In  many  ways  we  were  ahtJ 
an  international  atmosphere,  and  already  of  Americans.  We  were  better 
Belgium,  Sweden,  Holland.  F'rance  and  by  the  national  and  daily  press  than 
Spain  had  organized  sub-committees  to  America  was.  (Hear,  hear.)  Hebe, 
bring  over  to  London  as  many  delegates  lieved  in  the  press  as  a  form  of  adver! 
as  they  possibly  could.  The  Colonies  tising  before  anything  else.  He  felt  tJm 
were  also  bringing  over  large  numbers  the  daily  press  was  closer  to  the  public 
of  advertising  men.  so  that  the  program  pulse  than  anything  else.  (Hear,  hear! 
would  have  a  world  interest,  and  its  fruit  We  had  a  lot  to  learn  from  the  tidyiiij, 
would  be  discussions  on  advertising  and  up  of  hoardings  (billboards)  and^ 
selling  problems  as  they  affected  the  wanted  to  see  our  towns  straightened  m 
world,  and  the  atmosphere  would  lie  one  in  this  respect.  ^ 

of  cementing  international  relationships.  He  had  often  wondered,  said  Sir  Hat- 
The  British  delegation  had  already  pre-  old.  why  the  worsted  trade  of  England 
l»red  the  way  for  the  laying  of  the  did  not  do  more  advertising.  .\pj|jr. 
foundations  of  closer  understandings  be-  ently  it  was  now  the  intention  to  ad- 
tween  England  and  .America,  and  it  was  vertise  Bradford.  But  this  convention, 
hoped  that  the  fruits  of  their  work  would  he  said,  was  going  to  advertise  Britain, 
be  garnered  next  year.  The  speech  of  He  was  not  in  favor  of  all  conference, 
E.  T.  Meredith  at  the  reception  dinner  for  it  was  the  duty  of  a  business  man  to 
in  New  York  was  a  wonderful  thing,  look  after  his  business  first  and  then  go 
We  were  fast  forgetting  the  .sorrows  and  about  the  country,  if  he  wished,  attend- 
troubles  of  the  war,  and  with  Britain  ing  conferences  or  sitting  uiion  commit- 
and  America,  now  the  two  most  power-  tees.  But  he  heartily  favored  the  .U 
fill  commercial  nations  on  earth,  stand-  vertising  Convention,  one  reason  being 
ing  shoulder  to  shoulder,  further  war  the  benefit  it  would  bring  to  the  tic 
should  be  next  to  impossible.  countries  of  England  and  .America. 

Speaking  of  other  licnefits  which  G.  E.  Stembridge,  in  an  effectin 
would  accrue  from  the  convention,  Mr.  speech  gave  some  details  regarding  tbt 
Cheshire  said  that  it  would  mean  better  ideals  of  the  Associated  Advertisig 
business  if  people  engaged  in  advertising.  Clubs. 

As  an  advertising  man  he  was  quite  con-  Thomas  McDougall  proposed  “Londot 
lldent  that  the  attention  of  the  manufac-  1924.”  He  was  sitting  next  to  .\ldo. 
turing  firms  of  this  country  had  not  been  man  Trotter  and  he  remarked  that  k 
sufficiently  directed  to  the  importance  of  went  to  St.  James’s  School  with  tbt 
advertising  as  an  ally,  and  as  a  result  of  Lord  Mayor  elect,  and  they  had  bai! 
the  publicity  which  the  convention  would  many  a  fight  together, 
receive  he  expected  that  these  firms  H.  Rea  Fitch,  replying,  expressed  tbt 
would  realize  more  that  advertising  was  hope  that  this  gathering  would  be  tbt  I 
necessary  to  any  progressive  business.  prelude  to  similar  ones  in  every  town  of ' 
“We  want  to  inculcate  in  the  British  the  country, 
public,”  said  Mr.  Cheshire,  “a  belief  in  .Alderman  H.  M.  Trotter  propose 

the  advertisements  that  we  spend  so  “The  Chairman.”  In  Sir  James  Hillbi 
much  money  upon.  There  is  far  too  said,  they  had  a  citizen  whose  examplt 
much  suspicion  on  the  part  of  a  large  might  well  be  followed.  For  the  k 
section  of  the  public.  They  may  have  3!)  years  he  had  had  great  commercii! 
had  reason  for  it  in  days  gone  by,  but  responsibilities,  but  despite  that  he  bad 
we  now  want  the  British  public  to  turn  found  time  to  do  a  great  amount  of  pob- 
to  advertisements  with  as  much  confi-  lie  work,  particularly  when  he  was  a 
deuce  as  a  business  man  turns  to  his  busi-  the  City  Council 
ness  directory.”  ( Hear,  hear.)  Sir  James  Hill,  in  replying,  humor 

Sir  Harold  Mackintosh,  of  Messrs,  ously  remarked  that  had  he  not  bongfn 
John  Mackintosh.  Ltd.,  said  he  had  often  The  A'orkshire  ( )b.server  the  big  neii- 
stated  that  he  was  more  of  an  advertis-  paper  flotation  this  week  might  have  btc 
ing  man  than  a  confectioner.  It  was  for  a  million  more. 


48  Scott  “Multi-Units” 

are  being  erected  for 

The  Detroit  News,  Detroit,  Michigan 

This  Is  the  Only  Press 

that  appeals  to  the  practical  publisher  on  account  of  its  flexibility 
and  accessibility. 
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asks  more  care  for 
newsprint  cores 


Life  of  Core*  Can  Be  Prolonged  by 
Careful  Handling,  Paper 
Association  Pamphlet 
States 


The  core  of  a  newsprint  roll  is  as  im¬ 
portant  as  the  bobbin  in  a  reel  of  cotton, 
but  too  long  it  has  been  an  unconsklered 
trifle  of  the  daily  work  in  the  pressroom, 
declares  "Tips  on  Cores.’’  a  pamphlet  re¬ 
cently  issued  by  the  Canadian  Pulp  & 
Paper  Association,  urging  publishers  and 
pressmen  to  lessen  the  abuse  cores  now 
receive.  . 

The  life  of  the  paper  cores  now  used  in 
newsprint  rolls  can  be  prolonged  with 
ordinary  care,  the  pamphlet  states,  re¬ 
sulting  in  great  economy  to  both  manu¬ 
facturers  and  purchasers  of  newsprint. 

The  following  suggestions  for  the  han¬ 
dling  of  cores  are  made; 

1.  Never  place  crowbars  inside  the 
cores  to  lift  rolls.  If  it  is  necessary  to 
use  a  lever  to  move  the  roll,  a  round, 
wooden  stick  the  same  diameter  as  the 
inside  of  the  core  should  be  used. 

2.  Cores  should  never  be  dropped  end 
on  to  the  floor.  This  tends  to  weaken 
the  metal  tips  and  frequently  leads  to 
their  booming  separated  from  the  core 
on  their  return  to  the  mill. 

3.  Cores  should  never  be  stored  in  a 
damp  place.  This  tends  to  loosen  the 
layers  and  frequently  destroys  the  useful¬ 
ness  of  the  core,  necessitating  replace¬ 
ment. 

4.  Cores  should  never  be  used  as 
crowbars  or  rollers,  or  even  supports  for 
heavy  weights. 

5.  Cores  should  never  be  hit  with  a 
sledge  hammer  to  drive  them  flush  with 
the  edge  of  the  roll.  If  this  operation  is 
necessary,  a  block  of  wood  or  piece  of 
metal  should  be  placed  over  the  whole 
core  tip  to  distribute  the  force  of  the 
pounding  over  the  whole  surface. 

6.  Care  should  be  used  in  cutting 
white  waste  from  the  cores  so  that  the 
core  itself  is  not  damaged. 

“Until  recent  years  it  was  the  practice 
among  manufacturers  of  paper  to  use 
heavy  iron  cores  for  the  centers  of  news¬ 
print  rolls.”  the  pamphlet  states.  “These 
iron  cores  weighed  approximately  ten 
pounds  per  foot,  representing  in  the  case 
of  72-inch  rolls.  60  p<iunds  or  five  per 
cent  of  the  gross  weight  of  the  roll.  As 
an  imeresting  comparison  of  the  total 
weight  involved  in  a  year’s  transactions, 
it  might  be  mentioned  that  the  estimated 
newsprint  consumption  of  the  United 
States  for  1923  is  2.750.000  tons.  If  iron 
cores  were  now  employed  universally  it 
would  mean  a  freight  haul  of  137.000 
tons  per  annum  for  the  cores  alone. 

“When  the  paper  core  was  first  intro¬ 
duced  it  was  necessary  to  use  wooden 
plugs  at  each  end  of  the  roll  to  prevent 
the  core  from  collapsing,  and  consequent¬ 
ly  its  use  was  not  general  until  the  ad¬ 
dition  of  the  metal  tip.  Paper  cores  with 
metal  tips  now  weigh  only  two  pounds 
per  foot  or  twelve  pounds  to  a  72-inch 
roll.  For  freight  calculations  in  com¬ 
parison  with  iron  cores,  this  represents  a 
saving  of  forty-eight  pounds  on  a  roll  of 
72-inch  newsprint. 

j  “In  the  course  of  one  year  the  length 
j  of  papCT  cores  used  by  the  Canadian 
[  newsprint  mills,  if  placed  end  to  end. 
j  would  make  a  line  of  1,400  miles,  and 
represents  six  thousand  tons  of  valuable 
merchandise  costing  over  $1,200,000  to 

I  produce.” _ 

j  WANTS  RIPENED  TIMBER  CUT 


Encineert  Urge  Renewal  of  $2,000,000 
Fund  for  Forest  Purchases 
Intelligent  treatment  of  timber  tracts  is 
urged  by  the  Federated  American  Engi- 
neenng  Societies  in  a  report  of  that  or¬ 
ganization’s  Reforestation  Committee 
made  public  recently. 

,  ’^  committee  recommends  the  Presi- 
^t.  Congress  and  the  Federal  Budget 
Bureau  to  renew  yearly  appropriations  at 
™  rate  of  $2,000,000  for  the  purchase  of 
torert  Unds.  under  the  Weeks  law. 

.  Tp*  demand  for  forest  products  is 
mertasmg  rapidly  in  the  face  of  diminish¬ 
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ing  supplies,  and  costs  are  advancing,” 
the  statement  continues.  “It  therefore 
seems  an  opportune  time  for  the  people 
of  states  possessing  timber  reserves  to 
adopt  a  modern  forest  policy,  which  will 
permit  the  care  of  their  forests  on  modern 
scientific  lines.” 

Repeal  of  the  constitutional  provision 
prohibiting  the  cutting  of  timber  in  the 
forest  reserves  of  New  York  is  advo¬ 
cated  by  the_  engineers.  A  great  volume 
of  ripened  timber  should  now  be  cut.  it 
is  claimed,  both  in  the  interest  of  con¬ 
servation  and  industry. 

The  Reforestation  Committee  of  the 
Federated  American  Engineering  Sodety 
is  co-operating  with  the  United  States 
Forest  Service  and  other  agencies  to  ad¬ 
vance  forestry  as  a  science.  Its  member¬ 
ship  includes  W.  H.  Hoyt,  Duluth,  Minn., 
Engineers’  Club;  Colonel  Charles  R. 
Gow,  Boston  Society  of  Civil  Engineers ; 
J.  C.  Ralston,  Associated  Engineers  of 
Spokane,  Wash.,  and  S.  H.  McCrory, 
Bureau  of  Soils,  United  States  Depart¬ 
ment  of  Agriculture. 


Rev.  Carl  Heyl  Become*  Editor 

Rev.  Carl  Heyl,  on  Nov.  1,  became 
«litor  of  the  Cierman  publications  of  the 
Central  Publishing  House  of  the  Re¬ 
formed  Church,  Cleveland,  O.  The  con¬ 
cern  issues  several  weekly,  monthly,  and 
other  publications. 


"Eranicript  Standardize*  Cla**ified  Rate* 

Beginning  Jan.  1  the  Boston  Trans¬ 
cript  will  charge  the  same  rate  for  both 
local  and  national  classified  advertising, 
William  F.  Rogers,  advertising  mana¬ 
ger,  has  announced.  The  Transcript  has 
always  charged  the  same  rate  for  local 
and  national  display  space. 


New  “M.  E.”  for  Japan  Adverti*er 

Frank  H.  Hagers,  Springfield,  Mass., 
has  been  apqwinted  managing  editor  of 
the  Japan  Advertiser  of  'Tokyo,  accord¬ 
ing  to  word  reaching  Springfield  this 
week. 


Photo  Advertising  "Hunch” 

C.  L.  Allen,  advertising  manager  of 
the  Middletown  (O.)  Journal  recently 
worked  out  successfully  the  idea  of  “pic¬ 
tures  in  the  picture  magazine”  as  an  ad¬ 
vertising  selling  feature.  Under  the  caption, 
“Leading  Middletown  Business  and  Pro¬ 
fessional  People”,  the  Journal  is  now 
running  a  page  of_  photo  advertising, 
which  sells  at  $1.25  per  column  inch, 
each  insertion,  for  52  weeks  or  a  total  of 
$3640.  The  advertisements  consist  of  a 
thumbnail  cut  of  the  business  or  pro¬ 
fessional  man,  and  a  brief  advertising 
notice. 


Elditorial  Conference  Nov.  16 

The  next  monthly  meeting  of  the  Edi¬ 
torial  Conference  of  the  New  York  Busi¬ 
ness  Publishers’  Association,  Inc.,  is 
scheduled  for  Nov.  16,  at  12:15,  Hotel 
Astor,  New  York.  Discussion  will  cen¬ 
ter  around  the  question,  “How  Far  Can 
and  Should  a  Business  Manager  Go  in 
Helping  to  Edit  a  Publication?” 
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the  Country! 


The  following  newspapers  are  already  on  the  list  of  those  that  will  reap  the  reward*  of 
our  great  “Christmas  Gift  Suggestions”  Campaign  in  classified  advertising. 


ALABAMA 

Gadsden  Journal 

ARKANSAS 

Forth  Smith  Tinm  Record 
CALIFORNIA 
Fresno  Bee 
San  Francisco  Call 
CONNECTICUT 
Rridgi  port  Post 
Hartford  Courant 
New  Britain  Record 
New  Hasen  Rethiter 
Ne%  London  Day 
Norwich  Bulletin 
Stamford  Advocate 
1>)n1nKton  Register 
Watertiury  Republican  k  Amer* 
lean 

FLORIDA 

Miami  News-Metropolis 

GEORGIA 

Albany  Herald 

Augusta  Chronicle 

ILLINOIS 

Alton  Telecrapb 

^lleTille  Advocate 

Chicago  Herald  k  Examiner 

Danville  Press 

Decatur  Review 

East  St  Louis  Journal 

Moline  Dispatch 

Peoria  Joumal-Ttanseript 

Quincy  Herald 

Rock  Island  Argoi 

SpringAeld  State  Register 

INDIANA 

Evansville  Courier 

Indianapolis  News 

Logansport  Pharos-Tribune 

Richmond  PallafBum 

Rushvllle  Republkao 

Vincennes  Commercial 

IOWA 

Cedar  Rapt<b  Oaiette 
Davenport  Democrat 
Dubuque  Times-Jounial 
KANSAS 

Hutchinson  News 


Kansas  City  Kansan 
Wichita  Eagle 
KENTUCKY 
Louisville  Post 
Paducah  News-Democrat 
LOUISIANA 
New  Orleans  States 
MAINE 

AugVita  Journal 
Lewiston  Journal 
Portland  Express 
Waterville  Sentinel 

MARYUND 

Hagerstown  Herald-Mall 
MASSACHUSEHS 
Boston  Advertiser 
Fall  River  Globe 
Haverhill  Gazette 
New  Bedford  Standard 
Springfield  Union 
Taunton  Gasette 
MICHIGAN 

Jackson  Clthen  Patriot 

Kalamazoo  Oaxette 

MINNESOTA 

Minntapolis  Journal 

MISSOURI 

Joplin  Globe 

St.  Joseph  Gamtte 

NEW  HAMPSHIRE 

Concord  Monitor-Patriot 

Manchester  Unkm  Leader 

NEW  JERSEY 

Asbvy  Park  Pres 

Atlantic  City  Press-Untoo 

Bayonne  News  Review 

Camden  Poet-Telegram 

Hackensack  Record 

New  Brunswick  Home  News 

Paiwalc  News 

Paterson  Press-Guardian 

Trentoo  Times 

NEW  YIRK 

Albany  Knickerbocker  Prea 
Batavia  News 

Binghamton  Prea  k  Leader 
Bro^lyn  Eagle 
Buffalo  Courier 


Gloeersville  Leader-Republican 

Jamestown  Post 

Long  Island  City  Star 

Middletown  Herald 

Mt.  VemfMi  Argus 

New  York  American 

New  Rochelle  Standard-Star 

Poughkeepsie  Star-Enterprise 

Rochester  Hmes-Unlon 

Schenectady  Union-Star 

Syracuse  Post-Standard 

Troy  Record 

Utica  Press 

Watertown  Times 

Yonkers  Herald 

NORTH  CAROLINA 
Asheville  Cltiien 
Charlotte  News 
Ga.'itonia  Gazette 
Greensboro  Record 
Hickory  Record 
High  Point  Enterprise 
Raleigh  times 
Rocky  Mount  Telegram 
Wilson  Times 
Winston-Salem  Sentinel 

OHIO 

Akron  Beacon-Jburhal 
Athens  Messenger 
Clillllcothe  Gasette* 

Cincinnati  Post 
Dayton  News 

Ea.vf  Liverpool  Review-Tribune 
Marietta  Register 
Middletown  Jownal 
Portsmouth  times 
Sandusky  Star-Journal 
Springfield  News 
Xenia  Gasette 

OKUHOMA 
Muskogee  Phoenix 
Okmulgee  Times 

PENNSYLVANIA 

Altoona  Mirror 
Bethlehem  Globe 
Easton  Free  Press 
K>ie  Dispatch-Herald 
Grecnsbi^  Tribune 


HarrisNirg  Patriot- News 
Lancaster  New  Era 
Pittsbu^  Press 
Reading  Eagle 
Scranton  Republkaa 
Sharon  Telegraph 
Warren  times 
West  Chester  Local  News 
RHODE  ISLAND 
Pawtucket  times 
Providence  Journal-Bulletin 
Westerly  Sun 

SO.  CAROLINA 
Anderson  Mail 
Charleston  News-Cowier 
Columbia  State 
Greenville  Piedmont 
.Newberry  Obeener 
TENNESSEE 
Johnson  City  Chronicle 
TEXAS 

El  Pa.so  Herald 
Houston  Chronicle 
San  Antonio  Express 

VIRGINIA 

Norfolk  Ledger-DLvpatch 
Roanoke  times-World  News 
WEST  VIRGINIA 
Clarksburg  Telegram 
Huntington  Herald-Dispatch 
Parkersburg  Sentinel 
WISCONSIN 

Green  Bay  Presa-Gazette 
Kenosha  News 
Madison  Times 
Milwaukee  Sentinel 
Racine  Journal-News 
Superior  tVlegnm 
CANADA 

Brantford  Expositor 
Kingston  Whig 
London  Free  Press 
Montreal  La  Patiie 
Niagara  Falls  Review 
Ottawa  Journal 
Peterborough  Examiner 
Quebec  Telegraph 
WInebor  Border  Cities  Star 
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THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Classified  Advertising  Counsellors 
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BOOKS  FOR  A  NEWSPAPER  UBRARY 


INJURING  his  address  before  the  Uni- 
^  versity  Press  Club,  at  Ann  Arbor, 
Mich.,  Lee  A.  White,  of  the  Detroit 
News,  gave  out  a  list  of  books  recom¬ 
mend^  for  the  newspaper  library,  based 
uiwn  the  experience  of  the  News.  It 
made  it  clear  that  this  was  not  a  com¬ 
plete  or  adequate  library,  but  within  its 
limitations  it  amtains  books  touching 
most  of  the  subjects  under  common  in¬ 
quiry  in  a  newspaper  oftke.  Many  of 
the  IxKjks  can  only  be  purchased  in  the 
second-hand  shops  and  fully  sixty  per 
cent  of  them  are  available  there  at  prices 
far  below  those  quoted.  Your  own  city 
and  State  can  be  substituted  where  De¬ 
troit  and  Michigan  appear  in  this  list,  as 
it  must  be  remembered  that  Mr.  Wliite 
was  speaking  before  Michigan  editors 
and  compiled  the  list  from  the  library  of 
a  Detroit  newspaper. 

Mr.  White’s  book  list  follows  : 
PRIMARY  LIST 

Webster’s  New  International  Dictionary. 
G.  &  C  Merriam,  Springfield,  Mass., 
1919.  $16. 

New  International  Encyclopedia.  24  vols. 
Dodd,  Mead,  1917,  $125;  Yearbooks. 
$6.75,  or  Encyclop^ia  Americana,  30 
vols.  Americana  Corporation,  1921. 
$350. 

World  Almanac  and  Encyclopedia.  New 
York  World.  Annual.  3Sc. 
Statesmen’s  Yearbook.  Macmillan.  An¬ 
nual.  $7.50. 

Who’s  Who  in  America.  Macmillan. 
Biennial.  $7.50. 

New  York  Times  Index.  New  York 
Times.  Quarterly.  $8. 

Ayer’s  Newspaper  Annual.  N.  W. 
Ayer  &  Son,  Philadelphia.  Annual. 
$15. 

City  Directory. 

State  Gazeteer. 

Congressional  Directory  —  Obtainable 


from  Superintendent  of  Documents  or 
any  Congressman.  Issued  each  session 
of  Congress. 

State  Manual — Secretary  of  State,  State 
Capitol.  State  Printers.  Free. 

City  and  Township  Manuals  and  Re¬ 
ports.  Town  or  City  Clerk. 

City  Charter.  City  Clerk. 

Style  Book  of  the  Detroit  News.  The 
Detroit  News.  Free. 

Newspaper  Writing  and  Editing,  by  \\. 

G.  Bleyer.  Houghton,  1913.  $1.65. 
Scientific  Circulation,  by  W.  R.  Scott, 
Ronald  Press,  1915. 

Slander  and  Libel,  by  M.  L.  Newell. 
Third  edition.  Callaghan,  1914.  $11. 
Or  Newspaper  Law,  by  W.  W. 

I. :  omis.  Citizen  Publishing  Company, 
La  Grange,  Ill,  1921.  $1.50.  Or  The 
Law  of  the  Press:  Text,  Statutes  and 
Cases,  by  William  G.  Hale.  West 
Publishing  Company,  1923.  $3.50. 

F'amiliar  Quotations,  edited  by  John 
Bartlett.  Little,  Brown.  $5. 

Home  Book  of  Verse,  edited  by  B.  E. 

Stevenson.  Holt,  1912.  $12.50. 
Scientific  .American  Book  of  Formulas, 
edited  by  A.  A.  Hopkins.  Scientific 
American  Publishing  Company,  1911. 
$5.  Or  Henley’s  20th  Century  Book 
of  Recipes,  Formulas  and  Processes, 
edited  by  H.  D.  Hiscox.  Henley,  1907. 
$8. 

Boston  Cooking  School  Cook  Book,  by 
F.  M.  Farmer.  Little,  1918.  $2. 
Etiquette,  bv  Emily  Post.  Funk  &  Wag- 
nalls,  1922.  $4. 

Farm  and  Garden  Rule  Book,  by  L.  H. 

Bailey.  Macmillan,  1911. 

Brief  History  of  the  United  States,  by 

J.  B.  MacMaster.  .\merican  Book 
Company,  1910.  $1.  Or  History  of 
the  American  Nation,  by  A.  C.  Mc¬ 
Laughlin.  Appleton.  New  edition. 
$1.50.  Or  (for  extended  treatment  of 
later  periods)  History  of  the  United 


States,  by  J.  Rhodes  (1850-1896).  8 
volumes.  Macmillan,  1904-22.  $4.  Or 
.American  Nation  Series,  edited  by  A. 
B.  Hart.  2  volumes.  Harper,  1904-8. 
$2  a  volume.  Or  History  of  the 
United  States,  by  E.  P.  Oberholtzer.  2 
volumes.  Macmillan,  1917.  $5. 

Recent  History  of  the  United  States,  by 
F.  L.  Paxson.  Houghton,  1921.  $5. 

Europe,  1789-1920,  by  E.  P.  Turner. 
Doulileday,  1922.  $3.50. 

Economics  for  the  General  Reader,  by 
Henry  Clay.  Macmillan,  1918.  $2. 

Principles  of  Advertising,  by  Daniel 
Starch.  A.  W.  Shaw  &  Co.,  1923.  $5. 

History  of  Detroit  and  Michigan,  by  C. 
M.  Bureon.  5  volumes.  Clark  Com- 
l)any,  Chicago.  $5. 

The  Story  of  Detroit,  by  George  B.  Car¬ 
lin.  -About  800  pages.  The  Detroit 
News,  1923.  (In  press.)  Price  nomi¬ 
nal. 

(Juide  to  Detroit,  by  Rand,  McNally  & 
Co.,  1923.  40c. 

Rand-McNally’s  Atlas  of  the  United 
States.  1921.  $35. 

Rand-McNally’s  Atlas  of  ForeigJi  Coun¬ 
tries.  1921.  $35. 

Spalding’s  Red  Cover  Series  of  Athletic 
Handbooks.  American  Sports  Pub¬ 
lishing  Company.  “Athletic  Library.” 
25c  each  (paper). 

Hoyle’s  Card  Games.  New  and  revised 
ctlition.  Ottenheimer.  35c. 

SECONDARY  UST 

Chicago  Daily  News  Almanac.  -Annual. 
$.75. 

Brooklyn  Eagle  -Almanac.  Annual.  $1.50. 

Canadian  Almanac.  Copp  Cark  &  Co., 
Toronto.  Annual.  $1.50. 

Whitakers’  -Almanac.  12  Warwick  Lane, 
London.  E.  C.  Annual.  6  shillings. 

Literary  Yearbook.  M.  Meredith,  Lon- 
doa  $3. 

Editor  &  Publisher  International  Year¬ 
book  Number.  Editor  &  Publisher, 
New  York.  Annual  l-'ree  to  sub¬ 
scribers:  bound,  $2. 

Yearbook  of  the  Churches.  Federal 
Council  of  the  Churches.  .Annual. 
$1.50. 


.Anjerican  Dictionary  of  Dates,  by  f  t 
Damon.  Badger,  1921.  3  volute 
$15.  Or,  American  Annivenari- 
(“Every  day  in  the  year”),  by  P  n 
Dillon.  Dillon  Publishing  Coin^ 
1918.  $2.  Or  Derby  CalendbTS 
lished  with  the  National  Cyclop^  gi 
.American  Biography.  18  volmiiH 
White.  ^ 

Yearbook  of  the  Department  of  Labot 
(and  dffler  departments  as  desired) 
Superintendent  of  Documents,  Wask^ 
ington,  D.  C. 

Thomas’  Register  of  Manufactnren 
Thomas  Publishing  Company  A« 
nual  $10. 

Poor’s  Financial  Services  (Industrials 
Railroads,  Public  Utilities),  4  volumn 
.Annually.  Poor  Publishing  ConraaDT 
$60.  ■ 


Who’s  Who  (English).  Macmillat 
.Annual.  $15. 

Who’s  Who  in  the  Theatre.  Edited  b 
John  Parker.  Fourth  edition.  Smal 
-Maynard.  $5. 

-Motion  Picture  Studio  Directory.  Ifc. 
tion  Picture  News.  Atmual.  $3. 

Baker’s  Biographical  Dictionary  o( 
Music  and  Musicians.  Edited  by  A1 
fred  Remy.  Schirmer,  1919.  $43; 
Or,  International  Who’s  Who  t 
Music,  1918.  Current  Literature  Pub¬ 
lishing  Company,  1918.  $5. 

Cyclopedia  of  Music  and  Musicians,  b 
Grove.  6  volumes.  Macmillan,  19li 
1920.  $35. 


Women  of  1923.  Women’s  News  Sen 
ice.  Winston.  $1. 

.Automobile  Blue  Book.  (Official  (juide 
Each  volume,  $3. 

U.  S.  Census  Reports.  (Bureau  of  tk 
Census).  Subscription. 

United  States  Statistical  Abstract  Ai- 
nual.  Superintendent  of  Docunm 
Washington,  D.  C. 

IJppincott’s  New  Pronouncing  Gate 
teer.  New  edition.  $10. 

Medical  Dictionary,  by  T.  L.  Stednat 
Wood,  1911.  $4.50. 

Perfect  Calendar,  by  H.  Fitch.  Fui 
$.50.  Or  some  other  perpetual  calo 
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NEWSPRINT 

DELIVERED  REGULARLY  ON  CONTRACT  FROM 

RELIABLE  MILLS 

NEWSPRINT  PAPER  CORPORATION 

Sole  Agent  in  United  States  for 
SWEDISH  MILLS—  NORWEGIAN  MILLS— 


Billeruds  Aktiebolag  < 

Fiskeby  Fabriks  Aktiebolag 
Hafrestroms  Aktiebolag 
Holmens  Bruks  &  Fabriks  Aktiebolag 
Skonviks  Aktiebolag 
Wargons  Aktiebolag 
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Ankers  Traesliperi  &  Papirfabrik  A-S 
Bohnsdalen  Mills,  Ltd. 

Folium  Traesliperi 

Aktieselskabet  Hofsfos  Traesliperiog  Papirfabrik 
Aktieselskabet  Holmen-Hellefos 
Hunsfos  Fabrikker 
Union  Paper  Co.,  Ltd. 


^Iso  Agent  for  the  Swedish  Mill — Stora  Koparbergs  Bergslags  Aktiebolag 

5f^iu0prmt  Corporation 


G  F.  STEELE,  President 


33  WEST  FORTY-SECOND  STREET,  NEW  YORK 

Telephone:  Longacre  1116 

LOUIS  CALDER,  Vice-President  J.  J.  NOLAN,  Secretary 


S.  W.  WESTLAKE,  Treassrtr 
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Creative  Chemistry,  by  E.  E.  Slosson.  CHICAGO  PRESS  CLUB  BOOMS 
Century,  1919.  ^.50. 

American  Commonwealth,  by  Bryson  Elected  President  and  New 

^Bryce.  2  volumes.  ‘^lO  Oht^in^d 

i/nH^rn  Democracies,  by  James  Bryce. 

2  volumes.  Macmillan,  1921.  $10.  With  a  complete  slate  of  newspaper 

Mew  Reference  Atlas  (supplement  to  men  at  the  helm,  the  Chicago  Press  Club 
^Webster’s  Dictionary),  included  in  is  soon  to  be  revived  to  the  glory  of  its 
ourchase  of  dictionary,  $1.  •  former  days,  according  to  Charles  Lee 

Handbook  for  Newspaper  Writers,  by  G.  Bryson,  the  newly  elected  president. 

M  Hyde.  Appleton,  1921.  $2.  Quarters  have  been  secured  at  168  West 

Pooular  Antiquities,  by  John  Brand.  Adams  street,  and  a  drive  is  soon  to  be 
Macmillan.  $3.  inaugurated  for  members. 

Reader’s  Handbook,  by  E.  C.  Brewer.  Mr.  Bryson,  the  new  president,  has 
Lippincott.  $2.  been  in  newspaper  work  since  he  was 

Curiosities  of  Popular  Customs,  by  W.  fourteen.  At  present  he  is  on  the  re- 
S  Walsh.  Lippincott.  $3.  write  desk  of  the  Chicago  Herald  and 

Two  Centuries  of  Costume  in  America,  Examiner.  He  gained  considerable  ex- 
by  Alice  M.  Earle.  Macmillan,  1910.  pericnce  in  the  west,  at  one  time  being 
<250.  editor  of  the  Cripple  Creek  (Col.) 

Farmer’s  Bulletins  from  the  Department  Daily  Times. 


Daily  Express,  Sunday  Express 
and  Evening  News 

CAU..E1. 7,703,723 

of  advertising  in  the  first  six  months  of  1923,  according  to 
Editor  and  Publisher  of  August  25,  1923.  Only  12  cities  having 
morning,  evening  and  Sunday  service  by  one  publication  stood 
ahead  of  San  .\ntonio. 


of  Agriculture  (Canning,  Health,  etc.) 
Nominal  charge. 


In  1913  Mr.  Bryson  joined  the  staff 
of  the  Chicago  Examiner  and  has  been 


!  Government  of  the  United  States,  by  W.  there  since,  except  for  a  few  intermit- 
B.  Munro.  Macmillan,  1919.  $3.  tent  intervals.  During  one  of  them  he 


B.  Munro.  Macmillan,  IVIV.  W.  tent  intervals.  During  one  of  them  he  HI  ■nnillin  TUT  ninfll/  Omilinr 

Political  and  Social  History  of  Modern  was  city  editor  of  the  Journal  of  Com-  HI  I  liy|||||\|||  ||JL_|  |l||  I.LLLlllll  L 

J So/of RLL  RnUUNU  I  Ht  bLUb^  DLnlllbt 


Governments  of  Europe,  by  F.  .A.  Ogg.  short  stories. 

Macmillan,  1918.  $3.  Dan  Sullivan,  first  vice-president,  is 

Short  History  of  the  English  People,  by  one  of  Chicago’s  best  known  newspaper 
J.  R.  Green.  4  volumes.  Burt.  $3.  men.  He  is  now  editor  of  the  Tribune’s 
.Also  4  volumes.  Harper.  $10.  picture  page  and  assistant  to  the  city  edi- 


.Also  4  volumes.  Harper.  $10.  picture  page  and  assistant  to  the  city  edi- 

Human  Nature  and  the  Social  Order,  by  tor.  During  the  war  he  was  a  captain 
C.  H.  Cooley.  Scribner,  1922.  $1.75.  in  the  132d  Infantry. 

Social  Psychology,  hv  E.  .A.  Ross.  Mac-  Other  officers  are  (ieorge  S.  Foster, 
millan,  1908.  $1.50.  second  vice-president :  Robert  E.  Belcher, 


PiAlic  Opinion,  by  Walter  Lippman.  treasurer ;  C.  M.  Carr,  secretary ;  De 
Harenurt.  1922.  $3.  Lysle  Ferree  Cass,  librarian;  James  F. 

State  Compiled  Laws,  and  the  Public  Bishop,  counsel.  Directors  are  Robert 
Acts  of  the  State  Legislature.  State  Gunn,  Ransom  E.  Walker,  C.  F.  Wen- 
Printers.  l.aws,  in  4  volumes,  1915.  ham,  Harry  D.  Joannis.  Harry  G.  Fisher 
Acts,  to  date.  4  volumes.  $3.50  each,  and  A.  Milo  Bennett. 

Opera  (joer’s  Complete  Guide,  by  L.  L.  - 

Melitz.  Dodd.  1911.  $1.50.  ALL-MONTANA  CONFERENCE 

Victrola  Book  of  the  Opera,  by  S.  H.  _ 

Rous.  Victor  Talking  Machine  Ck)m-  ,  „  .  .  .  „  ,  ^ 

pany,  1921.  $1.50.  state  rreas  Asaociation  Backi  Proa- 

Apollo:  A  Manual  for  Art  Students,  by  perity  Meet 

S.  Reinach.  Scribner,  1914.  $1.50.  *  „11  fnr  an  All.Vfnnt,n,  p.vJe.  r — 


.  ^  A  call  for  an  All-Montana  Civic  Con- 

Biographial  S^ketches  of  Am^.can  Art-  f^ence,  to  be  held  in  Lewiston.  Nov.  15. 

I  u\-  ^  -k  16  and  17.  has  been  issued  by  the  Montana 

I  Michigan  State  Library.  $.5().  State  Press  .Association.  The  conference. 

0  ^^1  Purpose  the  elimmation  of 

I  McClurg,  1913.  $8.  friction  among  various  elements  in  the 

I  Building  Newspaper  Advertising  by  state  in  the  interests  of  general  pros- 
■  Jason  Rogers  Harper,  1919.  $10.50.  perity,  was  approved  and  authorized  bv 
I  Newspaper  Building,  by  Jason  Rogers,  the  association  at  its  annual  meeting  in 
r  Harper  918  $5.  Butte  last  August, 

j  Country  W^ly  by  Phil  C.  Bing.  Ap-  ^  A  program  of  publicity  will  be  oiit- 
pleton,  1917.  $1.50.  lined,  and  steps  taken  to  develop  a  spirit 

.j  Editorials  and  Editorial  Writing,  by  R.  9f  co-operation  and  common  understand- 
'  W.  Neal.  Home  Correspondence  mg  which  will  enable  the  people  of  Mon- 

School,  Springfield,  Mass..  1921.  $2.40.  tana  to  work  together  for  the  good  of 

I  The  Editorial,  by  L.  N.  Flint.  Apple- 


ton,  1920.  $2.50. 

Bill  and  Concordance. 

Shakespeare’s  Complete  Works. 
Concordance  to  Shakespeare,  by  John 
Bartlett.  Macmillan,  1889.  $7.50. 


The  State  Federation  of  Labor  and 
various  civic  organizations  will  send 
delegates. 


5  Concordance  to  Shakespeare,  by  John  El  Dorado  (Ark.)  Tribune  Sold 
Bartlett.  Macmillan,  1889.  $7.50.  The  El  Dorado  (Ark.)  Tribune,  one 

I  — -  of  the  oldest  newspapers  of  South 

i  _ _  -Arkansas,  was  recently  sold  by  its 

IRWIN  SCORES  PROPAGANDA  former  owner,  Clyde  W.  Martin,  to  a 

'  -  new  corporation  composed  of  J.  B.  Story, 

War  Correspondent  Says  Europe  Be-  B.  F.  Mullen  and  H.  H.  Brinsmade,  who 
ing  Fed  on  Lies  capacity,  respectively,  of 

i  t  •  1  ••  business  manager,  advertising  manager 

I  of  wTt'®  •  '"*  T  opinion  and  managing  editor.  These  gentlemen, 

^  mL  a*  “*'n-  author  and  war  corre-  for  several  years,  have  been  engaged  in 
1  f  tr  Nov.  3  at  a  luncheon  newspaper  work  in  El  Dorado  and  else- 

'  Vn  t  where.  The  Daily  Tribune  recently 

I  ™  1  '  Hughes  proposal,  if  it  re-  added  equipment,  including  a  new,  mod- 
TCais  only  a  single  ray  of  truth  on  the  ern  press.  Mr.  Martin,  retiring  owner, 
euroKan  situation,  will  have  been  worth  with  his  family,  will  leave  shortly  for 
I  c  cuort.  he  said.  the  Pacific  coast  on  an  extended  vaca- 

1  was  in  Europe  last  summer  and  the  lion. 
i^st  alarming  thing  I  discovered  was  - 


^re  vividly  last  summer  than  they  did  A  “Lynch  for  president’’  club  has  been 
fhe  war.  started  at  Boston  to  push  the  election  of 

•tS"*  ccason  for  that  condition  of  James  M.  Lynch  as  president  of  the  In- 
mind,  and  it  bodes  ill  for  the  future,  is  ternational  Tynographical  Union  at  the 
that  during  the  war  the  new  art  of  prop-  election  next  May.  Lynch,  a  past  presi- 
a^da  _  was  recognized  and  discovered,  dent  of  the  international  organization. 
Itiere  isn’t  a  citizen  in  private  life  in  resigned  in  1914  to  become  labor  com- 
rrance  who  knows  the  truth  about  Ger-  missioner  for  the  state  of  New  York. 

Edward  M.  Martin  was  made  temporary 
We  had  plenty  of  propaganda  in  this  president  of  the  Boston  club,  with  W.  C. 
ouuutiy  during  the  war.  "rake  it  from  Trump,  temporary  secretary.  James  F. 
a  journalist.  I  know.  Wright,  Benjamin  Gell,  Tames  J.  O’Con- 

;  Ihing  Europe  needs  before  nor,  M.  A.  Adler  and  Charles  O.  Wood 

t  ?  become  reconstructed  is  a  few  were  chosen  a  committee  on  orgianization, 
•loses  of  cold  truth.”  finance,  and  permanent  officers. 


I 


PROVES  POPULAR  IN  SAN  ANTONIO 
Daily  Express,  Evening  News  and  Sunday  Express 

C*WUED  11  50Q732 

in  the  first  nine  months  of  1923 — a  gain  of  706,037  lines  of 
LOCAL  and  29,080  lines  of  NATIONAL  advertising 


p  M  A  o  I  M  Edition  of  the  San  Antonio  Data  Book  will 
\  P  ^  M  N  11  be  ready  about  the  lOth  of  November — ^32 
pages  of  data  about  San  Antonio  and  its 
trade  territory — space  buyers’  chart  down  to  date — map  of 
Texas,  population  analysis,  our  merchandising  service  fully 
described.  -Airplane  view  of  the  wholesale,  retail  and  manu¬ 
facturing  districts,  showing  the  picturesque  San  Antonio  River 
winding  through  the  city  which  Uncle  Sam  now  lists  as  37th 
United  States  city  with  184,727  population. 


The  Recognized  Leading  Newspapers  of  Southwest  Texas 

0m  ^ntanloCirpress. 

Ttlomir^  and  J' urviai/' 

Abaohitcly  Dominate*  Its  Field 

SAN  ANTDNID  EVENING  NEWS 

GOenirisr  ^  G>x\ipt  Junday 

Has  the  Larceet  Hoine> Delivered  Circulatian  ol  Any 
Altemoon  Paper  in  San  Antonio 

Every  Tuesday  and  Friday 

Cbvero  the  Small  Town  and  Affricultural  Field 
ol  South  Texas.  Eatahliahed  IStt 

We  solicit  your  business  on  the  basis  of  largest,  non-dupli¬ 
cating  circulation,  lowest  advertising  rates,  and  complete 
co-operation  in  winning  this  very  attractive  market. 

Circulation  secured  without  premiums. 


The  John  Budd  Company 

National  Advertising  Representatives 


NEW  YORK  CHICAGO  ST.  LOUIS 
SAN  FRANCISCO  LOS  ANGELES 


ATLANTA 

SEATTLE 


LOUIS  WILEY  SCORES 
DECEPTIVE  ADS 


ago.  It  is  reported  that  as  a  result  of  A, 
merger  the  enlarged  company  win^ 
into  the  magazine  held  and  will  publiji,®’ 
large  number  of  nationally  knoun 
odicals  in  Albany.  ^ 


The.busin«s  manager  of  tlie  Times  de-  ^*^""**  P«P«r.  Ar. 

voted  the  introductory  portion  of  his  Per»onal  Mouthpieces 

address  to  explaining  the  strike  of  ^e  Berlin.  Oct.  15.— Hugo  Stinnes  de- 

New  lork  newspaper  pressmen,  which  clares  that  the  Deutsche  Allgemeine  DonnelUon  Paper’*  Stormv  . 

demonstrated  he  said,  the  force  of  ad-  Zeitung.  which  he  owns,  is  not  an  official  ^  CsreerEsai 

vertising,  in  that  the  strike  cost  manufac-  organ  of  the  Stinnes  concerns,  and  can-  ,  Following  a  stormy  existence  duriw 
turers,  merchants,  and  bankers  many  mil-  be  correctly  quoted  as  such.  the  past  few  months,  the  Donnellson  (I^ 

j-  r  u  Throughout  the  world  newspapers  Times,  the  farmers’  union  japer  of  U 

The  reading  of  newspaj^rs  has  come  have  quoted  the  D.  A.  Z.  as  reflecting  county,  has  been  sold  and  will  be  moveii 
habit  in  every  home,  he  declared,  views  and  opinions  of  the  German  f?  ^ort  Madison,  la.,  for  further  public. 
Advertising  in  a  ne\\spaper  may  cover  bnancial  w'izard.  But  Stinnes  has  let  it  t*on.  In  September  the  office  of  tbc 
a  ccmtincnt  or  be  restricted  to  a  state  or  be  known  that  this  is  all  wrong.  None  paper  was  painted  a  bright  yellow  ani 
a  city.  It  comes  the  nearest  to  the  qJ  newspaper  properties  in  Germany  editor,  G.  A.  Rothert,  was  warned  to 
fundamental  principle  of  siKcessful  mar-  jg  ^  considered  a  “house  organ” —  leave  town  through  threats  which  were 
keting—the  bringing  together  of  buyer  ^^.g  merely  newspapers  which  he  posted  on  the  building  and  signed  "Kc 

and  ^seller  in  the  quickest  and  cheapest  owns  just  as  any  other  man  owns  a  Khi.x  Klan.  The  klan  denies  all  rt- 
way.  •  newspaper  which  he  runs  for  profit.  sponsibility  for  the  threats  or  paintini;. 

This  fact  was  made  known  recently  by - 

SAVED  BY  AMEJUCAN  CONTRACTS  director  Minoux  known  as  Stinnes’  Merchant*  Back  Arkansas  P*p«, 

_  finance  minister.  t'i.  l  n  /  i  i  ■ 

ir  c  n  II  c.  R  L  .  c  Testifying  before  a  Reichstag  commit-  ..he  Marshall  (.\rk.)  -'\nti-Poke  Xor 

U.  S.  Dollar*  Stave  Bankruptcy  from  recently,  Minoux.  in  denying  that  a  ^^ws  made  its  first  appearance  Nov.  I 

German  Picture  Agencies  certain  story  printed  in  the  Deutsche  non-pohtical.  It  was  organized  by 

'Berlin  Oct.  15.— German  news  pic-  Allgemeine  Zeitung  was  Stinnes  inspired,  business  men  in  the  community  made 
ture  agencies  would  close  their  doors  if  declared:  of  merchants  and  farmers  of  Searcr 

it  were  not  for  their  American  contracts.  “The  Deutsche  Allgemeine  Zeitung  is 
The  income  from  the  sale  of  news  pic-  not  a  house  organ.  It  is  a  world  news-  P‘am  »  the  ^bot  f.^rk.)  .News,  ^ 

turcs  to  German  papers  alone  would  Paper-  ft  grown  to  be  such  ui^er  ctmiy  suspenoem _ 

scarcely  pay  their  expenses — to  say  noth-  the  ownership  of  Stinnes.  It  serves  him  ^  ^ 

ing  of  a  profit.  o'">’  as  any  other  newspaper  serves  its  Citizens  Committee  to  Edit  P*p« 

Much  of  their  material  is  sold  to  other  owner.  He  wants  it  just  as  any  other  Despite  the  decision  of  W  K  Tum. 

European  newspapers— French.  Italian  '"an  wants  to  own  a  newspaper.  Publisher  of  the  Butternut  ( Wis )  ^ 

and  Dutch— but  the  sale  to  these  clients  — —  letin.  to  discontinue  the  paper,  citwc 

would  scarcely  make  it  possible  for  Ger-  Albany  Printing  Merger  Planned  determined  not  t^ 

man  concerns  to  continue  producing  as  The  J.  B.  Lyon  Company  of  Albany,  the  paper  die  and  have  organized  a  cm- 

they  do.  which  operates  one  of  the  large  printing  mittee  to  edit  the  paper  i.ntil  a  cei 

But  every  important  German  picture  plants  of  the  country,  is  planning  con-  editor  can  lie  secured. 

agency  sells  its  product  to  some  .\merican  solidation  with  a  New  York  printing  firm.  _ 

agency,  which  has  the  right  to  exclusive  Charles  M.  Winchester,  president  of  the  r  • 

use  of  Its  pr(Kluct  m  the  United  States.  Lyon  company,  says  the  deal  has  been  Monthly  Magazine  for  Carrien 
And  practically  every  cent  they  get  from  practically  consummated  but  will  with-  The  circulation  department  of  the  It- 
their  American  sales  is  profit.  This  con-  bold  announcement  of  the  name  of  the  dianapolis  (Ind.)  Star  is  issuing  i 

tact  keeps  them  alive  and  prosperous.  Xew  York  firm  until  it  is  closed.  As  a  monthly  for  its  carrier  boys,  called  it 

The  picture  agencies  in  Germany  find  preliminary  move,  the  Lyon  company  has  Star  Junior.  Scott  Rowley,  city  district 


Business  Manager  of  New  York  Times 
Says  Newspaper*  Have  No 
Right  to  Print  Mislead¬ 
ing  Copy 


^AlfONTE- 

[addonHall 

ATLANTIC  CITY 


The  St.  Regis  Paper  Company 

and  tha 

Hanna  Paper  Corporation 


Hospitable,  homelike,  always  open,  always 
welcoming,  Chalfonte-Haddon  Hall,  winter 
or  summer,  are  the  natural  choice  of  cultivated, 
interesting  people  seeking  real  benefits  from 
days  of  rest. 


Ob  the  Beach  and 
the  Boardwalk 
dmerican  Plan  Only 
W rile  for  illustrated 
folder  and  rates 


Daily  Capacity  425  Tons 


GENERAL  SALES  OFHCE 
30  East  42nd  St.,  New  York  City,  N.  Y. 

Chicago  Pittshttrgh 

•20-621  McCormick  Bldg.  1117  Farmars  Bank  Bldg. 
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Editor  &  Publisher  for  November  10,  1923 
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Donowi  A  Armstronf,  Commonwealth  Bldi?., 
l^iMelphia,  Pa.  Making  15,000-line  contracts 
for  Otto  H.  Eisenlohr  (Cinco  Cigars). 

George  L.  Dyer  Company,  A2  Broadway, 
York.  Placing  account  for  the  Empire 
Milking  Machine  Company,  of  Bloomfield,  New 
J«rse}-. 

Enckeon  Company,  381 — 1th  avenue.  New 
.  Will  make  up  lists  in  December  for  the 
Newskin  Company,  Brooklyn,  N.  Y. 

Erwin,  Weeey  A  Company,  58  East  Wash- 
jn^n  street,  lliicaga.  Will  make  up  lists  in 
Dwmber  for  the  Beckwith  Comikany,  Dowagiac, 
Mich. 


Chei^  Daniel  Frey,  30  North  Michigan  ave- 
Making  5,000  line  contracts  for 
Stephens  Motors. 


Qiarlee  H,  Fuller  Company,  623  South  Wa- 
pssli  avenue,  Chicago.  >iaking  1,000  line  con¬ 
tracts  for  C.  D.  Osborn  Company. 

Grey  AAvertisinf  Company,  14th*  and  Oak 
Jtrerts,  Kansas  City.  Using  14  lines,  24  times 
for  M.  B.  Smith. 

Grif^  Johnson  A  Mann,  350  Madison  ave- 
York.  Making  2,500  line  contracts 
for  the  Butterick  Publishing  Company. 

CuallMr.  Bradford  A  Compuiy,  7  South 
U«rbom  «rm,  Chicago.  Making  2,800  line 
coiit'’act,  for  Dr,  Newman. 

,  Mvertiain,  Agency,  52  Vanderbilt 

n  *  yofk-  Placing  the  following  ac- 
Vn^**r-  Taxicab  Corporation,  New 

•  orx  Lttjr;  Hagedorn’s,  importer,  of  women’s 


ready  to  wear;  Kaufman  &  Gross,  sweaters  and 
knitted  cuterwear.  New  York. 


Elmer  U  Allen,  1.5  Kast  26th  street.  New 
Ywk  Making  1.000  line  contracts  for  M. 
Samuels  &  Company. 

F  Wallis  Armstrong  Company,  Armstrong 
Bldg..  Philadelphia.  Fa.  Rci^rted  will  Uter 
UK  newspapers  for  C.  II.  Masland  &  Son.s, 
“Masland  Carpets”  and  “Argonne  Rugs. 

*N  W.  Ayer  4  Son.  Sending  cwt  copy  on 
Kellogg’s  Bran,  Kellogjt  Food  Company,  Battle 
Creek.  Michigan.  This  copy  will  be  issued 
generally  to  newspapers. 

Barritt  4  Co..  220  South  State  street,  Chi¬ 
cago  Ill.  Placing  the  following  accounts: 
IndUna  Limestone  Quar^me^s  Ass’n,  Bedford. 
Ind..  and  the  Mardie  -Mfg.  Company,  Hudson, 
Mich. 

Barrows  4  Richardson,  Drexel  Bldg.,  Phila¬ 
delphia.  Pa.  Making  contracts  and  sending  out 
ordCTS  for  the  Autocar  Company. 

Bvton  Durstine  4  Osborn,  282  Madison 
avenue  N'e"  York.  Placing  orders  with  some 
New  York  City  newspapers  for  Winship  Boit  & 
Co.,  “Merode”  underwear,  Wakefield,  Mass. 

Bartin,  Durstine  4  Osborn,  J83  Madison  ave¬ 
nue  New  York.  Making  yearly  contracts  with 
New  York  State  newspapers  for  Lewis  & 
Conger. 

Qairge  Batten  Company,  381— 4th  avenue. 
New  York.  Placing  orders  with  newspapers 
that  have  rotogravure  sections  for  McCallum 
Hosiery  Company,  Northampton,  Mass. 

Blaine-Thomiisan  Company,  4th  National 
Bank  Bldg.,  Cincinn.iti.  Ohio.  Using  266  inches 
in  one  year  for  Warner  Bros.  Motion  Pictures. 

BkMmingdale-Wciler  Advertising  Agency,  1420 
Chestnut  street.  Philadelphia,  Va.  Reported  to 
be  placing  account  for  Hotel  Sylvania,  Phila¬ 
delphia,  Pa. 

W.  L.  Brann.,  Inc.,  11  East  43rd  street.  New 
York.  Using  11-  lines,  8  times  in  farm  papers 
for  Montgomery  Ward  Company  (Cream 
Separator). 

Bnckland  4  Moore.  Inc.,  Federal  Reserve 
Bank  Bldg.,  St.  Louis,  Mo.  Placing  orders  with 
a  selected  list  of  Southern  newspapers  for  F  .B. 
Chamberlain  Company  ’’Jack  Frost”  Baking 
Powder,  St.  Louis,  Mo. 

Derby  Brown  Company,  11  .Avery  street, 
Boston,  Mass.  Placing  orders  with  ncwspaperi 
in  selected  sections  for  American  Hosiery  Com¬ 
pany,  “Amho”  underwear.  New  Britain,  Conn., 
and  8  West  40th  street.  New  York. 

Brotherton  Company,  10  Peterboro  W’est,  De¬ 
troit.  Making  3.000  line  contracts  for  the  Ford 
Motor  Company. 

Caunphell-Ewidd  Company,  General  Motors 
Bldg.,  Detroit,  Mich.  Will  make  up  lists  in 
D«eniber  for  the  Gt-neral  Motors  Truck  Com¬ 
pany,  Detroit,  Mich. 

Capital  Advertising  Company,  120  West  42nd 
street.  New  York.  Will  make  up  lists  in  De¬ 
cember  for  the  Suto  Vacuum  Freezer  Oimpany. 

Chappelow  Advertising  Company,  1709  Wash¬ 
ington  avenue.  St.  Dniis,  Mo.  Making  yearly 
contracts  for  Wm.  R.  Compton  Company. 

Nefaen,  Cheaman  4  Company,  1127  Pine 

street,  St.  I-ouis.  Making  2,100  line  contracts 
for  Mrs.  M.  Summers  Medicine  Company. 

Nelson,  Cbesman  4  Company,  1127  Pine 

street,  St.  Louis.  Making  2.800  line  contracts 
for  A.  H.  Lewis  Medicine  Company. 

ChurchiU-Hadli,  Inc.,  .50  Union  Square,  New 
York.  Making  1,000  line  contracts  for  the 
Gorton  Pew  Fisheries. 

W.  K.  Cochrane  Advertising  Agency,  Boyce 
Building,  30  North  Dearborn  .street,  Chicago. 
Placing  additional  copy  on  American  Rice 
Products  Company,  New  Orleans.  La. 

Critchfidd  4  Company,  Brooks  Bldg.,  Chi¬ 
cago,  Will  make  up  lists  in  December  or 
January  for  the  Beeman  Tractor  Company. 

IFArcy  Advertising  Company,  International 
Ufe  Bldg.,  St.  Louis,  Mo.  Making  5,000  line 
contracts  for  the  White  Company. 

Dauchy  Company,  9  Murray  street.  New 
York.  Using  28  lines.  26  times  for  Parkers 
Hair  Balsam;  using  28  lines,  24  times  for  Allen 
S.  CHmsted. 


K.  C.  Star  Gives  Roosevelt  Memorial 


As  a  memorial  to  Theodore  Roosevelt, 
who  at  the  time  of  his  death  was  a  con- 
tributins:  editor  of  the  Kansas  City  Star. 
Irwin  Kirkwood,  one  of  the  owners  of 
the  Star  recently  presented  a  beautiful 
bas-relief  of  J.  N.  Darling’s  famous  car¬ 
toon  “The  Long,  Long  Trail”  to  the 
110th  Engineers  of  the  Missouri  Na¬ 
tional  guard.  The  presentation  was 
made  in  the  armory  of  the  Engineers, 
Mr.  Kirkwood  delivering  the  presenta¬ 
tion  speech.  Col.  E.  M.  Slayton,  com¬ 
mander.  responded.  The  tablet  is  the 
work  of  Mrs.  Laura  Gardin  Fraser. 


Merchants  Utilise  Film  Star’s  Visit 


The  visit  of  Miss  Leah  Baird,  moving 
picture  actress,  was  utilized  by  Fort 
Wayne,  Ind.,  merchants  for  a  j’oint  dis¬ 
play  in  which  several  stores  combined 
in  taking  a  full  page  newspaper  adver¬ 
tisement  which  ran  under  the  general 
heading  “Screen  star  shops  in  Fort 
Wavne  todav.” 


Grocers  Hear  Newspapers  Praised 

Steady  newspaper  advertising  not  only 


yields  immediate  sales,  hut  also  paves  the 
way  for  the  future.  Fred  E.  Cullen,  presi¬ 
dent  of  the  Johnson  Educator  Food  Com¬ 
pany,  Cambridge  (Mass.)  declared  the 
other  day  in  addressing  200  store  man¬ 
agers  of  the  Economy  Grocery  Stores. 


Wylie  B.  Janes,  107  Chenango  street*  Bing¬ 
hamton,  N.  Y.  Making  5,000-line  contracts  for 
the  Woodward  Products  Company. 

George  J.  KirAgaeeer  Company,  Wrigley 
Bldg.,  Chicago.  Placing  account  for  the  Cutler- 
Hammer  Mfg.  Company,  Milwaukee,  Wis. 

H.  £.  Lmm  Advertising  Agency,  440-~4th 
avenue.  New  York.  Placing  account  for  the 
I.astlnng  Underwear  Company,  349  Broadway, 
New  York.  Making  2,000-line  contracts  for  the 
Standard  Brick  Company. 

Uonl  A  Thomaa,  Wrigley  Bldg.,  Chicago. 
Making  10,000-line  contracts  for  the  Pepsodent 
Company;  making  10,000-line  contracts  for  the 
Palmolive  Company. 

Matoe  Advertising  Company,  Bulletin  Bldg., 
Philadelphia,  Pa.  Making  yearly  contracts  for 
Bumstead's  Worm  Syrup. 

Mitchril-Faust  Advertising  Company,  7  South 
Dearborn  street,  Chicago.  Making  2,500-line 
contracts  for  Armour  &  Company. 

Morse  International  Agency,  449— 4th  avenue. 
New  York.  Making  1,000  line  contracts  for 
Booth’s  llyomei  Company. 

C.  H.  Norwood.  Inc.,  1182  Broadway,  New 
York.  Sending  out  four  time  orders  to  New 
York  State  new’spapers  for  B.  V.  Sales  Corpora¬ 
tion. 


Frank  Presbrey  Cosnpsuiy,  247  Park  avenue. 
New*  York.  Making  yearly  contracts  for  the 
Aluminum  Cooking  Utensil  Company.  Making 
contracts  for  the  Seaboard  Air  Line  Railway. 

Peck  Advertising  Agency.  6  East  39th  street. 
New  York.  M.aking  2,000  line  contracts  for  the 
Englander  Spring  Bed  Company. 

William  H.  Rankin  Company,  1  West  37th 
street.  Chicago.  Making  contracts  for  the  B.  F. 
Goodrich  Rubber  Company. 

William  H.  Rankin  Company,  180  North  Wa¬ 
bash  avenue.  Chicago.  Handling  the  account  of 
Nestor-Johnson  Skate  Company,  Chicago. 

Redfield  Advertising  Agency,  34  West  33rd 
street.  New  York.  Making  1.000-Hne  yearly 
contracts  for  McKesson  &  Robbins. 

Ruthrauff  A  Ryan,  404 — 4th  avenue.  New 
York.  Making  1.000-line  yearly  contracts  for 
the  Advertised  Products,  Inc.,  manufacturers 
of  Bleachodent,  Buhler  Oil,  Syralin,  Airflex 
Arch  Support  and  Dove’s  Hand  Bleach;  making 
1,000-line  Cf.ntracts  for  the  Cereal  Meal  Corpora¬ 
tion:  making  1,000-line  contracts  for  the  Me- 
Fadden  Publications;  making  10,000-line  con¬ 
tracts  for  Walter  Janvier^  Inc.,  Kellogg’s  Taste¬ 
less  Castor  Oil-Rinex. 

Medley,  Scovil  A  Company.  35  Nassau  street. 
New  York.  Making  1.000-line  yearly  contracts 
for  E.  H.  Rollins  &  Sons. 

Stack  Advertising  Agency,  Heyw'orth  Bldg., 
Chicago.  Making  3.750  yearly  contracts  for  the 
Santa  Fe  Railroad.  Making  i,00i)-line  contracts 
for  Dodge  Brothers. 

J.  Walter  Thompoon  Company.  244  Madison 
avenue.  New  York.  Making  1,000-line  yearly 
contracts  for  Wm,  R.  Warner  A  Company. 

J.  Walter  Thompson  Company,  I.ytton  Bldg., 
Chicago.  Making  2,8(>0-linc  contracts  for  Hor- 
lick’s  Malted  Milk. 

United  Advertising  Agency.  Kinney  Bldg., 
New-ark,  N.  J.  Making  5.000-line  contracts  for 
the  Interwoven  Hosiery  Company. 

Vredenburgh-Kenney  Company,  171  Madison 
avenue.  New  York.  Using  18  lines  twice  a 
week  for  R  Planten  A  fVms,  Inc. 

Wade  Advertising  Agency,  130  North  Wells 
street,  Chicago.  5Vnding  out  10  time  onlers  to 
farm  papers  for  Keystone  Steel  &  Wire  Com¬ 
pany. 

James  T.  Wetherald  Agency,  142  Berkeley 
street.  Boston.  Mass.  Making  yearly  con¬ 
tracts  for  Lydia  E.  Pinkham  Company. 


LIVE  STOCK  ON 
ILLINOIS  FARMS  IS 
VALUED  AT  $446,154,064 


This  is  only  one  of  many  proofs  that 
Illinois  is  prosperous.  If  in  doubt 
just  remember  this  value  is  a  44  p«r 
cent  increase  over  the  value  of  Olinois 
livestock  in  1910. 


The  value  of  all  farm  property  has  increased 
70.7  per  cent  in  ten  years  and  all  this  “foundation 
of  real  wealth”  is  well  proportioned  over  237,181 
farms. 


These  237,181  farms  must  be  well  supplied  with 
modern  equipment.  The  thousands  of  families, 
directly  influenced  by  the  prosperity  of  these 
237,181,  clothed  and  fed.  They  come  to  the  city 
to  buy — to  be  entertained  and  to  study. 


The  newspaper  of  the  nearest  city  is  their  guide. 


Spread  your  message  over  31,974,775  acres  of 
prosperous  farm  lands  in  addition  to  the  live  cities 
of  Illinois  and  you  will  get  big  results. 


Rates  for  Rates  for 


sjsm 

is.tw 

Grculatioa 

Linas 

Line* 

'Aurora  Beacon-News  .... 

.  . . .  (E) 

15,773 

.055 

.055 

Bloomington  Pantagrapk 

17,841 

.05 

.05 

tfChicago  Herald-Examiner 

(M) 

337,364 

.55 

.55 

ffChicago  Herald -Examiner. 

....(S) 

754,601 

1.00 

1.00 

Chicago  Daily  Journal .... 

. . . . (E) 

117,483 

.26 

.24 

ffChicago  Tribune . 

. . .  (M) 

567,628 

.80 

.80 

ffChicago  Tribune . 

. . . . (S) 

877,467 

1.15 

1.15 

**La  Salle  Tribune . 

. . . . (E) 

3,041 

.025 

.025 

"Moline  Dispatch . 

. . . .  (E) 

10,148 

.04 

.04 

f Peoria  Journal-Transcript . 

.(M&E) 

32,648 

.10 

.09 

"Peoria  Star . 

. . . .  (E) 

27,083 

.075 

.06 

ffRock  Island  Argus . 

. . . . (E) 

10,405 

.045 

.045 

*  'Sterling  Gaxette  . . 

. . . . (E) 

5,755 

.03 

.03 

*A.  B.  C.  Statement,  April  1,  1923. 
fGoTernment  Statement,  April  1,  1923. 
**A.  B.  C.  Statement,  Sept.  30,  1923. 
ffGoTemment  Statement,  Sept.  30,  1923. 
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F.  S.  Levy.  N’ew  York  Lvcning  Mail 
iitiring  president.  siV'ke  nn  a  siinila 
subject  from  the  standpoint  of  th 
Metropolitan  evening  papers  and  the  di“ 
iission  which  resulted  showed  a  con 
ensus  that  the  time  lias  passed  when 
lewspaper  may  rely  upon  its  ability  t 
tet  the  greater  number  of  news  ‘‘scl'Op^ 
lo  catch  and  hold  circulation,  th; 
lew.spaper  which  ohtains  and  elahorati 
styiu:thens~thc  .  n>^ial  fcat.un 
vlncli  anneal  to  ^he  greatest  numner 
:he  one  which  will  he  iirt^ominant 
iuccessful  In  its  community. 


M'Clure  Features 

which  build 

CIRCULATION 

NEW  YORK 'newspapers 

New  York  World 

Labor  Articles 

by  James  M.  Lynch 
••The  U.  P.  Trail” 
by 

Zane  Grey 

New  York  Herald 

•'Human  hature  on 

the  Half  Shell" 

New  York  Mail 

"Outli  .e  of  History” 

H.  G.  Wells 

Note:  Tlioy  attribute  ealn 

to  thiB  feature  alono. 

New  York  American 

H.  6.  Well* 

Weekly  Cable 
Kathleen  Morris 
Weekly  Talk 

New  York  Tribune 

Articles  on  The  Ruhr 
by  Alvin  Owsley 

New  York  Sun  and  Globe 

Ritte  house  tashion  Articles 

New  York  Wall  Street  Journal 

Holland  Letter 
New  York  Pott 

Gluyas  Williams’  Cartoons 
Constarce  Drexel  Letter 

New  York  Telegram 

"Bvmt  thing  to  Think  About” 
"Sandman"  Stories 

New  York  Telegraph 
Daily  Horoscope 
Brooklyn  Timet 

Gluyas  Williams*  Cartoons 
Brooklyn  Standard  Union 
Daily  Menu 

Brooklyn  Eagle 

Uncle  Wiggily 

If  yonr  territory  is  open  wire  for  sam- 
!>les  of  these  and  other  hig  featitn^s. 

THE  McCLlRE 
NEWSPAPER  SYNDICATE 

373  Fourth  Avenue 
New  York  City 


For  Over  One  Hundred  Years 
Clarksville  Has  Been  the  Pre- 
Eminent  Tobacco  Market  of  the 

“BLACK  PATCH”  OF 
TENNESSEE 

For  over  one  hundred  years  Oarks- 
ville  has  dominated  the  field  in  circu¬ 
lation  and  prestiRC. 

With  a  trading  radius  of  SO  miles  and 
bank  resources  of  nearly  8  millions, 
Clarksville.  Tennessee,  offers  the  ad¬ 
vertiser  a  rich  market  for  his  wares. 

Every  successful  advertising  campaign 
in  the  “Black  Patch”  has  been  carried 
by  the 

Clarksville  Leaf -Chronicle 

Established  IStS 
Repretented  by 
S.  C  THEIS  COMPANY 
141  West  Mth  St.,  (37  Marquette  Bldg. 
New  York,  N.  Y,  Chkago,  Illinois 


REPORTER  DISCUSSES 
SINS  OF  EDITORS 

Suggeata  They  Could  Study  Their 
Own  EtUtoriala  on  Co-operation 
and  Courteay  With 
Profit 

By  A  Free  Lance 

Not  so  many  moons  ago,  co-operation 
was  a  word  heard  on  every  hand,  used 
by  editors  as  the  basis  for  various  editor¬ 
ials,  claimed  to  be  the  saviour  of  all 
sorts  of  slipping  industries  and  institu- 
I  tions  and  even  yet  is  being  worked  ex- 
I  tensively.  Along  with  it  came  the  word 
^courtesy,  striving  for  attention. 

,  Newspapermen  all  over  the  country 
took  up  this  word,  used  it  as  an  editor¬ 
ial  foundation  and  opened  their  columns 
to  elaborations  upon  the  need  of  it  in 
dealings  between  humans.  But  there 
many  of  them  stopped.  As  is  often  the 
case  with  remedies,  they  are  good  for 
the  other  fellow,  but  we  are  doubtful 
about  trying  them  ourselves.  Many  of 
us  wrote  about  co-operation  and  courtesy 
hut  failed  to  take  our  own  writing  seri¬ 
ously. 

The  truth  frequently  hurts  and  an 
indictment  is  not  always  pleasant,  but  to 
an  observer  of  newspaper  practices  for  a 
number  of  years  and  as  an  active  news¬ 
paperman,  it  seems  that  many  in  the 
profession  could  well  take  to  heart  their 
own  teachings.  It  must  be  frankly 
stated  that  newspapermen  themselves 
have  much  to  learn  about  co-operation 
and  courtesy.  To  be  more  specific,  take 
the  question  of  correspondence.  A  great 
many  editors,  big  and  little,  are  notor¬ 
ious  for  their  inattention  to  letters  sent 
to  them.  True,  many  letters  are  incon¬ 
sequential,  complaining  and  pointless,  but 
how  about  the  others  that  are  of  impor¬ 
tance  (if  he  would  only  take  time  to  look 
them  over  carefully)  and  which  “get  the 
basket”  quit  frequently  with  as  little  re¬ 
gard  as  their  unimportant  fellows. 

The  writer  recently  had  occasion  to  ad¬ 
dress  the  editor  of  one  of  the  largest 
dailies  in  the  middle  west  on  a  subject 
which  should  have  been  of  interest  not 
only  to  him  personally  but  to  hundreds 
of  his  readers.  Of  course  he  is  a  busy 
many,  so  is  the  writer,  but  he  did  not 
have  the  courtesy  to  even  reply. 

Then  again  there  is  the  editor  who  ac¬ 
cepts  copy,  prints  it  in  his  paper  and 
then  completely  ignores  all  correspond¬ 
ence  about  it  and  refuses  to  pay  for  the 
.space,  even  though  it  is  a  just  debt  of 
the  paper.  He  can  be  added  to  the  list 
of  those  who  can  learn  something  about 
courtesy. 

This  system  also  has  another  side  from 
that  of  the  disappointment  of  the  writer 
of  the  article  in  not  getting  his  just  pay. 
It  closes  a  source  of  possible  further 
news  to  the  editor.  Few  men  who  have 
worked  hard,  as  many  often  do,  to  get 
off  a  story  for  a  paper,  have  it  accepted 
and  then  never  get  pay  for  it,  will  try 
very  hard  again  to  help  that  paper.  They 
look  up  another  in  the  same  town  in¬ 
stead,  and  it  often  happens  that  the  sec¬ 
ond  editor  profits  by  the  mistakes  of  his 
competitor. 

Add  to  the  foregoing  types,  the  editor 
who  forgets  his  promises.  Many  a  re¬ 
porter  has  been  given  the  chance  to  rep¬ 
resent  an  outside  paper  in  his  town,  done 
yeoman  work  for  it,  then  suddenly  awak¬ 
ening  to  find  that  another  has  been  let  in. 
The  writer  recalls  a  case  in  his  own  ex¬ 
perience.  An  authentic  story  given  out 
by  those  interested,  was  passed  up  by  the 
editor  while  another,  containing  few  real 
facts  and  written  by  an  outsider,  was  run 
in  its  place. 

No  reporter  enjoys  this  way  of  doing 
things,  esiKcially  when  he  has  worked 
hard  and  has  ample  proof  that  his  “stuff” 
is  right  and  on  the  whole,  liked  by  his 
readers.  It  makes  him  sloppy  and  care¬ 
less,  loses  the  respect  readers  have  for 
the  paper  and  eventually  leads  to  other 
troubles.  Courtesy  would  demand  an 
explanation  of  such  action  by  an  editor, 
but  try  and  get  it. 

There  is  the  similar  editor  who  uses 
mediocre  copy  and  then  will  turn  down 


a  “real”  story  of  widespread  interest  and 
gives  no  explanation.  Of  course  there  is 
the  excuse  that  he  was  already  “filled” 
when  the  good  story  came  in  and  the  ad¬ 
ditional  excuse  that  he  has  the  right  to 
decide  what  shall  and  shall  not  be  used, 
but  his  decisions  are  frequently  fearful 
and  wonderful. 

It  possibly  is  displaying  woeful  igno¬ 
rance  of  the  profession  to  present  any 
query  as  to  why  such  things  occur,  but 
e\en  so.  such  procedure  on  the  part  of 
the  desk  man  does  not  help  to  keep  the 
reporter  on  the  job,  give  him  renewed 
conference  in  his  ability  or  the  backing  of 
the  boss. 

Some  who  have  read  thus  far  may  be 
ready  to  cry  “sour  grapes.”  Not  so. 
The  writer  is  happy  and  contented  and 
instead  of  just  “thinking  he  can  write 
a  regular  story”  can  prove  it  with  clip¬ 
pings  from  some  of  the  best  sheets  in  the 
country. 

On  Jan.  1,  all  the  good  resolutions  the 
editors  talk  about  will  be  ripe  for  pick¬ 
ing.  Just  for  fun,  and  maybe  for  profit, 
why  not  pick  that  one  which  demands 
courtesy  and  co-operation  between  the 
men  higher  up  and  the  fellow  who  hopes 
to  be  some  day. 

St.  Paul  Hunts  Treasure  Box 

The  St.  Paul  Disi>atch  and  Pioneer 
Press  are  hiding  a  black  box  somewhere 
in  the  city  daily.  The  box  contains  a 
money  order  for  $10  every  day  but  Sun¬ 
day,  when  the  order  is  for  $25.  The 
finder  of  the  box,  by  taking  it  to  the  publi¬ 
cation  office,  receives  the  money  order  it 
contains.  F.ach  day  the  papers  print  a 
map  of  the  locality  where  the  box  will 
be  hidden  the  next  day. 

New  Pennsy  Publication 

The  Pennsylvania  Railroad  is  now 
publishing  four  semi-monthly  organs, 
with  a  total  circulation  in  excess  of 
250,000  each  issue.  The  latest  addition 
is  published  from  St.  Louis,  covering 
news  of  the  Southwestern  Region  of  the 
system.  L.  B.  Sisson  is  the  editor.  Simi¬ 
lar  semi-monthlies  are  issued  from  Pitts¬ 
burgh,  Philadelphia  and  Chicago. 


WHAT  OUR  READERS  SAY 


Praiae  from  an  “Old  Guard” 

New  York,  November  3,  192’. 

To  Editor  &  Publisher:  I  am  pleased  to 
enclose  herewith  my  check  payable  to  Editor  8c 
Publisher  for  four  dollars,  and  renewing  my 
subscription  from  Nov.  18,  1923  to  Nov.  18, 
1924. 

Something  of  an  old  guard  newspaper  m.Tii, 
for  I  have  been  a  part  of  the  affairs  of  daily 
newspapers  and  allied  interests  for  a  period  of 
twenty-seven  years,  may  I  tell  you  that  I  have 
been  during  the  past  sixteen  years  a  subscriber 
to  the  Editor  &  Publisher,  and  h.Tve  noted  the 
splendid  widening  and  enlarging  of  the  service 
which  you  have  extended  to  your  interested 
family  of  subscribers. 

It  has  been  said,  and  truly,  that  there  is  no 
stagnation  in  the  scheme  of  life  and  that  the 
individual  company  or  corporation  must  cither 
progress  or  retrograde.  By  this  token  Editor 
&  Publisher  has  consistently  and  in  a  big  and 
fine  way,  progressed  through  the  years  in  every 
re-pect  and  uimn  every  count. 

May  I  extend  my  hearty  congratulations  in 
all  that  yon  have  so  notably  achieved,  and  wish¬ 
ing  you  always  more  power,  believe  me. 

CIf.\RI.ES  E.  Mil  LER. 

Publishers*  Representative,  New  S'ork, 


New  York  Papers  Fair 

New  York.  November  5.  1923. 

To  Editor  &  Publisher:  In  view  of  the  fact 
lh.Tt  we  have  occasionally  heard  criticisms  to  the 
effect  that  the  large  dailies  are  reluctant  to 
print  news  regarding  the  efforts  that  are  being 
made  to  protect  the  rights  of  the  individual 
against  compulsory  medicine,  permit  us  to  ex¬ 
press  our  appreciation  through  your  valued  col¬ 
umns  of  the  fairness  shown  to  the  Citizens 
Medical  Reference  Bureau,  145  West  45th  St., 
N.  Y..  by  newspapers  in  Greater  New  York. 

CITIZENS  MEDICAL  REFERENCE 
BUREAU 

II.  B.  .\.NDER.sos,  Secretary. 


On-to-London  Praise 

t'LEVELAND,  O.,  November  3,  1923. 
To  Editor  &  Publisher:  What  you  are  doing 
for  the  On-to-London  movement  is  extremely  in¬ 
teresting  and  I  know  that  it  will  be  helpful. 

C.  H.  HANDERSON, 
Ptiblicity  Manager,  Union  Trust  Company. 


How 

is 

Business? 

How  much  is  it  worth  to  you 
to  have  the  MERCHANTS  of 
your  community  know  that  this 
question  is  being  answered  every 
flay  in  your  paper. 

JOHN  T.  FLYNN’S 

daily  column  on 

BUSINESS 

answers  this  question 
every  day. 

You  print  daily  a  number  of 
columns  on  the  stock  market. 

But  the  merchants  of  your 
town  are  not  primarily  inter¬ 
ested  in  the  money  and  stock 
markets. 

For  every  reader  interested  in 
stocks  there  are  a  score  who  are 
interested  in  general  productive 
and  distributive  business. 

It  would  be  folly  to  ignore  the 
stock  market. 

Is  it  not  even  greater  folly  to 
ignore  the  still  wider  field  of 
general  trade. 

Examine  the  display  advertising 
in  your  paper.  You  will  see  that 
the  big  advertisers  are  as  follows: 

Department  stores  . 45% 

Gents’  furnishings .  4% 

Ladies’  specialties  .  9% 

Food  .  6% 

Automobiles  .  5% 


The  men  who  run  these  stores 
will  read  Mr.  Flynn’s  column  on 
Business  every  day 

BECAUSE 

Back  of  this  column  stands 
the  United  Publishers’  Corpora¬ 
tion,  the  largest  publishers  of 
trade  journals  in  the  world.  Mr. 
Mynn  enjoys  the  aid  of  the  un¬ 
rivalled  fact  gathering  facilities 
of  the  editorial  boards  of  the 
Iron  Age,  Dry  Goods  Econo¬ 
mist,  Boot  and  Shoe  Recorder, 
Hardware  Age,  Motor  Age  and 
a  dozen  other  great  trade  news 
organizations  directed  by  the 
United  Publishers’  Corporation. 

You  run  a  sport  column, 
a  woman’s  column,  a  col¬ 
umn  on  books,  the  theatre, 
the  stock  market. 

Can  you  afford  to  ignore 

BUSINESS 

There  it  more  about  this  daily 
buainesa  column  and  the  service 
with  it  than  can  be  told  here. 
Write  for  particulare  to 

EDWARD  F.  ROBERTS 
Editorial  Director 

U.P.C.  News  Service 

lac. 

243  West  39th  Street 
New  York  City  I 
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THE 


Batly  mail 

BRITAIN’S  NATIONAL 
NEWSPAPER 


Penetrates  every  day  throughout 
the  length  and  breadth  of  the 
British  Isles. 

Its  nation-wide  influence  is  in¬ 
dispensable  to  the  American 
Salesman  planning  to  create  a 
demand  in  Britain. 

DAILY  MAIL 

New  York  Office* 

280  Broadway 
Telephone:  Worth  70n 


Few  Paper*— (if  any)— *urpa**  the 

TRENTON  TIMFS 

NEW  JERSEY 

AS 

A  Food  Medium 

A  recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising —  is  the  best  feature 
carried  by  the  Times 


Qrculatkifi  30,237 


Membor  A.  B.  C. 


KELLY-SMITH  CO. 

Marlborough  Bldg.  Lytton  Bldg. 

New  York  Chicago 


Los  Angeles.  Calif. 

Gabled  IS.jey  Daily  Average  Circulation. 

Sworn  norernmont  sutomont.  Sis  Monllia 
Rndine  Mon-h  SI.  Ktg.SiiO  fially.  Sis 

Months  Eniling  Sept.  Su.  l»a.  It.S.WM 
Dslly.  Inirrase  In  Dnlly  Avernge  Circula¬ 
tion.  20.StT. 

n  C0VEB8  THE  FIELD  COKFLETELT 

REPBEBEHT  ATIYES : 

K.  W.  Moloney.  6M  Timas  Bldg.,  Mew  York. 
0.  Logan  Pnyna  Co..  401  Tower  Bldg.,  6 
Berth  Mtehlren  Are..  Chlearo. 

A.  J.  Borrio  Hill,  710  Hearat  Bldg.,  Baa 
Frandseo.  Calif. 


Some  items  from  Ixmdon,  England,  that  will  show  how  the  Advertising  and  PuMishing 
Men  of  Great  Britain  are  preparing  and  building  for  the  Great  Advertising  Convention 
in  London,  in  July,  1924. 

By  HERBERT  C.  RIDOUT 

(.London  Editor,  Editoo  &  Puslisheb) 

London  Office— Hastings  House,  10,  Norfolk  Street,  Strand,  W.  C.  2 


MOST  NEWS 

The  largest  morning  daily  circnlation 
in  Pittsburgh 

MORNING  AND  SUNDAY 

Diily  Circnlation  _ llfl.flOO 

Sunday  Circulation  ...175,000 

Member  A.  B.  C. 


America’s 
greatest  evening 
newspaper 
NEW  YORK 

evening  journal 


Bradford’s  Big  Convention  Rally: 
On  two  or  three  occasions  in  these  notes 
I  have  suggested  that  the  country  dis¬ 
tricts  of  Great  Britain  outside  London 
may  not  feel  that  they  are  likely  to  be 
counted  in  the  1524  convention  movement, 
but  the  city  of  Bradford  in  Yorkshire 
has  taken  up  the  matter  for  itself  and 
shown  that  its  business  men  are  going  to 
associate  themselves  strongly  with  ne.xt 
year's  event.  The  initiative  was  taken 
by  H.  Casaubon  Derwent,  of  the  Brad¬ 
ford  Daily  Telegraph,  who  was  one  of 
the  British  delegation  to  Atlantic  City, 
and  well  over  a  hundred  Yorkshiremen 
and  women  attended  a  banquet  to  dis¬ 
cuss  the  Convention,  the  visitors  includ¬ 
ing  George  L.  Fleming,  the  American 
Vice-Consul;  Sir  Harold  Mackintosh,  of 
Mackintosh’s  Toffee,  and  several  visitors 
from  London,  including  John  Cheshire 
and  W.  S.  Crawford.  The  affair  was 
such  an  interesting  one  that  a  fuller  re¬ 
port  must  appear  elsewhere  and  its  suc¬ 
cess  was  of  a  nature  that  indicated  that 
Bradford  had  given  other  provincial  cen¬ 
tres  a  lead  they  must  follow. 

The  Tuesday  Luncheon  Idea  Grows: 
That  W.  S.  Crawford's  “Tuesday 
Luncheon”  idea  is  appreciated  as  a 
means  of  permitting  free  discussion  of 
convention  affairs  was  proved  by  the 
much  larger  attendance  at  the  second 
luncheon  this  week  (Oct.  23)  and  the  in¬ 
terest  shown  by  questions  put.  C. 
Harold  Vernon  announced  that  next 
week,  instead  of  holding  the  meeting  at 
the  Connaught  Rooms,  a  large  party  of 
advertising  men  would  spend  the  after¬ 
noon  at  Wembley,  to  view  the  conference 
halls  reserved  for  next  July’s  convention. 

Following  Vernon  came  the  Rt.  Hon. 
G.  H.  Roberts.  M.  P..  formerly  a  member 
of  the  British  Government,  and  now 
chairman  of  the  Westminster  Advertis¬ 
ing  Service  Ltd.  Mr.  Roberts  claimed 
that  in  associating  himself  with  this  ad¬ 
vertising  agency  he  was  but  returning  to 
an  old  love,  since  in  earlier  years  he  had 
charge  of  the  advertising  of  a  well- 
known  proprietary  (Coleman's  “Wincar- 
nis”).  He  expressed  his  entire  sympithy 
with  the  convention  movement,  which 
would  have  his  full  co-operation,  and 
sincerely  hoped  that  it  would  be  carried 
to  a  successful  issue. 

As  chairman  of  the  Finance  Commit¬ 
tee.  John  Cheshire  renorted  amid  ap¬ 
plause,  that  £16,000  ($80,000)  had  been 
already  guaranteed,  as  well  as  many 
promises  of  hospitality  and  trans^'ort. 
Their  aim  was  a  fund  of  £50.000,  and  in 
reply  to  a  question  from  Louis  Kauf¬ 
man  as  to  how  such  a  sum  would  be  ex¬ 
pended,  said  that  it  was  the  British  de¬ 
termination  to  give  the  American  dele¬ 
gates  a  right  royal  time.  Horace  S. 
Imber  internolatod  the  remark  that  as 
something  like  2,500  delegates  were  ex¬ 
pected  the  amount  mentioned  would  rep¬ 
resent  £20  a  head,  none  too  much  for  a 
good  time. 

A  provincial  visitor,  Mr.  Lockie,  of 
I  Newcastle,  expressed  concern  that  the 
districts  outside  London  suffered  from 
lack  of  news,  but  was  satisfied  hy  Mr. 
Vernon’s  assurance  that  this  had  been 
completely  covered  and  the  provinc"S 
would  be  in  full  nossession  of  details  of 
all  that  had  been  done  within  a  couple  of 
davs. 

Other  questions  of  local  interest  _  were 
raised,  and  the  tone  of  the  entire  discus¬ 
sion  revealed  the  fact  that  the  movement 
is  becoming  a  hi"  thrill  in  advertising 
and  newspaper  circles. 

Lord  Peaverbrook  Installed  Ald- 
wvch  President:  The  annual  installa¬ 
tion  ceremony  of  the  new  president  of 
the  Aldwych  Club  invariably  attracts  one 


of  the  largest  club  gatherings  of  the  year 
and  that  on  Thursday,  Oct.  18,  main¬ 
tained  tradition,  the  president-elect  being 
welcomed  by  as  many  diners  as  the  club 
could  find  accommodation  for. 

Sir  William  E.  Berry,  Bart.,  who  pre¬ 
sided,  duly  installed  Lord  Beaverbrook 
with  his  chain  of  office,  welcomed  him 
as  his  successor  and  presented  him  on 
behalf  of  the  club  with  a  handsome  silver 
.'Mdwych  cup  as  a  souvenir  of  the  occa¬ 
sion.  Sir  William  introduced  several 
little  pleasantries  in  his  brief  speech 
which  amused  his  hearers.  In  returning 
thanks  for  his  welcome,  and  the  gift,  it 
was  evident  that  Sir  William’s  remarks 
were  not  missed  by  Lord  Beaverbrook, 
who  retaliated  with  some  amusing  tilting 
at  “the  opposition.”  Lord  Beaverbrook's 
best  story  was  one  disclosing  the  fact 
that  at  one  time  he  thought  he  had  se¬ 
cured  the  control  of  the  Lasscll  publica¬ 
tions.  The  deal  was  interrupted  by  a 
short  holiday  in  Canada  and  on  his  re¬ 
turn  he  found  Sir  William  had  purchased 
the  business  during  his  absence. 

Another  Beaverbrook  Newspaper: 
The  Pall  Mall  Gazette,  one  of  the  four 
evening  newspapers  published  in  London, 
has  just  been  acquired  by  Lord  Beaver¬ 
brook,  who  took  over  the  Evening 
Standard  in  the  Hulton  deal.  The  Pall 
Mall,  since  it  has  been  under  the  control 
of  Sir  John  Leigh,  has  made  considerable 
progress  and  as  from  Monday,  Oct.  29, 
is  merged  into  the  Evening  Standard. 
Sir  John  Leigh,  its  proprietor,  has  joined 
the  directorate  of  the  new  deal  combi¬ 
nation. 

The  big  deal  is  still  the  subject  of  con¬ 
siderable  controversy,  the  latest  public 
reference  to  it  being  from  the  lips  of  Sir 
Ernest  Benn,  head  of  the  trade  paper 
publishing  house  that  bears  his  name,  in 
a  speech  to  the  Industrial  League  and 
Council  (a  body  formed  for  the  purpose 
of  promoting"  harmonious  relations  be¬ 
tween  employers  and  employed).  “I  am 
not  at  all  happy,”  he  said,  "at  the  recent 
developments  in  the  newspaper  world, 
but  I  must  admire  the  marvelous  things 
that  have  been  done  in  the  production  of 
newspapers.  Suppose  the  genius  and 
enterprise  that  made  the  Harmsworth 
Press  had  been  exercised  in  the  building 
industry.  We  would  have  had  an  ample 
supply  of  houses,  with  three  parlors  each, 
with  a  different  bath  for  every  size  of 
baby.” 

Sir  Charles  Higham:  (a  correction) 
— I  hasten  to  correct  a  slip  made  both 
in  my  cable  and  notes  dealing  with  Sir 
Charles  Higham  and  the  1924  convention. 
Sir  Charles  has  not  resigned  his  member¬ 
ship  of  the  Thirty  Club  of  London,  his 
resignation  applying  to  the  club  com¬ 
mittees.  The  mistake  was  entirely  mine. 

Flee*^  Street  Help  for  Hospital:  Last 
year.  Fleet  Street's  newspaper  and  adver¬ 
tising  men  combined  to  raise  funds  for 
St.  Bartholomew’s  Hospital,  and  this  year 
are  repeating  the  “Fleet  Street  Week  for 
arts”  on  an  even  wider  scale.  Now  when 
the  men  of  Fleet  Street  get  going  on  a 
thing  of  this  kind  the  world  knows 
about  it.  Every  newspaper  has  printed 
its  appeal,  the  Lady  Mayoress  of  London 
hekl  a  bazaar  at  the  Mansion  House  and 
realized  nearly  £1.000.  theatrical  favorites 
gave  special  performances,  big  adver¬ 
tisers  gave  respectively  a  Bean  four¬ 
seater  car,  a  Columbia  grafonola.  motor¬ 
cycles  and  other  prizes  in  a  ballot  which 
should  produce  several  thousands  of 
pounds,  and  a  vaudeville  artist  went  to 
Covent  Garden  market  and  sang.  “Yes! 
We  have  no  Bananas”  and  auctioned 
bananas  at  from  $4  to  $10  apiece.  Fleet 
Street  has  a  kind  heart. 


When  you  come 
to  London — 

You  will  notice  that  emi¬ 
nent  men  and  women  who 
have  the  Nation’s  welfare 
at  heart  use  JOHN  BULL 
aa  a  medium  for  addressing 
the  public  at  large.  This 
indicates  the  value  of  the 
paper  to  advertisers  wish¬ 
ing  to  reach  the  homes  ot 
Britain. 

JOHN  BL  LL  has  tht  largort  Not  Paid 
Sals  of  ony  2d  uerkly  in  tho  World. 

No  BonUMOt.  No  Compotition. 

For  Advertitinf  Rates  and  Particulars 
write: 

Philip  Emanuel,  Advortitomort  Manager 
ODHAMS  PRESS.  LTD. 

S7-S9,  Long  Acre,  London,  W.Cj.  Eng. 

JOHN^UIL  — 


Again,  for  October — 

730  Columns  Gain 

Continuing  the  revolutionary  advance 
of  recent  months.  The  Evening  Mail 
scores  heavily  again  in  advertising 
gains,  registering  a  net  increase  of  730 
columns  for  October.  The  net  gain 
for  five  months  past  is  thus  brought  to 
a  total  of  350,000  lines. 

Advertisers  everywhere  are  recogniz¬ 
ing  that  it  is  impossible  to  secure  any 
sufficient  coverage  of  the  Greater  New 
York  evening  field  without  employing 
this  strong  section  of  circulation. 

HieEveningMm. 

NEW  YORK,  N.  Y. 


87th  Year 
of  Pub  iwation 


Foreign  Rc'^rescfitatlvest 
Paul  Block.  Inc..  N.  Y. 


News  Feature  Stories  with 
Art  Are  Fumislied  Dailj 
with — 

NEA  FULL  SERVICE 


Write  or  wire  collect  FOR 
SAMPLES  AND  RATES. 


EAmE  INC^ 

200  W.  JRD  5rR  E  ET  (  NtA) 


1200  V.. 

CLEVELAND,0H10:^ 


Business  Is  Fine 
In  Baltimore 

I  Ilf  A  iilomiibilf  1  iini  ner 

r<  purls  Ihr  -air  of 

IQOil  ALTOS  EVERY 
WEEK 

You  Cant  Cover 
Baltimore  Without 
The  Baltimore  News 

and 
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E  D  I 


OUR  NORTHERN  BUSINESS  BORDER 


The  threatened  Canadian  cmlurgo  on  pulp-wood 
exp*)rts  to  the  I'nited  States  is  meeting  with 
unexpected  opjMjsition  on  the  other  side  of  the 
border  that  threatens  not  only  to  wreck  the  plans  of 
its  backers,  but  at  the  same  time  to  remove  the  entire 
proposition  from  the  realm  of  diplomatic  trading. 

It  was  to  l)e  expected  that  a  protest  would  come 
from  men  who  count  on  their  annual  wood  crop  for 
a  livelihood  when  an  effort  was  made  to  take  their 
principal  market  away  from  them  and  place  them  at 
the  mercy  of  the  Canadian  manufacturer.  It  was  not 
anticipated,  however,  that  the  home  opposition  would 
be  so  general  and  so  emphatic. 

The  suggestion  of  Edward  Beck,  secretary  of  the 
Canadian  Pulp  &  Paper  .Association,  that  in  lieu  of 
an  embargo  on  pulp-wood  an  effort  be  made  to  secure 
a  tariff  concession  from  the  United  States  in  the  shape 
of  free  admission  of  Canadian  papers  of  other  kinds 
than  newsprint,  speaks  louder  than  all  the  testimony 
that  has  l)een  given  on  the  conservation  of  Canadian 
forests. 

Since  they  have  now  got  down  to  fundamentals 
why  not  a  Canadian-.Amcrican  commission  to  go  into 
the  entire  subject  of  tariffs  on  all  merchandise  cross¬ 
ing  the  theoretical  line  that  divides  us ?  We  have  the 
word  of  the  master  state-^man,  Lloyd  George,  that  it 
is  the  finely  woven  skein  of  trade  that  enmeshes 
peoples  in  hates  and  is  the  underlying  cause  of  wars. 

\\  e  want  no  hates  on  this  continent,  so  why  not 
kill  them  in  their  infancy  through  blocking  efforts 
toward  diplomatic  trading.  The  only  way  to  do  it 
is  by  going  to  the  heart  of  the  matter  openly. 

Europe  was  made  a  battle-ground  because  Europeans 
did  business  through  a  dipUmiacy  that  had  as  its  first 
consideration  taking  all  the  profit  away  from  the  other 
fellow. 

Let  us  find  out  how  the  United  States  can  be  of  the 
greatest  help  to  Canada,  and  how  Canada  can  be  of 
the  greatest  help  to  the  United  States,  and  set  up 
business  on  that  basis.  It  is  the  kind  of  example  in 
internationalism  that  the  rest  of  the  world  needs 
right  now. 


CONSOLIDATIONS  AND  FREEDOM 


Recent  newspaper  consolidations  in  England 
have  been  a  matter  of  deep  concern  in  certain 
quarters.  This  is  plainly  reflected  in  the  issue 
of  the  Newspaper  World  (London)  for  October  27. 
That  publication  is  to  lie  congratulated  for  leading 
that  number  with  caustic  and  pessimistic  views  of  “a 
spectator”  and  “a  working  journalist.”'  It  is  the 
proper  function  of  every  newspaper  to  bring  opinions, 
such  as  these,  out  into  the  ojien  in  order  that  they 
may  be  fully  discussed. 

Turning  the  pages  of  the  same  issue,  however,  we 
find  solution  for  all  the  problems  that  vex  the  leading 
contributors  in  a  statement  of  newspaper  principles 
by  Lord  Beaverbrook,  owner  of  the  London  Express 
and  party  to  the  recent  consolidations.  Speaking  at 
Old  Ship  Hotel  he  said,  in  part : 

‘‘And  1  can  summarize  in  a  few  sentences  what  I 
think  ought  to  be  the  fundamental  policy  of  any 
newspaper  and  every  newspaper.  A  newspaper  ought 
to  stand  for  equality  of  opportunity,  a  fair  chance 
for  every  man  to  develop  his  character  and  to  use 
his  energy  to  make  for  himself  the  life  he  desires 
with  no  privilege  to  any  class.  That  newspaper  is 
wisely  directed,  and  directed  in  the  public  interest, 
which  insists  on  the  liberty  of  the  individual,  the 
right  of  every  citizen  to  be  free  and  happy — to  be 
free  and  to  be  happy  in  his  own  way,  so  long  as  he 
harms  no  one.” 

So  long  as  newspaper  men  adhere  to  the  expressed 
principles  of  Lord  Beaverbrook,  the  future  will  hold 
no  fears;  dangers  that  come  from  digression  will 
only  be  passing  incidents. 


tytHERE  is  a  glamour  alwut  New  York  that 
naturally  attracts  men  and  women  and  draws 
thcni  from  every  part  of  the  world.  That  is  why 
New  York  is  the  world’s  intellectual  center  and  the 
city  of  greatest  journalistic  opportunity.  After  all, 
people  are  journalism’s  inspiration.  W  hile  we  cannot 
help  but  admire  the  ambition  of  the  individual  it  is 
only  fair  to  warn  that  the  journalism  of  the  metropolis 
today  has  a  place  only  for  the  man  or  woman  of 
exceptional  ability. 


RIAL 


SCRIBES  AND  PHARISEES 


ST.  M.4TTHEW 
Chapter  XXIII:  1-8 


^  HEN  spake  Jesus  to  the  multitude,  and  to 
His  disciples. 

Saying,  The  scribes  and  the  Pharisees  sit  in 
Moses’  seat: 


.411  therefore  whatsoever  they  bid  you  ob¬ 
serve,  that  observe  and  do;  but  do  not  ye 
after  their  works:  for  they  say,  and  do  not. 


For  they  bind  heavy  burdens  and  grevious 
to  be  borne,  and  lay  them  on  men’s  shoulders; 
but  they  themselves  will  not  move  them  with 
one  of  their  fingers. 


But  all  their  works  they  do  for  to  be  seen 
of  men:  they  make  broad  their  phylacte.rie8, 
and  enlarge  the  borders  of  their  garments. 


.4nd  love  the  uppermost  rooms  at  feasts, 
and  the  chief  seats  in  the  synagogues, 

.4nd  greetings  in  the  markets,  and  to  be 
called  of  men.  Rabbi,  Rabbi. 


But  be  not  ye  called  Rabbi:  for  one  is  your 
Master,  even  Christ;  and  all  ye  are  brethren. 


FLOOD  TIDE 


WALL  STREET  pessimism  during  October  was 
not  shared  by  advertisers  in  the  New  York 
newspapers,  emphatically  not.  -Augmented,  no 
doubt,  by  the  messages  which  the  pressmen’s  strike 
kept  unuttered  during  late  September,  the  volume  in 
Octolxir  touched  heights  that  have  never  been  ap¬ 
proached.  The  total  of  16,400,000  agate  lines  was 
amassed  by  fifteen  newspapers,  which  topped  by  over 
300.(XK)  agate  lines  the  peak  raised  last  year  by  the 
seventeen  that  were  then  tabulated.  One  of  the  two 
missing  papers,  the  Globe  might  have  been  expected 
to  carry  SOO.OOO  lines  during  the  month.  The  Com¬ 
mercial,  whose  totals  were  not  listed  this  year, 
probably  would  have  added  another  300,000  lines. 
I'(«r  Sunday  issues  were  published  this  October, 
against  five  last  year. 

While  October  is  normally  the  high  month  of  the 
year,  the  New  York  peak  is  far  higher  than  the 
plotted  curve  of  the  year’s  business  would  justify. 
Evidently,  some  of  the  millions  of  dollars  that  the 
strike  was  supposed  to  have  annihilated  find  no 
pleasure  or  profit  in  oblivion  and  have  resumed  their 
occupation  of  making  more  millions  for  those  who 
know  how  to  use  them. 
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BLIND  EDITORS 

T1 1 E  war  against  free  publicity  is  going  forward 
steadily  and  under  a  new  line  of  attack  directed 
against  the  responsible  editor  seems  to  be  mak¬ 
ing  greater  headway  than  a  few  months  ago.  The 
best  sign  of  the  times  is  found  in  the  increasing 
number  of  press  agents  who  are  again  seeking  places 
in  the  ranks  of  journalism.  Whether  such  men  will 
ever  be  as  good  newspaper  men,  from  the  standpoint 
of  public  interest,  is  questionable. 

I'Yce  publicity  was  one  of  the  leading  topics  of 
discussion  at  the  recent  meeting  of  the  Inland  Daily 
Press  -Association  and  there  it  seemed  to  be  agreed 
that  press  agents  were  only  permitted  to  fatten  at 
the  newspapers’  expense  because  some  editors  have 
eyes  but  refuse  to  use  them.  Editors  are  the  men 
against  whom  criticism  of  the  press  agent  and 
propaganda  evil  should  lie  directed. 

The  value  of  a  newspaper  is  fixed  by  the  confidence 
the  public  places  in  its  columns.  More  often  than  the 
editor  realizes,  his  reading  public  recognizes  free 
publicity  and  is  guided  by  that  in  placing  a  value  on 
the  entire  contents. 

The  public  has  a  right  to  be  suspicious  of  the  news¬ 
paper  that  gives  a  large  amount  of  space  over  to  free 
publicity  and  the  wise  advertising  agent  will  advise 
his  client  of  the  decreased  merit  of  such  a  newspaper 
as  an  advertising  medium. 

Some  day  a  wise  advertiser  will  fire  the  free  pub¬ 
licity  expert  of  his  organization  and  invest  the  addi¬ 
tional  amount  in  regular  advertising  space  with  the 
stipulation  that  his  copy  will  not  appear  on  the  same 
page  with  any  free  publicity. 


THE  ADVERTISING  SHOW 


NO  one  can  accuse  advertising  advocates  of  hid¬ 
ing  their  tricks.  New  A'ork  and  many  visitors 
from  other  states  in  the  Union  will  be  shown 
exactly  how  it's  done  next  week,  when  the  .Advertis¬ 
ing  Exposition  will  be  presented  to  the  public,  under 
the  auspices  of  the  -Advertising  Club  of  New  A'ork. 

More  than  one  hundred  exhibitors  will  prove  by  R 
display :  “ 

That  advertising  lowers  cost  to  the  consumer. 

That  advertising  has  raised  the  standard  of  living 
That  advertising  kills  contentment  and  incites  de 
sire. 

Many  who  make  up  the  reading  public  of  the  Unittd 
States,  without  understanding,  scoff  at  advertising. 
The  better  mouse  trap  will  be  found  through  deepest 
forest.s,  they  think.  All  the  while,  nevertheless,  they 
have  lieen  guided  to  the  best  merchant,  the  best  manu¬ 
facturers,  and  have  bought  their  goods  under  tht 
influence  of  display  copy  carried  by  the  daily  press 
or  other  media.  The  influence  will  be  explained  to 
them. 

And,  again,  many  thousand  persons  with  good  and 
necessary  products  to  sell  have  refused  to  consider 
the  advantages  of  advertising  appeal.  They  will  be 
graphically  shown  tliese  advantages  at  the  New  A’ork 
Ivxposition. 

Surely  such  doubters  will  lie  confirmed  to  advertis¬ 
ing  benefits.  Then  the  aim  of  the  exposition  wffl 
have  iK'en  accomplished— that  aim.  which,  as  an¬ 
nounced  by  the  promoters,  is  ‘‘to  bring  about  a 
cf)mnion  understanding  of  advertising.” 


THE  STABIUZER  OF  REASON 

WHEN  the  complete  story  of  the  Japanese  earth¬ 
quake  and  fife  is  finally  written  the  name 
of  the  newspaper  men  of  Tokyo  will  be  given 
a  high  place  on  the  scroll  of  journalistic  fame. 

Only  now  is  the  story  behind  the  story  of  disastff 
beginning  to  come  through  and  it  is  filled  with  ina- 
dents  of  heroism  and  leadership  on  the  part  of 
bers  of  the  press  who  cast  psersonal  consideratioBS 
aside  and  bent  every  effort  to  bring  order  out  of 
chaos  by  informing  and  assuring  a  public  mind  that 
had  lost  the  power  to  reason. 

No  other  business  or  profession  suffered  more  o 
the  catastrophe ;  no  other  responded  so  quickly  to  d* 
needs  of  the  hour.  The  bayonets  of  the  military 
nothing  to  the  crazed  sufferers  who  had  just 
nessed  death  in  a  thousand  forms,  but  the  immeda# 
resumption  of  the  press  brought  back  the  power  to 
reason  and  was  the  greatest  single  factor  in  prev«d‘ 
ing  a  sudden  wave  of  anarchy. 
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PERSONAL 


Edwin  F.  gay,  president  of  the  New 
York  EveninR  Post,  was  re-elected 
chairman  of  the  committee  on  elections 
as  well  as  head  of  the  committee  on  ad¬ 
ministration  and  accounts  of  the  board  of 
overseers  of  Harvard  College. 

Robert  Scripps,  editorial  director  of 
the  Scripps-Howard  Newspapers,  is  in 
New  Y’ork  this  week. 

Mai  Frank  Knox,  publisher  of  the 
Manchester  (N.  H.)  Union  and  Leader, 
has  announced  that  he  will  be  a  candidate 
for  governor  of  the  state  on  the  Republi¬ 
can  ticket. 

John  M.  Imrie,  managing  director  of 
the  Edmonton  (Alta.)  Journal,  and  for¬ 
merly  manager  of  the  Canadian  Daily 
Newspapers  .\ssociation,  has  been  elected 
vice-president  of  the  Edmonton  Board  of 
Trade. 

James  E.  Skewes,  former  publisher 
of  the  Danville  (Ill.)  Press,  visited  his 
old  home  last  week  en  route  to  Meridian, 
Miss.,  where  he  owns  a  paper. 

Dan  Whetstone,  publisher  of  the  Cut- 
bank  (Mont.)  Pioneer  Press  has  been 
appointed  head  of  the  division  of  labor 
and  publicity  in  the  Montana  state  de¬ 
partment  of  agriculture.  He  succeeds 
Charles  D.  Greenfield,  Jr.,  former  Butte 
and  Helena  newspaper  man,  resigned. 

G.  B.  Dealey,  president  and  general 
manager  of  the  Dallas  (Tex.)  News,  was 
a  recent  visitor  on  Mount  Sequoyah,  Ark. 

(Tiarles  T.  Shearer,  former  managing 
editor  of  the  Butte  (Mont.)  Daily  Post, 
was  the  honor  guest  at  a  dinner  given  by 
friends  and  newspaper  associates  last 
week  on  the  eve  of  his  departure  for  Los 
.Yngeles  to  become  business  manager  for 
the  Vanderbilt  interests,  including  the 
Illustrated  Daily  News.  Mr.  Shearer 
terminated  a  residence  in  Butte  of  almost 
20  years  when  l.e  left  for  California. 

James  C.  Dayton,  publisher  of  the 
New  York  Evening  Journal,  sailed 
Saturday,  Nov.  3,  for  Europe. 

Prof.  A.  L.  Stone,  dean  of  the  School 
of  Journalism  of  the  University  of  Mon¬ 
tana,  is  in  Chicago  on  a  visit  to  his  son 
and  his  daughter-in-law,  Mr.  and  Mrs. 
George  Putnam  Stone.  The  younger 
Mr.  Stone  is  a  member  of  the  Chicago 
Daily  News  staff. 

Lou  E.  Holland,  president  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World 
was  re-elected  president  of  the  Witte 
Grove  Golf  and  Country  Club  of  Kansas 
City,  Mo. 

(3urles  W.  Fear,  editor  of  the  Joplin 
(Mo.)  Labor  Record,  and  president  of 
the  Ozarks  Press  association,  has  been 
named  editor  of  the  Missouri  Blue  Book, 
to  be  issued  about  Dec.  1. 

Mrs.  William  Allen  White,  wife  of 
W.  A.  White  of  the  Emiwria  (Kan.) 
Gazette  is  reported  to  be  seriously  ill  at 
her  home  in  Emporia. 

H.  V.  Jones,  publisher  of  the  Minne¬ 
apolis  Journal  and  a  director  in  the  As¬ 
sociated  Press,  is  a  visitor  to  New  York 
and  is  at  the  Belmont  Hotel. 

Wallace  R.  Farrington,  Governor  of 
Hawaii  since  1921,  and  owner  of  th.e 
Honolulu  Star-Bulletin,  paid  a  visit  last 
week  to  his  .old  home  at  Orono,  Me. 


IN  THE  BUSINESS  OFFIC 

[{AYMOND  M.  Gl^NNISON, 
tary,  Brooklyn  Eagle,  has 
elect^  chairman  of  the  Brooklyn 
MS  Seal  Committee  for  1923,  to  i 
the  late  Walter  C.  Burton. 

Tv  S<^l'ars,  circulation  n 
.1  (Ky.)  Messeng 

nwr  dumS"*  ^  hunting  and  c 

near  Phillippy,  Xenn. 

Wright  has  joined  the 
®^'"tising  staff  of  the  T. 
Commercial-News,  as  a  solii 
Van  Voorhees  is 
classified  advertisi 
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Editor  &  Publisher  for  ov  e  mb  e  r  10,  1923 

Ben  McCanna  of  the  Chicago  Tribune 
classified  advertising  department,  every 
Monday  evening  in  the  Tribune  office 
holds  classes  tending  toward  the  im¬ 
provement  of  copy  writing,  selling,  etc. 

Ralph  Mitchell,  formerly  with  the  Cap¬ 
per  Publications,  has  been  made  manager 
of  the  Kansas  City  office  of  the  St.  Louis 
Post-I>ispatch,  with  offices  in  the  Graphic 
Arts  Building. 

F.  R.  Geneva,  advertising  manager  of 
the  Des  Moines  (la.)  Register  and 
Tribune,  addressed  the  Cedar  Rapids  Ad 
Club  Oct.  29,  discussing  “Attainable 
Ideals  in  Newspaper  Advertising.” 


IN  THE  EDITORIAL  ROOMS 

OICHARD  V.  OULAHAN,  chief  of 
the  Washington  Bureau  of  the  New 
Y'ork  Times,  has  left  the  capital  for  a 
thrw  months’  tour  of  the  Orient  on  an 
a.ssignment  for  his  paper.  He  sailed 
from  Seattle  Saturday,  Nov.  3,  aboard 
the  President  Jackson.  Japan,  China  and 
the  Philippines  will  be  included  in  his 
tour. 

Gene  Carr,  artist  for  the  New  Y’ork 
World,  resigned  this  week. 

Maria  Sermolino,  former  publicity  di¬ 
rector  of  the  Anne  Morgan  Committee 
for  Devastated  France,  returned  from 
Italy  this  week.  While  in  Aaly  she  did 
some  work  for  the  NEA  service. 

_Mrs.  Ida  Bailey  Allen,  domestic 
science  specialist  of  the  New  York  Eve¬ 
ning  Mail,  is  delivering  a  series  of  lec¬ 
tures  and  cooking  demonstrations  before 
the  young  women  of  the  Church  of  the 
Intercession,  New  Y’ork. 

Robert_  J.  Fithian,  general  manager  of 
the  Evening  News  Company  of  Bridgton, 
N.  J.,  has  returned  from  a  trip  abroad. 

John  H.  Kelly,  editor  of  the  Sioux 
City_  (la.)  Tribune,  has  been  elected 
president  of  the  Sioux  City  Society  of 
Fine  Arts. 

Bradley  _J.  Smollen,  who  has  been  in 
the  scenario  game  for  some  time,  is  back 
on  the  Chicago  Herald  and  Examiner 
copy  desk.  He  is  planning  to  return 
shortly  to  the  coast,  where  he  has  been 
successful  in  the  movie  writing  business. 

Juan  Fugita,  the  poet-photographer  of 
the  Chicago  Evening  Post,  is  the  author 
of  a  volume  of  poems  published  by 
Covici-McGee,  Chicago.  It  is  entitled 
“Tanka,”  a  Japanese  word  meaning  short 
poems. 

Russell  Hussey,  son  of  Frank  Hussey, 
business  manager  of  the  Chicago  Eve¬ 
ning  Post,  will  shortly  be  released  from 
an  Indianapolis  hospital  where  he  has 
^en  confined  since  being  seriously  in¬ 
jured  in  an  automobile  accident  several 
weeks  ago. 

Joseph  Dugan  has  resigned  from  the 
staff  of  the  Chicago  Evening  Post  to  de¬ 
vote  his  entire  time  to  the  publication  of 
the  “Community  of  Hinsdale,”  a  weekly 
paper  recently  established  in  that  suburb. 

Frank  Ridgeway,  agricultural  and 
veterinary  editor  of  the  Chicago  Tribune, 
was  a  visitor  in  Clarence,  Mo.,  last  week, 
where  his  parents  and  other  relatives  re¬ 
side. 

W.  R.  Rose,  associate  editor  of  the 
Cleveland  Plain  Dealer,  is  confined  to  his 
home  by  sickness. 

C.  C.  Watson,  editor  of  the  Monette 
(Ark.)  Sun-Times,  visited  Jonesboro  re¬ 
cently  on  business. 

James  O’Phelan  of  the  St.  Paul  Pio¬ 
neer  Press  has  been  transferred  from  the 
copy  desk  to  the  sports  department. 

Burg  Copeland,  copy  reader  on  the 
Great  Falls  (Mont.)  'Tribune,  has  gone 
to  Chicago  to  do  newspaper  work. 

E.  A.  O’Hara,  general  manager  of  the 
Syracuse  (N.  Y.)  Herald,  is  the  father 
of  twins,  a  boy  and  girl. 

Myron  W.  Tarbox,  editor  of  the  Jack- 
son  (Mich.)  Saturday  Evening  Star,  now 
78  years  old,  is  visiting  relatives  in  Al¬ 
bany,  N.  Y..  after  an  absence  of  thirty 
years.  Mr.  Tarbox  began  his  newspaper 
work  on  the  Albany  Express  more  than 
SO  years  ago. 

J.  Beauchamp,  of  the  Montreal  staff 
of  La  Patrie,  has  left  Canada  for  Paris, 


John  N.  H.mimak 


JOHN  N.  H.ARMAN,  vice-president 
and  general  manager  of  the  Brooklyn 
Times,  was  elected  sheriff  of  Kings 
County,  New 
Y’ork.  No.  6,  by 
a  majority  of 
72,000  votes. 

Harman  is  a 
newspaper  man, 
who,  after  long 
and  varied  ex¬ 
perience,  is  quite 
able  to  combine 
his  business  and 
politics. 

Born  in  Os¬ 
wego,  N.  Y’.,  in 
1874,  he  gradu¬ 
ated  from  the 
Watertown  High 
School  and  at¬ 
tend^  Cornell  L’niversity. 

His  first  newspaper  assignment  was  as 
reporter  for  the  old  Utica  (N.  Y.) 

Herald.  He  later  came  to  New  Y’ork, 
but  immediately  crossed  the  bridge  to 
Brooklyn,  where  he  became  a  reporter 
on  the  Brooklyn  Standard-Union.  Then 
he  transferred  to  the  Brooklyn  Eagle, 
progressing  there  from  reporter  to  as¬ 
sistant  eity  wlitor.  He  still  retained  the 
title  of  assistant  city  editor  when  he 

went  over  to  the  Brooklyn  Citizen,  later 
Incoming  city  editor.  As  city  editor  he 
finally  became  associated  with  the  Times 
and  has  been  connected  with  that  news¬ 
paper  ever  since,  winning  a  promotion  to 
editorship  and  now  being  the  vice-presi¬ 
dent  and  general  manager. 

"The  position  of  sheriff  is  not  the  first 
political  job  held  down  by  Harman.  For 
the  last  six  years  he  has  been  Park 
Commissioner  of  Brooklyn. 


where  he  intends  to  continue  his  journal¬ 
istic  work. 

Sam  Putnam  of  the  Chicago  Evening 
Post  has  written  a  play  which  will  short¬ 
ly  be  produced  at  the  “Play-Shop.” 

Ben  Hecht  has  created  a  stir  in  Chi¬ 
cago  with  the  publication  of  the  first 
installment  of  his  “Memoirs  of  a  News- 
paiier  Reporter”  in  his  Literary  Times. 

William  Fort,  Federal  Building  re¬ 
porter  for  the  Chicago  Daily  News,  has 
been  confined  to  his  home  for  several 
days  with  illness.  ^ 

^  Llewellyn  Jones,  literary  editor  of  the 
Chicago  Evening  Post,  spoke  on  “Fact 
and  Fancy  About  Psycho-analysis,”  Nov. 
4,  to  members  of  the  Workers’  Uni¬ 


versity  Society,  in  the  Studebaker 
Theater. 

Miss  Clara  Marr,  women’s  clubs  edi¬ 
tor  of  the  Portland  (Ore.)  Oregonian, 
has  resigned  and  been  succeeded  by  Miss 
Jessie  'Thompson,  formerly  head  of  the 
information  bureau. 

Faith  Jean  Kimball,  daughter  of  the 
editor  of  the  Independence  (Ore.)  Enter¬ 
prise,  is  the  youngest  co-ed  at  the  Uni¬ 
versity  of  Oregon.  She  is  fifteen  years 
old  and  is  registered  in  the  school  of 
journalism. 

Mr.  and  Mrs.  .Arthur  G.  Ivey  are  the 
parents  of  a  son.  born  Oct.  8.  Ivey  is 
on  the  editorial  staff  of  the  Tampa  Times. 

Henry  A.  Farnham,  connected  with 
New  Y'ork  newspapers  for  several  years, 
will  return  to  the  Bangor  (Me.)  Com¬ 
mercial  as  telegraph  editor,  succeeding 
Frank  G.  .Averill,  resigned. 

Irwin  F.  Harrison,  night  city  editor, 
Sioux  City  (la.)  Tribune,  is  now  day 
city  editor. 

Miss  Judith  Waller  of  the  Chicago 
Daily  News  Radio  Department  is  in  New 
Y’ork  on  business. 

Willis  O’Rourke  of  the  Chicago  Eve¬ 
ning  American  has  returned  to  work 
after  several  weeks’  illness. 

Mrs.  Emil  Hubka,  wife  of  the  city  edi¬ 
tor  of  the  Chicago  City  News  Bureau, 
is  recovering  in  the  Oak  Park  Hospital 
from  an  operation. 

Earl  Leddy,  formerly  of  Ypsilanti, 
Mich.,  is  now  editor  of  a  country  news¬ 
paper  in  West  Salem,  Ohio. 

H.  F.  Whitted  is  now  night  city  editor 
of  the  Sioux  City  (la.)  Tribune. 

Mrs.  Harry  J.  Stone,  wife  of  the  car¬ 
toonist  and  columnist  of  the  Lewiston 
(Me.)  Journal,  has  joined  the  Bates 
College  Publicity  Bureau  in  Lewiston. 
Mrs.  Stone  formerly  was  society  editor 
of  the  Lewiston  Journal. 

Charles  H.  Carson,  for  the  past  eight 
with  the  Roanoke  (Va.)  Times  and 
Roanoke  World-News,  as  reporter,  fea¬ 
ture  writer,  and  lately  assistant  advertis¬ 
ing  manager,  is  now  in  charge  of  the 
Johnson  City  (Tenn.)  Staff,  as  general 
manager. 

J.  S.  Russell,  editor  of  the  Sac  City 
(la.)  Bulletin,  will  be  the  principal 
spe^er  at  the  -Armistice  Day  program 
Nov.  14,  before  the  Lions’  Club  of  Sioux 
City,  la. 

Oscar  A.  Shepard  has  resigned  from 
the  editorial  staff  of  the  Lewiston  (Me.) 
Journal  to  take  a  position  in  the  general 
offices  of  the  Maine  Central  Railroad, 
Portland. 

Frank  G.  -Averill  has  resigned  as  tele¬ 
graph  editor  of  the  Bangor  (Me.)  Com¬ 
mercial,  having  been  appointed  agri- 


The  following  papers  have  renewed 
their  contracts  for  the  Haskin  Service 
for  another  year. 

The  Wilmington  Every  Evening 
The  Saginaw  News-Courier 
The  Superior  Telegram 
The  Flint  Daily  Journal 
The  Ithaca  Journal  News 


y>  f 


cultnral  editor  of  the  University  of  Miss  Selma  Miller  from  staff  of  San 
Maine,  College  of  Agriculture.  Francisco  Bulletin  to  Salt  Lake  City 

George  Bingham,  author  of  “Dog  Hill  Telegram.  j  i-  . 

Paragrafs”  and  former  newspaperman  of  Tom  Wade,  from  assistant  publicity  »  smaller  duplicate. 
Maytield,  Ky.,  left  Nov.  5  for  a  lecture  director,  Montana  State  Agricultural  Col- 
‘tour  through  the  south.  His  subjects  lege,  to  sports  desk.  Great  Falls  (Mont.) 
are  “Shucks”  and  “Something  Else.”  Tribune. 


Editor  &  Publither  for  November  10,  1923 

Miss  Selma  Miller  from  staff  of  San  trophy  valued  at  $200  has  been  offered  was  the  speaker  at  the  dinner  of  ftj  ju 
Francisco  Bulletin  to  Salt  Lake  City  which  will  remain  in  possession  of  the  bany  Advertising  Club,  Monday 
Telegram.  clvb,  the  winner  each  year  to  be  presented  Oct.  29.  His  subject  was  "Truth 


vertising. 

Editors  of  western  Iowa  met  at 


ur  through  the  south.  His  subjects  lege,  to  sports  desk.  Great  Falls  (Mont.)  m£ivq  SERVICE  AND  SYNDICATES  *  nieetin*  j 

e  “Shucks”  and  “Something  Else.”  Tribune.  which  R.  D.  Shepard  of  Detianct,  t 

Pi-rrivai  p  R=rt,.w  ^.c^ictanf  ritv  H.  G.  Funkhauscr  of  Kansas  City  to  P  A.  “DOC’  RENKIN,  Associated  presided.  Newspaper  problems  wen: dh 
ho  of  the*  PortS  \  Ft-  Madison  (la.)  Dcm.^rat  staff.  V*  Press  operator  for  the  Burlin^on  cussed.  At  noon  the  editors  were 


editor  of  the  Portland  (Me.)  Express  sian.  Hawk-Eve  since  last  ^  of  the  Rotary  Club, 

and  city  editor  of  the  Sunday  Telegram,  Orville  Welch,  from  head  of  New  York  .'  i-__.  Vnrtnn  nf  ttia 

has  be^n  commissioned  in  the  Nationai  American  copy  desk  to  copy  desk.  New 


Guard  Coast  Artillery  and  placed  in  York  Wqrld. 
command  of  the  Headquarters  Battery  of  Robert  E 
the  240th  Artillery,  with  station  in  Port-  Tribune  to  c 
land.  Press. 

Paul  Bruner,  formerly  chief  copy  P^ul  I.  T. 


Omaha  Bee  telegraph  room. 


Edwin  A.  Scott,  president  of  the  Q. 
win  A.  Scott  Publishing  Company, ){(, 


Robert  Emery,  from  Minneapolis  B.  H.  Christian,  who  has  been  Asso-  *** 

Tribune  to  copy  desk,  St.  Paul  Pioneer  dated  Press  correspondent  at  Olympia,  ^ 

Press.  Wash.,  has  been  transferred  to  the  San  executive  committee,  to  succeed  Han 

Paul  I.  T.  Motry  to  staff  of  the  San-  Francisco  office.  He  has  been  succeeded 


i'aul  Bruner,  tormerly  chiet  copy  I'miry  lo  Mdn  oi  me  oan-  *  ini?  Comnanv  resiunecl 

reader  of  the  Kansas  City  Journal,  has  dusky  (O.)  Star-Journal,  replacing  lu  Olympia  by  Harold  Turnblad,  who  Cnnlran*-  Wacti 


been  appointed  assistant  city  editor. 

Dan  Kelliher  has  succeeded  Jack  Con- 
dick  as  city  editor  of  the  Kansas  City 
Journal. 


The  Spokane,  Wash.,  Ad  Club.  imV. 

-  J? _ A.: _  T? _ I.  T _ «•  ^ 


William  M.  Sutton,  former  New  York  (Mich  )  Times-News 
Ka.,«,  City  jiurnal.  >  News-Republicaii  to 


Thomas  Ormiston,  formerly  head  of  Tribune,  replacing  O.  T.  Gurnee,  who 
the  copy  desk  of  the  Kansas  City  Times,  has  taken  a  position  in  Indiana  Harbor, 
has  been  appointed  city  editor,  succeeding  Ind. 


Charles  1.  Blood,  who  will  handle  make¬ 
up. 


George  Beeken,  resigned.  was  transferred  from  Seattle.  P  ’  Ad  Club,  nnfc 

A.  Myron  Harris,  city  editor.  Gary  The  Andalusia  (Ala.)  Star,  the  May-  secretary '°staKed  ™"commuIi!f‘Y"lHlu^’ 
(Ind.)  Post-Tribune,  to  managing  editor,  field  (Ky  i  Messenger,  and  the  Meridian  e’en  celebration  which  was  aueSft 
Robert  B.  Phillips,  to  city  editor  (Gary  (Miss.)  Star  have  been  elected  to  mem-  approximately  5,000  men  and  women. 
(Ind.)  Post-Tribune  from  Ann  Arbor  bership  in  the  Associated  Press.  propriately  costumed  for  the  occasios 

(Mich.)  Times-News.  £  £  Powell,  who  has  been  on  a  visit  More  than  100  floats  took  part  in  tb 

Arnold  Coons,  from  sporting  editor  to  New  York  and  other  cities,  has  re-  parade,  which  was  followed  by  stne 
Kenton  (O.)  News-Republican  to  as-  turned  to  Manila,  P.  I.,  where  he  is  dancing  and  merry-making, 
sistant  city  editor,  Gary  (Ind.)  Post-  correspondent  for  the  Associated  Press.  The  Ontario  Provincial  Dailies  As*. 

iTa'f  UkenTposhfon^in  Tndiina"  Harbir”  The  Freeport  (N.  Y.)  Daily  News  has  ‘^'‘"f^ence  with  the  C» 

has  taken  a  position  in  Indiana  Harbor,  membership  in  the  Asso-  d.an  Association  of  ^Ivertismg  Ag® 

dated  Press.  ^  the  King  Edward  Hotel.  Toronto.# 


sistant  city  editor,  Gary  (Ind.)  Post- 


W.  A.  Markland,  managing  editor, 
Danville  (Ill.)  Commercial-News,  to  city 


at  the  King  Edward  Hotel,  Toronto  « 
Oct.  JO. 


Wesley  Izzard,  recent  graduate  of  the  editor  Pontiac  (Mich.)  Press. 

University  of  Illinois  journalism  school,  Ben  Colby,  from  city  editor  Lexington 
has  been  appointed  head  of  the  copy  desk  (Ky.)  Herald  to  Chattanooga  (Tenn.) 
of  the  Kansas  City  Journal.  News  staff. 

Richard  W.  Westwood  has  resigned  as  Frank  Wing,  from  Baltimore  Sun  to 
State  House  man  of  the  Christian  Science  rewrite  staff,  Syracuse  Journal. 

Monitor,  Boston,  to  become  associate  edi-  Miss  Claire  O’Brien,  from  society  edi¬ 
tor  of  Nature  Magazine,  Washington.  tor  Chattanooga  (Tenn.)  Times  to  club 


ASSOCIATIONS  - - 

IVfRS.  FRANCES  HEWETT  CHANGES  OF  OWNERSHIP 
^  CROUSE  was  the  principal  speaker  T’^HE  Vinton  (la.)  Elagle.  founded ]c 


at  the  regular  meeting  of  the  Women’s 


10,  1855.  has  been  sold  hy  Edwr-i 


Frank  Wing,  from  Baltimore  Sun  to  Advertising  Club  of  Chicago,  Nov.  6.  Murphy  to  E.  S.  Shortess  of  Qiciga 


tor  ot  Nature  Magazine,  Washington.  tor  Chattanooga  (Tenn.)  Times  to  club 

-  page,  Chattanooga  News. 

MARRIED  ,  A  W.  Thorne  from  reportorial  staff 

St.  John  (N.  B.)  Telegraph-Journal  to 
rRANK  O.  LARSON,  business  man-  London  Advertiser. 

i  "T..! —  V  vv:„_i.i  „  ...  „  _ 


write  staff,  Syracuse  Journal.  The  program -was  based  on  advertising  jpe  Herald  printing  house  at  Rhia. 

Miss  Claire  O’Brien,  from  society  edi-  in  relation  to  Chicago.  lander.  Wis.,  has  been  bouoht  by  Dant 

r  Chattanooga  (Tenn.)  Times  to  club  Byron  L.  Shinn,  attorney  for  the  .As-  O’Neill,  formerly  of  the  Mining  Joari 
ige,  Chattanooga  News.  sociated  Advertising  Clubs  of  the  World,  of  Marquette,  Mich.  H.  L.  BiisbntlLib 


ager  of  the  Tulsa  (Okla.)  World,  to 
Mrs.  Beulah  Rummell  at  Tulsa,  Oct.  31. 


George  W.  Pease,  from  Pratt  (Kan.) 
Republican,  to  telegraph  editor.  Little 


Harold  Elmer  Grace,  advertising  man-  Rock  (Ark.)  Gazette, 
ager  of  the  Charles^ton  (West  Va.)  George  M.  VV’hite,  from  Albany  Knick- 
Miss  Nell  Lehnis  Smith,  Oct.  erbocker  Press  copy  desk  to  Springfield 
25.  The  bride  is  the  sister  of  Robert  L.  (Mass.)  Union  copy  desk. 

Smith,  general  manager  of  the  Gazette.  _ 

George  T.  Morey,  advertising  manager  Ardvir-v  niri  rv 

of  the  Naples  (N.  Y.)  News,  to  Miss  AGENCY  HELD 

Florence  Leona  Bardeen.  E.  ARMSTRONG,  for  the  past 

C.  C.  McGill,  former  Detroit  news-  ”  *  four  years  in  charge  of  the  Chi- 
paper  man,  now  news  editor  of  Automo-  cago  office  of  the  Harvey  Blodgett  Corn- 
bile  Topics,  to  Jean  Ireland  in  New  York,  pany,  has  joined  the  Chicago  office  of 
Nov.  7.  Albert  Frank  &  Company,  advertising 

R.  M.  Latham,  veteran  editor  of  the  agents.  ^  ^ 


LeMars  (la.)  Sentinel,  to  Ruth  Hopkins 
of  Wesley,  la. 


The  Condon  Advertising  Agency  of 
Tacoma.  Wash.,  has  changed  its  name 


Miss  Anna  E.  Nolen,  editor  of  the  n 

Monroe  City  (Mo.)  News  and  secretary 

of  the  Missouri  Press  Association,'  to  Seattle  offices  at  555  Central  Building. 
P.  M.  Christian,  a  young  business  man  .Condon  is  president  of  th^e  new 

of  Monroe  City,  in  St.  Louis,  Nov.  2.  organization  and  manager  of  the  Tacoma 

_  .  „  ,  ,  .  „  ir  j  /Tii\  office,  and  R.  P.  Milne  is  vice-president 

,,Fred  Groth  of  the  Rockford  (Ill.)  fj^m  and  manager  of  the  Seattle 

Morning  Star  mechanical  staff  to  Dorothy  branch. 

Lovelace.  _ 

Willard  R.  Smith,  one  time  publisher  WITH  THE  ADVERTISERS 
of  the  DeWitt  (la.)  Observer,  and  now  "  TT  , 

of  the  Des  Moines  News  staff,  to  Miss  BROOKS  MIDDLETON  has 


WITH  THE  ADVERTISERS 


Grace  Parkhill  of  Davenport,  Oct.  25. 


been  appointed  director  of  the 


Donald  Paul  McCrea  of  the  Washing-  advertising  departments  of  the  National 
ton  (D.  C.)  Herald  to  Miss  Vivian  Har-  Association  of  Retail  Clothiers  and 


ris,  Nov.  i,  at  the  home  of  the  bride’s 
parents  in  Cedar  Rapids,  la. 


Furnishers,  the  organization  has  an¬ 
nounced.  He  will  act  in  an  advisory 


T  •  A  D  J  I  u  ’v  f  au  capacity,  in  connection  with  all  problems 

Lewis  A.  Randolph,  city  editor  of  the  members  pertaining  to  newspaper, 

Macomb  (Ill.)  Journal,  to  Grace  L.  Hin- 

man  of  Adair,  Ill.,  Oct.  27,  at  Moline,  Ill.  advertising  except  window  display,  which 


Glenn  V.  Kraus,  editor  of  the  Marsh¬ 
field  (Wis.)  Daily  News,  to  Miss  Inez 
M.  Noll,  Oct.  27. 


is  under  the  direction  of  Tom  Leslie. 

Helen  L.  Cass,  advertising  manager 
of  Cotrell  and  Leonard,  Albany,  N.  Y., 


The  engagement  of  Joseph  Dugan,  fias  resigned  to  accept  a  position  in  the 
member  of  the  Chicago  Evening  Post  store  service  bureau  of  the  Standard 
staff,  to  Miss  Isabel  Stone  Schaefer  has  Corporation  of  New  York, 
been  announced.  _ 


H.  E.  Grace,  advertising  manager  of 
the  Charleston  (W.  Va.)  Gazette,  to 


DAYS  OF  SPORT 


Miss  Nellie  L.  Smith  Oct.  25.  The  bride  IV/TANY  western  colleges  are  sending 
is  a  sister  of  R.  L.  Smith,  business  man-  in  their  entries  to  the  newest 


ager  of  the  paper.  meet  to  be  promoted  by  the  Chicago 

- —  Tribune  Athletic  Association,  a  cross- 

HOLDING  NEW  POSTS  country  run  to  be  held  Nov.  17. 

J,-wTTXT  r.Tir.Trr-  f  j-  .  tt  •  An  annual  memorial  golf  tournament 

OHN  BURKE,  from  director  Uniyer-  ^e  launched  next  week  at  the 

sal  Service  Bureau.  London,  to  night  Commonwealth  Golf  Club.  Boston,  in 


HOLDING  NEW  POSTS 


editor.  New  York  American. 


Commonwealth  Golf  Club,  Boston,  in 
honor  of  the  late  John  J.  McNamara, 


Encourage  Churches 
To  Use  More  Space 

Advertising  by  most  churches  consists  of  an 
announcement  of  the  sermon  topics.^  It  ought 
to  be  more.  Churches  have  more  to  “sell”  the 
community  than  a  sermon. 

To  help  coordinate  these  separate  advertise-  j 
ments  and  to  provide  a  background,  many  J 
papers  are  using  general  church  promotional  ;! 
copy  such  as  Series  4  issued  by  the  Church 
Advertising  Department. 

This  series  has  been  reserved  by  papers  in 
towns  of  Iowa,  Illinois,  Pennsylvania,  Massa¬ 
chusetts,  New  Jersey  and  other  states. 

The  25  ads  are  short,  addressed  to  general  i 
readers  of  the  paper.  The  price  for  use  is  i] 
low  —  $10  for  most  papers.  This  gives  ex-  ; 
elusive  privileges. 

Send  for  proofs.  We’ll  not  bother  you  with  j 
persistent  follow  up. 

HERBERT  U.  SMITH  | 

518  Witherspoon  Bldg.  Philadelphia,  Pa- 

CHURCH  ADVERTISING  DEPARTMENT  j 

A.  A.  C.  W.  I 


El  wood  Trouman  from  business  office,  automobile  editor  of  the  Boston  Post, 
Rockford  (Ill.)  Register-Gazette  to  with  Hub  automobile  and  newspapermen 


stereotype  room. 


participating.  A  handsome  solid  silver 
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Editor  &  Publisher  for  N ovember  10,  1923 


rtirine  owner  will  take  up  his  residence  Tennessee  Daughters  of  the  American 
reiin  .  >  Revolution. 


in  California. 


I  M  Drummond  and  C  L.  Fagan,  St.  John  (N.  Telegraph-Journal, 
i^uary  19^,  editors  and  pro-  a  60-page  edition,  Oct  29,  in  connection 
nrietors  of  the  Stuttgart  (Ark.)  Arkan-  with  the  opening  by  Lord  Byng,  Gover- 
uwver  recently  dissolved  partnership.  nor-General  of  Canada,  of  the  new  dry- 
Mr  ^Drummond  is  continuing  the  paper,  dock  of  the  St.  John  Drydock  and  Ship- 
taving  purchased  the  interest  of  Mr.  building  Company. 

Pagan.  The  Honolulu  Advertiser,  a  Maui  Fair 

The  Maywood  (Mo.)  Missourian,  a  .\irplane  edition,  Oct.  11. 
weekly  owned  and  published  by  Hewitt  Calgary  (Alta.)  Herald,  an  82-page 
and  Thompson,  publishers  of  the  Shelby  fortieth  anniversary  edition,  Oct.  13. 

County  Herald,  Shelbyville,  has  l^sold  painsville  (O.)  Telegraph,  a  30-page 

to  C.  W.  Stinson,  publisher  of  rte  Uwis-  Bureau  edition.  Oct.  18.  • 

town  (Mo.)  Record  and  the  Knox  City 
News. 


Earl 

years 


C.  Brownlee,  for  the  past  six 
-  member  of  the  editorial  staff  of 
the  Portland  (Ore.)  Journal,  has  bought 
an  interest  in  the  Oregon  City  Banner- 
Courier,  a  semi-weekly,  in  partnership 
with  State  Senator  F.  J.  Tooze. 

S  M.  and  F.  E.  Stouffcr,  for  30  years 
publishers  of  the  Sac  City  (la.)  Sun, 
have  announced  the  dissolution  of  their 


Sandusky  (O.)  Register, 
farmer’s  edition,  Oct.  14. 


special 


COAST  MEN  TO  DISCUSS  ADS 


More  Than  30  Newspaper*  to  Join  in 
San  Francisco  Meet,  Nov.  13 

More  than  thirty  newspapers,  exclu¬ 
sive  of  those  published  in  San  Francisco, 
— --  .  .  17  17  have  accepted  invitations  to  the  meeting 

partnMship,  the  P  '  j  of  Pacific  Coast  Newspapermen  to  ^ 

Stouffer,  retiring  fro  *  _  emiinr  in  San  Francisco,  Nov.  13,  under 

the  newspaper.  S.  i.  •  ^  ,  ’  ..  the  auspices  of  the  Bureau  of  Advertis- 

mem^r,  who  has  d  ®  •10  ing.  .American  Newspaper  Publishers  .As- 

torial  direction  of  the  newspaper  for  30 

years,  will  be  II*  *  °  Numerous  matters  regarding  the  de- 

the  paper  by  S.  -A.  St  ,  -  .  velopmcnt  and  improvement  of  newspaper 

R.  F.  Ragland,  owner  of  the  Easton  advertising  on  the  Pacific  Coast  will  be 

(Kan.)  Transcript,  a  weekly,  Iws  sold  his  discussed.  VV'illiam  A.  Thomson,  direc- 

interest  in  the  paper  1®  D.  E.  Sl«ggs,  Bureau  of  Advertising,  will  be 

formerly  of  Indiana,  who  with  H.  r.  present  and  will  deliver  a  report  of  the 

Lindenstruth,  of  Missouri,  have  assumed  ^^ork  of  the  Coast  office  of  the  Bureau, 
charge.  Ragland  has  made  plans  to  lo¬ 
cate  in  Mississippi. 

Ralph  G.  Braye,  associate  editor  of  the 
Bunceton  (Mo.)  Eagle  has  purchased  the 


Cass  County  (Mo.)  Leader  from  Frank  papers. 


Some  of  the  problems  to  be  consid¬ 
ered  follow : 

1.  The  Pacific  Coast  newspaper's  part 
in  putting  community  campaigns  in  news- 


Armstrong,  of  Harrisonville,  where  the 
paper  is  published.  He  assumed  charge 
at  once. 


NEW  PLANTS  AND  EQUIPMENT 


2.  The  newspaper’s  opportunity  of 
further  developing  the  interest  of  local 
jobber,  dealer  and  retailer  in  Pacific 
Coast  newspaper  advertising. 

3.  Transmitting  this  work  to  the  na¬ 
tional  advertiser  not  using  newspapers. 

4.  The  solicitation  of  the  local  news¬ 
paper,  at  the  request  of  the  magazine 
advertiser,  to  tie  up  with  the  local  dis¬ 
tributor. 

5.  The  possibility  of  Pacific  Coast 


^HE  Elgin  (Ill.)  Courier  has  ordered 
additional  press  equipment,  making 
possible  a  24-page  daily. 

The  East  Aurora  (N.  Y.)  Advertiser 

has  purchased  the  building  formerly  oc-  ,  . . 

cupied  by  the  East  Aurora  postoffice  and  newspapers  uniformally  selling  the  coast 

will  move  to  the  new  quarters  after  niarket  . 

6.  Developing  the  billboard  advertis¬ 
er’s  attention  to  the  value  of  newspaper 
advertising  on  the  coast. 


alterations  are  completed. 

The  Marshalltown  (la.)  Times-Re- 
publican  recently  install^  a  Hoe  24-page 
press. 

The  Booneville  (Ark.)  Progress  has 
purchased  new  type  for  the  composing 
room. 


Adds  Weekly  to  List 


The  Port  &  Terminal  Publishing  Com¬ 
pany,  Inc.,  of  Whitestone.  N.  Y.,  has  just 
added  another  publication  to  its  list. 
This  is  the  Bay  side  (N.  Y.)  Review, 
weekly.  The  company  during  the  past 
two  years  acquired  four  publications. 


SUSPENSIONS 

two  years  acquirea  lour  puoiicauons. 
concern  now  publishes,  besides  the 
* .  *  "  *  ’  new  member  of  the  family,  the  MHiite- 


announced  the  suspension  of  the  paper, 
He  is  moving  to  Crook,  Colo. 

The  Marshall  County  Enterprise, 
weekly  paper  of  Hardin,  Ky.,  has  sus¬ 
pended  publication. 

The  Kanabec  County  Forum,  a  Non- 
^ilisan  league  organ  published  at  Mora, 
Minn.,  has  suspended. 

The  Albert  Lea  (Minn.)  Publishing 
Company  has_  discontinued  its  weekly 
edition,  the  Times-Enterprise,  Its  daily, 

c  tj  Tribune,  is  covering  the 

field. 

The  Nashville  (Kan.)  Journal  has 
suspended  publication.  Qyde  Walters, 


stone  Herald,  the  College  Point  News, 
both  weeklies,  in  New  York  State;  Port 
&  Terminal,  national  publication  on  port 
development,  the  Port  of  New  York 
Annual,  the  American  Ports  Annual  and 
Directory,  and  the  Port  &  Terminal 
Construction  Weekly. 


Btigley  to  Lawrence  (Mass.)  Telegram 


Kimball  G.  Colby  of  the  Lawrence 
(Mass.)  Telegram  has  announced  the 
election  of  W.  H.  Bagley  as  full  asso¬ 
ciate  and  co-publisher  of  the  newspaper, 
owner  anH  i,,-  _  '-j  It.  “  r  Bagley  was  for  a  number  of  years  man- 

kIJ  ’  “*^***8  ‘he  Raleigh  (N.  C.) 

p,,.  ,  News  and  Observer  owned  by  Josephus 

T  H  vi  'i-  Record  has  suspended.  Daniels.  Secretary  of  the  Navy  during 

^  n.  tuauer,  editor,  is  leaving  for  the  the  Wilson  administration.  He  was  later 
_  publisher  of  the  Fort  Worth  (Tex.)  Rec- 

The  Middle  River  (Minn.)  Pioneer  ®'’d  and  the  Wichita  Falls  Record-News, 
fias  been  suspended  indefinitely. 


SPECIAL  EDITIONS 

'pULSA  (OKLA.)  TRIBUNE,  a  Fall 
btyle  edition,  Oct.  7. 

anil”'*  )  Leader,  a  36-page  12th 
•nniversary  edition,  Oct  23. 

(Tenn.)  SUflf,  an 
^*1^  Histon^  Edition,  Oct  31,  on 
ocaswo  of  the  state  conference  of  the 


Staten  Island  Advance  Sold 

Blanchard  M.  Preble,  publisher  of  tl 
Staten  Island  Advance,  Borough  of  Rid 
mond.  New  York  City,  has  sold  that  pul 
Ikation  to  _S.  I.  Newhouse,  and  removi 
to  Montclair,  N.  J.,  where  he  will  ope 
ate  a  newspaper.  Mr.  Newhouse  has  ai 
nounced  William  Wolfe  as  business  mai 
ager,  and  St  John  McOean,  as  managir 
editor  of  the  Advance.  The  new  owni 
has  been  associated  with  the  Bayora 
(N.  J.)  Times  for  the  past  ten  years  ar 
will  continue  as  its  directing  bad. 


WEST 

VIRGINIA 

The  cities  represented  in  this  list  are  the  prin¬ 
cipal  marketing  and  distribution  centers  of  the 
State, 

One  of  the  striking  characteristics  of  West 
Virginian  cities  is  the  newness  of  everything. 
They  are  not  made  over  cities.  They  are  new. 
No  reconstruction — rather  construction.  New 
buildings — new  stores — new  hotels — new  pave¬ 
ments — new  homes — and  everything  up  to  the 
very  last  minute  in  up-to-dateness. 

It  is  typical  of  West  Virginia.  Everything 
must  be  modem. 

Such  a  territory  is  a  good  territory  in  which 
to  sell  modern  merchandise. 

An  aggressive  advertising  campaign  can  be 
operated  in  West  Virginia  at  a  comparatively 
small  cost. 

WEST  VIRGINIA  IS 

the  most  Northern  of  the  Southern  States 
'  the  most  Southern  of  the  Northern  States 
the  most  Western  of  the  Eastern  States 
the  most  Eastern  of  the  Western  States 

^d  can  be  added  to  advertising  campaigns 
loperated  North,  South,  East  or  West  for  a  small 
additional  appropriation. 

Buy  space  in  these  daily  newspapers. 


Rate 

for 


Oreu-  5.N9 

BluefieM 

**Teletrapb  . 

(M) 

10,4IS 

M 

QiarlMtotk 

*Gazstt*  . 

.(M) 

i9.sa 

M 

*Caxetto  . 

..<S) 

Z1U2 

M 

darksburf 

*E3cpQiieiit  . (MAS) 

•,«1 

M 

**T«)«cvua  . . 

..(E) 

M.419 

.M 

.  (S) 

HIM 

JUS 

tFairmont  Times 

(M) 

7,f» 

J9 

Hirntbatoa 

tt  Advertiser  ..... 

..(E) 

I9.SM 

ASS 

•merald-Dispetch. 

(M) 

ujm 

.S3S 

**HcTnld.D<qiatch. 

(S) 

U,4H 

At 

Martinsinire 

'Journal  . . 

..(E) 

JS 

Rats 

for 


• 

Oreu-  SAM 
iation  Ikies 

Parkersburp 

MNewe  . 

...(M) 

7JB 

.OB 

ttNewe  . 

....(S) 

sjm 

AS 

''Sentinal  . 

...(E) 

r.tM 

AS 

Wboeiinc 

tlatelUfwioar  e . 

...(M) 

12,197 

Asa 

(News  . 

....(E) 

ISASl 

AS 

tNowa  . 

...(S) 

10,719 

A7 

*A.  B.  C  StatemcBt,  April  I,  1921. 
tGovemmmt  Statement,  April  1,  1921 
**A.  B.  C  Statement,  Sept.  30;  1921. 
ttCoremment  Statement,  Sept.  3R  1921 


)  .■ 


is  different 


The  home  delivered  circula¬ 
tion  of  the  News  in  Indian¬ 
apolis  exceeds  that  of  the 
morning  daily  and  the  other 
evening  paper  combined. 

TKe  Indianapoli* 

NEWS 


IN  NEW  ORLEANS  NOW 
IT’S  THE  STATES 

Largest  afternoon  city  circulation. 
Largest  afternoon  circulation  in  New 
Orleans  trading  territory. 

Total  daily  over  52,IM 
Total  Simdiay  over  77»0M 
19Z2  advertiainc  gain,  1,92S,432  agate 
lines. 

Greatest  record  in  the  South. 

Get  complete  information  on  New 
Orleans  situation  before  deciding  on 
advertising  campaign. 

Represented  by 

JOHN  M.  BRANHAM  CO. 

Chicago,  Atlanta,  St.  Louis,  Kansas 
City,  San  Francisco 
and 

S.  C.  BECKWITH 

SPECIAL  AGENCY 

NEW  YORK  CITY 


New  Records 


From  nothing  to  200,000  in 
Mven  month,  on  Sunday— 
From  25,000  to  200,000  in 
eleven  month.  Evening,. 
Watch  for  the  next  chapter. 


DETROIT 

Evening  and  Sunday 

TIMES 


THE  BOSTON 
AMERICAN 

has  the  largest  evening 
sale  in  New  England. 

It  sells  for  3c  per  copy — 
its  competitors  sell  at  2c 
per  copy. 


TN  the  days  of  personal  journalism,  now 

long  submerged  by  the  seals  of  cor¬ 
porate  newspaper  enterprise,  millions  of 
readers  were  familiar  with  the  names  of 
molders  of  public  opinion  whose  indi¬ 
viduality  towered  high  above  the  medi¬ 
ums  through  which  they  found  expression. 
Horace  Greeley,  Charles  A.  Dana,  Henry 
Watterson,  Joseph  Medill,  Murat  Hal¬ 
stead,  were  commentators  who.se  voices 
meant  more  to  the  people  of  their  time 
than  did  the  titles  of  the  newspapers 
which  they  edited.  The  opinions  of  The 
Xew  York  Tribune,  The  New  York  Sun, 
the  Louisville  Courier- Journal,  the  Chi¬ 
cago  Tribune,  the  Cincinnati  Commercial 
were  accepted  as  the  views  of  these  com¬ 
manding  intellects,  and  respected  accord¬ 
ingly.  All  these  men  had  a  devoted  per¬ 
sonal  following  and  the  natural  comple¬ 
ment  of  bitter  personal  enemies.  Their 
influence  was  commensurate  with  the 
height  of  the  housetops  which  they  used 
as  their  rostrums. 

But  all  the  journalists  of  the  old  school 
were  not  personal  journalists.  There  were 
some,  of  ability  no  less  than  those  whose 
identity  shone  in  the  limelight,  who 
wrought  modestly  for  the  public  welfare 
without  any  fanfare  of  trumpets.  There 
were  men  who  wrote  vigorously  and  in¬ 
cisively  their  shrewd  analyses  of  public 
events  for  the  guidance  and  information 
of  large  circles  of  readers  without  seek¬ 
ing  to  capitalize  the  fame  to  which  they 
were  entitled.  Such  a  one  was  Theodore 
Wright,  retired  editor-in-chief  of  the 
Philadelphia  Record,  one  of  the  Grand 
Old  Men  of  journalism,  whose  ninety- 
third  birthday  his  affectionate  associates 
of  the  Record  staff  commemorate  today. 

It  is  neither  meet  nor  just  that  the 
Record’s  feeling  of  respect,  admiration 
and  gratitude  for  the  long  and  faithful 
services  of  its  exceptionally  gifted  patri¬ 
arch — the  head  of  a  large  and  growing 
family — should  await  expression  until 
such  time  as  its  tribute  shall  fall  upon 
unhearing  ears.  We  prefer  to  use  this, 
his  natal  day,  as  a  fitting  occasion  to 
spread  his  record  upon  the  minutes. 

Theodore  Wright,  contemporary  of 
most  of  the  personal  journalists  men¬ 
tioned  above,  and  the  ablest  impersonal 
journalist  of  his  time,  entered  the  service 
of  the  Record,  then  under  the  proprietor¬ 
ship  of  William  M.  Singerly,  in  1877. 
He  made  it  a  condition  of  his  employ¬ 
ment  as  director  of  the  editorial  policies 
of  this  newspaper  that  he  should  be  abso¬ 
lutely  free  to  follow  the  dictates  of  his 
own  conscience  without  interference  from 
business,  politics  or  the  proprietor.  That 
was  the  chart  by  which  he  sailed  through¬ 
out  his  career. 

We  have  no  need  to  tell  old  ^lecord 
readers  with  what  faith  and  enthusiasm 
I  Theodore  Wright  served  the  people  of 
Philadelphia  and  Pennsylvania  in  the 
days  when  newspaper  independence  was 
a  rarer  virtue  than  it  is  now,  and  when 
the  gravest  political  scandals  were  re¬ 
garded  with  tolerance  by  a  partisan  press 
unless  Court  action  forced  them  upon 
public  notice.  Throughout  the  period  of 
almost  unchallenged  machine  rule  of  city 
and  State  the  trenchant  pen  of  the 
Record’s  editor-in-chief  was  employed  in 
fearless  criticism  and  exposure  of  politi¬ 
cal  chicanery  glossed  over  or  ignored  by 
his  contemporaries,  and  in  many  a  cam¬ 
paign  the  Record  fought  alone,  under  his 
guidance,  against  the  schemes  of  the 
plunderers.  Occasionally,  as  was  inevit¬ 
able,  extraneous  influence  was  brought  to 
bear  to  squelch  him.  Such  efforts  were 
always  vain.  When  Mr.  Singerly  found 
,  himself  confronted  with  the  alternatives 
of  appeasing  outraged  friends  with  whom 
he  had  personal  or  business  relations,  and 
losing  his  editor,  or  offending  his  friends 
and  keeping  his  editor,  he  remembered 
the  terms  of  his  agreement  with  Theo¬ 


dore  Wright  and  Theodore  Wright 
stayed  at  the  helm. 

But  this  is  not  intended  to  be  so  much 
of  a  history  of  Mr.  Wright’s  entire  active 
connection  with  the  Record  as  a  frank 
portrayal  of  his  personal  qualities.  The 
vigor  of  his  style,  the  pungency  with 
which  he  presented  his  well-balanced 
opinions,  his  loyal  Democracy,  his  uncom¬ 
promising  honesty,  his  unquestionable 
sincerity,  his  wide  range  of  reading  and 
general  information,  were  all  valuable 
assets  from  the  literary  and  business 
standpoint.  These  were  his  professional 
equipment.  He  added  to  it  a  heart  big 
enough  to  embrace  all  humanity ;  an  ap- 
proachability  and  sympathy  that  would 
have  made  him  the  victim  of  all  sorts  of 
impostors  if  those  whom  he  loved  and 
who  loved  him  had  not  occasionally  in¬ 
tervened  to  shoo  them  away ;  an  under¬ 
standing  interest  in  all  his  associates  and 
subordinates ;  a  per.sonal  lovability  be¬ 
yond  the  power  of  words  to  express — 
and  a  stubbornness,  when  he  knew  he  was 
in  the  right,  that  an  avalanche  of  opposi¬ 
tion  could  not  move. 

Theodore  Wright  was  and  is,  as  we 
have  intimated,  a  patriarch — the  father 
of  the  Record  family.  We  have  fancied 
that  the  public,  whose  faithful  servant  he 
has  Ix^cn.  might  be  interested  in  this  brief, 
belated  introduction  to  a  man  who  has 
kept  himself  through  the  long  years  so 
assiduously  in  the  background;  a  man 
who  has  not  kept  his  light  hid  under  a 
bushel,  but  has  let  it  shine  in  such  a  way 
that  its  source  should  be  unobserved;  a 
man  who  lets  not  his  right  hand  know 
what  his  left  hand  doeth. 

To  Theodore  Wright,  retired  a  few 
years  ago  because  of  failing  sight  and  the 
infirmities  of  age,  but  still  as  vigorous 
as  ever  mentally — a  man  with  an  old  body 
and  a  young  heart  and  undimmed  intel¬ 
lect — to  Theodore  Wright,  separated 
from  us  by  the  width  of  the  continent, 
the  staff  of  the  Record  and  his  other 
friends  in  Pennsylvania  send  today  their 
greetings  and  their  congratulations.  God 
bless  him  and  keep  him  to  round  out  his 
notable  career  to  a  full  century. — Phila- 
dclfhia  Record. 

V  *  * 

The  Oeuvre  of  Paris  recently  handed 
out  the  following  to  its  readers; 

“A  news  agency  reports  that  the  Muni¬ 
cipal  Council  of  a  town  in  the  north  of 
Italy,  as  an  act  of  patriotism  and  moved 
by  the  desire  to  perpetuate  the  memory 
of  the  country’s  heroes,  has  voted  a  pen¬ 
sion  of  one  thousand  lire  a  year  to  the 
mother  of  the  unknown  Italian  soldier.” 

*  *  * 

The  Riverton  (Wyo.)  Review  took  the 
leather  medal  for  typographical  errors 

recently.  In  a  one-column  head  this 
paper  says — “Mrs.  Overholdt  Has  Big 

Feet.”  The  next  issue  of  the  paper  con¬ 
tained  the  following  correction :  “We 
wish  to  apologize  to  Mrs.  Orville  Over¬ 
holdt.  In  our  paper  last  week  we  had 
as  a  heading,  “Mrs.  Overholdt  Has  Big 
Feet.”  The  word  we  should  have  used 
is  a  French  word,  pronounced  the  same 
way,  but  spelled  fete.  It  means  a  cele¬ 
bration  and  is  considered  a  very  tony 
word.” 


Plain  Dealer  Invites  Children 

Every  _  school  pupil  in  Geveland  has 
been  invited  to  visit  and  inspect  the  Plain 
Dealer  plant.  Carl  Himmelman,  chief 
of  the  paper’s  promotion  department,  is 
working  out  a  plan  to  have  200,000  chil¬ 
dren  tour  the  Plain  Dealer  building  dur¬ 
ing  the  current  school  year.  He  argues 
that  these  children  will  be  subscribers  in 
the  future  and  these  visits  and  the  in¬ 
formation  Irarned  will  be  good  will  as¬ 
sets  in  seeking  subscribers  in  the  years 
to  come. 


FIRST  IN  PVBUC  SgRFICg 


The  World  and  the  Ere- 
nine  World  have  a  ooa- 
binM  circulation  daily,  of 
650,000  for  $1.20  per  agate 
line  gross,  subject  to  oon- 
tract  discounts.  They  carry 
more  high  class  dry  goods 
advertising;  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combinatiaa. 

Advrrtis*  is  Ntwspapiri 
by  tht  Ynr 

(Ehe  saoHo 

Pulitzer  BufkHng,  New  Yoth 
Mailer's  Building,  Ford  BuOAu, 

Chicago  Detmtt 


CIRCULATION  GROWIII? 

DURING  1923 

will  be  an  important  factor  in 
obtaining  advertising  for  1924. 
The  Hollister  plan  will  brinf 
you  the  same  amazing  in¬ 
creases  in  circulation  as  it  hu 
lately  brought  to  such  papers 
as  The  Memphis  Commercial 
Appeal,  The  Atlanta  Journal, 
The  Dallas  Morning  News, 
The  Indianapolis  News,  The 
Washington  Post.  Favorable 
dates  are  available  for  imme¬ 
diate  campaigns. 


'HOLUSTER'SCIRCUIOTIN  i 
i  ORGANIZATION  i 

r  in  tAe  Umittd  8Utm  j 

900  MDMITT  DLPQ.,  I 


PORTSMOUTH,  OHIO 

EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN-TIMES 

TIm7  cover  South  Central  Okie 
Completely. 

Feraign  R«pr— itethre 
ROBERT  E.  WARD,  INC 
•  Se.  Webuh  Ave.  HI  Pififc  Am 
CUcego  New  Y«b 


We  can  Incraaae  your  biiHmi  yw 
want  it  iacreaaed. 

You  have  thought  ol  praa 
youraelf.  But  let  ua  tell  you  how  pnM 
clippinge  can  be  made  a  buehiiii  liHde 
for  you. 

BURRELLE  , 

145  Ulayetle  St.  N.  Y.  Qjl 

Eetabliebod  a  Quarter  ol  a  Cminf J 
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Gravity  Never  Goes 
on  Strike 

It  is  obvious  that  gravity  should 
be  used  to  the  utmost.  Printing 
being  one  of  the  oldest  indus¬ 
trial  arts — one  would  expect  to 
find  it  a  leading  user  of  this 
costless,  inexhaustible  force. 
Yet  the  first  newspaper  plant  to 
have  a  studied  application  of 
the  fullest  utilisation  of  gravity 
has  been  in  operation  less  than 
a  year.  We  supplied  the 
straight  line  and  gravity  plan 
for  that  plant. 

S.  P.  WESTON 

N«wipT«r  Buildiacs 
Plut  Layouta 
Productfan  Operatioa 

120  West  42b«1  St.  N*w  York 


YOUR  CLASSIFIED 
AD 

in 


EDITOR  &  PUBLISHER 


is  read  by  the  man 
you  want  to  reach 


*'/n  Boston  IPs  the  PosP’ 


Circulation  Averages 
for  1922 


BOSTON  DAILY  POST 

396,902 

Copiaa  Par  Day 


BOSTON  SUNDAY  POST 

401,643 

Copies  Per  Saaday 

Fint  in  Local,  Gestaral  and 
Total  Display  Adv^tising 


in  WISCONSIN 


The  Sunday  Telegram  haa 
BY  FAR  the  largest  circu¬ 
lation  of  ANY  Wisconsin 
newspaper.  It  is  fast  gain- 
*ng  the  recognition  of  na¬ 
tional  advertisers  who  aeek 
to  capture  this  rich  mirket. 

INVESTIGATE! 

1  earn  thr  truth  of  the  latest 
audits,  and  you’ll  use  the 


iHilUiiiukcc 

tlftStSEtlTATIVES _ 

'•'"IE.  lURNS  t  seiTH.  rtek, 


pOLLAR  PULLER3 

•  Advertising  Snd  circniation  managers  are  always  on  the  lookout  for  new 
tdeas  that  will  increase  advertising  receipts  and  win  new  circulation  Your 
idea  for  increasing  advertising  or  circulation  may  not  appeal  to  your  manager 
but  it  may  be  just  the  thing  that  some  other  manager  wants,  fotroa  &  Pua- 
LisHEi  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
tlw  idea  ts  now  being  used  ,n  your  city  does  not  bar  it  from  the  department 
Address  your  communication  to  the  Dollas  Pullei  Editoe.  When  they 
appear  clip  them  and  mati  them  in  and  receive  payment.  Unavailable  ideas 
Will  not  be  returned. 


High  class  newspaper 
and  advertising  men 
answer 


Jp.ALL  always  means  increased  activity 
among  hunters.  When  there’s  frost  on 
the  pumpkin  Nimrods  haul  out  the  old  12 
gauge  and  fondle  it  in  antici[»tion  of  the 
first  snow  and  a  day’s  hunting.  News¬ 
papers  can  perform  a  service  to  hunters 
and  boost  their  lineage  a  page  or  so  by 
acting  on  this  idea  right  now.  Publish  a 
summary  of  your  state’s  hunting  laws  at 
top  center  of  the  page  following  a  sea¬ 
sonal  lead  on  the  hunting  season  and  the 
satisfaction  good  firearms,  ammunition 
and  the  right  clothing  afford.  Then  visit 
your  sporting  goods  dealers,  men’s  cloth¬ 
iers.  shoe  men  and  otliers  that  may  fit  in 
and  you’ll  find  them  in  a  copy-writing 
m(KKl.  The  time  is  ripe  for  this  page 
now. — Robert  L.  Beard,  Fort  Wayne,  Ind. 


Notice  that  the  new  mail  boxes  just 
.sent  out  by  Uncle  Sam  are  not  painted? 
They  don’t  need  to  be,  for  they  are  made 
of  zinc,  a  metal  that  is  practically  ever¬ 
lasting.  Given  the  Backing  of  Uncle 
Sam  in  this  way  your  roofers  could  be 
sold  some  space  in  which  they  can  for¬ 
cibly  bring  out  this  point  to  their  profit 
as  well  as  your  own. — Regina  Roth,  Jop¬ 
lin.  .Mo. 


Every  home  has  its  array  of  books  that 
have  been  read  by  the  owners  and  which 
other  people  would  like  to  read.  A  little 
advertising  would  arouse  enough  inter¬ 
est  to  create  a  profitable  book  exchange 
in  the  classified  advertising  section. 
Point  out  how  small  would  1^  the  cost 
of  naming  the  books  compared  to  the 
returns  on  the  sale  of  even  one  book. — 
Frank  D.  Hicks,  Room  11,  L.  A.  Build¬ 
ing,  University  of  Iowa,  Iowa  City,  la. 


-Automobile  dealers  will  find  that  it 
will  pay  them  to  photograph  a  number 
of  their  satisfied  customers  and  print 
their  photographs  together  with  a  state¬ 
ment  from  them  expressing  their  satis¬ 
faction  with  the  particular  make  of  car. 
It  is  not  difficult  for  the  advertising  man¬ 
ager  to  sell  a  page  or  half-page  advertise¬ 
ment  to  a  single  dealer  when  the  idea  is 
explained  to  him.  This  type  of  adver- 
tiseiwnt  need  not  be  confin^  to  the  auto¬ 
mobile  dealer.  It  can  be  used  in  a  num¬ 
ber  of  different  lines. — George  L.  Bird, 
1116  West  Johnson  street,  Madison,  Wis. 


A  campaign  to  promote  buying  at  home 
has  been  inaugurated  by  the  Retail  Mer¬ 
chants’  Protective  Association  of  Denison, 
Texas,  and  the  Denison  Herald  is  running 
a  series  of  interviews  on  the  subject  of 
the  slogan,  “Buy  It  In  Denison,”  under  a 
standing  head.  Usually  three  merchants 
in  different  lines  arc  interviewed  each 
day.  This  scries  has  proved  both  a  good 
feature  and  a  dollar  puller,  as  the  mer¬ 
chants  are  using  this  slogan  in  their  ad¬ 
vertising,  and  these  interviews,  printed 
under  the  proprietor  or  manager’s  name 
and  firm,  have  brought  in  more  advertis¬ 
ing.  The  series  will  run  about  a  month. 
— Florence  Whittier  Tisdel,  Herald. 
Denison,  Texas. 


Many  a  local  firm  would  do  well  to  fol¬ 
low  the  motto  of  a  chain  furniture  store 
in  getting  business  by  advertising.  A 
series  of  ads  were  run  in  a  local  paper 
stating  “Your  Bonus  is  Here.”  A  bro^- 
side,  full  page  was  used  later  acquainting 
the  purchasing  public  that  for  every  dol¬ 
lar  spent  in  a  certain  week  20  per  cent 
extra  in  merchandise  would  be  given,  the 
purchasers  to  be  allowed  their  own 
choice.  The  entire  stock  was  adver¬ 
tised  with  nothing  restricted.  The  ad  was 
designed  as  a  business  builder.  Christ¬ 
mas  gifts  free  have  been  sucessfully  em¬ 


ployed  as  a  puller. — L.  J.  Jellison,  Times 
Journal,  Dubuque,  la. 


Here  is  a  selling  idea  that  can  be  used 
in  any  line  of  business  just  as  well  as  in 
the  line  that  has  been  most  successful. 
It  was  conceived  by  John  A.  Kirchwehm. 
Springfield,  0._  Kirchwehm  is  president 
of  the  Perfection  Laundry  Company.  In 
celebrating  the  twelfth  anniversary  of 
moving  into  his  model  plant,  the  largest 
and  most  modcrnly  equipped  in  this  sec¬ 
tion  of  Ohio,  he  announc^  a  contest  and 
asked  all  clubs,  churches  and  societies  to 
enter.  He  stated  that  he  would  play 
Santa  Claus.  Good  sized  advertisements 
were  placed  in  the  newspapers  calling  at¬ 
tention  to  his  anniversary  and  the  plan  for 
the  contest.  Cash  prizes  were  offered  to 
the  organizations  that  caused  the  most 
women  to  visit  the  laundry  and  inspect  its 
various  departments.  Days  were  fixed 
for  the  calling  and  each  day  the  laundry 
was  crowded.  During  the  contest  4,780 
women  visited  the  plant  during  visiting 
week  and  registered  at  the  office.  Sev¬ 
enty  different  clubs,  churches,  bands  and 
societies  contested  for  the  prizes.  At  the 
close  of  the  contest  Kirchwehm  again 
used  large  advertisements  announcing  the 
entrants,  the  number  of  women  registered 
by  each,  the  total,  and  issued  an  invita¬ 
tion  to  the  women  to  call  and  watch  the 
various  processes  through  which  clothes 
pass  before  they  are  returned  cleansed 
and  snowy  white.  The  advertisements 
were  surrounded  by  a  border  of  dollars 
and  Kirchwehm  appears  in  a  cut  as  Santa 
Claus  with  the  false  face  in  his  hand.  As 
the  Christmas  time  is  approaching  any 
auto  dealer,  ready-to-wear  store  of 
women’s  and  children’s  wear  or  other 
goods  can  adopt  this  plan  successfully. 
The  auto  dealers  can  use  the  idea  in  urg¬ 
ing  women  to  buy  accessories  as  Christ¬ 
mas  presents  by  having  special  displays  of 
such  goods. — C.  A.  Warren,  Spring- 
field.  O. 


In  pushing  sales  for  their  automobile 
advertisers  the  Birmingham  News  ran 
a  full  page  on  a  recent  Sunday  in  which 
the  slogan  was,  “Double  Your  Value  and 
Lengthen  Your  Life.”  This  was  to  be 
accomplished  by  buying  an  automobile. 
The  idea  is  that  a  car  will  add  niuch  to 
your  self  confidence  and  personality  and 
the  fresh  air  will  lengthen  your  life.  It 
is  a  poignant  appeal  and  had  its  effect  on 
the  buying  public.  The  News  ran  at  the 
bottom  of  the  copy  a  list  of  the  auto¬ 
mobile  dealers  carrying  advertisements 
in  the  News. — Helen  Bethea,  Southern 
News  Service,  Box  2472,  Birmingham, 
Ala. 


In  return  for  space  in  a  double  page 
boosting  a  membership  drive,  an  automo¬ 
bile  club  in  a  mid-western  city  rounded  up 
enough  motor  car  and  accessory  dealer 
advertising  to  fill  the  rest  of  the  page. — 
Bert  -A.  Teeters,  Ixxrk  Box  295,  Spring- 
field,  Ohio. 


Get  the  merchants  to  put  on  a  Home 
Dressmaking  Contest,  offering  a  prize  of, 
say,  $50  (to  be  made  up  pro  rata)  as  a 
first  prize,  ^5  as  a  second,  and  five  prizes 
of  $5  each  for  third,  for  the  best  dress, 
suit  or  coat  entered,  provided  all  ma¬ 
terials  were  purchased  from  one  of  the 
merchants.  This  contest  was  put  very 
effectively  by  one  store  in  this  city,  but 
the  prizes  offered  were  rather  small,  and 
interest  was  not  as  high  as  it  would  have 
been  had  all  the  dry  goods  stores  shared 
in  it.  This  calls  for  a  lot  of  advertising, 
and  the  return  to  the  merchant  is  enor¬ 
mous  for  the  money  spent,  for  your  ad¬ 
vertising  service.  Professional  dressmak¬ 
ers  are  barred. — T.  S.  F. 
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Help  Wanted 
Advertisements 


OVER 

64,000 


LARGEST  EVENING 
CIRCULATION  IN  IOWA 


The 

Des  Moines 
Capital 


In  Portland,  Me. 

and  its  immediate 
trading  territory 

the  Evening  Express 

“Ylw  peper  that  (oas  hsiiiar* 
hat,  by  far,  tho 

Largest  Circulation 

Latast  V.  B.  oanaus  Banraa  (IMO)  oomparad 
with  Expre**'  nat  paid  City  Circniation  indioata 
that  MORE  than  It  of  ovory  It  Portland  Hemta 
taha  tha  Expraaa,  “A  Tmly  Ramarkabla  Otv- 

arapt!” 

$ortlanD  CirpttDS 
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The  Julius  Uatkews  Special  Agency 
Boston — New  York — Detroit — Chicago 


Short  Talks 
on  cA0Vertisirvg' 


<j3y  Chartes^ual^ JSafes 


A  Weekly  Syndicated  Serrice  for 
Daily  Newipaperi 

Written  with  the  idea  of  helping  to  acoom- 
pliih  iour  thing! : 

(1)  To  convert  to  newspaper  advertising  tha 

local  merchant  and  mannfactnrer  who  do 
not  now  use  it. 

(2)  To  make  better  and  stronger  advertisers  , 

of  those  who  are  already  in. 

(3)  To  further  educate  the  reading  public  in 

the  reliability,  truthfulness  and  ecoaomio 
value  of  advertising  and  the  advantage 
of  buying  advertised  merchandise. 

(4)  To  insure  from  natiosul  advertiaera  tha 

consideration  newspaiwrt  shonld  have  in 
comparison  srith  ^1  other  media. 

Complete  information  on  reqweet. 

CHARLES  AUSTIN  BATES 
»  W.  ARid  Street  New  Yark 


cheGOSS  PRINTING 

1535  S.Pdulmia  Si.  Chicfl 


public  was  brought  about  through  ad-  of  criminal  libel  by  a  jury  in  Newark, 
vertising.  Nov.  2.  Sentence  date  was  not  fixed,  and 

“Last  year  the  expenditure  was  in  the  Russell’s  bail  was  continued  at  $1,500. 
neighborhood  of  $3,325,000  and  this  year 
the  total  will  amount  to  more  than  $5,- 
000,000,  and  indications  are  that  the  com- 
dence  of  Public  in  Company’s  pany  will  manufacture  more  tires  this 
Tires  After  Faulty  Product  ye"  than  any  other  concern. 

u  j  c  j  n:  t  ^  A  common  fault  and  failing  of  new 

Had  :>pread  Distrust  advertisers  is  that  they  put  a  single  ad¬ 

vertisement  in  a  newspaper  or  other  pub- 
How  Firestone  used  advertising  to  re-  lication  and  then  expect  immediate  re¬ 
gain  lost  prestige  for  his  tires  was  out-  suits.  When  these  results  don't  mate- 
lined  recently  by  C.  B.  Linderman,  gen-  rialize  right  off,  they  declare  advertising 
eral  manager  of  the  Brewer  Tire  Stores  does  not  pay. 

in  New  England,  at  a  luncheon  of  the  “I  have  seen  advertisers  advertise  spas- 
Worcester,  Mass.,  Advertising  Club,  medically  and  then  become  discouraged 
Linderman  formerly  was  Firestone’s  ad-  at  results.  This  is  the  hardest  obstacle 
vertising  manager.  to  overcome  that  the  advertising  salesman 

“One  of  the  hardest  things  for  any  has  to  meet.  W’hat  such  advertisers  need 
concern  to  do  is  to  regain  lost  prestige  to  be  educated  to  is  the  fact  that  it  is 
and  to  re-establish  the  confidence  of  the  only  by  repetition  and  persistent  effort 
buying  public,’’  the  speaker  said.  “The  that  the  biggest  results  can  be  obtained, 
confidence  and  good  will  of  the  public  is  By  this  method,  the  name  is  constantly 
one  of  the  greatest  essentials  in  any  line  kept  in  the  public  eye  and  thereby  the 
of  business.  Let  me  illustrate.  subconscious  mind  retains  an  impression 

“Not  so  many  years  ago  the  Firestone  of  the  article  at  all  times.  ,  „ ,,  m-  ur 

Company  obtained  a  formula  from  a  “In  the  case  of  a  new  product,  sales  Times,  Cobieskill,  N.  Y. 

French  chemist  and  the  company,  after  resistance  is  cut  in  two  when  the  article 
tests,  concluded  that  by  the  use  of  it  the  is  always  kept  before  the  prospective  ciis- 
cost  of  manufacturing  could  be  mate-  tomcr.  Courage  and  patience  and  plenty 
rially  reduced,  thus  benefiting  manufac-  of  advertising  are  requisites.” 
turer  and  consumer.  A  large  number  Linderman  said  that  E.  A.  Smith,  a 
were  made  and  placed  upon  the  market,  marine  engineer,  who  worked  out  the  idea 
These  tires  were  highly  advertised  and  of  the  Smith  Form-a-truck,  made  more 
exploited  and  everybody  was  urged  to  than  a  million  dollars’  profit. 
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Cline^WetUnghouM  Double-Motor  DHvi 
%nth  full  Automatic  push  button 


Printer**  Outfitters 

Printing  Plants  and  business  bought  and 
sold.  American  Typefounders*  products,  print¬ 
ers’  and  bookbinders*  machinery  of  erery  de¬ 
scription.  Conner.  Fendler  St  Co,,  96  Beekman 
St.  New  York  City. 
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NEW  PROCESS 


REBUILT  LINOTYPES 
AND  INTERTYPES 
FOR  SALE 


For  One  Hundred  Year*  tha  UnAf 
Daaignera  and  Manufacturera  of  Ntoe 
paper  Preaaea  and  Printing  Ma^MT 
of  AU  Kinds 

Quality  First- 
Progress  Always 

We  alwayi  carry  a  lull  line  ol  pna 
and  Stereo- room  sumlin.  incMai 
blankets  of  all  kindf,  Icnivei,  rabtei 
cheek  woods,  matrix  paper,  impola 
and  domestic  tissue,  brushes,  ckm 
icals,  counters,  paper  roll  trndc%  ^ 
all  at  the  lowest  prices  consistat  in 
Hoe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 

No.  7  Water  Stnet  TribuM  BtMl 
Boaton,  Maas.  Chlcagsv  Uhn 
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Write  us  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Linog^aphs  and  are  sold 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing. 


Directory  of  Leading  Features 


Col3nun8 


Humor 


DAILY  CHIT  CHAT 
Standard  Feature  Serrice, 

606  Eaitem  A^e.,  JanetuiUe.  Wli. 


THE  THIRTEENTH  GIRL 
5.000  words 

Lewis  Wilson  Appleton,  Jr., 

1922  East  Pacific  St..  Philadelphia.  Pa. 


Comics 


ADDRESSING  and 
MAILING  MACHINES 


Photo  News  Service 


Are  You  Following 

"THE  BOTTOM  OF  THE  LADDER  V* 

By  Kessler 

Metropolitan  Newsp.  Svs.,  160  Nassau,  N.  Y. 


SEND  US  YOUR  NEWS  AND  FEATURES 
pictures.  We  pay  $3  and  $5  for  each  accepted. 
Kadel  &  Herbert, 

163  East  42d  St..  New  York  City. 


SERVICE 

Repair  Parts  for  every  Gob 
Press  or  Stereotype  machineait 
carried  in  seridly  nurnbeiBl 
stock  bins  at  our  Chicago  Plant' 

Orders  are  shipped  immedia*^ 
— including  those  received  by  ik 
"man  on  watch”  nights,  Su«br 
and  holidays. 

This  service  has  noparalklin® 
industry.  How  vital  it  is,  our 
tomers  keenly  appreciate. 


Any  mail  list  of  over  3,000 
can  be  handled  more  economi¬ 
cally  with  our  improved  method 
than  any  other  system. 

Get  away  from  Linotype  and 
Galley  system.  Put  the  mail  list 
in  the  circulation  department. 

One  person  can  keep  up  a 
daily  list  of  about  25,000  names, 
making  all  corrections  and  ad¬ 
ditions. 

Write  us  for  particulars  giv¬ 
ing  size  of  list  and  frequency  of 
issue,  and  a  list  of  the  users  of 
our  system. 

POLLARD-ALLING  MFG.CO. 

220-230  West  19(h  St.,  New  York  City 


Comic  Strips 


Sport  Review 


“Banronra  to  bill”— “hank  &  pete” 

e-col.  strips — bitting  on  all  cylinders. 
Oolnmhla  Newspaper  Service,  799  B'way,  N,  Y. 


THE  NEW  YOBK  HERALD 
Great  Annual  Sport  Review 
Edited  by  the  New  York  Herald  Experta,  headed 
by  W.  O.  McGeehan.  57  orders  already  booked 
for  this  ye.ir  as  repeats,  5  since  last  week, 

.  Wire  your  order  today. 

The  Herald-Bun  Syndicate,  280  Broadway,  N.  T. 


Fiction 


STORIES 
Constance  EMgerton 
SOS  Eastern  Ava.,  Janasvilla.  Wis. 


Women’s  Serial 


bexekber 

"A  Barbonr  Serial  Starts  the  Barhour  Habit" 
Try  "THE  MAN  TAMERS" 
KatropoUtan  Newsp.  Eva.,  150  Nassau,  N,  Y, 


CIRCULATION  BRINOERS 
Famous  Fiction  of  all  lengths. 

■anlca  fer  Authors.  33  W.  42d  St.,  New  York, 


or  &  Publisher  for  November  10,  1923 


Introduction  to  Employer  and  Employee 


'  situations  wanted  situations  wanted  help  wanted 

,  A  WORD  far  Eaitor-M^-cer-Advertfainr  6c 

3c  CMfc  w<th  ,0^  changT^  larger  field.  very  luc-  clMalfiction.  Cri>  with  ortfar. 

^  «— »P»»T“  ccMful  ^itor^anager  12  page  country  wwkly.  a  aixulatfou  Bufldiag  OrgMUaatloB 

'  smA  M  wonb)  FREE*  town  3,000.  Developed  it  from  6  pages.  High*  wantt  men  tn  wnrlr  aurJteitnr*  and  rfnalifw 

- - - class  man,  possessing  character,  p^sonahty.  i„  promotion.  “Floaters-  need  not  apply, 

Aa  Editor  .mall  town  training,  26,  experienced  in  city  and  county  ,|,j,  j,  ,  permanent  potitioo  to  the  right  man. 

With  New  \ork  wnter  “»*  *7'*'  P®P*^  experience  and  fo^ntrlr  on  Th,  Cox  Service,  Suite  <02,  Poat  Office 

Colombia  graduate,  exc^on^di^w  wn  .  aniuaement  weekly.  Might  mvest  m  Building,  CoateivUle,  Pa. 

snthority  on  make-up  and  good  newspaper  or  trade  paper.  Know  newspaper  --  - 

sTsilable  for  publisher  m  tomn  up  to  zs.uw  n^^chanics,  being  printer-operator.  C  Todd,  Advertisfaig  Solicitor. 

tho  want*  woSd  Cincinnati,  Ohio.  To  assiitfa  developing  busineta  for  a  Hat  of 

circulation.  ^°'J^ture  wrfttr-  knows  ni^  _  ™  .  dailies  represented  in  New  York  Qty.  One 

headline,  new*  and  fMt  murantee  a  first-  ^  i^**’  t  n  •.  j  i  •  t  i,  '*•  *•**  *’**"  connected  with  dailies  of 

and  newt  sources,  and  a  ^  t-xi«nenc^  editor  of  sm^l  city  daily  is  look-  lo.ooo  25,000  circulation  and  who  has  had 

clM*  newspaper  at  a  rnoderate  saia^.  V..OT  ,  publisher  needing  100  per-  cent  efficiency  experience  in  securing  national  advertising 

genial.  live,  hard  work  ng.  S^d  iot  editorial  department.  Handles  news  and  ,he  newspaper  end.  Age  25-35.  Give 

critkad  review;  alM  all  Fourth  street  7”?, '"7  'gently  and  gets  out  a  paper  of  m-  fjj]  particulara  regarding  experience  and  salary 

prenosition.  Russell.  133  West  Fourth  street,  j.,, duality.  Character;  per«m;^y ;  energy .  expected  in  first  letter.  C-686.  Editor  *  Pub 
New  York,  N.  Y.  Strong  writer.  Family  man.  Thi*  is  pub*  Hsher. 

Usher’s  opportunity  to  associate  himself  with  * 

C^mJbk  OrcuUtion  MaiL  .  an  ideal  editor.  References.  Address  Box  Circulntic»~ 

BOW  with  one  of  *he  largest  new^^^  C  743,  Editor  &  Publisher.  I  want  a  live- wire  assistant  who  knows  some- 

America.  ’»•>'  '"»'‘V„T!!!’'td  al?  pha^s  o*  -  ‘h'«»  »»x«‘  circulatiou.  can  prepare  printed 

in  smaller  city,  ^periencwf  Newspaperwoman.  matter,  handle  correspondence  and  grow  into 

ditulatior  work,  earners  dMi«s.  news^^  I  "‘y""*?  graduate,  wishes  reportoriM  or  desk  job  of  circulation  manager  of  two  rural  maga- 

coonwy  »?«"»•„  *  '  ..^r*^  aTn^  ^x  C  W  "  v*"*  ""*»■  Tell  me  all  about  yourself  and  what 

annum.  Box  1.  zav.  j  j43,  independence  avenue.  Kansas  Oty,  you  expect  as  salary.  Congenial  surroundings. 

Editor  *  Publisher _  .Missouri.  one  hour  from  Detroit.  George  M.  Slocum. 

_  ,,  T  !  ~  Mt.  Clemens,  Mich. 

CUb  Papors.  j  i  _i  Newspaper  Mam  Seeks  Poailiaa 

Man  who  conducts  a  daily  column  m  with  large  city  daily.  Experience  as  reporter.  Reporter 

molt  OB  world  ‘f*’”  .’'*'^*  ^  *'*  foPX  "sder.  rewrite  or  feature  writer.  Best  Young,  unmarried  man  who  can  do  everything 

with  pnbhshCT  of  chain  reiercnces.  Graduate  School  ^  Journalism,  necessary  on  a  weekly  outside  of  the  shop. 

“  -Cddress  Box  C-740.  Editor  &  Phiblisher.  Will  be  associated  with  young,  active  editor- 

C»721.  Editor  «  rUD  sn  .  ^  ^  .  i  —  o^ner  and  live- wire  advertising  man  who  has 

Cireiiiation  Manager.  .  k  u  j  ^uilt  a  respected,  successful  still  growing  pa- 

TwmtT-two  years’  experience  with  a  prac-  r«ord  of  elhci^t  management  behind  j,rr  out  of  nothing  and  will  be  expected  to 

iHwl  working  knowledge  of  the  business  from  desires  to  make  change  to  afternoon  daily  keep  up  his  end.  Paper  located  in  New  Jersey 

rrerr  angle.  Expert  in  organiaation  and  pro-  organiiatnm  where  chance  for  advancement  suburb  of  New  York  City.  Peasant  pdace.  the 
mnriai  work  With  ability  to  execute  the  rxists.  Pacific  Coast  city  pre-erred  but  if  leading  trading  center  in  the  territory  and  the 
SS^^tiiig  demands  of  the  position.  -inKUIunity  warrants  will  go  anywhere.  35  fa„e,t  growing.  Small  salary  at  start  but 

SiW  ft  Publisher.  years  old;  married;  absolutely  reliable.  Now  energetic,  cooperating  effort  will  develop  a 

— - —  '  -  'P  largest  moroing  daily  in  state,  permanent  and  unlimited  opportunity.  Write, 

CaOtfS  Man  .  .Available  ufm  reasonable  notiw  to  present  giving  me  an  idea  of  what  you  know  abimt 

seeks  posioon  as  reporter  with  small  town  employers.  Box  C-/42.  Editor  &  Publisher.  news  gathering  and  advertising  and  your 
daOy  offering  opportunity  for  advancement.  ,  ,  „  opinion  of  what  a  "small  salary  at  start" 

WiUing  to  start  at  bottom  and  work  w^y  Pw^uiv  fern  ,{,„uld  be.  S.  E.  I.ieberman.  The  Westwood 

npwaid.  Write*  good,  clean  copy,  available  of  the  New  York  Evening  Post,  who  knows  News,  Westwood,  N.  J. 

at  once.  C-754.  Editor  ft  Publisher.  _  how  to  hold  the  readers’  attention  in  an  edi-  I _ _ ’  _ 

_  - : -  torial  column  that  brings  in  advertising,  is  Telegraph  Editor 

sTZIirhU  exnerienced  conservative  Vnitar-  *  P'’®fifaWe  and  delightful  or  Reporter.  Telegraph  editor  capable  of  han- 

?  D^raT^^rainsr'Ku  KuLc  n*®™'  magaai«  or  news^per.  dling  full  leased  wire  and  reporter  with  small 

of  I50(TO  T'/'^The  Plymouth.  89  city  experience;  New  York  State  preferred, 

f  Klan.  expended  in  city  ot  iw.ww,  open  lor  Henry  St.,  Brooklyn,  N.  Y.  Address  Esenins  Leader  Cominff  N  Y 

poeiboa  wiA  morning  newmper  as  local  _  naurcss  cavgning  i^aocr,  n,  t, 

I  copyreader  or  city  editor.  C-747,  Editor  &  '  "  "  '  '  “  ay 

I,  _  BUSINESS  OPPORTUNITIES  •An  advertising  solicitor  who  believes  in  ad- 

Daskmoa,  A  WORD  for  oifinirHaomoo,.  ...tar  tl.1.  vertising;  can  go  out  and  work  with  the 

Capable,  excellent  record,  seeks  opening  as  DC  />..k  _i.k  .  ***”  merchants  until  they  are  “sold”;  sit  down 

telegraph  editor.  Address  Box  C-752,  Editor  _ ciaasiticatiep.  Cash  wlm  orilar.  ^j,b  them  and  write  the  kind  of  copy  they 

ft  PubUsber.  m _ u/— _i  »”<f  <f'>  *•>'»  every  day  in  the  week. 

Dos.  This  Tndnlng  AdvertiseTn^s  to  bliTor  lease  with  option  ??  ^’’'^‘‘“’the  "wa'??en'*a.?SSlilJ’ 

and  experience  interest  you?  Two  years  in  of  buying,  evening  daily  in  city  of  30,000  or  Warren  Ohio,  stating  how  much  monev  tou 

»lverti«ng  department  of  paper  in  city  of  over.  Newspaper  wanted  may  be  run  down  wan"  a  w wk  to  Jta?E  No  rXr™«rnL53^ 

300,000,  twelve  years  in  editorial  department  of  now  but  it  must  have  a  good  field.  Advertiser  Po«ition  oom  now  C  7»  Fditor  A 

sane  paper  four  years  as  Chamber  of  Com-  is  prepared  to  lay  down  substantial  cash  nav-  ®P*"  "»*•  Editor  ft  Publisher, 

merce  secretary,  one  year  as  secretary  of  ment,  pay  all  cash  or  deposit  purchase  price 

world  wide  business  gathering,  partly  gov-  in  local  bank  in  case  of  lease.  Make  your  Vo..-  fi.h.’no  on  on.  In,/, 

leramental.  Now  at  liberty.  C-744,  Editor  ft  price  dead  right  and  act  quickly.  Address  .AOW  nsning  'S  ^ 


I  want  a  live- wire  assistant  who  knows  some¬ 
thing  about  circulatiou,  can  prepare  printed 
matter,  handle  correspondence  and  grow  into 


Reiiorter.  Telegraph  editor  capable  of  han- 


Capable.  excellent  record,  seeks  opening  as 
-  telegraph  editor.  Address  Box  C-752,  Editor 
I  ft  PubUsber.  _  _ 


line  of  pna 
s.  indm 
yes,  rubbm 


IE£tor, 

4S,  of  ripe  experience  in  news  and  editorial, 
iteks  early  connection  writb  high-class  pub- 
licafioo;  upable  of  handling  delegated  au¬ 
thority  without  presumption.  Evening  news- 
psper  only.  Strong  crHentials  and  can  live 


C-725,  Editor  ft  Publisher.  which  men  go  with  line  and  hook.  Fish- 

-  -  ing  is  also  a  business,  into  which  men  go 

pppcriNAI  Modern  conditions 

enforce  the  net  method  of  fishing.  A  fish 
6c  ^  under  this  is  a  fish,  whether  caught  by  a  line  or 


PERSONAL 


clasaificatian.  Cash  with  order. 


-13;^  J- ^  '’***  Lucy  Barger,  once  of  .Aberdeen, 

yes,  .nibbP  M^Jand.  Now  engaged  publicity  work.  Per-  S.  D.,  please  forward  her  address  to  Box  No. 
'^esTSi  An  explanatory  letter  will  follow 

trucks  HTmst  Building,  Detroit,  Mich.  - - - — - - 


shes,  ch» 
truis,  A 
msistent  so 


gathered  by  thousands  in  a  net.” 

Pilot  Buys  Record  Plant 

The  presses  and  equipment  of  the 
Record  Publishing  Company,  Boston, 


r:r''  3i '¥1;  7'S>'  h,TiL„"£;ugS.  by  .S’pSi,. “S 

MINISTER  URGES  USE  OF  ‘  S  SSi  <T53,h"  S'™','-'  Irj'd'”  "rS 

DAILY  PRESS  jr\“  Z 

■„  .  visualize  the  widir  audiraS:  S™  oZ  P™'"*  and  Ihe  fifth  floor  as  a  compos- 


icagw  Ofa*  William  Rose  Tells  Uniwersalists 

■  Newspaper  Is  the  Church’s 

S^HjH  Greatest  Friend — Advocates 

Paid  Ads 


paid  advertising  in  the  Saturday  editions. 
No  city  church  should  be  without  this 
item  in  its  budget.  It  will  pay  almost 


WE  OFFER  FOR  SALE 

s  Southern  Cslifornia  afternoon  daily. 
Exclusive  field  and  fine  fruit  country. 
Well  equipped  and  showing  handsome 
profits.  A-1  property  in  every  sray. 
Owners  ask  closest  investigation.  Pria 
$150,000.  Terma  Proposition  A.B. 

PALMER  De  WITT 
&  PALMER 

NEWSPAPER  PROPERTIES 
225  Fifth  Ave.,  New  York 

Pacific  Coast  Representativa 
M.  C.  MOORE 

515  Canon  Drive,  Beverly  Hilla  CsL 


Unusual  OppoitiHiities 

Daily  &  Weakly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Ntwtpaper  and  Matgeme 
Propertit 

Times  Building,  New  York 

Establithed  1910 


^  WE  CONNECT  THE  WIRES  ^ 

■mOUlD  TOU  OWN  A  UAn-Tt 
Our  8.808  made  tlO.OOO  sal- 
ary  and  profit  in  1B81;  this  ysar 
going  otrongor;  has  shown  sub¬ 
stantial  gain  each  year  over  long 
ponod;  thio  year’s  total  oloso  to 
$100,000.  Adequato  mochmaloal 
outfit,  valuabU  raal  aototo,  prioa 
for  ontlro  voting  otock  $10,000. 
Ideal  Eastern  opening  for  two 
live  wiroe— editor  nnd  bneineos 
mnnagor. 

Fernald's  Exchange. Inc 

Third  NatA.  B'lo'G..  Springfislo.  Hass. 


“1 

[he  African  World” 

AND 

“Ca 

pe-to-Cairo 

Express” 

Published  every  Saturday  in 
London. 

«  a^vsussg.v  nivici  dUUICIICC.  X  UllT  UWII  *,1  ,-1.  C  a  •* 

people  will  appreciate  them  more,  for  basement  as  its  press- 

thev  are  part  of  the  great  public.  continues 

“I  wish  to  say  something  concerning  manager  and  editor. 


Arkansas  Has  New  Sunday  Paper 

The  Van  Buren  (Ark.)  Press  Argus, 


I  'The  K»  *  u  J  -  ivz.  uMvigy-i.  will  pay  diiiiusi  I  iic  \  an  nurcn  rrtrK.;  rress  rvrgus, 

If  res  V  two-inch  single  col-  one  of  the  oldest  weekly  papers  in  its 

L  tbr/f  which  he  works  iimn  ad  is  big  enough.  A  two-inch  section  of  Arkansas,  started  publishing  a' 

LaTfb  a  *1  "’.“'“m  of  the  daily  press,  double  column  ad  is  very  satisfactory.  Sunday  edition  Nov.  4.  The  regular 

fViuHWalbr,  m  fhc  Rev.  William  Don’t  try  to  say  too  much.  Use  white  Fridav  edition  has  been  continued  as 

very  wsw  *  nose  of  the  First  Universahst  space.  Give  your  name  and  locarion  and  usual.'  The  extra  edition  is  the  result  of 
lachinClltK^g.  a.i;„  mes-  sermon  topic.  Don’t  waste  space  in  tell-  requests  of  merchants  for  an  advertising 

l-miKf  TTniv.  r  -  me  recent  convention  mg  people  they  are  welcome,  or  that  you  medium,  and  will  be  circulated  in  Van 
niimDOww  c^niversaiists,-  held  in  Providence,  have  good  music,  or  that  seats  are  free.  Buren  and  surrounding  territory,  Frank 
raoo  W  “TTiP  m.  >  -  <  ■  J  /  <  They  will  take  that  for  granted  if  they  .\nderson,  owner,  has  announced. 

°  friend  of  the  city  church  read  your  ad.  Feature  your  own  name.  - 

Press,”  declared  Mr.  Rose.  This  advertising  pays.  Woman  Winn  11  UKal  Variliet 

ivedbyfl**^  toow  that  church  news  is  “There  is  reaction  here  similar  to  the 

ts  editors  cannot  send  printed  sermon.  You  are  conscious  that  -^n  award  of  $1  in  damages  from  Val- 

'  Koo  ^*^*1.'°  services.  It  be-  you  are  trying  to  reach  the  multitude,  entine  T.  Fellars,  publisher  of  a  weekly 

lUintklEnH^  fhe  preacher  to  be  egotistical  Stale  and  trite  sermon  themes  seem  out  at  Lawrence  (Mass.)  was  granted  by  a 
Mf  ^  Mheve  he  has  said  something  of  place.  You  brighten  up  your  an-  jury  in  the  superior  civil  court  at 
is,  oui£»’W  interest,  and  to  get  that  word  nouncements.  People  want  to  know  how  Lawrence  recently  on  a  charge  of  lil^- 

fe-  .^krito  editor  SuMlay  night.  Type-  to  gain  and  keep  health  of  mind  and  Mrs.  Mary  E.  Mahoney,  the  plaintiff^ 
rti»J[****t  Make  it  brief;  body,  how  to  be  happy,  how  to  make  the  claimed  that  in  1920  Fella^  published  an 

*  column  is  read  by  more  most  of  life.  article  in  his  paper,  which,  while  not 

Jv!u  *  column.  Pick  out  “Essentially  the  problem  of  reaching  naming  her,  gave  a  description  whidi  re- 

RTiKing  thing  you  have  said  and  the  city  or  country  is  the  same.  We  arc,  ferred  to  her,  stating  that  the  arrwt  of 

your  story  around  that.  Provide  a  according  to  scriptural  command,  fishers  a  woman  prominent  socially  and  po- 


Woman  Win*  $1  Libel  Verdict 


FBAUCRaBATES  ha 

NEWSPAPOt  AWIXmOM  ISraESDnftTIVES 

New  York . 154  NaMan  Sl 

Chicago . 605  N.  Michigan  Are. 

Atlanta  . Candler  Annw 

Los  Angelea . Seenrity  Bnilding 

litkally  was  impending.  Mrs.  Mahoney 
declar^  the  statement  was  printed  at 
the  instance  of  Cornelius  J.  Cxircoran, 
president  of  the  Lawrence  Trust  Com¬ 
pany,  who  was  assessed  $4(X)  damages. 

Fire  Danoagea  Niagara  Falla  Gaaetta 

Fire  of  incendiary  origin  cai  Nov.  1 
threatened  destruction  of  the  building  of 
the  Niagara  Falls  (N.  Y.)  Gazette.  The 
blaze  was  started  by  the  placing  in  the 
basement  of  a  container  of  phosphorus. 
This  ignited  when  it  came  in  contact  with 
the  air.  Fumes  penetrated  the  building 
and  made  more  difficult  the  work  of  fire¬ 
men.  After  the  first  blaze  was  ex¬ 
tinguished  another  started,  but  netthCT 
did  serious  damage.  A  reward  hM  been 
offered  for  information  which  will  lead 
to  the  arrest  of  those  responsible  fdt  the  < 
blazes.  , 


Editor  &  Publisher  for  November  10,  1923 


Cynical  Sam”  IHUNCHES 


A  one  column  daily 
cartoon  will  be  re¬ 
leased 

November  1 


C-V.  Newspaper  Service,  Inc. 

niustrated  Daily  News  Bldf. 
Lot  Angeles,  Cal. 
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A  New  York  Corporation 
Norris  A.  Huse,  Gen. 

World  Bide.  New  York 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 

Newspajier  Feature  Service 

241  WEST  MTH  STREET 
New  York  City 


'X' 


ForEyemi^  andSwAyl^wpaptra 

btornafional  News  Service 

■  Spevee  St..  New  YeA 


NEWS-MAP 

an  accurate  daily  mapping 
of  world  events,  by  C.  R. 
Thompson  of  Washington. 


THE  INTEENATIONAl.  SYNDICATE 
ZU  CdMord  Ave.,  BalUasora,  Md. 


Managing  editors  and  city  editors  are  always  on  tke  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editos  &  Pusliiheb  will  pay  11  (or 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  m  your  city  does  not  bar  •»  from  this  department.  Address 
your  contri^tions  to  the  Hunch  Editos.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hnnchei  will  not  be  returned. 


AN  expose  of  the  poor  local  post  office  s 

service  recently  was  published  by  the  « 
Boston  Post,  by  conducting  a  series  of  ‘ 
test  special  delivery  mailings  to  various  ' 
points  and  keeping  records  as  to  when  * 
received.  It  made  a  page  one  story. —  ‘ 
James  M.  Mosely,  39  E.  Concord  street,  * 
Boston,  Mass.  3 

Chickens  are  of  general  interest  to  both  ' 
city  and  rural  dweller,  therefore  stories  ' 
and  pictures  concerning  them  are  readily- 
accepted  by  the  newspaper  readers.  Such 
stories,  to  gain  best  results,  should  be  of  ^ 
lo«l  color,  namely  dealing  with  flocks  • 
raised  in  the  immediate  vicinity  of  the  1 
town  where  the  paper  is  published.  Ar-  1 
tides  of  this  nature  tend  to  increase  the  1 
rural  circulation. — R.  \V.  Drydcn.  Inde¬ 
pendence  (Mo.)  Examiner.  1 

It  is  said  there  are  never  any  divorces  ; 
among  Salvation  Army  people.  Yet  : 
little  is  known  of  what  the  requirements  ' 
are  of  a  woman  who  enters  the  Salvation 
.\rmy,  what  she  agrees  to  do,  etc.,  de¬ 
spite  the  large  amount  of  public  interest 
which  there  is  in  this  body.  The  local 
Salvation  Army  leaders  can  furnish  some  i 
interesting  material  for  an  interview,  in¬ 
cluding  their  viewpoint  on  life  and  people. 
Be  sure  to  get  photos. — James  M.  Mosely,  , 
39  E.  Concord  street,  Boston. 

“Downtown'’  is  the  title  of  an  unusual 
feature  being  run  by  the  Muskogee 
(Okla.)  Phoenix,  on  whose  staff  I  was 
recently.  On  the  assignment  sheet, 

I  “Everytiody’’  is  down  for  this  particular 
I  daily  run.  One  person  gets  the  feature 
up,  with  the  help  of  other  members  of  the 
staff.  The  idea  is  to  run  characteristic 
things  about  well-known  people  down¬ 
town.  These  are  written  in  present  par¬ 
ticiple  style  and  separated  by  dashes. 
Thus  one  gets  a  series  of  brief  impres¬ 
sions  and  a  dozen  names  into  a  stickful  of 
very  readable  copy.  For  instance : 

Mrs.  Jessie  Duke  Richardson  greeting 
some  friends — Bob  Wagner  having  his 
usual  smoke  at  the  usual  place — Susan 
Smith  and  Johnnie  Jones  laughing  over  a 
practical  joke. 

A  feature  like  this  takes  observation 
and  ingenuity  to  keep  it  going  for  any 
length  of  time,  but  with  a  staff  co-operat¬ 
ing  it  is  quite  successful.  Moreover  it  is 
highly  enjoyable  to  read,  even  if  the 
reader  does  not  know  the  people  con¬ 
cerned. — Florence  Whittier  Tisdel, 
Herald,  Denison,  Texas. 

Send  a  reporter  to  the  public  library 
to  get  a  line  on  owners  of  ancient  or 
peculiar  books.  A  clever  story  on  these 
books  will  stir  up  other  owners  of  old 
books  with  the  result  that  a  tremendous 
amount  of  interest  will  be  aroused.  The 
same  idea  can  be  limited  to  Bibles.  Near¬ 
ly  every  home  has  its  quota  of  old  books. 
This  feature  could  be  hooked  up  with  the 
book  exchange,  dollar  pulling  idea  in  this 
issue  of  Edi-tor  &  Publisher. — F.  D. 
Hicks,  Rm.  11,  L.  A.  Bldg.,  University  of 
Iowa,  Iowa  City,  la. 

There  are  a  number  of  labor  agencies, 
free  and  otherwise,  in  every  city  of  size, 
and  a  feature  story  could  be  obtained  from 
a  rambling  visit  to  these  on  their  busy 
days,  which  usually  are  Mondays  and 
Tuesdays.  In  many  offices,  the  same 
persons  apply  every  week,  and  some  of 
these  regulars  are  characters.  The  state 
and  city  employment  departments,  per¬ 
haps  are  best  for  this  purpose.  A  sketch 
artist,  too,  could  find  much  material  for 
illustrating  the  story  in  the  regulars  who 
visit  these  offices. — Howard  Melson,  St. 
Louis  Times. 

A  discussion  of  the  park  system  of 
your  city  will  make  an  interesting  series 
of  articles.  Give  the  historv  and  the 


;  r.'  \  K 


story  of  the  improvements.  Docs  your 
city  have  as  large  a  park  area  as  other 
cities  of  its  size?  How  many  visitors 
view  your  parks  in  a  day  ?  What  do  they 
think  of  them?  An  interview  occasion¬ 
ally  with  a  visitor  will  make  an  inter¬ 
esting  feature.  If  your  city  has  a  zoo, 
you  will  be  able  to  get  human  interest 
stories  there  very  frequently. — George  L. 
Bird,  1116  W.  Johnson  street,  Madison, 
Wis. 

As  a  former  High  School  teacher,  I 
can  authoritatively  state  that  High  School 
students  do  not,  except  in  isolated  cases, 
thoroughly  read  the  newspaper,  either 
local  or  metropolitan.  My  efforts  to  get 
my  students  to  do  so  usually  had  to  have 
some  kind  of  a  big  stick  loom  largely 
in  the  background  to  make  them  effective. 
And  it  is  a  significant  fact  that  those  same 
students  are  the  prospective  buyers  of 
newspapers  of  tomorrow.  But  perhaps 
the  newspaper  as  an  institution  takes  it¬ 
self  too  much  for  srranted.  Why  not 
invite  the  senior  class,  or  sections  of  it 
at  a  time,  on  a  shop  tour,  with  an  intel¬ 
ligent  guide,  who  can  make  them  appre¬ 
ciate  the  romance  and  the  mystery  of  the 
machines  that  are  almost  human  in  their 
ability  to  perform  and  the  feel  and  throb 
of  the  business  of  presenting  the  world’s 
news  to  the  world?  Then  offer  a  prize 
of  a  year's  subscription  for  the  best 
article  written  by  a  memlier  of  the  class 
on  “The  Story'  of  a  Newspaper,”  or 
“What  I  Like  Best  in  the  Evening 
Paper,”  or  some  similar  topic,  same  to 
be  published  in  the  paper.  I  haven’t  a 
doubt  in  the  world  but  that  it  will  result 
in  more  newspaper  reading,  keener  ap¬ 
preciation  of  what  a  newspaper  does  for 
a  community,  and  consequently  larger  j 
sales. — Ruth  E.  Dietz,  Ehiplex  Printing 
Press  Co.,  Battle  Creek,  Mich. 

During  a  local  controversy  over  what 
materials  should  be  used  in  highway 
paving,  an  Ohio  newspaper  conducted  an 
unbiased  inquiry  and  published  the  results 
showing  the  materials  already  in  use  on 
various  roads  in  the  vicinity  ;  length  of 
time  in  use,  condition,  and  views  of  vari¬ 
ous  experts,  enhanced  by  photographs  of 
representative  stretches. — From  Bert  A. 
Teeters,  Lock  Box  295,  Springfield,  Ohio. 

Unemployment  and  how  it  is  gaged 
proves  to  be  a  timely  topic  in  fall  and 
winter  months.  Employment  bureaus  re- 
pi'rt  a  falling  off,  except  where  recruiting 
labor  for  lumber  camps.  The  number  of 
loungers  and  increase  over  summer 
months  may  be  obtained  from  railroad 
ticket  agents.  The  increase  in  movie 
patronage  on  the  part  of  those  who  have 
made  a  stake  for  the  winter  months.  The 
lounging  rooms  of  a  library,  court  rooms, 
city  police  court  and  many  other  gath¬ 
ering  places  may  be  used  to  reflect  con¬ 
ditions.  Short  interviews  with  builders, 
road  construction  men,  river  and  lake 
employes  will  all  help  to  make  a  good 
yam. — L.  J.  Jellison,  Times  Journal, 
Dubuque,  Iowa. 

.\n  interesting  feature  story  can  be 
built  around  the  number  and  variety  of 
I  articles  invented  and  patented  by  per- 

■  sons  of  almost  any  community.  Perhaps 
;  the  idea  would  be  better  executed  if  a 

:  daily  article  were  used,  each  day’s  story 
’  being  devoted  to  one  invention  and  its  in¬ 
ventor,  or  the  inventor  and  all  his  pat- 

■  ients. — John  H.  A.  Kelly,  223  East  Oak 
I  street,  Norristown,  Pa. 

'  How-  much  will  the  Thanksgiving 
.  dinner  cost  this  year?  What  price  are 
local  farmers  asking  for  their  gobblers? 
How  much  does  the  butcher  want? 
i  Serve  up  the  whole  menu  for  a  family  of 
i  five,  with  producers’  and  retail  prices. — 

:  R.  T„  New  York  City. 


“BUDDIE  AND  HIS  FRIEND; 
— dogs,  by  Dickey,  in  3  cluf-in— g, 
week  cartoon. 

Like  all  other  Metropolitan  Fn 
They  Stand  Up 

METROPOLITAN 
NEWSPAPER  SERViCi 

Ma.rimilian  Elser,  Jr.,  Cenerol  Ua 
150  Nassau  St.,  NEW  YORK  < 


READING 


CARPEN' 


IS  I 
SEEING 
THE  WORLD 


CARPENTER' 

WORLD  TRAVE] 

Wastiiriston  IV 

- i 

Million 

Dollar 

Hearst 

Features 

The  World's  Greateat  Circ^ 
Builders 

International 
Feature  Service^  !■ 

New  York 


